










[bookmark: _Toc496627980]
Introduction- Public Health
This report is based on highlighting the effectiveness of public health campaigns and discussing the processes that are believed to be followed to produce an effective campaign, and how different theories and approaches can help produce a successful campaign. The work that would be undertaken in the planning of a proposed health campaign will be outlined, and the process that should be followed in the approach to producing an effective campaign. An evaluation of each of the approaches will be throughout this report and the concepts that will need to be incorporated. Throughout this report it will show demonstration and understanding of considerations that will need to be required for planning and executing an effective health promotion or a prevention campaign. A theoretical underpinning of the concepts employed in production of an effective campaign in addition to identifying an effective assessment method. The campaign that this report will be more based on will be cervical cancer screenings and how the impact and effectiveness of a previous proposed campaign and state and show proof and evidence of the effectiveness of the campaign within the community and the chosen target audience. Although it is many negatives of a public health campaign, in this report it will also include the problems that may occur when trying to create and effective campaign and how different theories and approaches can help overcome these barriers to have an effective campaign which will impact the community or even the entire population.
Public Health
Public health is a body which is concerned about protecting the health of the whole population and is a science base on improving the health of people and the communities surrounding them. Public health help protect the communities by promoting healthy lifestyles, the professionals within public health will try and prevent problems from happening or even reoccurring through promoting educational problems, recommended policies- they’re work is also achieved by researching diseases, injury prevention, detecting, preventing and responding to infectious diseases and then promoting their findings and how to live a healthy lifestyle, and that’s just to name a few which is proven by the CDC Foundation, (2020). One of the main bodies which will be focused on is Public Health Wales this is a based within the NHS and its purpose is to protect and improve the health and wellbeing of the public in Wales and to reduce any health inequalities. Public Health are there to improve the quality, equity and effectiveness of healthcare service and protect people from infectious and environmental hazards which GOV.UK, (2019) states. Public Health Wales, (2020) say that they issued more than 940,000 screening invitations to eligible individuals across its seven national screening programmes last year, and over two thirds of individuals took up their screening offer. 

What Are Campaigns? How Are Campaigns Created? 

[bookmark: _Toc496627981]The Campaign which will be more focused on will be cervical cancer screenings. A campaign is a series of activities organised to try and achieve something, (Cambridge Dictionary, 2020). In this case, it will be a series of promotions and scare tactics to help promote women to attend their cervical cancer screenings, which could help benefit their health. Campaigns should contain and delivery a variety of message, and if there are risks to be considered they should include them but most importantly delivering the benefits if a person was to go fourth with the campaign that is getting promoted and advertised. Campaigns are set out to achieve behavioural changes, so in this case health-related behaviour.

Effectiveness of Interventions in Changing Behaviour

 Interventions to change any health-related behaviour could be done by a simple advertising leaflet, a private consultation with the person experiencing any health problems with a professional, so recommendations could be given and a complex programme suiting to the health problems the certain individual is facing (National Health Service (NHS), 2004). There are many interventions which are and can be used to change behaviour, as the briefing firstly will take in to consideration and look at the evidence on the effectiveness of interventions in changing behaviour generally, and then secondly will look at any evidence which concerns any mass media campaigns, claims NHS, (2014). Many people could question do interventions work, and how well do they work. There are many types of interventions, so it brings a higher chance of changing the behaviour of people because of the ranges. Firstly, it is about increasing people’s knowledge and showing statistics and risks to raise awareness, by doing this it should change the way they think and their attitude and motivation towards the health risk, so by giving this awareness it helps prevent any risks. Then it is all about increasing physical interpersonal skills, so in this case with cervical cancer screenings- it will then give women more motivation to attend their screenings if they were having any negative thoughts about them previously, this will also link in to changing beliefs and perceptions and stopping women feeling embarrassed about attending their screening. Lastly it is influencing social norms. (NHS, 2014). 
Theories Used Within Public Health Interventions
 
There are four key theories that are often used in public health interventions, the most successful programs within public health are the ones based on an understanding of the different health behaviours and the context which they can occur in, so when promotion health behaviour- it is best to have a great understanding of all the four relevant theories that can occur and can impact a behaviour change, and then to be able to use the theories with great skills Behavioural and Social Research, (2018) believe. Behavioural and Social Research, (2018) believe that a growing body of evidence suggests that interventions developed with an explicit theoretical foundation or foundations are more effective than those lacking a theoretical base and that some strategies that combine multiple theories and concepts have much larger effects. This will provide an overview of social and behavioural science theory use for development, implementation and evaluation of public health and their health promotion interventions. It Is important to use theory when promoting public health as it is a systematic way of understanding events, behaviours and different situations. Theories can help understand why people may not or may practice health promoting behaviours, can also help identify what information is needed to promote and have a successful and effective intervention strategy. Explanatory theory and change theory are both broad types of theory and are complementary. Understanding why a person refuses to attend their cervical screening, will help take a step forward to help promote an effecting campaign, even though everyone has different opinions and explanations says the Behavioural and Social Research, (2019). They also go on to say that the Health Belief Model is an explanatory model, but the Stages of Change construct of The Transtheoretical Model was produced to help guide planned and change of efforts. Theory is very important when it comes to public health and their campaigns, it helps have an understanding of the social determinants of health and health behaviour. Many social, cultural and economical factors contribute to the development, maintenance and change of health behaviour patterns. It is not noticing that health promotion interventions are more than likely going to be more effective if they embrace an ecological perspective and include upstream methods. Behavioural change, health belief model, theory of reasoned action, social cognitive theory, self-determination theory are all theories linked to public health says Raingruber, B (2009}. 

Approaches

One of the approaches used on Public Health is The Health Belief Model which is one of the most widely used models for understand health behaviours, it is also a theoretical model that can be used and is often used as a guide to promote public health and disease prevention programs, and it is often used in public health as a guide to explain and predict individual changes in health behaviours says the Rural Health, (2005). Throughout this theory it concentrates and focuses more on the beliefs of individuals about health conditions, the model defines key factors that influence health behaviours and it is known to be one of the most used models for understanding health behaviours. By using this approach for the cervical cancer screening campaign, it can help the campaigners have an insight as to why women might avoid going to their screenings and how the campaigners can overcome this barrier and increase the number of women attending their screenings which is stated by Rural Health, (2005). The Health Belief Model, (HBM) was developed in the early 1950’s, it was developed in order to be able to understand and have an indicator as to why failure of people to adopt to disease prevention strategies or screening tests for the early detection of disease says Wayne, W (2019). From gathering this The Health Belief Model will help massively towards the cervical screening campaign, as figures show that 1 in 4 women are absent to their cervical screening, with the proportion among the ages 25 to 29 increasing to 1 in 3 and even being as low as 1 in 2 in more deprived areas within the UK. The health belief model is a value-expectancy theory and assumes that an individual’s behaviour is guided by expectations of consequences of adopting new practices (Safren, S, 2009). The model includes four key concepts, these are- Susceptibility, which questions why the person perceives vulnerability to the specific disease, severity meaning does the individuals targeted perceive that getting the disease has negative consequences, the third key concept being benefits minus cost, which helps highlights the positive and negative effects of adopting a new practice and lastly health motive. Health motive will help question if a person has any concerns about the consequences of contracting the disease (Safren, S 2009), with the cervical screening campaign these key factors will help create an effective campaign that will promote women to be present for their screenings. 
The Theory of Planned Behaviour (TBP) was first know in 1980 as the Theory of Reasoned Action and it was to predict an individual’s intention to engage in a behaviour at a specific time and place. Behavioural intent was the key component to this theory, and explained how behaviour intentions are influenced by the attitude about the likelihood that the behaviour will have the expected outcome and the subjective evaluation of the risks and benefits of that outcome says Wayne, W (2019). Wayne, W (2019) suggests that the Theory of Planned Behaviour depends on both motivations also referred to as intention and ability which is often know as behaviour control. The Theory of Planned Behaviour has six constructs, starting with- attitudes, behavioural intention, subjective norms, social norms, perceived power and lastly perceived behavioural control. All these six constructs collectively represent a person’s control over the behaviour.
Problems of Making A Health Campaign
Although promotion of public health campaigns can be very effective, there are also some problems that are faced when making these campaigns. Success in many campaigns are often measured in website hits, social media activity, and raised awareness of issues- however, the effect of these campaigns on people’s behaviour is less studies says Mahoney, C (2015). The cervical cancer screening was promoted over social media, with a great response from the campaign, but as pointed out by Mahoney, C (2015) it doesn’t actually gave a great response to the women’s behaviour, and if the campaign actually didn’t persuade them to go to their cervical screenings. 

Brief Overview of The Cervical Cancer Screening Campaign
The campaign created to promote cervical cancer screenings, was targeted towards more of a younger age group, targeting 16-25-year olds mostly. The main aim was to focus on how the cervical cancer screenings can have an impact on the community. Gibbs’ reflective cycle was taking into consideration for the campaign to help and encourage the campaigners to think systematically. The reflective cycle starts at description, followed by feelings, then leading on to evaluation, conclusion, and lastly an action plan to make an effective campaign. (Toolshero, 2019). Throughout the campaign and planning, the main purpose was to highlight and give details on the cervical cancer screenings, and to raise awareness to the targeted audience and the risks and possibilities of what could happen if a smear test was to be delayed or even worst- avoided. The target audience were females, because they would be the ones that would be physically affected, and the age group targeted were 16-25-year olds. The reason behind such a young audience was simply because of the statistics to those who didn’t attend their screening due to ‘embarrassment’ says the NHS, (2018). Targeting that age group means that they are below the age to be able to attend the screenings, so there were scare tactics included within the campaign to give a realistic approach to what may happen but also having women sharing their stories in order for the younger generation to feel more at ease to go to the screening when they are invited, without feeling embarrassed and also knowing the possibilities and risks for those women who don’t attend. From the statistics previously stated, it is clear to see that it can have a massive impact on the community, whether it is financial or health. By women being absent to their screenings or delaying their screenings, it could lead to bigger problems as it could lead to more health-related issues- for example, depressions. World Health Organisation, (2019) says that depression can lead to suicide, so the population will decrease, giving a higher death rate for not only people with cervical cancer, but for depression as well, when it could possibly be resolved. 
Recommendations
Throughout this report a few recommendations can be made and suggested to those creating a successful campaign, firstly to study all of the theories to have the most effective campaign. By doing this it will allow those making the campaign to be able to take into consideration as to why people may not go to their screenings and take into consideration all possibilities this could happen. Also, to read through all of the public health theories, as some theories may work better than other to help promote the most effective campaign. Recommendation are in place for women from the age 25 onwards are to attend a screening every 3 years and 50 to 64 year olds are to attend every 5 years for a screening says NICE, (2017), to ensure the best outcome for women. Which sometimes, sadly is not the case.
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Throughout the campaign on cervical cancer screenings, it was brought to attention that not many people are educated about the cervical cancer screenings or also known as a smear test, and that the screening is actually to detect any abnormal cells, that could possible lead to something bigger- like cervical cancer. After this report, it has been brought to attention that this is why it is important to link to theories and interventions to have a successful public health campaign, as it allows you to have awareness on what you need to consider before promoting a health campaign. For this campaign in instance it could lead to some emotional and behavioural barriers, as a fear of embarrassment can occur to women needing their cervical screenings and by taking into consideration all of the theories it will lead you to create an effective way to promote the campaign, adapting to the different target audience or what public health is being promoted.  Although public health campaigns can be very effective, there is also barriers to overcome when promoting health campaigns, and many things to take into consideration which many people may not think to consider when promoting an effective campaign. As a whole Public Health Wales is very effective and shows great consideration for the public and to help protect and improve health of all individuals and their wellbeing to reduce any health risks and inequalities. Public Health Wales also show great quality, equity and effectiveness of healthcare services and have the public in their best interest to protect them from any infectious and hazardous environments and always having the public and their health at their best interest.
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