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Introduction 
[bookmark: _Hlk40953896]An entrepreneur is defined as a person who tends to create a new business venture, take risks, and enjoy the most rewards. Entrepreneurs are commonly perceived as innovators and a key source for new business ideas, products, services, and business processes. The entrepreneur selected for this assignment is Mark Zuckerberg. He is an American best-known internet entrepreneur who is known as the founder of Facebook and currently working as the chairman and chief executive officer of Facebook. Hs is known due to his interventions in the field of internet due to his revolutionised launch of Facebook which is a social networking service. Facebook was launched during the year 2004 which is currently the most used social networking website along with millions of database users across the globe. During the year 2019 the annual revenue of Facebook was recorded as 70.7 billion US dollars which is 55 billion US dollars more than the last year. According to Forbes (2020), the total net worth of Mark Zuckerberg in 2020 is $84.7 billion. This assignment is based on evaluating the entrepreneurial motivations of Mark Zuckerberg concerning different entrepreneurial theories.
[bookmark: _Toc40968423]Entrepreneurial Traits and Motivations
Entrepreneurial function is explained as discovery, assessment, and exploiting of different opportunities in the form of new products, services, production methods, new markets, new organisational forms, and new strategies. The entrepreneurial opportunity is considered as one of the most unanticipated yet most valued economic opportunity (Cuervo, et al., 2007). The central activity in entrepreneurship is creating a business. It is considered as an indispensable component for economic development as it helps in exploiting new business opportunities, creating new products, energising the economy with innovation and job creation (Agetue & Nnamdi, 2017)
[bookmark: _Hlk40954361]The development of a country’s vigour and wealth is based on the competitiveness of the firm which is based on the capabilities of managers as well as entrepreneurs. An individual entrepreneur identifies or creates opportunities which he/she exploit though small and mid-sized companies and take part in funding capital for that venture and assume the role of an arbitrator. The defining characteristics of an entrepreneur are discovering and exploiting opportunities and motivating the change process. Mark Zuckerberg is considered the best example of highly successful entrepreneurs who start working at an early age. At the age of 12 Mark Zuckerberg was interested in the study of computers and software for which he uses Atari BASIC language to create a messaging program which is known as Zucknet. He is highly talented, creative, and also committed to the execution of his idea which is essential to convert a business idea into a viable business (Carlen, 2016, p. 209). 
[bookmark: _Hlk40955054][bookmark: _Hlk40954970]The key theoretical perspective of entrepreneurship are economic, psychological traits, and social behaviour approach. Cantillon’s entrepreneurship theory suggests that entrepreneurs work by bearing risk under uncertain conditions. They purchase goods at fixed prices at present and then sell them for indefinite prices in the future. Based on this theory, the role of entrepreneurs is pervasive in the economy (Casson, 1982) Kirzner’s has demonstrated the theory of alertness which argue that entrepreneurs balance supply and demand by identifying imperfections in the market and then exploiting them (Öner & Kunday, 2016). Schumpeter’s economic development theory is centred on the notion that an entrepreneur generates value by carrying out a new combination. Schumpeter (2003) argued that economic development occurs when there is a new combination after the discontinuity. The new combination might comprise introducing new products or services, introducing new production methods, opening in a new market, and reorganizing any industry. The psychological trait approach of entrepreneurship is based on McClelland’s psychological work. This approach examines the role and nature of personality traits and seeks to measure the psychological features of entrepreneurs for improving understanding. There is a distinction among successful and unsuccessful entrepreneurs based on the interactions of their locus of control. Locus of control need for achievement, innovation, and risk-taking are the key personality features, whereas mental capability, knowledge, experience, and education are a key human capital feature for entrepreneurial orientations. The need for achievement is the inner drive of an individual for succeeding and the entrepreneurs want to demonstrate that they can establish a successful business in competitive marketplaces. Entrepreneurs have a propensity to take risks and they must take calculated risks. Schumpeter considered that carrying its combination of unique achievement which only entrepreneurs are capable to achieve (Öner & Kunday, 2016). In the view of Schumpeter, entrepreneurs are considered as agents who are capable to generate shocks in the economic cycle with the help of innovation. Mark Zuckerberg generates shocks in the economic cycle through launching Facebook in the market along with various features and product promotions. Due to the increasing demand and customer preference towards WhatsApp and Instagram Facebook bought Instagram during the year 2012 and WhatsApp in the year 2014. Now the current conditions caused due to the COVID-19 Zoom app are worldwide used due to educational purposes based on which Mark Zuckerberg is also aimed to bought Zoom too. Currently Facebook owns Instagram, WhatsApp, and aimed at buying Zoom too and to launch it with more additional benefits and features. 

[bookmark: _Hlk40955291][bookmark: _Hlk40955513]Schumpeter was the one who revolutionised the idea of economic entrepreneurship with his concept of creative destruction. He argued that entrepreneurs are innovators and individuals who introduce which combinations of products and production factors. Certain traits are possessed by successful entrepreneurs. In the light of the trait theory of entrepreneurship, Mark Zuckerberg is outgoing and an outstanding self-publicist. He is also recognised as an adventurer entrepreneur with the ability of taking and bearing new risks involved in the business process. This risk-taking propensity is visible in Zuckerberg’s personal life and business life where he is now the owner of top leading social networking sites and applications. He is multi-millionaire and possesses a charismatic leadership style. The corporate culture followed in Facebook incorporation is a hacker culture which emphasises upon employee’s improvement and continuous creativity (Burns, 2011, p. 13). With other traditional personality trait theories, there is an increased focus on the Big-Five personality model. This model included various traits concerning entrepreneurial work such as innovativeness, risk attitudes, self-efficacy, and locus of control. The Big-5 model is one of the key multi-dimensional models which define personality through traits such as extraversion, neuroticism, conscientiousness, openness, and agreeableness. Based on this model, Mark Zuckerberg possesses all these personality traits (Kerr, et al., 2017). 
One of the theories which can be used to understand the economic behaviour of entrepreneurs is rational choice theory (RCT). This model defines entrepreneurs as the one who possess judgment traits in decision making. Judgment is defined as the capability to make effective decisions that also comprise an element of risk and aspiration for high rewards (Singh, et al., 2011).  Some of the studies have explored the desires and motivations for setting up a business is the desire for autonomy, maintaining a work-life balance, self-esteem, and a sense of achievement (Singh, et al., 2011). Kirzner demonstrated that competitive orientation and entrepreneurial alertness is a critical aspect for entrepreneurs (Sundqvist, et al., 2012). Kirzner’s idea of entrepreneurship as alertness towards opportunities for profit is the most influential approach towards entrepreneurial function. Alertness results in making discovering which are important for the satisfaction of human need. The role played by an entrepreneur lies in their attentiveness towards overlooked opportunities (Kirzner, 1973). 
[bookmark: _Hlk40955838]Based on Kirzner’s approach, opportunities for profit result from prices that diverge from their equilibrium values. With alertness, entrepreneurs can take benefit from the situations in which they are capable to sell for higher prices (Kirzner, 1973). Some entrepreneurs notice and stay alert to such opportunities. Considering this, Mark Zuckerberg stayed alert towards business opportunities in the market along with Facebook they also own WhatsApp, Instagram, Oculus VR, Onavo, FriendFeed, LiveRail, Ascenta and Beluga (Industry Leaders, 2020). The entrepreneur was motivated by a desire to make money and to bring innovation in the field of social networking sites.  
[bookmark: _Toc40968424]Conclusion
Entrepreneurs play two key roles in the economy which include introducing new ideas and revolutionizing the business processes. The role of an entrepreneur is developing business ideas in terms of innovation and then bringing it to the market. Concerning the theory of economics, entrepreneurs are placed at the center of economic development. Entrepreneurs play the role of agents for change and bring new products and processes in the market. Concerning the trait theory of entrepreneurship, entrepreneurs possess some traits and motivation which persuade them to involve in entrepreneurial activities. The major traits include innovation, risk-taking, locus of control, and need for achievement. Some motivations encourage entrepreneurs to start a venture such as the need for achievement, desire for innovation, making wealth and family environment, and background. Mark Zuckerberg is among the most popular entrepreneur who possesses the traits such as outstanding self-publicist, outward going, adventurers, and propensity to take risk. The key motivation for Mark Zuckerberg to involve in entrepreneurial activities was wealth creation and a desire to innovate. 
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