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1. EXECUTIVE SUMMARY 
In this report I discussed what digital marketing is and the different types that are used in businesses today. I then focussed on the most common forms of digital marketing, email marketing and social media marketing, and how a particular business uses them. That business is Gower Cottage Brownies. I then researched how Gower Cottage Brownies communicate with their consumers and promote their brand using digital marketing. 






















2. INTRODUCTION 

2.1 REPORT REMIT
In this report I will be discussing what digital marketing is and the different types of digital marketing that are used by businesses. I will then be focussing on the most common forms of digital marketing that are currently in use by businesses and why they use them, small businesses in particular. To demonstrate how businesses use digital marketing, I will be looking at a small business called Gower Cottage Brownies and how they communicate with their consumers and how they promote their brand using digital marketing.  Gower Cottage Brownies is a small, but well-known local business that sell their unique ingredient-filled homemade brownies across the UK. I will also be looking at how their competitors use digital marketing in comparison.

2.2 What is digital marketing?
Digital marketing was established 20 years ago and is one of the most innovate concepts in the 21st century. Through this form of marketing, products and services are promoted to reach consumers in a more individual manner. The term digital marketing does not have a specific definition but can be explained with many examples such as instant messages, broadcasts, emails and online advertisements etc. Hofacker (2018) suggests, digital marketing is the use of networks created from hardware and software in the process of marketing. Another definition is “Digital marketing is the act of promoting and selling products and services by leveraging online marketing tactics such as social media marketing, search marketing, and email marketing” (Digital Marketer, n.a). 





The more traditional forms of marketing are TV, radio and billboard however, they are not instant forms of marketing therefore not giving an accurate number of responders like a website display. With digital technology being a big help to digital marketing, such as Wi-Fi network and mobile phone internet access, web usage has increased, and consumers are visiting websites a lot more frequently with the instant access to them at their fingertips. Digital marketing has recently become more aware of its online presence as many advertiser's team up with apps such as Facebook, Instagram and Google to advertise their brand, products and services.  Kingsnorth suggests digital marketing is (or should be) a part of almost every key business decision from product development and pricing through to public relations and recruitment (2016). Companies have realised the importance of digital marketing today in the developed world. In order for businesses to be successful they will have to merge online with traditional methods for meeting the needs of customers more precisely (Parsons, Zeisser, Waitman 1996). 

2.3 Types of digital marketing 
There are five main types of digital marketing: search engine marketing and pay-per-click, search engine optimisation, social media marketing, email marketing and content marketing. I will be focusing on two of these forms of digital marketing, social media and email marketing. I will be looking closely at these because they are the most popular and common forms of digital marketing today. Another popular form of digital marketing is search engine marketing (SEM). SEM refers to using paid advertising to gain traffic from search engines such as Google. The most common search engine used is Google due to it being the most used. In SEM the marketer usually pays the search engine a fee for advertising (Gebauer 2017).







Social media had created many opportunities for businesses to engage with consumers who they may not have been able to reach using the traditional marketing methods I previously looked at. Social media marketing makes use of social media sites to raise visibility on the internet and to promote products and services (PEI n.a). There are many reasons small businesses should use social media marketing, you can reach a large number of consumers whilst paying none or small advertising fees, user profile data can be used to target a specific group of consumers and it’s a good way to increase your brand and credibility. 
I will also be looking at how effective email marketing is and can be for small businesses. Hangen states that based on 2018 data, email marketing is still ranked as the most effective marketing channel, beating out social media, SEO, and affiliate marketing (n.a). Email is a very professional medium where people receive information about products and services through that channel on a more person level. Email is an open communication platform with a multitude of services that enable access to send and receive email. According to Jenkins, email drives online and offline sales for retailers and delivers leads for B2B marketers. It strengthens customer relationships, creates loyalty and builds trust and awareness (2008).  

2.4 GOWER COTTAGE BROWNIES 
To demonstrate how a small business uses digital marketing, I have chosen Gower Cottage Brownies. I chose this business as they are a unique brand selling homemade brownies rather than factory batch made ones. Gower Cottage Brownies is an award-winning business based near Swansea that bake and sell homemade brownies with their unique ‘brownie butter’. These brownies can be delivered across the UK and be used as a gift for various occasions such as birthdays, Christmas, anniversaries etc. This business is owned by a woman called Kate who started making brownies in her small cottage kitchen. 



Kate started selling her brownies at her local village gift shop in 2007 where they rapidly became a favourite with both locals and tourists. Kate’s multi award winning brownies are now sold in their thousands across the UK after being reviewed as “the best brownies we have ever tasted” by BBC Good Food Magazine. Gower Cottage Brownies are winners of the prestigious Observer Food Monthly Award for the Best Welsh Independent Retailer for the last 3 years running (Gower Cottage Brownies, 2016).

2.5 HOW THEY USE DIGITAL MARKETING 
Gower Cottage Brownies use digital marketing to promote their business and to allow consumers to connect with them online. They have several social media sites such as Facebook and Twitter, as they are the most popular sites to advertise and communicate with the brand. They also have a section on their website where you can subscribe to their newsletters to keep up-to-date with any news and offers on their products. Email subscriptions are one of the most popular and well used forms of digital marketing as it is permission based, those who sign up have given the permission for a business to communicate with them. It’s also popular as most consumers have and use email on a regular basis, meaning many people will read the emails sent from companies they are subscribed to. It is described by Decker as “the holy grail of marketing” (n.a). Many of their competitors use digital marketing as their form of advertising, but not as a way of communicating with the business such as Gower Cottage Brownies do, which is why they are more successful than their competitors. There are many small local businesses in Swansea, Gower who do not use digital marketing at all as they do not wish to expand.
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