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The COVID-19 pandemic has had an impact on all over the world, and results in worldwide research. This pandemic highlights the research in progress, the importance and challenges of this research, and also the scientific workforce are highlighted by this research. It is important to address the opportunities and work on the strategies. The impact of researching in progress on pandemic has been very dramatic and prompt and undoubtedly became a longer process. The pandemic narrowed most of all academic automobile industry and government science and clinical research. In the long run, it's been noticeable that the pandemic will forcefully reallocate the dollars which have been used at the expenses in research areas. Automobile sales segments in India have slipped to a six year low rate even Rolls-Royce has no exception. It is known as a luxury car selling company and for the first time in the month of April no car was sold by them or even any automobile company. The industry has suffered a large 46 percent loss as the sale has stopped. Here, it can be discussed the impacts of pandemic, the difficulties automobile companies faced and how it can be resolved.
[bookmark: _Toc90751511]Impact of the Pandemic on the brand 
Impact on Finances: The impact of covid virus on the company and on the whole automobile industry is beyond repair. The company has already taken action to make the financial elasticity longer and to reduce cash expenses in 2020. However, it is clear that usual regular activities in the commercial market might take much time to recover.   
Now the company addresses those structural changes which have been demanded by the customers, and it might lessen motors and its reseller's exchange administrations. Warren East, Rolls-Royce, CEO said: "This isn't an emergency of our making. Yet, it is the emergency that we face and we should manage it. Our carrier clients and airframe accomplices are adjusting thus should we" (BS. (2021).)
Impact on Sales: it is difficult to state how much the pandemic has affected the industry, in 2020, the company did make $328 billion which is around 40 percent of the income of the previous year. In regular terms that is the same as the year 2020 (Economic Times, 2021). It is also expected that the company sector will be smaller by years, as the usual projects would not return to 2019 level before 2024. Recently the company declares that their net losses more than doubled to 3.2 billion, which forced them to lay off thousands of jobs due to the pandemic hit. The company has planned to open voluntary services but has held off disagreement with unions over the package based on the statement of the union's earlier statement (ET. (2020).  
Impact on production: the company, which is owned by Germany BMW, was extremely concerned by the number of staff working at manufacturing sites like Goodwood and West Sussex. Nissan’s UK plant has faced the same issue with staff as more than 700 workers have been isolated. Rolls-Royce Motor cars stated that it has been actively running with full production. It is not so hard to say that the factories are about to shut down because at some sites hundreds of workers are off duty (Sky. (2020).     
Loss of job opportunities: The result of COVID-19 health crisis has given the whole world a major shock; it has transformed the lives and livelihood of any person in this world. Its effects have increased from small to medium term and became larger day by day. Health impacts of people have become severe and matched with natural calamity of labour markets. Evidence showed that this COVID-19 crisis has been proved more profound than the 2008 Global and Financial crisis. Rolls-Royce Company has also suffered from this calamity; they have to close down the factories because of the state government declared lockdown. This has cost more danger when the staff has to be laid off by the company. New joinings has become a rare dream in this scenario, as the industry was forced to stop their production in order to secure the health of their staff. 
Impact on the Marketing: As COVID-19 has started to spread; all countries around the globe became virtual and put themselves in mitigation strategy as they were restricted to travel individually. Rolls-Royce faced a hard time in the marketing sector at this time, sales of Rolls-Royce cars have reduced to nearly close to zero in China because of the Coronavirus. After the USA, the market in China is the second largest market of Rolls-Royce, as it hit hard while the major parts of the market have been closing. Muller-Otvos said that it was too early to say to summarize the estimates of sales for 2020, as it was expecting sales thoroughly in line before the pandemic. Their last year record was over 5,100 vehicles led by the launch of its new brand SUV.  The luxurious section of this business has been extremely sensitive to shocks to the confidence of the economy, and to buy a $400,000 Rolls-Royce is almost a judgemental decision (Livemint, 2021).
Carpe diem effect of the pandemic: autocar makers notoriously restrained the disclosure of how many cars they sell or how much they gain profit and they found it very difficult to avoid lately about how they did well in 2020. The british company delivered more than 11,000 motorcars in that year and made the highest output in the last 100 year history. The company suffered severely in the income department last year as the Pandemic hit the world. The Covid-19 virus has spread all over the world and to keep it in control, the government has assigned some restrictions in which this aircraft has fallen too and lost a lot of cash. The cash burn of 4.2bn forced the company to raise 7.3bn in lend last year. A total of 9,000 people were expected to be cut off by this year and the company has given hope to recover by vaccination very soon (Sky, 2020). 
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· In this challenging period RollsRoyce has been able to protect their business and people. Rolls Royce company helps their people to keep minimize and safe from operational disruption. National and local guidelines are aligned with a number of implemented proactive measures. 
· In their manufacturing facilities social distancing, modified shift systems and enhanced hygiene procedures are introduced to include remote working practices in their workplace (Ivanov and Dolgui, 2020). The company has temporarily closed some of their facilities but the essential work operations have continued over a long period. 
· In this changing situation the company has the responsibility that the priority continues to ensure the wellbeing of all their employees. During the COVID-19 pandemic the company is able to focus on customers' situation and the vital services, including air freight operations. During this situation, they want to continue to maintain their critical capability so that they can continue to operate airlines. In this situation they have close contacts with all of their customers but they continue to support them. 
· The company's Aircraft Control Centre is totally operational, with staff working either in remotely or split teams (Roll-Royce, 2021). The Airline Support Teams are based in regions all over the world putting actions in place to minimize risk and continue to support their consumers. Rolls Royce has a relationship with Airlink, with aviation a globally non-profit organisation works and also logistics partners NGOs emergency suppliers and transport relief workers. In this changing situation the company helps their employers. 
· The company recruits their employers who are attentive, qualified and highly skilled in their respective domains. This group of companies is known as a multinational business company. Most people associate Rolls Royce with dignity and high status, it is perceived as a luxury brand. As a rich man's vehicle it is perceived but it is unaffordable for the lower class (Asare et al. 2020). The company helps their people to achieve their potential every day. Leadership, functional capabilities, technical and developing key organisational for the company's future growth and performance. 
· The increased focus may be a great opportunity for established car brands and higher end vehicle manufactures like Rolls Royce. They committed to improving and maintaining their process and global policies for their company. Increased competition faces Rolls Royce with brands like Audi, BMW, Mercedes Benz and Lamborghini. In this changing situation the company focuses on some strategies such as building strategic capabilities, creating a lean, agile, high performance culture, enabling business transformation and many more. 
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Rolls-Royce is the top-notch industrial technology companies but the coronavirus crisis has left the industry facing some of the toughest challenges in its 120-year history. Rolls-Royce has been a notably proactive corporation in the time of  Covid-19 pandemic.  Rolls Royce engines can be found in Boeing and giant Airbus industries, aviation industries that are manufactured by every type of commercial aircraft (Pelle and Tabajdi, 2021). The business has welcomed a gathering of driving organizations to work together on another change set of information measurements specialists with finding new, quicker, brief methods of supporting and giving another way in organizations internationally as they recuperate from the financial effects of COVID-19.
The engineering firm has been continuously producing its components and providing support across society and its employees’ mental health has been no exception. During this situation the company focuses on their customers' situation and all the vital services. The situation, employees and the resources working at Rolls-Royce are unique to the company and different to others. Sometimes they are working globally and sometimes working in a team but there are some fundamental rules or lessons taken up from lockdown which becomes the success factor and which any company can take from this.
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The industry is continuously supporting employees during lockdown and that leads to the path of success (Kalaitzi et al. 2021). The top three initiatives being taken up by the industry and implemented as below-
· Set up digital communication: The Company uses all the digital tools available to provide the best support and connection. Rolls-Royce was already a supporter of flexible working and they were ready to set up Web-exes, remote team calls, WhatsApp and social media groups and some proactive digital communication tools. They are utilizing every connection available to ensure that nobody in the organization feels isolated or alone during this pandemic time.
· Set up microsite for COVID-19: The Company introduced an employees’ industrial website in this year launching a server of updated guidance and information that is giving the advice and all the updates constantly. It actually removes the need for employees to filter through the often unreliable information the internet has to offer and this has been proven to be hugely successful as a guide for maintaining mental health and wellbeing of the workers in the company.
· Easy way of accessing Leadership Team: The whole leadership team including the CEO and Executive leaders has been incredible and proactive at making themselves available in the work system for all other employees. The team also allows their staff to ask questions, raise concerns and queries joining the skype and team calls and provide regular updates and messages from the CEO by video call.
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This conclusion revisits the entire COVID-19 through a broader vision of a changing world. It also raises questions about the opportunities for learning and worldwide divisions and the competition arises in the world. Moreover, it cites how in society and nature technology has become more crucial to understand the dynamics of the COVID crisis. Over the past few years researchers from different countries studied and examined whether the transformation from negative energy to positive energy can improve the psychological liveliness of people. Some steps can be taken by automobile companies’ are- to stay connected with customers through online mode and mobile app chains. They can focus on their efforts to generate leads via online customizing tools which are used by buyers and work on virtual event platforms for canceling trade events. They should implement an online sales study to ensure the health and hygiene of the customers. They can rethink the future models and make online channels and make their models direct. Moreover, in this after period of the pandemic crisis, dealers had to reduce their inventions or productions, but they have to evaluate the discount policy and balance the market shares, profits and most importantly brand value. 
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