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Abstract:
As the more and more attention attracted to climate change, many regions over the world have adopted a series of measures to decrease carbon dioxide emissions. The measures about new energy vehicle are also a key part of it. As a traditional automobile manufacturer, what kind of strategy Daimler AG should use to deal with these changes. This study uses PEST analysis to realize the internal and external environment faced by EV industry, and then applies SWOT method to figure out the strengths, weaknesses, opportunities and threatens of Daimler AG. In the last, this paper puts forward the corresponding corporate strategy for Daimler AG based on the analysis.
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[bookmark: _Toc59145149]1 Introduction to Daimler AG
[bookmark: _Toc59145150]1.1 company profile
The history of Daimler group can be traced back to the world's first automobile factory, Benz Rhine gas engine plant, established by Carl Benz in 1886 and Daimler engine company established by Gottlieb Daimler in 1890. During the economic crisis of the 1920s, the two companies merged to form Daimler Benz. Headquartered in Stuttgart, the company is the largest luxury car manufacturer over the world. In 2018, the operating revenue of the whole group was 167.36 billion euro, with a year-on-year increase of 2% (164.154 billion euro in 2017), and the net profit was 7.582 billion euro, with a year-on-year decrease of 29% (2017: 10.617 billion euro). Daimler group ranks 18th in the Fortune Global 500 list in 2019.
In July 2018, Daimler's board of directors proposed the restructuring plan of the group, integrating the original five business units (passenger cars, trucks, light commercial vehicles, buses and financial services) into three subsidiaries. In May 2019, Daimler shareholders' meeting passed the above reform plan, and the new group structure plan will take effect on November 1, 2019. At that time, the group's business will be divided into three entities: Mercedes Benz AG, Daimler truck Ag and Daimler mobility AG.
[bookmark: _Toc59145151]1.2 Income distribution of Daimler AG’s
Daimler's have business partner all over the world, mainly amass on Europe, NTFTA, Asia and other countries. Based on the data of Daimler (Annual report, 2019), Daimler AG generated $69 billion euros in Europe, accounting for 40%, $52.2 billion euros in NAFTA (mainly in the USA), accounting for 30%, and 40.7billion euros in Asia (mainly in China), accounting for 24%. However, the income from other countries have 10.4 billion euros, accounting for 6% only. China's domestic helpful policy and promising market benefit Daimler AG a lot, this study believe that the proportion of revenue in China will go up in the years that followed.
Daimler AG produces MERCEDES BENZ CARS, DAIMLER TRUCKS, DAIMLER BUSES, DAIMLER MOBILITY and Mercedes Benz Vans. According to the data of Daimler AG annual report in 2019, the revenue of Daimler AG’s MERCEDES BENZ CARS sales business is 93.9 billion euros, accounting for 52%, the income of DAIMLER TRUCKS is 40.2 billion euros, accounting for 22%, the income of DAIMLER BUSES is 4.7 billion euros, accounting for 3%, the income of DAIMLER MOBILITY is 26.3 billion euros, accounting for 15%, and the income of Mercedes Benz Vans is 14.8 billion euros, accounting for 8%.The details are shown in the following figure:

Fig 1-1 Income distribution by region
Fig 1-2 Income distribution by product
Because of the turbulence of the international environment in recent years, Daimler's automobile profit also has a big decline. According to the financial report of 2019, Daimler's interest and tax profit in 2019 is significantly lower than that in 2018. Among them, the profit of Mercedes Benz cars business decreased from 7216 to 3359 million euros, the profit before interest and tax of Daimler truck decreased from 2753 to 2463 million euros, the profit before interest and tax of Mercedes Benz vans decreased from 312 to - 3085 million euros, the interest and tax profit of Daimler business car and Daimler mobile increased slightly. This phenomenon reflects to a certain extent that the growth space of traditional fuel vehicles is limited, and the market space of traditional fuel vehicles is gradually approaching its online. Daimler should seek new growth point. The details are shown as below fig:

Fig 1-3 EBIT distribution by product

[bookmark: _Toc59145152]1.3 Development and Plan of Daimler electric vehicle
Daimler has begun to layout in the new energy vehicle market. However its scale is still small. According to Daimler AG (2019, annual report), there are two types of Daimler new energy vehicles on the market, namely Benz EQC and EQA. EQC will be listed at the end of 2019 and EQA will be listed at the end of 2020. According to public data, in 2017, the sales volume of Daimler electric vehicles was 36000, including 22000 plug-in hybrid electric vehicles and 14000 BEV, accounting for 1.3% of the company's vehicle sales. In 2018, the sales volume of Daimler electric vehicles was 39000, including 22000 plug-in hybrid electric vehicles and 17000 BEV, accounting for 1.4% of the company's vehicle sales. In 2019, the sales volume of Daimler electric vehicles is 43000, including 24000 plug-in hybrid electric vehicles and 19000 BEV, accounting for 1.5% of the company's vehicle sales.
Table 1-1 Daimler auto sales
	Daimler
	2017
	2018
	2019

	Sale units of company
	275
	278
	281

	Sale units of electric vehicles
	3.6
	3.9
	4.3

	PHEV (hybrid electric vehicle)
	2.2
	2.2
	2.4

	BEV(blade energy vehicle)
	1.4
	1.7
	1.9

	Proportion of EV
	1.3%
	1.4
	1.5



According to Daimler AG (2019, Management comment), EVA electric vehicle platform will be built in 2021, and EQs, EQE, EQS SUV and EQE SUV will be put into operation, EQB and other models, and plans to launch more than 10 BEV and 25 PHEV in 2025; by 2030, more than 20 BEV and less than 25 PHEV will be launched, with electric vehicles accounting for more than half of the new vehicle sales.
>20 types of BEV
 <25 types of PHEV

>10 types of BEV
 >10 types of PHEV

EVA platform

Fig 1-4 Daimler EV plan
Not only that, Daimler also purchases a large number of new energy vehicle batteries worldwide. According to Daimler's announcement, Daimler has signed  20 billion euros power battery procurement plan, and the company will carry out power battery module production in eight bases on three continents. The main battery suppliers are CATL, LG, Lithium energy, SK, etc.
[bookmark: _Toc59145153]2 Study of new energy vehicle industry
[bookmark: _Toc59145154]2.1 New energy vehicle industry
You would be surprised that the first electric vehicles appeared in the early 19th century. Besides electric vehicles were very popular during that time. However, it’s goes down after the sales of electric vehicles reached peak in 1912. Not only because of discovery of oil field, the price of oil go down, but also the technical of internal combustion engine got gradually mature, people preferred to drive gasoline vehicles to EV.  Because of the inefficiency, electric vehicles have gradually vanished. Situation changed until 21th century, the pollution and the drain oil resource transferred people’s view to electric vehicles again. Electric vehicles are mainly classified to three categories, blade electric vehicles (EV), hybrid electric vehicles (PHEV) and fuel cell vehicles now.
These three types of electric vehicles not only use different energy, but also have different endurance and safety. The specific comparison is shown in the table below.
Table 2-1 difference between three kind of new energy vehicles
	
	Advantages
	Disadvantages

	Blade Electric Vehicles
	zero emission; large space; maintenance
	Short range; short battery life and high cost

	Hybrid Electric vehicle
	Low emission; long range; can refuel
	Complex structure; weak power output; slow driving speed; high cost

	Fuel cell vehicle
	Zero emission, high efficiency, good fuel economy and long driving range
	The cost is good; the commercial application is not good


Most of company chose to develop their BEV, therefore BEV sell more in the market now. The new energy vehicles market is growing rapidly now. Based on the data (Merchant Securities, 2020, p.39), the sales of EV jump to 2.2 million from 0.55 million, from 2015 to 2019, all over the world. However, the penetration rate of EV was only 2.4% in 2019 which means there is huge room for EV market. Due to the support level of policy about EV in China went down, so the growth rate of EV was lower than before. Based on the report (Soochow Securities, quoted in Insideevs, 2019, p.20), the market share of China was more than 50% of the world, thus the decrease of growth rate in China make the decrease in global. This study believes that as the support level of policy recover all over the world, the sales of EV will increase rapidly. 


Fig 2-1 Sales of EV
As to market share, Tesla Inc is the largest company in EV market. Besides the companies in China following the Tesla share the market. Base on the data (Soochow Securities, quoted in Insideevs, 2019, p.18), many traditional fuel vehicle companies do not occupy a large market share. While the market is growing rapidly, Tesla was also growing from 2012 to 2019, and the CAGR of global sales in 2012-2019 was 101.8%. However, Daimler's new energy vehicles account for 1.6% of the market in 2019. The market still growing rapidly so we believe that the competition of the market would be fierce in the future.
The specific market share data are as follows

Fig 2-2 Market share
[bookmark: _Toc59145155]2.2 PEST analysis
(1) Political Environment analysis
1) In 2019, the EU will issue a new version of the new carbon emission regulations, which will be implemented from 2020 to 2030, and the response to the emission regulations will be stricter. From 2020, the carbon emission of new cars sold in 955 must be reduced to 95g / km, and 100% of new cars sold in 2021 are required to meet the requirements. In 2025, the policy requires that carbon emissions be reduced by 15% compared with that in 2021, and the carbon emissions of new vehicles should be reduced to 81g / km. In 2030, the carbon emissions of new vehicles will be reduced by 37.5% compared with that in 2021. The carbon emissions of new vehicles need to be reduced to 59G / km, and the excess part will be fined at 95 euro per gram.
2) As increasing attention paid to environment and pollution, government also adopted a series of measures to support the development of new energy vehicle industry. Many countries apply subsidies or tax policy to promote develop of EV market. In response to the impact of the epidemic, the support of European electric vehicles has increased instead of falling. In the economic stimulus plans of European countries, new energy vehicles are an important area. On May 27, 2020, the EU plans to promote a green economic recovery plan to exempt zero emission vehicles from value-added tax, and plans to invest 20 billion euro to purchase electric vehicles in the next two years, invest 40-60 billion euro to lay out zero emission power resources, and build 2 million charging piles by 2025. Many European countries have also taken new energy vehicles as the key direction of economic stimulus, and gradually increase the amount of subsidies. For example, In Norway, the purchase or lease of electric vehicles does not need to pay value-added tax, while the tax rate of fuel vehicles is 25%. In addition, the road and bridge fees of electric vehicles are set by local governments, but the road and bridge fees of electric vehicles shall not be higher than 50% of fuel vehicles; parking fees shall not be higher than 50%; in Germany, the government subsidies for electric vehicles with sales price less than 40000 euro will be increased to 6000 euro, plus 3000 yuan borne by car companies. In the UK, the subsidy for pure electric vehicles is 35% of the vehicle price, and the maximum subsidy is less than 3500 pounds; for pure electric vehicles, the subsidy is 20% of the vehicle price, and the maximum is no more than 8000 pounds. In addition, the British cars need to be taxed according to CO2, but the pure electric vehicles are not subject to tax; in France, the subsidy for pure electric vehicles is 35% of the vehicle price, with a maximum of no more than 8000 pounds Announced the 8 billion euros auto industry source master plan to increase subsidies for consumers who buy electric vehicles from 6000 euros to 7000 euros, and commercial customers can get 5000 Euro subsidies. The relevant policies of each country are as follows:
Table 2-2 New energy vehicle policies in European countries
	Nation
	Policy classification
	Primary coverage

	Norway
	Tax policy
	the purchase or lease of electric vehicles does not need to pay value-added tax, while the tax rate of fuel vehicles is 25%

	
	subsidy
	the road and bridge fees of electric vehicles are set by local governments, but the road and bridge fees of electric vehicles shall not be higher than 50% of fuel vehicles; parking fees shall not be higher than 50%

	German
	Subsidy
	The maximum subsidy for EV is 9000 euros

	UK
	Subsidy
	the subsidy is 35% of the vehicle price for BEV, and no more than 3500 pounds; 

	France
	Subsidy
	The subsidy raised from 6000 to 7000 euro for EV

	Netherlands
	Subsidy
	the subsidy is 4000 euro for EV

	Italy
	Subsidy
	The maximum subsidy for new energy vehicles is 4000 euro

	Sweden
	Subsidy
	The maximum cash subsidy is 5460 euro


(2) Economic environment analysis
Based on World economic outlook report, the disease effects the global economy seriously. The coviod-19 is far from over, and the global economic will continue to suffer from it in 2020. However, the decline will be ease as the vaccine’ progress. The global economic situation in the second and third quarters was slightly better than expected. In particular, the report points out that China's economic recovery is stronger than expected. There are also signs of a stronger global recovery in the third quarter, with the IMF slightly raising its full year forecast and predicting that the global economy is expected to grow by 5.2% in 2021. Specifically, the IMF forecasts that developed economies will decline by 5.8% this year, with the U.S. economy declining by 4.3%, the euro zone economy by 8.3%, and the UK economy by 9.8%. Emerging markets and developing economies will decline by 3.3%, with India's economy shrinking by 10.3%. The global economy is recovering from the crisis, and the future global economy will face a long, uneven and uncertain hard climb. The latest Brookings Financial Times tracking index also shows that the global economy has only achieved a fragile recovery from the trough affected by the epidemic, but the growth of major global economies is unbalanced, and many emerging economies are still facing serious difficulties, highlighting the unstable recovery prospects.
(3) Social Environment analysis
On the one hand, with the improvement of people's living standards, people pay more and more attention to the environment. Air pollution, water pollution and other issues have become increasingly unacceptable. There is a growing demand for a low-carbon and environmentally friendly lifestyle. Low carbon environmental protection has become a hot topic, and has been deeply rooted in the hearts of the people, and has been recognized by people. Compare with traditional vehicles, EV has the features of environmental protection and zero emission, which is accepted by more and more people. 
On the other hand, the problem of population aging is becoming more and more serious, especially in some developed countries. It is estimated that the retired population will account for about 15% of the total population in 2026, based on the statistics of UN. Guotai Junan Securitys (2017, quoted in UN, 2017, p.24) presented that the proportion of population over 60 years old would be 21.29%. Regarding of energy consumption and intelligent drive , the EV will be more effective than traditional vehicles. 

Fig 2-3 Ageing population
(4) Technical environment analysis
Although the power battery development time is very long, but the real breakthrough is in recent years. As early as 1996, GM invented the EV-1 with lead-acid batteries. It has been more than 20 years from lead-acid battery to hybrid battery. Because of the lack of energy density and safety of lead-acid battery and nickel hydrogen battery, most new energy vehicles do not use these two batteries. And lithium battery has become the main configuration of new energy vehicles. Lithium battery has the characteristics of high energy density and high safety, so it can meet the requirements of new energy vehicles. But the cost of lithium batteries is still higher than that of fuel. Therefore, lithium cobalt oxide, lithium manganese oxide, ternary materials and lithium iron phosphate were developed to reduce the cost and optimize the performance of pure lithium battery. The four kinds of lithium batteries mentioned above have different characteristics. The lithium iron phosphate battery has the best safety, but the lowest energy density. The lithium cobalt battery has high energy density, but the safety is slightly insufficient. The energy density of ternary lithium battery is the largest, but the safety is also the lowest.
However, one of the major problems of new energy vehicles is that the products can not be standardized. At present, electric vehicles on the market can be divided into hybrid electric vehicles, blade electric vehicles and fuel cell vehicles. The development process and application degree of these three models are different, and the products are also different standards. This problem largely limits the development of new energy vehicles.

[bookmark: _Toc59145156]3 SWOT analysis of Daimler AG
[bookmark: _Toc59145157]3.1 Strengths analysis
(1) Master core technology of vehicles
One of the most important factors that contributes to the competitiveness of Daimler AG is technology advantages. Daimler AG’s technology of vehicles is most advantaged all over the world. The huge R&D investment is one of the key factors for    Daimler to gain advantages in competition and keep ahead. Moreover, the company's R&D achievements are that its own products are highly differentiated and can distinguish its own products from those of other manufacturers. The company's investment in R&D is consistent, so that the company can keep abreast of the new technology Daimler invests 4-5% of its revenue in R&D every year to maintain its advantage in automobile manufacturing. For example, Daimler invested 9.1 billion euros and 9.7 billion euros in research costs in 2018-2019, and is expected to invest 9.4 billion euros in 2020 and 2021.

Fig 3-1 Daimler R&D expenses
(2) Excellent resource integration ability
Daimler company was established earlier, and has been in the leading position of the world's automobile manufacturers. Its supply channels and sales network are very rich, and its business covers the world, with the ability to integrate resources from different regions to reduce costs. Not only that, Daimler company has a perfect production line management system, which can make scientific use of various resources, reduce various losses, and then reduce costs.
[bookmark: _Toc59145158]3.2 Weaknesses analysis
(1) New energy vehicle business starts slowly
At present, there are many new brands and traditional car companies in the new energy market. They have earlier layout in the new energy vehicle market. Battery technology and other new energy vehicle technology have a more in-depth research, and now occupy a larger market share. Although Daimler has also deployed new energy vehicles and invested in some battery suppliers, the accumulation of related technologies is still weak compared with Tesla and other companies.
(2) The staff distribution is not reasonable enough
According to the above, Mercedes Benz's revenue sources are mainly from Europe, North America Free Trade Agreement and China's contribution from Asia. According to Daimler's 2019 annual report, the number of employees in Europe, the number of employees in the United States and China are 132961106773852, respectively, while the corresponding income is 40256, 19127, 30614 million euros. See the figure below for details：
Table 3-1 Revenue vs. staff 
	
	Europe
	NAFTA
	Asia

	Revenue (million euros)
	40256
	19127
	30614

	Employees
	132961
	10677
	3852



[bookmark: _Toc59145159]3.3 Opportunity analysis
(1) Huge room for EV market
There is still a lot of room for development of new energy vehicle industry. With the implementation of economic stimulus plans and industrial policies on new energy vehicles, this paper predicts that new energy vehicles will experience a rapid development stage. Not only that, with the sales of new energy vehicles, as well as advertising and other marketing activities, people have begun to gradually accept new energy vehicles, and have a positive attitude towards new energy vehicles. In the future, new energy vehicles will be the mainstream of people's choice. (2) Policy driven industry development
At present, people in various countries pay more and more attention to the environment, and the governments of various countries have also issued corresponding policies to meet the needs of the people, especially the United States, Japan, France, Germany and other countries have issued a series of policies. The European Parliament and the Council issued the most stringent carbon emission regulations in April 2019. The new standard stipulates that the average CO2 emissions of new passenger cars in 2021, 2025 and 2030 are respectively 95g/km, 81g / km and 59g/km. If the CO2 emissions corresponding to gasoline combustion are converted, the corresponding vehicle fuel consumption requirements are 4.0 L / 100 km, 3.4 L / 100 km and 2.5L/100 km, respectively. There will be a huge demand of electric vehicles.
[bookmark: _Toc59145160]3.4 Threat analysis
(1) Battery supply
Daimler battery suppliers may have stronger bargaining power. Although Daimler has a strong ability to integrate resources, most of the auto parts can be produced by itself, but Daimler can’t produce large-scale batteries for electric vehicles. So Daimler had to rely on batteries from battery suppliers. With the increase in demand and capacity of electric vehicles planned to be produced by Daimler, the demand for batteries will also increase. Therefore, the bargaining power of upstream battery suppliers may be enhanced in the future. 
(2) The market competition is increasingly fierce
Daimler is being challenged by new electric vehicle brands as well as traditional well-known car companies. Compared with Daimler, the price of emerging brands is lower and they enter the market earlier, while traditional well-known automobile brands will enter the new energy vehicle market in large scale in recent years. In 2019, Tesla's sales volume reached 367500 vehicles, accounting for 16.4% of the market share. Other traditional automobile enterprises have formulated development plans for new energy vehicles. For example, Volkswagen plans to invest 60 billion yuan in the research and development of new energy vehicles from 2020 to 2024, Toyota plans to sell 5.5 million new energy vehicles worldwide by 2025, and BMW plans to launch 25 new energy vehicles by 2023. The details are shown in the figure below:
Table 3-2 Plans of major auto companies for new energy vehicles
	Brand
	Time
	Plan

	VOLKSWAGEN
	2025
	Target 3 million vehicles, penetration rate 20%

	BWM
	2025
	Sales of EV account for 15-25% of total sales

	Audi
	2025
	Sales of EV account for 40% of total sales

	LEXUS
	2025
	Target 5.5 million vehicles, penetration rate 20%

	Ford
	2025
	Target 2 million vehicles


To sum up, Tesla's SWOT analysis results are summarized as follows:
Table 3-3 SWOT analyses
	
	Advantage
	Disadvantage

	Internal
	Strengths
	Weaknesses

	
	(1) Master core technology of vehicles
(2) Excellent resource integration ability
	(1) New energy vehicle business starts slowly
(2) The staff distribution is not reasonable enough

	External
	Opportunities
	Threats

	
	(1) Huge room for EV market
(2) Policy driven industry development
	(1) Battery supply
(2) The market competition is increasingly fierce



[bookmark: _Toc59145161]4 Daimler Ag’s strategy
[bookmark: _Toc59145162]4.1 SO growth strategy
(1) Accelerate investment in new energy vehicles
At present, Daimler has plans for new energy vehicles, but the speed is slow, and it is mainly to cope with the EU's strict control policy on carbon emissions. In terms of vehicle models, about half of the new energy vehicles currently sold by Daimler are plug-in hybrid electric vehicles. Although this model can play the technical advantages of Daimler as a traditional fuel vehicle enterprise, it will also slow down the pace of its transformation to pure electric vehicles. This paper believes that Daimler should focus more on pure electric vehicles. The market space of traditional fuel vehicles is close to the top and will shrink further in the foreseeable future. Daimler should transform the advantages of its traditional vehicles into the advantages of new energy vehicles as soon as possible, so as to speed up the pace of entering the new energy vehicle market.
(2) Strengthen marketing and advertising investment
As a new product, many consumers still hold a wait-and-see attitude and doubt the technical maturity of pure electric vehicle products. Besides When Daimler introduces new energy vehicles, other traditional car companies will also introduce more models, so marketing will be more important. Therefore, Daimler company should increase the investment in advertising and marketing, publicize the differentiated features of its products, so as to make more consumers understand, accept and approve the company's products. In the next few years, many traditional automobile enterprises will increase their investment in new energy vehicles, and more models will be put into the market. Therefore, advertising and other marketing means will be very important in the next few years. More advertising investment can make Daimler company's products stand out and seize market share.
[bookmark: _Toc59145163]4.2 WT defensive strategy
(1) Using lower-price strategy to promotion
The prospect of new energy vehicles is very broad. At present, the market is still in a period of rapid growth, and the market is far from mature. So Daimler can use its global reputation and after-sales advantages to promote sales. Compared with some new electric vehicle brands, Daimler has strong capital and financing advantages, so Daimler can even seize the market share through the way of loss promotion, and then squeeze the automobile brands with weak internship out of the market.
(2) Acquisition of upstream battery suppliers to stabilize battery supply
The demand for batteries is still expanding rapidly and the market is not mature. And the battery cost accounts for about 40% of the pure electric vehicle, so the supply of battery is very important. At this time, Daimler can acquire some upstream battery suppliers, on the one hand, it can obtain the dividend of battery development, on the other hand, it can stabilize the future battery supply and obtain the most advanced battery technology.
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2021


2025


2030


EBIT of Segment (million euros)

2018	
MERCEDES BENZ CARS	DAIMLER TRUCKS	DAIMLER BUSES	DAIMLER MOBILITY	Mercedes Benz Vans	Reconciliation	7216	2753	265	1384	312	-798	2019	
MERCEDES BENZ CARS	DAIMLER TRUCKS	DAIMLER BUSES	DAIMLER MOBILITY	Mercedes Benz Vans	Reconciliation	3359	2463	283	2140	-3085	-831	



Sales of EV over the Global (thousands)

Global sales of new energy vehicles	2015	2016	2017	2018	2019	549	773.6	1223.5999999999999	2010	2210	yoy	2015	2016	2017	2018	2019	0.40910746812386156	0.58169596690796266	0.64269369074861071	9.9502487562189046E-2	




Market Share

market share	
Tesla	BYD	BAIC	SAIC	BMW	VOLKSWAGEN	Nissan	other	0.16600000000000001	0.104	7.2999999999999995E-2	6.2E-2	5.8000000000000003E-2	3.7999999999999999E-2	3.5999999999999997E-2	0.46200000000000002	

population over 60 years old %

Proportion of population over 60 years old	
2015	2030	2050	0.1227	0.16439999999999999	0.21290000000000001	



R	&	D expenditure(billion euros)	
2018	2019	2020/2021	9.1	9.6999999999999993	9.4	



Revenue(billion euros)	
Europe	NAFTA	Asia	Other markets	69.5	52.2	40.700000000000003	10.4	propotion	Europe	NAFTA	Asia	Other markets	0.40219907407407407	0.30208333333333331	0.23553240740740741	6.0185185185185182E-2	

Revenue ( billion euros )
revenue(billion euros)	
MERCEDES BENZ CARS	DAIMLER TRUCKS	DAIMLER BUSES	DAIMLER MOBILITY	Mercedes Benz Vans	93.9	40.200000000000003	4.7	26.3	14.8	propotion	MERCEDES BENZ CARS	DAIMLER TRUCKS	DAIMLER BUSES	DAIMLER MOBILITY	Mercedes Benz Vans	0.52195664257921059	0.2234574763757643	2.6125625347415228E-2	0.14619232907170648	8.2267926625903265E-2	
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