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DESTLE:
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INCOME:

Adbvertising and marketing:

During the course of the event, revenue that is generated by the provision of adve
gising space or promotional opportunities to sponsors, exhibitors, or other stakehol
ers.

Tours and excursions:

Making arrangements for event attendees to take part in leisure activities, sightsee
ing Tr'Tps, or tours either before or after the event in order to generate cash for the
event.

Virtual event platforms:

The process of generating income by selling virtual event platforms, streaming servi
ces, or digital content that can be utilized in online webinars and conferences.
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EXPENDITURE:

Transportation:

expenditures on various transportation services, including but not limited to shuttle
buses, airport fransfers, and logistical support for participants, among other potenti
al expenditures.

Technology and virtual event platforms:

The expenses that are associated with the development of virtual event platforms,
streaming services, and digital tools for online events, in addition fo the licensing o
r modification of these plafforms, are included in this category.

Staffing and personnel:

The individuals who are accountable for the organization and coordination of eve
nis, as well as support workers, security officers, and volunteers, are eligible for ben
efits, salaries, and other forms of compensation.
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» Networking, collaboration, and economic
growth are all fostered by the IM industry,
which includes meetings, incentives,
conferences, and exhibitions and events. This
industry plays a crucial part in the worldwide
corporate scene, encouraging all of these
relationships (Carlsen 1999). Through its
dynamic nature, it acts as a catalyst for the
development of professionals, the exchange of
knowledge, and the infroduction of new ideas.
Not only does the tourism industry create huge
cash, but it also makes a significant
contribution to the economies of destination
areas by luring tourists, generating employment
opportunities, and boosting the growth of local
companies. On the other hand, much like
many other industries, it is confronted with
obstacles, such as the influence of global
events, disruptions caused by technological
advancements, and the ever-changing tastes
of participants (Popely 2018). In order for the
mouse business to prosper, it is necessary for it
to adjust to shifting frends, adopt
environmentally responsible methods, and
make use of developing technologies.
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The industry of meetings, incentives, conferences,
and exhibitions (also known as MICE) is a vibrant and
diversified sector that plays a vital role in the
development of worldwide commercial relationships
and the exchange of knowledge. Developing
economic partnerships on a global scale is the core
goal of this organisation. Meetings, conferences,
conventions, trade fairs, and displays are all examples
of the types of events that are held with the intention
of bringing together professionals, experts, and
stakeholders from a wide range of industries. The
events that fall under this industry cover a broad
spectrum (Smagina 2017). The industry of meetings,
incentives, conventions, and exhibitions (MICE) serves
as a platform for networking, collaboration, and the
exchange of ideas, which in turn assists in the
expansion of enterprises and industries all over the
world. MICE events, which include meetings,
incentives, conventions, and exhibits, provide a
significant contribution to tourism for a number of
reasons, including the fact that they help to
encourage economic growth. Specifically, this is due
to the fact that locations that play host to these kinds
of events experience an increase in the number of
tourists as well as a boost to their respective
economies (Mangal 2012).
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Infrastructure and Venue

Economic Conditions: Globalization: Availability:
The industry of meeting, As a consequence of the
incentive, convention, and expansion of globalisation, there Ag:':e:ﬁ:{,ﬁ;’gfc:&::;‘:ﬁz‘g
exhibition (MICE) is significantly has been an increase in the PRl relnleaisoar
dependentonjiwo factors: number of business operations region or destination, as well as
stability and the expansion of the that take place all over the world thge quality of such venues and
Sconomy(Tinplshi2or2 (Schientrich 2008 infrastructure (Hassnah 2020
Technological Advancements: Government Regulations:
Taking advantage of cutting- The meeting, incentive,
edge technology like virtual and convention, and exhibition
augmented reality, video (MICE) industry is susceptible to
conferencing (Nadiahtu 2020), being significantly influenced by
and software created expressly the policies and regulations (Rao
for event management 2001).
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Operational factors:

Venue Selection and Management:

One of the most significant things that must be faken info
consideration i s 1o be considered ot allis the selecfion
of places that are it for the event, are able fo
‘accommodate s size and requirements in an appropriate

manner, and cre suifable for the event (Forsyth 2001)

Event Planning and Coordination:

A thorough planning and coordination of events, which
‘encompasses he formation of a fimefable, the
‘consiruction of a programme, and fhe assurance that
activities wil be cored out without any Inferference or
‘complications (Triié 2018).

Logistics and Transportation:

1t will e included in i responsibiity fo make cerfain fhat
he participan's hove a nice experience fhioughout fheir
joumey (Tang 2014. This responsoifty wil encompass the
ransportation fo and from fhe airport as well as e
utisation of public ranst n the region that i being
raveled through.
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The Meetings segment dominates the global MICE industry
and is expected to dominate throughout the forecast period.
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Financial factors:





