Marketing in Practice

Assignment 1: Creative brief for TV advertisement
Please provide the link to your Video Presentation in the box below:
	
https://youtu.be/2r7dFnzX_U8





Please provide a Reference list of all the sources used to support your Video Presentation in the box below:
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Corporate Finance Institute. 2021. Market Positioning - Creating an Effective Positioning Strategy. [online] Available at: <https://corporatefinanceinstitute.com/resources/knowledge/strategy/market-positioning/> [Accessed 2 May 2021].
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