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Every sector of business in the present world emphasised sustainability and uses it as a strategy of business. The hotel industry must adapt to sustainability because of the growing environmental degradation and climate change (Aznar et al., 2016). Many hoteliers are practising sustainability as the corporate agenda to attract customers because customers are now concerned about sustainability and prefer hotels that focus on sustainability according to Aznar et al., (2016). Therefore, the sustainability concept in the hotel industry emphasizes energy-efficient operations, eco-friendly building design, community engagement, and waste reduction. The essay also discussed the role of government, other agencies, and competitors in influencing businesses or hoteliers to adopt sustainability. The idea of corporate social responsibility (CSR) and circular economy is related to sustainability. The reputed company with a strong brand image creates appropriate CSR policies and follows the circular economy concept to support the environment, society, and economy. So sustainability trends are practised in every sector of business, and the tourism and hospitality industry includes these practices.     

As per a study by Hall, (2019), the definition of  Sustainable development is achieving development and the growth of the economy without sacrificing the ability of the future generation to fulfil their demand. Its goals are meeting the present condition by balancing the social, economic, and environmental factors concerning future generations' well-being. Reducing the environmental impact, minimising waste, promoting renewable energy, protecting biodiversity, reducing greenhouse gas emissions, and conserving natural resources are included in sustainable development (Bassi and Paglialunga, 2021). Improving access to healthcare and education, promoting economic growth equally, reducing inequity & poverty, and various basic services are sustainable development's economic and social considerations. European Environment Agency (EEA) states, sustainable development is established to ensure a better quality of life for all such as now and for the upcoming generation as per a study by Bassi and Paglialunga, (2021). Therefore, every sector of the world now focuses on sustainability. In the tourism industry, the practices of sustainability are also increasing day by day. 
According to Hall, (2019), Sustainable tourism focused on minimising the unpleasant result of tourism on the economy, society and atmosphere as well as working to maximise the well-being of tourists, community members and the environment. The target of sustainable tourism is to practise the responsible use of resources and encourage people to conserve their natural and cultural heritage. The three vital pillars of sustainable development are social, environmental, and economic sustainability development and maintainable tourism considers these pillars and ensures minimising environmental impact, the well-being of the local members of the community and the creation of economic opportunities (UNWTO, 2020). United Nations World Tourism Organization (UNWTO) states that Sustainable tourism development ensures that the demands of host regions and present tourists are met while also enhancing and preserving the possibility for the future. (UNWTO, 2020). As sustainable tourism contributes to the reduction of poverty, conservation of the environment and economic development, many countries are investing in the tourism industry to confirm sustainability such as New Zealand, Iceland, Bhutan, Norway, Costa Rica etc (del Río, 2017). For example, the government of Bhutan has taken the policy of "high value, low impact as per the study by Rinzin and Glasbergen, (2016). The policy focused on limiting the number of tourists and to support community development and conservation effort the tourist need to pay s daily fee. To remain carbon neutral the country also takes many initiatives. 
Kumar and Sharma, (2020) state the sector of tourism is considered the biggest sector globally and there is a significant contribution of hotels to the perspective of society and the environment. Hotels can also contribute to sustainable development to reduce their environmental, social and economic impact. Therefore, there is a close relationship between the sustainability and hotel industry. In some aspects of the relationship such as in environmental degradation, the hotel industry is a key part of waste production, carbon emission, biodiversity loss and water usage, social factors are considered the second pillar of sustainability and the hotel industry also impacts the social site to creating job, cultural heritage preservation and community development (Kumar and Sharma, 2020).  To ensure economic sustainability the hotel industry can also ensure the economic balance. Nowadays hotels are investing in energy efficiency to reduce energy consumption and greenhouse gas emission (Aznar et al., 2016). For this reason, they apply led lighting, energy management system and low-flow water fixture. Reducing single-use plastic, recycling programs and composting are implemented by the hotel to reduce waste (Jariwala, 2017). Hotels prioritise local suppliers and communities to reduce transportation emissions and support the local community. To minimise the impact on local water resources and reduce water consumption the hotels take initiatives to water reuse systems, harvesting rainwater and low-flow showerheads & toilets (Stories From Hilton, 2023).  As part of social responsibility, they support the local community through the creation of jobs, providing free education and developing the community. In this recent world, customers are conscious about sustainability and the environment they are seeking sustainable travel and are willing to pay premium prices for sustainable hotels (Kumar and Sharma, 2020). Therefore, the industry of sustainable hotels is growing and in the long term, this industry can succeed. 
Jariwala, (2017) mentioned the concerns of businesses about sustainability arise because of many reasons such as to keep up with competition and meet the growing demand of customers. At first, the business has a lack of awareness about sustainability. They think it is very costly but now they realise it is a long-term investment and it cut the cost in future as energy bills are reduced by investing in energy-efficient technologies and reducing waste reduces the cost of disposal. The reputation of the business to the customer is also increased to show the sustainability initiatives. Another concerning issue for businesses about sustainability is the lack of awareness about sustainability and they are not aware of the benefits of sustainability (Nguyen and Kelly, 2018). However, later the growing research helps the business to understand that it reduces the risk & liabilities, improving the satisfaction of customers and increasing the profitability. There are many social organisations and the government encourages businesses to practice sustainability. The difficulty of measuring the impact of initiatives on sustainability on the bottom line is another concern. However, Global Reporting Initiative (GRI) and the Sustainable Development Goals (SDGs) are the frameworks that support businesses to show the social and environmental impact of the operations of the business (Hall, 2019). The government of many countries in the world provide pressure on business to adopt sustainable practices because the government have to face social and environmental challenges like biodiversity loss, climate change, carbon emissions and social inequality (Jariwala, 2017). The government provides updated regulations to prevent greenhouse gas emissions and protect the right of the workers and confirm the responsible supply chain. To encourage businesses to adopt sustainable practices governments offer many incentives like tax credits for energy-efficient technologies or investing in renewable energy and transitioning to more sustainable business models provide subsidies (Nguyen and Kelly, 2018).  There is also much public pressure such as investors, customers and other stakeholders are provide pressure for sustainability and the government taking initiatives to meet their demand. The government of UK practices the sustainable procurement policies that state that when making perching decisions all the central departments of the government consider the social and environmental factors. (Rinzin and Glasbergen, 2016). To incentivise business and reduce green gas emissions various countries like Canada, Germany, France and Sweden introduce carbon taxes and emission trading schemes (Rinzin and Glasbergen, 2016). The Emissions Trading System in the European Union is the biggest carbon market in the entire world.n the world, with more than 10,000 installations in the electricity and industrial sectors. By 2030, the European Union set the target of 32% renewable energy (del Río, 2017). The hoteliers are also motivated to embrace sustainability for the government pressure and the action of the competitors. Environmental Protection Agency (EPA) rates the energy efficiency of buildings, including hotels in the USA (Marriott International Newscenter (US), 2021). Therefore, the hotels are adopting energy-efficient practices to achieve a higher energy star rating. By 2025, the Marriot international hotel set the target of reducing carbon emissions by 30% and water consumption by 25% (Marriott International Newscenter (US), 2021). All privately rented houses must meet the Minimum Energy Efficiency Standards (MEES), which mandate an Energy Performance Certificate (EPC) grade of at least E. This includes hotels, which must also comply with the MEES laws in the UK. In response to the pressure of competitors, many hotels in the United Kingdom practice sustainability (Stories From Hilton, 2023). Reducing waste generation, carbon emission, and reducing energy and water consumption, AccorHotels launched the planet21 program to develop sustainability (Accor, 2019).  All of the chain's hotels in the United Kingdom are now participating in the programme and supporting the company to improve its brand image (Accor, 2019). Another example of competitors' pressure is the Hilton Hotel launched the light star sustainability platforms for measurement progress to meet its target to reduce carbon emissions and cut water consumption respectively by 61% and 50% by 2030 (Stories From Hilton, 2023). To remain competitive other hotels like InterContinental Hotels Group and Accor also set the target of sustainability. 
An economic model that targets to maximise the efficiency of resources by keeping components, products and materials in use for a long time and minimising waste is called the circular economy (Lüdeke and Bocken, 2018). With the support of Education, research and collaboration with governments, businesses and other administrations a UK-based charity named Ellen MacArthur Foundation promotes the circular economy. In a circular economy, materials and resources are kept in circulation through closed-loop processes, eliminating the demand for new materials and maximising recycling. Restoration of ecosystems, Conservation of resources, and elimination of unnecessary pollution and waste through engineering are the three main principles of the circular economy (Lüdeke and Bocken, 2018). On the other hand, corporate social responsibility (CSR) is the business approach that is responsible to operate a business sustainably and ethically to benefit the environment and society (Nguyen, and Kelly, 2018). CSR focused on mitigating the adverse impacts of business on the environment, society and economy as well as trying to create positive outcomes. Environmental Sustainability, Diversity and Inclusion, Supply Chain Responsibility, and Ethical Business Practices are the policies of CSR in business (Hindustan Unilever Limited website, 2023). For example, the British multination company Unilever practices the CSR policies in its company and made sustainable sourcing the top priority of the company (Hindustan Unilever Limited website, 2023). The firm has devised a Sustainable Agriculture Code to encourage eco-friendly farming methods among its vendors. In 2023 Unilever sourced all of the agricultural raw materials sustainably and make partnerships with Marine Stewardship Council and Rainforest Alliance for promoting sustainable sourcing (Hindustan Unilever Limited website, 2023). CSR and circular economy are connected with the concept of sustainable and responsible business practices. Organisations are adopted a circular economy to improve efficiency, minimise the detrimental effects on the environment and reduce waste.  CSR’s goals are the same as well such as promoting social responsibility, creating sustainable business practices and reducing environmental impacts. So the fundamental pillars of sustainability are closely related to the CRS and circular economy. Both are trying to support or encourage the companies to promote sustainable practices that provide advantageous to the environment and society. Therefore, it can be said that CSR and circular economy are critical factors in the development of sustainability. Companies may help create a more sustainable future by encouraging environmental, monetary and social development through the practices and policies of CSR and embracing the circular economy ideas. Large companies in the world such as Coca-Cola, Salesforce, Patagonia, Microsoft, and Unilever are adopting CSR and circular economy to make their company sustainable and increase the brand images to attract stakeholders (Nguyen and Kelly, 2018). 
 
According to UNWTO, (2020), Visitors and consumers are concerned about sustainability in staying in hotels, eating in restaurants and buying products from stores nowadays. Organisations need to concern that the products do not harm the environment and damage the people. Customers are now willing to pay the extra price to buy the sustainable product. The hotel industry also needs to practice sustainability to remove the negative effects on the environment, reduce water wastage and preserve natural resources. The essay focused on sustainability in the tourism industry. The governments and the public are also creating pressure to adopt the suitability of the company. The hotels are practising sustainability to compete with the competitors and build the brand image to attract customers. For this reason, the hotels also practice CSR and circular ceremony policies to support the society and environment.      
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