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A comparison of the marketing methods of two multinational hotel brands
Introduction
This essay will compare the marketing strategies of Six Senses and Moxy Hotels in terms of marketing mix, customer segmentation and positioning, marketing communication, and contemporary concerns. 
Kandampully, Mok, & Sparks, (2001) In the hospitality industry, marketing strategies play a vital role in attracting and retaining guests. 
This essay will discuss two hotels with contrasting marketing strategies Six Senses part of Intercontinental hotel groups and Moxy Hotels owned by Marriot Bonvoy. Both Six senses and Moxy been consistent with the message to the customer’s overtime.
Both brands are outstanding and easy to remember because of the strong marketing and differentiation from regular brands. Six Senses is a luxury hotel brand that has differentiated itself by incorporating sustainability and wellness into its marketing strategies, while Moxy Hotels target millennials and younger travellers by creating a social experience for guests. They marketing consistency helped them to grow fast and become some of the most known hotel brands around travellers.
Main Body
Both hotels have a high interest on Similarweb analysis (2023), the Six Senses Hotel and Resorts website has received 403.5k visits, while Moxy has received 231.3k in total. Keeping in mind the age differences between the two hotels Moxy is fast growing in the last years while the report suggests that guests are more attracted to what Six Senses represents, likely due to its luxury positioning and strong focus on sustainability and wellness.
The rise of social media has transformed the way hotels interact with their customers. According to Smith and Zook (2020)“social media enables hotels to engage with customers in real-time and to build brand loyalty through personalized and interactive communication.” 
Six Senses is a luxury hotel brand that has differentiated itself by incorporating sustainability and wellness into its marketing strategies. According to Six Senses (ND) “From the beginning, we recognized the role that pioneering wellness could play in our story, so we started to incorporate a Six Senses Spa into each of our resorts and at other prestigious properties.”
 The Message of the hotel have not changed much, the original idea only grows and it introduces to guest the Six Senses Hotels, Resorts and Spa known today.
During the years Six Senses has implemented several marketing strategies to differentiate itself from other hotel brands and promote its unique selling proposition of sustainability and wellness (Friedman, 2022). According to a report by Hospitality Net (2019) Six Senses has been able to increase its occupancy rates by 20% by promoting its sustainable practices and wellness offerings through its marketing campaigns, Selling Unique experiences that connect guests with nature and promote wellbeing. Social media shows this unique selling proposition by showing beautiful images of its properties and experiences, promoting the brand eco-friendly practices and the wellness offerings (Instagram sixsenses 2023). 
According to an article on Campaign by Davies (2019) The Brand has collaborated with wellness influencers and celebrities to promote its offerings and eco-friendly practices. These strategies include a strong social media presence and increased they sustainability-focused events.
Six Senses is currently positioned as a leader in the sustainable luxury travel industry, with a strong reputation for its commitment to environmental conservation and wellness offerings. The brand has received numerous awards and recognitions for its sustainability practices and has a loyal following of health-conscious and eco-minded travellers (Mariani, Long 2020).
The brand collects information about guest’s preferences and interests and uses this information to offer personalized recommendations and experiences (Six senses, ND).
According to a report by Luxury Travel Expert, Six Senses was ranked as the top 10 sustainable luxury hotel brand in (Luxury Travel Expert, 2021). This marketing strategies have been successful in building brand awareness and establishing its reputation as a leader in the sustainable luxury travel industry. 
Six Senses has been responsive to geopolitical and contemporary issues as well in several ways. The brand has been at the forefront of promoting sustainable tourism practices, which is a response to the growing concern over climate change and environmental degradation, has also taken steps to address geopolitical issues by promoting local cultures and traditions in its properties around the world. In addition, Six Senses has been responsive to contemporary issues by incorporating technology into its guest experience. The brand has introduced a mobile app that allows guests to book services, access information about the property, and engage with the brand's wellness offerings. The brand has also introduced wellness-focused programs and activities that are designed to address contemporary health concerns, such as stress and sleep deprivation. The brand has been proactive in addressing these issues, and this has helped to differentiate it from other luxury hotel brands that may not be as responsive to these concerns. (Okami 2023).
In comparison With Sis Senses, Moxy Hotel The former New mill Hotel now owned by Marriott International targets millennials and younger travellers (Arlotta 2023).
Moxy have a mix marketing strategy which centres around creating a social experience for guests. The brand feature communal spaces where guests can socialize and connect with one another, campaigns promote the brand fun and lively atmosphere through social media channels. Moxy has created a hashtag, #atthemoxy, to encourage guests to share their experiences on social media platforms and has been successful in attracting millennials with its social experience marketing strategy, the brand's occupancy rates have increased by 25% since its launch in 2014 (Zraick, 2018).
The brand has emphasized the social experience by offering communal spaces and social events, expanded its offerings to include more amenities, and heavily invested in digital marketing to reach its target audience The brand has successfully differentiated itself by offering a unique and playful social experience, with communal spaces and social events.  
"Moxy Hotels bring out the local flavour and energy of the cities they are in through the bold programming that speaks to the creativity of each location (Poulos 2017).
Moxy Hotels proud to be positioned as a trendy and affordable hotel brand that claims to offer everything the guest want and nothing they don’t (Marriot International 2023). 
The hotels are prioritising the guest experience and empowering them to take ownership of the content. This sets them apart from traditional hotels that often feature bland and unremarkable common areas and guest rooms. Instead, Moxy Hotels shines a spotlight on the authentic and unfiltered experiences (Sholtz,2018). At Moxy there is no Reception and guest can get they keys at the bar. Staff is very relaxed but not careless, think out of the box and a ready to make customers experience great. 
The Brand has implemented several sustainability initiatives to reduce its environmental impact and promote sustainable practices in the hospitality industry. The brand has partnered with local organizations to give back to the community and support environmental initiatives, such as beach clean-ups and tree planting initiatives. Moxy Hotels also strives to reduce waste by using eco-friendly products, recycling, and composting. In addition, the brand has implemented energy-efficient systems and technologies, such as LED lighting and smart thermostats, to reduce energy consumption. These sustainability initiatives demonstrate Moxy Hotels' commitment to promoting environmental conservation and sustainable tourism (Marriott international 2023).
Conclusion:
Six Senses’ marketing mix focuses on sustainability and wellness, while Moxy Hotels’ marketing mix emphasizes social experience.
According to Kotler (2020), the marketing mix consists of four elements, known as the 4Ps: product, price, promotion, and place. 
Product: Six Senses promotes sustainable and wellness offerings through its properties. Moxy Hotels, on the other hand, focuses on communal spaces and social events to provide a unique and playful social experience. 
Price: Six Senses’ prices are premium, targeting high-end consumers Moxy Hotels’ prices are affordable, targeting millennials and budget-conscious travellers. 
Place: Six Senses’ properties are in remote and scenic locations that offer guests the opportunity to connect with nature. Moxy Hotels’ properties are located in urban centres that appeal to younger travellers. 
Promotion: Six Senses promotes its sustainable and wellness offerings through social media and collaborations with wellness influencers and celebrities. Moxy Hotels promotes its social experience through social media and hashtags, such as #atthemoxy.
Six Senses and Moxy Hotels have distinct customer segments and positioning strategies. 
Six Senses’ customer segmentation targets high-end consumers interested in sustainable and wellness travel. Moxy Hotels’ customer segmentation targets millennials and budget-conscious travellers. 
Six Senses’ marketing communication strategy focuses on promoting its sustainable and wellness offerings through social media and collaborations with wellness influencers and celebrities. Moxy Hotels marketing communication strategy focuses on promoting its social experience through social media and hashtags, such as #atthemoxy.
Contemporary concerns, such as climate change, geopolitical issues, and technological advancements, can significantly impact the hospitality industry (Conte 2021).
 Six Senses and Moxy Hotels have taken different approaches to address contemporary concerns while Six Senses is loud in Sustainability, Moxy is taking small steps to reduce the hotels impact on the environment.
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