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Introduction
Marketing Information System or MIS is a system that helps and analyzes the information gathered through different internal and external sources. It not only gathers and analyze the marketing information but also arranges this information in an ordered form and stores it for a long time for future use (Moore, 2019). MIS is the need of the day because marketing managers use it for promotion, communication, product selection, pricing, and choice of effective advertising media for different products. In addition to these things, marketing managers also use MIS to communicate with their customers like promotions, offers, and special deals. 
	MIS is divided into four components. However, there are many components of an MIS according to the nature of the business, but four components are major. These are internal record system, information processing system, marketing intelligence system, and decision support system (Ismaeel, 2015). These four components form the whole MIS, and if any of these components is absent, then the system will not be considered a proper MIS. Internal record system is the main and major part of the MIS. It records preliminary data about customers. Information processing system is like a hub that sorts data according to some index in a huge storage area which is often based on cloud computing and provides the specific or whole of the information to the marketing managers whenever they need it (Harmon, 2013). Marketing intelligence system provides the latest trends in the market, nature of competitors and the trends in customers’ behaviors, etc. The decision support system helps the marketing managers to analyze the gathered information in statistical or analytical form. Different software used for MIS that includes the decision support system. It gives summarized information about the market and customers of an extended period. 

Relation of MIS to Cosmopolitan Las Vegas
	Cosmopolitan Las Vegas is the selected hospitality and tourism industry in this research. Cosmopolitan was founded in 2010. Currently, hotel employees, 1212 employees. It has 3027 rooms. Ever since its foundation, Cosmopolitan is progressing well. Its current market share is $15.3 million per annum for the year 2017, which 17% more than the profit when it was founded (cosmopolitanlasvegas.com, 2019). It is due to its market involvement and accurate customer analysis as well as marketing, which is not possible without the adoption of MIS. Cosmopolitan is using all the components of MIS in their fullest sense. That is why it is market share is increasing rather to decreases even in the slump of the US economy since the last two years (Nudd, 2013). Its internal record system is a huge source of data that is used by marketing managers and generate marketing plans in relation to that. Cosmopolitan is currently using an application software Pardot for gathering customers’ data, storing it, and for marketing campaigns. To analyze the market behavior and effectiveness as well as progress of marketing decisions, Cosmopolitan is using SPSS. 
Discussion
How Cosmopolitan is using MIS for information gathering, marketing, and Communication
	Cosmopolitan is a five-star hotel in Las Vegas USA. Therefore it is highly concern with its market and customers. All the four components are effectively using by Cosmopolitan. The first component, “internal record system,” is a lifeline for the marketing team of Cosmopolitan. Pardot is the software that Cosmopolitan is using for this purpose. It has a spreadsheet in which the customers' details are recorded for preliminary record keeping. This record system is user-friendly and is adapted to every kind of environment — the second component, which is an information processing system. It aims to store and organize the information in such a way that it becomes useful for the marketing managers. The Pardot, which is used by Cosmopolitan, has this built-in feature. The information that is gathered by the receptionists at the front desk is in raw form. It is then automatically converted into index form using information processing system so that it is available for marketing managers for further analysis such as marketing campaigns designing and to communicate with the customers (Freihat, 2012). The component marketing intelligence of MIS is critical because it requires beyond the box approach that transcends the barriers of organizational boundaries. The cosmopolitan hotel uses different sources for marketing intelligence. These sources are journals of hospitality and tourism management, hospitality magazines and most importantly the suppliers and employees of the hotel who stroll in the market and gather information about the market situation, customers’ needs, products offered by competitors and their marketing strategies. This information is then used to analyze the needs and issues of Cosmopolitan hotel.
Communication is the most important step in MIS. It demands effective marketing and advertising plan so that it can be communicated to the customers. The cosmopolitan hotel has divided its clients into two categories. One is prospect clients, while the second one is normal clients (Potgietera, et al., 2013). The normal clients are communicated with the latest offers and bonuses as well as a reward system. The prospect clients are contacted for special deals that are designed only for them. The marketing and communication campaign is run through Pardot, which has a proper user-friendly marketing campaign system. The campaigns are run through emails and SMS. 
Effectiveness of MIS used by Cosmopolitan Hotel
	The MIS, used by Cosmopolitan, is very effective in terms of information gathering, marketing, and communication. The company is using this software for its analytical purposes by using different means and has gained lots of advantages to this system. For the gathering of information related to customers and market position, the marketing team of Cosmopolitan uses MIS from dual aspects. One is the primary source of information that is its huge data storage hub often called cloud storage area. Here marketing managers found its unique customers data of all times (that is the quality of cloud-based storage). The second source is market journals and other outside sources that tell the market position. In 2017 Cosmopolitan noted that its biggest competitor The Jefferson Hotel is going to introduce a huge offer on valentine day. As soon as this marketing intelligence report received, the marketing management team immediately recommended announcing even a bigger offer than Jefferson and the company announced that it would give 70% discount to those couples who will book a room for two days. The company gained a huge profit. This was the right use of MIS. 
	Similarly, the company uses MIS to communicate its customers for different offers and rewards. Recently in 2017 Cosmopolitan found that the “Loyalty Program” that it had ended in three years ago has lessened its customers up to 30%. This was analyzed when marketing managers did SPSS of last five years ever since the company had finished its loyalty program. After analyzing the situation, Cosmopolitan again launched its Loyalty Program and communicated it with customers through different sources. It had run an email marketing campaign and specifically contacted those customers who had benefited from its Loyalty Program. The results were favorable, and the company got 30% more customers than before (Karmin, 2019). Therefore the MIS has proved very beneficial for Cosmopolitan. It is because the marketing managers of Cosmopolitan know how MIS can be used in an effective way not only to attract the customers but also for communication with them and to change its marketing strategies. 

Conclusion
	It is concluded from the above discussion that MIS can be a game changer for any organization if it is used in an effective way. Having an MIS in an organization is not a big deal, but its timely and effective use matters a lot. Cosmopolitan Hotel’s marketing management team is highly trained for using MIS according to the need of the hour. It is using Pardo, which is a complete MIS. It gives a complete user interface from gathering of customers data to store it and from analyzing the stored data to communicate with the customers about different deals. Such MIS are very useful because they are user-friendly and give a detailed analysis of every factor related to marketing. It is also evident from the above discussion that all the four components of MIS have their unique importance and if any of the components are not used the whole MIS will be disturbed and the required results will not be achieved. Marketing managers of a company are fully aware of all the components of MIS and know how to use them timely and effectively so that it will give the required results same as the marketing team of Cosmopolitan has used MIS several times in the near past, and the results were beneficial for the company. 
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