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Niche Tourism.

Due to the coronavirus our flied trip to Paris and Switzerland was cancelled for our health and safety, although all students came together to rearrange a substitute trip to North Wales, Liverpool and Manchester on such short notice.  However, changing our flied trip from Paris and Switzerland to the UK flied trip, as also affected most of us to change our travel strategy.
[bookmark: _GoBack]The travel strategy to North Wales, Liverpool and Manchester is to focus on food and beverage. As we all know that food and beverage play a huge part in tourism industry. According to gozhr.com (2020) highlighted that food and beverage sector accounts for 50% of tourism jobs and 44% of forecast new job opening. This shows how food and beverage industry is providing people with opportunities to grow and experience things that may help them build and develop skills for future careers. Therefore, by taking our flied trip to North Wales and the two biggest cities in the UK, will help us to see how food and beverage services is laid out in different cities. For this flied trip targeting audience at age 18-29 years old, this is because this type of age group tends to spend more money eating out or ordering takeaways more often than any other age group. According to independent.com (2015) young people spend an average of £63.65 a week from eating out or ordering takeaways, compared with the adult average of £57.30. This shows dining out and ordering takeaways has been increasing each year and becoming even more popular among young people. And for that this flied trip is perfect for this type of age group. To promote this filed trip the students was given the opportunity to choose three social media platforms to advertise their travel strategy. However, the three social media platforms that will be used to promote this filed trip is Facebook, Snapchat and Instagram. The reason for having three social media platforms can help us to connect with our target audiences in geographic area and help them recognize our brand. 
Therefore, by promoting our brand on Facebook can help us to build a strong relationship with our target audiences, just by sharing pictures, videos and updating basic information about the field trip will  help us to communicate with our target audiences, by allowing them to see what our niche tourism is all about. Instagram is other social media platform that going to help us to communicate with our target audiences. For example, Instagram is a non-negotiable and a lot of young people use it, but also it is the best platform to build a strong personal brand and relationship with your followers by Instagram story and DM. And it’s kind of a great platform to showcase what is your business is all about, on internet. Using snapchat to promote this field trip is other way to attract our target audiences. According to Miranda.C, (2019), Snapchat has over 100 million daily active users and is the most-used platform among those aged 12 to 24. 
Therefore, this platform is the perfect place to promote this field trip Since our target audiences are young people this will help us to reach them. To make our social media platforms more standout we will be using a #sustainabletourism, in order to help our target audiences who are interesting for finding more information about the field trip. 
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