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Essay title: A comparison of the marketing methods of two multinational hotel brands.
[bookmark: _Hlk126410124][bookmark: _Hlk126410025]International hotel management follows diverse strategies compared to other areas and perform adequate management that are essential to capture overall market industry (Jobber and Ellis-Chadwick, 2020). This essay covers marketing choices and direction within marketing of two hotels: Six Senses and Moxy. Moreover, current market position, market strategies, and consideration of the marketing areas as per sustainability and other areas are compared. Furthermore, marketing messages for both hotels focusing on the customer changing preferences are evaluated in this essay. 
Bowie et al. (2017) argued that marketing strategies is one of the core parts in the hospitality industry that allows to among diverse activities in the right direction. Making sure proper strategy development in the hotel can allow to perform adequate process and segmentation activities. Six Seasons hotel follows customer centred marketing that allows to collaborate with the customers and increase overall satisfaction level. Smith & Zook (2020) argued that making sure proper strategy development and direction are helpful for them to capture overall market. Diverse promotional activities are followed that automatically makes sure proper customer collaboration activities and development of the service management. Target customers of Six Seasons hotel allows to make sure proper collaboration with them and constant development activities. For instance, Kotler et al. (2020) argued that marketing approach as per current market situation and collaboration with them can automatically help to capture overall market situation and development process on the sales margin of Six Seasons hotel. Compared to Six Seasons hotel, Moxy hotel follows decoration, styles and playful activities that allows customers attention. Vargo (2011) cited that diverse playful activities in the hotel makes sure to adopt target customers and their intention to capture overall situation. Making sure diverse strategies and advancement activities in the playful situation helps Moxy to adopt their target customers. Constant improvement on the decoration and interior activities of Moxy makes sure sales margin improvement and capture overall market situation. Utilisation of promotional tools to engage with the customers and dedicated customer service management activities allows to make sure proper collaboration in the international market activities. Customer service improvement and collaboration with them make sure sales improvement and target diverse generational approaches of marketing process. Moreover, utilisation of the social media and digital marketing activities allows to manage branding process that reduces contemporary issues to establish better position.
Ismagilova et al. (2021) identification of the market position allows to maintain strategy development activities and collaborate with the customers. Making sure proper development in the current market position is helpful to manage diverse activities and focus on the marketing strategies in the right direction. Six Seasons hotel mainly holds higher position in the market compared to Moxy. Target customers of Six Seasons hotel prefers to enjoy guest facilities that encourages to develop better positioning and manage to diverse activities that allows to marketing process. Drummond et al. (2020) argued that evaluation of the market situation and development of the situation can encourage to focus on all the areas that makes sure proper development situation. Sales margin of Six Seasons hotel and establishment of the marketing areas makes sure strategic development. Constant improvement on the market development and positioning created diverse changes that allows to make sure proper collaboration with the customers. Adequate development on the market areas as per proper identification of the process are helpful to seek for the better situation and establishment on all the areas. Six Seasons hotel focuses on the contemporary situation that encourages to maintain service development. Moxy hotel has different position in the market that mainly targets who are playful situation. Identification of the market situation and promotional activities of Moxy hotel mainly seeks for the management capabilities. Customers of the hotel mainly identifies the target customers that can allow to perform better and focus on the areas that can encourages all the areas in the right direction. Current market position of Moxy hotel mainly establishes position and constant development of them to make sure all the customers are targeted to engage with them. Adequate development and management activities of Moxy hotel makes sure proper strategy formulation activities. Segmentation activities of Moxy hotel allows to seek for the further development activities as per overall market environment process and focus on the areas on the overall market situational activities. 
Bozkurt et al. (2021) cited that adequate consideration of the contemporary issues is helpful to focus target customers and marketing activities. Making sure proper consideration activities and advancement of them can are highly essential to manage marketing development process. Dolan et al. (2019) argued that there is diverse consideration such as sustainability, social, geopolitical, and contemporary issues. Identification of the most effective strategies can allow to manage tasks and marketing activities that can allow to seek for the adequate customers and management positions. Six Seasons hotel follows strategies on the sustainability practices that allows to manage marketing activities and proper development process in all the areas. Sustainability practices of Six Seasons hotel provides proper benefits to the customers that encourages to accomplish activities in the right direction. Making sure proper sustainability practices for the customers focusing on the development activities allows to secure activities and changes that are essential for making sure adequate practices. Constant relationship with the customers on making sure focusing on the social norms and values can encourage to identify the areas that are highly essential for them. Moxy hotels follow social issues that allows to focus on the social guidelines and process that are essential to perform tasks in the right direction. Social guidelines and areas related to the practices are constantly followed by Moxy hotels to encourage others. According to Leipämaa-Leskinen et al. (2022) social practices, restrictions, government guidelines, contemporary guidelines and others are the major terms that are housed by Moxy hotels to manage all the tasks. For instance, identification of the social practices and implementing them allows to manage activities in the right aspects. Evaluating all the areas on the constant social factors automatically reduces issues on Moxy hotels and encourages to adopt the changes to accomplish tasks. Collaboration on the social areas and implementing them helps to reduce social difficulties and manage tasks. There are various social guidelines and norms that highly requires to follow by Moxy hotels and manage diverse areas.
Providing marketing message is essential for the customers to manage diverse areas and collaborate with them (Chung et al., 2019). Customers in the hotel encouraged by the marketing messages that helps to secure proper development on the personal task’s accomplishment. Six Seasons hotel mainly focused on the customer development process and services to secure overall satisfaction level. Diverse area evaluation activities in the marketing are followed at Six Seasons hotel that encourages to manage personalised services and development (Rangaswamy et al., 2020). Offering most personalised services as per customer demand are followed to ensure luxury services. Over the time, Six Seasons hotel is adopting the services and did not change their policies. However, there has been diverse upgrades has been made to ensure the most effective facilities for the customers (Saura, 2021). Making sure adequate advancement on the marketing tasks and fulfilment of the customer demands are helpful to seek for the marketing advancement activities. Customers of Six Seasons hotel are getting various facilities and improvements on the guest activities that can make sure to secure proper messages for them to create advancement. Managing tasks as per customers demand allows to make sure facilitate all the areas and ensure regarding the marketing areas. Moxy hotels mainly identifies the areas on customer centred areas to ensure proper development facilities to seek for the changes and development on them. Playful games, keeping guests busy with the game activities and service facilities are helpful for Moxy hotels to manage proper encouragement. However, Desai and Vidyapeeth (2019) cited that there has been diverse changes has been made and there are changes on the policies over the time. Customers of Moxy hotels encourages their customers to seek for the areas and implement them to make sure proper development to enhance satisfaction level of the customers. There are various areas and encouragement are made by Moxy hotels on their marketing tasks. Advancement on the areas as per changes that has been made can allow to secure proper facility management for them.  
Advancement on the marketing areas over the time are helpful to ensure proper facilities on the marketing Ares. Seeking for the marketing areas and making sure proper evaluation activities allows to manage strategic process. Several areas on the marketing have been made that are essential to manage tasks and perform them in the right aspects to seek for the changes that has found. Customer centred services evaluation practices and managing tasks can allow to seek for the adequate advancement and development process that are highly essential to manage tasks. Marketing methods are differing from one brand to another and evaluating them can allow to manage tasks to perform in the right direction.
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