Introduction 
According to the Cambridge Dictionary (2020), the definition of ethics is ‘a system of accepted beliefs that control behaviour, especially such a system based on morals.’ Also, Stewart (2013) stated that ‘Ethics is knowing the difference between what you have the right to do and what is right to do.’ As stated by the Cambridge Dictionary (2020) under ‘Business English’ the definition of marketing is ‘the business activity that involves finding out what customers want, using that information to design products and services, and selling them effectively.’ Bryan Eisenberg (2018) once said ‘Our jobs as marketers are to understand how the customer wants to buy and help them to do so.’ In today world obesity is the vocal point when facing corporate social responsibility, this will be mentioned during the essay. 

This essay is to discuss the relevance of Ethics within Marketing decisions for contemporary business. By using suitable academic theory and relevant industry examples such as Kotler’s ideas. Firstly, the essay is going to evaluate ethics in marketing by looking at the 4P’s and miss-selling, and this will be followed with a critique of social marketing and targeted marketing within this it will be looking at Kotler’s theory and industry examples. Finally, it will examine the moral dilemma faced in marketing and political correctness. The essay concludes that there are many aspects to investigate when looking at marketing and ethics within marketing. Additionally, there is not much black and white with ethics in marketing just a lot of grey area.

 


Ethics in marketing by looking at the 4p’s and mis-selling
A more in-depth description of ethics in marketing means to apply morals, chose between rights and wrongs, making marketing decisions and the organisation’s practice and behaviour (Ethics in Marketing, 2020). Ethics and marketing are connected in a business sense because as the company should behave and show what they believe in to be the Organisations best interests, there are two main points when looking at when there is a large focal point on how the business follow ‘ethical values’ and not just offer a service or product  (Encyclopedia.Com, 2020). The first point looks at how and when a business acts ethically because following a company being ethical customers begging to grow a positive point of view about the business but as well the products they offer and their services  (Encyclopedia.Com, 2020). 

Marketing is how a business can promote they are product or service by advertising, how they deliver their products and selling to businesses and customers (Alexandra Twin, 2020). When marketing marketers must consider ethics in all aspects these incorporating, pricing such as price discrimination when comparing to competitors or prices expected by the customer, Product where there could be counterfeit cheaper brands, Product development as in the brand shouldn’t be testing on an animal, Planned obsolescence where a product is only useful for a set period, Apple is known for doing this (Ethical Marketing, 2020). Advertising and promotion consist of descriptive advertising, puffery, indecent advertising, exaggeration, stereotyping, and unverified claims (Ethical Marketing, 2020). Distribution involves dealing agreements, Market research is the company invading the customers' privacy, Market audience equals to having selective marketing, and Marketing strategy investigates corporate espionage (Ethical Marketing, 2020). McCarthy (1964) was the one who had introduced the 4P theory. 

Since everything started to become online in the early 2000s therefore organisations have had to change how they communicate with its customers. Besides, marketing has changed a lot it has gone from mass marketing to more of a niche market because according to Fornell (1992) ‘Customer satisfaction is linked to customer loyalty.’ A customer biased approach is the marketing mix model by Lauterbur (1990), the 4C’s which are communication, customer needs, costs, and convenience. The 4C’s helps to market based on what customers need and want (Lauterbur, 1990). Organisation’s need to communicate to find out what they need, to be able to lower costs to suit the customers and offer an easy way of obtaining the product and or service (Acutt, 2015).
As stated by Cambridge Dictionary (2020) Mis-selling is ‘the act of selling something that is not suitable for the person who buys it’. Mis-selling is a problem that mostly affects the financial industry has had to deal with, therefor anyone in the finance industry for example brokers, representatives from banks, financial advisors, and any salesperson of the financial services and products (Kenton, 2020). Their jobs are based on commission and are compensated for that, therefore, having many reasons to need to make a sale, this is mostly because their pay is based off how much they sell not if it suits the customers’ needs or wants (Kenton, 2020).

When looking at McDonald's and where and how they apply the 4P’s and how and if they are miss-selling their product. McDonald's has to offer is fast food, this fits in with today’s lifestyle as people are always on the go and they need food that fits their needs and wants but this isn’t exactly the healthiest option out there (HowandWhat.net, 2017). The price of McDonald’s’ items can be described as cheap and affordable, the reasonable price of McDonald’s’ food means that a lot of young people such as students will go there to safe money when wanting to eat our or a quick bite to eat, but this could cause early obesity as young people and children are prone to going to eating McDonald's and getting obesity (HowandWhat.net, 2017). The placement of McDonald’s is mostly physical where people can go in and sit down to eat or order to take away but also most McDonalds offer a drive-through making it more fast and efficient way of getting food on the go (Your McDonald’s, 2020). Also, McDonald's has located itself in popular locations such as cities and the services. In addition to being physical, they are moving online too by being able to order via the McDonalds app but also through just eat and Deliveroo (McDonald’s UK, 2020). Lastly promotion, McDonald's advertises on TV, social media, radio, magazines, and billboards located close and around its stores, McDonald's also offers discounts to students and the blue light services (The Marketing Process, 2020).

 


Social marketing and targeting marketing
‘Marketing is a social and managerial process by which individuals and groups obtain what they want and need through creating and exchanging products and value with others’ (Kotler et al., 1999). The definition of social marketing as mentioned by Cambridge dictionary (2020) ‘the use of marketing methods to change people's behaviour in areas such as health, education.’. ‘The activity of persuading people to become Christians, often by travelling around and telling people about your beliefs’ is the definition given by Cambridge Dictionary (2020) for evangelism. The power of consumers consists of mostly bargaining power held by the customers, and this is the pressure put on Organisations for better products, high-quality customer service, and lower prices by the customers (Bargaining Power of Buyers, 2020).

The policies within social marketing are to make sure that there is an understanding about people’s lives such as the customers, by doing this it ensures that the goals of the policies are obtainable and or practicable (The NSMC, 2020). Implementation and delivery in social marketing are where it helps the companies develop its products and or services, also with communication with its customers so that the companies can make its products and services suite the customers need and wants (The NSMC, 2020). In the words of the Cambridge dictionary (2020) target marketing is ‘the group of people that a company wants to sell its products or services to.’ An example of this would be targeting a certain age group to buy the company’s products or services because they like them not because of the company behind the product and or service (TARGET MARKET, 2020). 

When looking at social marketing in theory and practice there are many examples out there, for example, the Starbucks the ‘Every name’s a story #Whatsyourname campaign’ (2020), this can also be targeted marketing. This is an example of a good social marketing campaign they follow their mission statement ‘to inspire and nurture the human spirit; one person, one cup and one Neighborhood at a time.’ (Starbucks Stories EMEA, 2020). This campaign has a significant impact towards the gender diverse and transgender people because they have the opportunity to be themselves and use the name they want not the name they were given at birth (Starbucks Stories EMEA, 2020). Starbucks joined up with the charity mermaids and aimed to rais up to £100,000 for them through selling mermaid cookies during the winter and spring of 2020 (Starbucks Stories EMEA, 2020). Mermaids is a charity that helps and supports ‘transgender and gender diverse children, young people, and their families since 1995’ (About Mermaids, 2020).

Targeting marketing is slightly different to this where it investigates its niche market within its existing customers, by looking at their age, gender, behaviour, values, income, location, and lifestyle (Matson, 2020). Companies do this by looking at the consumers google analytics and or social media analytics such as Instagram and Facebook (Matson, 2020). Legos target market is the children even though the parents buy the products, therefore Legos strategy is to please the parents with their products (Dodge, 2017). Lego is also very diverse with pink and blue Lego but also by partnering up with move companies, brands, and video game companies, there is a type of Lego for everyone including the original Lego (Dodge, 2017).
Ethical Dilemma and political correctness
By already knowing that the definition of ethics is ‘a system of accepted beliefs that control behaviour, especially such a system based on morals.’ (Cambridge Dictionary, 2020). And also according to Cambridge Dictionary (2020), the definition of a dilemma is ‘a situation in which a difficult choice has to be made between two different things you could do.’ A brief example of this given by the corporate finance institute (2020) is to ‘Offer a client a worse product for your profit.’ Coming up to Christmas chocolates go up on sale at lower prices, but how good is this for the customers' health? 

As a marketing company they put out there these sorts of deals because people love a good bargain, but it is not necessarily good for the customers' health that marketing companies put these deals out there. On the one hand, no one is forcing the customer to buy the products (Consumer Rights Act, 2015). On the other hand, marketing companies want to offer it to the consumer because that’s what the research is telling them that the audience wants and are there to buy it but it can also be seen as promoting an unhealthy behaviour by offering these sort of deals on junk and often unhealthy products (Consumer Rights Act, 2015).

When linking theory and practice with moral/ ethical dilemmas there are many options to look at for example supermarkets such as Tesco (2020). Coming up to occasions such as Halloween and Christmas within Tesco there would be special deals held on items usually chocolate and sweets. These deals can and usually include a lowering of prices, buy one get one free, or buy a certain amount for the same price as less or a set price (Tesco Groceries, 2020). Currently in Tesco boxes of celebrations are a reduced price of £4, 50g bags of marshmallows and most sweets are 3 for £1, small bars of dairy milk is 3 for £1.20, and the Haribo party mix is 5 items for the price of 4 with the cheapest item free, this only being a small portion of Tesco’s current deals offered  (Tesco Groceries, 2020).

Political Correctness according to Cambridge Dictionary (2020) is ‘the act of avoiding language and actions that could be offensive to others, especially those relating to sex and race.’ In addition to this example of political correctness given by a school in Nebraska as they introduce ‘gender inclusiveness’ therefore teachers are to avoid using genders ‘boys’ and girls’ in case they offended the children (Ridley, 2015). In nowadays it is hard to be political correctness as you cannot please everyone and someone will still always be offended (Mckinstry, 2017). An example of this is the fact in 2015 at the pride event in Glasgow, Drag Queens where banned just in case they might offend transgender people (The Independent, 2015).

 


Conclusion
To conclude this essay the main points that where discussed where based around the brief that was to discuss the relevance of Ethics within Marketing decisions for contemporary business. By using suitable academic theory and relevant industry examples. 

Firstly, the essay is going to evaluate ethics in marketing by looking at the 4P’s and miss-selling, this was done by exploring how they apply to businesses such as McDonald’s. Followed by a critique of social marketing and targeted marketing within this it will be looking at Kotler’s theory and industry examples, these points were explored by 

Finally, it will examine the moral dilemma faced in marketing and political correctness, 

1. Give a brief summary of the key points (i.e. Points 1, 2 and 3) and explain, briefly how you explored them? Then, most importantly:

· State what you learned
· Next, state the benefits and limitations within the research you have used
· Finally, comment on any implications for future research and/or practice
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