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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  

The page homepage loaded quickly without delay between 1-2 seconds. This was again tested using various browsers: Chrome, Edge and Firefox and even tried a mobile phone browser called Safari.

“An ideal page load time is between 0-2 seconds, but 3 seconds is also considered to be an acceptable score. Anything above 3 seconds increases the likelihood of visitors leaving your site. (Sematext, n.d.)



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 

The websites homepage does contain multiple sub-pages most of which when you hover over the menu categories it will then present a dropdown menu automatically with the related sub menus, you then simply click onto your chosen menu making it easy, fast and simple for a prospective customer. Each submenu loads instantly within a seecond. (Hollywood Bowl, n.d.)


	1c - Can a customer make a booking via the webpage? 
 

	Answer:

Making a booking has been made simple. When the home page is loaded you will see a button like image in the bottom centre of the page displaying “book now” very visual, attention grabbing. The button is presented on most pages throughout the website. Also, along the menus at the top right of the website you will see “Book Now” which is also fixed throughout the website.  (Hollywood Bowl, n.d.)





	Question 1d - What improvements could be made to the usability of the website?


	Answer: 

Prices could be made more visual to the customer rather than going through the lengthy booking process. This provides trust, saves “time and effort” and sets expectation according to you, S. (2024) 
There is no online live chat service; this is needed for a quick response to a query especially in todays society being fast paced. The booking page is bland would help if the location opening times and direct contact number are shown.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 

Website design is eye catching, bright colours, capital white letters, large rotating images that keeping you engaged with movement attracting you to see other products and services.
Menus are located and fixed at the top easily visually accessible 
The mobile device reflects the same theme as the website, the only difference there is three lines on the top right-hand corner once clicked, the menu toolbar will appear. Quick to load and easy to navigate.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: 

Bright bold colours and menus in capital letters; visually engaging.
The images used reflect families smiling from all ages and backgrounds showing diversity and inclusion family fun, some pages have videos playing in the background giving users snippets of the game they could be playing. This theme is also brough forward to the mobile phone app. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 

This website has not made use of an online chat tool or service. Although does have a callback service, email, telephone number to call and even send post. This is not very time effective if a customer was browsing and needed assistance or had a quick question.


	Question 2d – How effective are the social media links on the website?


	Answer: 

To locate these, you will find this are the bottom of home page. Not made very visible initially. The Facebook (Facebook.com, 2026), Instagram (Instagram.com, 2017) and ticktock (www.tiktok.com, n.d.) account have been kept up to date, whilst the Twitter (X (formerly Twitter), 2026, YouTube (YouTube, n.d.) on average, have not been updated for over 9 months. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: 

There are many menus to choose from, from “games” to see what is also available outside of bowling, Also caters for group events varying from schools, student, adults and corporate events. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: 

Upon review of the website there was no section where it was possible to leave a review or find a review on the website itself. These are typically found on third party websites such as Trust pilot (Trustpilot, n.d.) giving a 4.5 star rating with the last review dated 07 March 2026


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 

From the images provided, the functionality of the website the fact there's so many locations to choose from and the range of activities they offer for individuals and groups inside and out of the corporate world, there is a VIP section which tweaks curiosity and interest. It looks fun and with a rating on trust pilot of 4.5 for these reasons, I would recommend to family and friends.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: 

Initially no, only once you start booking, you will then be presented with the prices, dependant on the time you book, this alters the price, to me this does not reflect quality of service as there is no additional service provided. 

As revealed by (Miao and Mattila, 2007) “consumers' price fairness perceptions and willingness-to-pay are more susceptible to the influence of externally supplied pricing information when such information is presented in a high transparency context 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Hollywood

	
	3. Arcade

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When typing in “Bowling” Hollywood bowling came 7th in the list via google (Google.com, 2019).
When typing in “Hollywood” the site is second in line. 
When typing in “arcade” via google it is other bowling sites shown up but not Hollywood bowling.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 

I certainly do, currently, everything is online these days, at a touch of your fingertips whether you're watching a video or playing a game online, booking a holiday or doing some online shopping. You may come across an avert for a business thus, resulting in traffic to the company website potentially resulting in sales. Websites allow customers to keep up to date with their latest products and services and aiding with either online chat, call back services or a customer support line and in some cases online messenger e.g. WhatsApp and Telecom. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 

If I was to make a recommendation id have a price menu on the different activity's pages i.e. group events, Corp events, mini golf, pool etc. The menu itself would have a drop-down menu for the location integrated and this would auto-populate the opening times with fixed prices all in one place for all person's weather it is for an individual or a group. Making it transparent to the customer creating trust.
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