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EXECUTIVE SUMMARY
This report has discussed about the foreign language and cultural awareness. In order to discuss cultural values, norms here have selected two international countries- UK and Malaysia. It has figured out from this report that both countries have different foreign languages so international visitors can interact with them. On the other hand, it also represents the cultural standards and values of these countries. In addition, some contrast between the UK and Malaysian culture has been analysed here, which helps them to understand about its cultural profile. The hotel management of these countries has also tried to provide an equality to their visitors so they can feel free in an international country and not face any kind of cultural uncertainty. 
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Culture is one of the crucial elements for any country to make its functions smooth and hassle free. Similarly, in order to acquire knowledge about a new culture, anyone needs to understand a foreign language. Therefore, in this report will be discussed about the cultural background of two international countries- the UK and Malaysia. Here, Hofstede’s Cultural Dimension model will help to focus on the country’s culture and then will find out proper guidelines for hotel management. 
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Culture of the Country B
The culture in the UK follows British culture and it is influenced by the traditions of Northern Ireland, England, Wales, and Scotland. The main language in the UK is English, still for the interaction the citizens of this country used other languages such as Irish Gaelic, Welsh, Punjabi, Grinch and many more (Kohli, 2022). Consequently, it provides a positive direction about cultural awareness. Similarly, in the UK the worker of the hotel industry is a substantial part of cultural diversity. Therefore, they always try to provide an environment where visitors from international countries can enjoy a lot without any cultural defensiveness.
Hofstede Model to Examine the Country
Power Distance Index: It is found that the UK has a low power distance index then it refers here to maintain a good cultural awareness (Minkov and Kaasa, 2021). Generally, the employees of hotel management also provide a well cultural environment, which indicates their own cultural values. 
Individualism Vs Collectivism: The hotel management of the UK is required to focus on individualism rather than collectivism (Su, 2022). The cultural background, demand of international visitors is different from each other. Focusing on an individual visitor’s cultural profile, hotel management can provide the best facilities to them. 
Masculinity Vs Femininity: It is also another dimension of Hofstede’s Cultural Dimension Theory. According to the report, it is figured out that around 26.3 million women and 26.5 million men travel in the UK per year. Focusing on this, the hotel management needs to go into depth of the visitor's cultural background like from which country or which region they come. 
Uncertainty Avoidance Index: This is a very effective and beneficial dimension in this cultural theory. Following this dimension, the hotel management in the UK can minimise the risk from uncertain rules, regulations and many more functions (Minkov and Kaasa, 2021). All these also have an impact on cultural background so this index helps to avoid any uncertainty about cultural awareness. 
Long Term vs Short Term Normative Orientation: It helps to determine which kind of cultures encouraged the people mostly. Similarly, the employees of hotel management can arrange their hotel service based on that culture which encourages their international tourists as well as achieving the long- term orientation. 
Indulgence Vs Restraint: In a high indulgence, society citizens get free social norms and needs (Darmawati and Herlina, 2019). Moreover, in the UK also maintain indulgence instead of restraint. Following this dimension, the hotel managers of the UK provide free gratification so visitors can express their cultural and social needs. 
Knowledge & Understanding
This theory of cultural dimensions helps hotel management in the UK to maintain an effective environment regarding cultural dimensions. On the other hand, they also know about the proper elements, which allow them to make their international visitors satisfied by their service. 
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Culture of the Country B
It is already known that Malaysia is a multi- cultural society, which is a combination of Indians and Chinese. Their ethnicities also retain their customs, religions, and lifestyle. On the other hand, they also try to practise both Malay and Islamic traditions at the same time (enchantingtravels.com, 2023). Therefore, it becomes clear that in Malaysia they maintain a good ethnic group. Along with this, hotel management of this country provides many language options to their visitors so they can maintain a good interaction during service. 
Hofstede Model to Examine the Country
Power Distance Index: 
Based on this dimension, the Malaysian hotel management decided to provide an equal power to all the visitors so they can feel equal culture in an international country (Huang and Crotts, 2019). 
Individualism Vs Collectivism: 
In Malaysia, the employees focus on those people who visit in their country through a group. Following collectivism, they provide different cultural services, which allow them to represent their cultural status. 
Masculinity Vs Femininity: 
The number of male visitors in Malaysia is greater than female visitors (Escandon-Barbosa et al., 2022). Still, the hotel management provides equal benefits, service to both which denotes a positive cultural value. 
Uncertainty Avoidance Index: Following this dimension, the hotel management in this country tries to invest more on cultural rules, regulations, status (Huang and Crotts, 2019). Therefore, they can easily avoid any kind of cultural uncertainty from their international visitors. 
Long Term vs Short Term Normative Orientation: 
The Malaysian hotel management focus on short-term normative orientation so they develop short cultural orientation and by fulfilling this attract the international visitors (Djekic et al., 2021). 
Indulgence Vs Restraint: 
Malaysia is included in highly indulgence society so the hotel management of this country also spends more on cultural freedom. 
Knowledge & Understanding
This analysis on Malaysian culture helps to determine that not all the dimensions of Hofstede’s cultural theory were followed by them (Escandon-Barbosa et al., 2022). The hotel management of this country implements those dimensions, which represent their cultural values and standards. 
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Critical Analysis
Here, from the above discussion some points have been determined which represent the cultural values of the UK and Malaysia. It has been identified that Malaysian hotel management focus on groups of visitors because they include different cultural backgrounds. Consequently, by focusing on an individual's cultural status it helps them to boost up their service (Asadi et al., 2020). On the other hand, in the UK the employees of hotel management always find out those cultural values and norms, which make both male and female visitors equally satisfied. 
Comparison Analysis
	UK Cultural Values
	Malaysian Cultural Values

	The hotel management of this country did not comfortable to providing feedback (Abo-Murad et al., 2019).
	Receiving and providing verbal and non- verbal feedback

	Always tries to make the visitors praise and value.
	Not so expressive and open to communicate with international visitors (Fam et al., 2023).

	Tries to maintain self- confidence and give values to visitor’s modesty and politeness (Asadi et al., 2020).
	Not as assertive and articulate with foreign peers.


Table 1: Comparison Analysis on UK and Malaysia Culture
[bookmark: _1a50bh3st4s]HOTEL HANDBOOK
	DO’S
	DON’TS

	Respect any visitor’s cultural opinions.
	Do not involve any kind of stereotype.

	Acknowledge cultural differences, generational and historical injustice without becoming defensive (Strickland, 2021).
	Do not judge the visitors by examining their own cultural standards.

	Be open to learn about the visitor's cultural background and ideas.
	Do not assume the cultural way in your own way (Stone et al., 2022).

	Being proud of one's own heritage and culture.
	Do not show prejudice to international visitors.


Table 2: Hotel Handbook about Cultural Awareness
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This report has critically discussed the cultural awareness and importance of foreign language to maintain service. It has also found out that the hotel management in both countries follow the dimensions of Hofstede’s Cultural theory, which allows them to maintain cultural awareness. Some differences between those country’s cultural values are represented here as well. 
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