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[bookmark: _Toc18696671]Introduction:
The purpose of this report is to demonstrate an understanding of the challenges of managing knowledge and information within the organization of Google, and to identify and apply the appropriate management information systems. I will also give my recommendations at the end of the report. 

[bookmark: _Toc18696672]Google Inc:
[bookmark: _Hlk18485847]According to Hosch and Hall, (2019), Google is an American search engine organization, which started life back in the year of 1998, the founders of the organization where, Sergey Brin and Larry Page, the organization is part of a subsidiary of companies, the main company being Alphabet Inc. 
Additionally, Google according to the authors handles 70% of the worlds online search demands, which gives this organization the lion’s share of internet users. Furthermore, their HQ is situated at Mount View California, in the United States of America, according to Hosch and Hall, (2019),  
[bookmark: _Hlk18485939][bookmark: _Hlk18485757]However, Google started with the intentions as an online search company but has now incorporated to offering a great deal more, with 50 products along with internet services, such as e-mail, additionally with online documentation creations, and software in honour of mobile phones, together with computer tablets. Furthermore, the purchase of Motorola Mobility in 2012, this placed the organization in motion to trade hardware in the shape of mobile phones, according to Hosch and Hall, (2019).   
However, googles multiple ranged portfolio, together with their magnitude, has placed the corporation amongst the top four leading authoritative companies in the technology sector, the corporation together with Apple, IBM, and Microsoft. However, in spite of the multitude of products, the authentic search tool is still at the heart of the corporations success. In addition, in 2016, Alphabet raked in most of their profits from google, through advertising established by online search traffic, according to Hosch and Hall, (2019).
Additionally, Brin and Page who both went to Stanford University, and met their as graduate students, and were both interested in the idea of mass data, which was being gathered on the internet. The pair set to work in Page’s accommodation at Stanford, to conceive a new way forward for a search technology, which was called Back Rub. Their formula was to hold web users, own capabilities by tracing all websites “backing links”- which is the number of pages connected to them, according to Hosch and Hall, (2019).     
However, many sites - search engines just listed the amount of times searches had materialized on them. Brin and Page amalgamated into the search mission a number of connections all websites had; i.e., a website with a multiple of several thousand connections would hold more value than one without that many connections, which would simply place the sites with the most connected traffic into a higher link. Additionally, a connection from a higher linked site, would be deemed more valuable “vote” than from a lesser known website Hosch and Hall, (2019).         



[bookmark: _Toc18696673]The relationship between data, information knowledge and wisdom:
[bookmark: _Hlk14885977][bookmark: _Hlk14026122]According to (Cooper, 2017, p. 55 - 56), the relationship between data, information knowledge and wisdom, on several occasions has been expressed as a pyramid, or a chain. Data (or to be more precise, a datum) is a critical measurement and a descriptor, for instance a heart rate beats at 50 beats a minute (bpm). On its own this has very little, or no meaning. However, in the circumstances of a younger individual, their heart rate may beat at 50 bpm, which displays factual information to a nurse or doctor, for example, regarding that particular individual. Furthermore, in another scenario with an elderly individual, the information to another nurse or doctor, could be entirely dissimilar, (according to Cooper, 2017, p. 55 – 56).
Additionally, information that has a structured framework and is organised, with the necessary cognitive processing, accuracy transmutes knowledge. Furthermore, knowledge will reply to the ‘how’ questions. Knowledge is normally divided  into two segments, – explicit, for instance is inscribed guidance’s which are easily accessible and transferred to individuals, and implicit, is internally acquired through experiences or intuitively, which an individual might not even be aware they have (according to Cooper, 2017, p. 55 – 56).
[bookmark: _Hlk18486225]However, wisdom is a procedure that takes into consideration knowledge, which encompasses an ethical togetherness with a moral structure. Furthermore, wisdom is the procedure which we determine right or wrong, good or bad (according to Cooper, 2017, p. 55 – 56).
(The relationship between data, information knowledge and wisdom Diagram, will be located in the appendix 1.).

[bookmark: _Toc18696674]Knowledge Management:
[bookmark: _Hlk14886018]According to (Cooper, 2017, p. 55 - 56), Knowledge management (KM) is a procedure by which institutions recognise, gather, catalogue, current explicit knowledge, (documentation, policies, procedures), and formally un-captured implicit knowledge, (individuals competencies and skilfulness) and communicate it so others are satisfied. However, individuals can now share information, by which they learn from each other, this Is called experiential learning, which can have an effect over the greater area. Furthermore, codifying as well as capturing this knowledge, allows organizational and broader learning is then enabled, alongside ‘best practices’ and ‘lessons learnt’ which can be circulated with ease.
However, clinical decision support is an example of a specialist structure, and an implementation of KM. Furthermore, knowledge is gathered, codified, and then housed in a knowledge base. In addition, an inference engine brings the appropriate segments of the knowledge in-conjunction, frequently in a  sequence of ‘…if…then…’ statements (e.g. if a patient is on warfarin, steer clear of, non-steroidal analgesics). This information is dispensed to the user in a printed or as an online guide, this may also be built into a clinical computer system, which could also give out on screen prompts for advisory support, (according to Cooper, 2017, p. 55 – 56).
However, in a significantly complexed clinical situation the efficiency of such systems is determined on precise data, coupled with accurate information being dispensed. Furthermore, such systems are dependent on being provided with all the appropriate information, because complications could occur, when vital information is excluded, either because it is thought of as having no relevance, or maybe just thought of as just being unknown. In addition, incorrect and inadequate data inputs, can produce catastrophic, and incompatible suggestions, (according to Cooper, 2017, p. 55 – 56). 
Additionally, clinical decisions support systems are discovering escalating levels in drug prescription applications and noticing heightened potential for contradictory drug interactions and warning signals (according to Cooper, 2017, p. 55 – 56).
 
Communities of practice, (also known as, special interest groups) who are trying to gather together individuals all with the same interests at heart, who all can pool together their knowledge, by sharing information, learning from, and with, one another.  For a number of years now there have been many attempts to connect these community groups, within the broader community of the NHS, according to (Cooper, 2017, p. 55 - 56).
 
[bookmark: _Toc18696675]The Internet:
[bookmark: _Hlk14886074]According to (Cooper, 2017, p. 55 - 56), traditionally, knowledge has been taught by experts, by the way of lectures, and seminars, along-side peer reviewed distributions. The expansion of the internet, and the simplicity of accessibility now, has seen a tremendous amount of information and knowledge that is easily obtainable. Furthermore, there is minimal technical support required now, and no financial support required for individuals, – professionals, patients, or others that have interests to broadcast their knowledge experiences and beliefs, and make them available on websites, blogs, and internet platforms.
However, there are certain challenges to be faced, like extracting, organizing, and prioritizing worthwhile information, from all of what is now readily available, at the click of a mouse (according to Cooper, 2017, p. 55 – 56).

[bookmark: _Toc18696676]Knowledge Discovery and Data Mining:
[bookmark: _Hlk14886154]According to (Cooper, 2017, p. 55 - 56), there has been a sizeable amount of data that is stored on data bases, which is maintained by various companies, for a varied number of separate reasons. Customary, procedures for studying sizable proportions of data are impractical. However, with the rising force of  capabilities, computers now have advanced, which enables all this informational data to be examined, seeking for information and relations that may, or may not be, plain to see. Data mining is an expression for studying data and withdrawing fascinating, undisclosed and potentially useful relational patterns.

[bookmark: _Toc18696677]Data mining has five key parts:
· Data that has been pooled from a variety of sources, which may arrive in a varied number of configurations will be required to be gathered and scrutinized for, validity, and consistency, (e.g. all accountable to ‘J. Bloggs’ are for the person in question, Joe Bloggs, and not for his twin brother Justin Bloggs, who has the same date of birth, and resides at the same address). A vast amount of the work carried out is spent on the time it takes to go through this process. Data-mining is the procedure into getting this absolutely correct.
· Now that the data has been cleansed and organised, it is required to be stored in a data warehouse. Furthermore, the storage of such data and the accessibility of the many millions of data items within this warehouse, has its own problematic issues. Enterprises-wide applications normally scope in size from, 10GB to more than 11TB (terabytes are the same as roughly 2 million books).
·  Data can then be retrieved by organizations analysts and laboratory information technologists.
· Data can be scrutinised checking for:       

[bookmark: _Toc18696678]Association and dependency rules:
According to (Cooper, 2017, p. 55 - 56), analysing sets of records that may contain any similarity of associations against items and dependency rules. The dubious relationship between the purchasing of beers and tissues, on a particular day for instance, is example of a formally unknown relationships.

[bookmark: _Toc18696679]Sequential patterns:
According to (Cooper, 2017, p. 55 - 56), sequential patterns are used more frequently today using this method, these applications are applied when out shopping in supermarkets, where your data is collected by the supermarket from your previous shopping purchases, which then enables the supermarket to offer you certain items at a ‘bargain price’. 

[bookmark: _Toc18696680]Regression analysis:
Receiving a measured outcome, the larger datasets of unmethodical data can be used to produce a visionary model. Furthermore, there are many techniques that can be applied to analysed data, which includes a mathematical model for the retrieval of neurones (a neutral network) which can be applied to produce non-linear visionary models

[bookmark: _Toc18696681]Presentation of a complicated database that is intelligible to non-experts:
Additionally, Data mining has already been utilised on a regular basis, as well as covering a wide area, certainly within the retail sector, that is searching for improvements to marketing and advertising, classifying and arranging consumer predictions, likes, dislikes, and behavioural patterns (e.g. identifying credit card fraud).
data mining within the medicine industry is very much in the early stages. Electronical datasets, that are in insistence and are retained for there use in clinical care alongside data internal consistency, of measurement techniques, may just be a restrictive element. However, there are several issues surrounding the confidentiality, and consent in regard to sensitive, personal, health and lifestyle data. 
However, some-time in the not too distant future, when these problematic issues have been dealt with, we can look forward to data mining capabilities when activated to medical datasets to uncover vast amounts of ‘new knowledge’. 
In the near future, mining of big data, accomplished, well-organised datasets to uncover former unrecognizable, informational knowledge, which will probably be as significant as the gold standard of double-blinded which are, randomised clinical trials, that discover medical knowledge, according to (Cooper, 2017, pp. 55 – 56).

[bookmark: _Toc18696682]Google’s Knowledge Assets:
[bookmark: _Hlk18479814][bookmark: _Hlk15724551]According to Lardo, et al, (2017), who seeks the answers of how social media metrics, acts as a tool for voluntary and involuntary intellectual capital (IC) disclosures. With the varied shifts in technology and the increasing knowledge of the significance of intellectual assets, these writers analyse whether the profiles of four social media organizations, Google Plus, Instagram, Facebook, and Twitter, alongside their workforce, make available informational insights into organizations IC, that is relevant and well timed for announcing information on relational and human capital. 
[bookmark: _Hlk18479882]However, it is clearly understandable that passive one-directional flow of information that is produced by organizations to their stakeholders can be substituted, with newer communicational implements that can nearly almost supply an endless number of interactions  of two-way flows. Furthermore, the information can work either three way’s, mandatory, voluntary or involuntary. Additionally, this study focuses more on the voluntary and involuntary information disclosure according to Lardo, et al, (2017).  
[bookmark: _Hlk18480648]However, in particular focussing on the specific role of social media as an implement for announcing financial, and non-financial information, and how this information, not just for using organizations annual financial reports, and IC statements can be utilised by knowledge-based organizations. In addition, this next section will focus on the football industry, more specifically European football clubs which are listed on the stock exchange, and the transfers of players from club to club, according to Lardo, et al, (2017).   
Furthermore, utilising both qualitative, and quantative research to indicate favourable relationships between the demand in social media and the current value of clubs IC, in terms of market value, human capital, and relational capital. The writers aim to reveal that the metrics sourced from these social media networks can show IC information, which is both voluntary and involuntary. In addition, information such as this, is usually hard to assess because there are no physical assets but is most significant to investors of football, according to Lardo, et al, (2017).  
Additionally, it follows on from research that is formed of a grand theory, which has revealed disclosing IC results in larger profits. Furthermore, the theory has revealed that IC disclosure is significant for investors of football, for two reasons; it improves decision making, significant to managers and board members with helping to discipline them with the benefits of economic importance’s, according to Lardo, et al, (2017).  
Furthermore, Bismuth and Tojo, (2008) believe that, “ensuring that non-financial information is consistent, parable over time and across companies, material  and reliable would allow investors to better assess future earnings and the risk associated with different investor opportunities, thus reducing asymmetry”. However, as we delve deeper we uncover separate views as to whether inclusive or clear IC disclosures influence share price movements, and so we investigate other devices for IC disclosure, according to Lardo, et al, (2017).

[bookmark: _Hlk18487115]There are two sets of accounting analysis based on capital market-research information and events analysis. This is known in IC as market-information analysis which regularly uses subject matter studies to establish IC data, which is then followed by market data to comprehend the relations between market capitalization, as well as, additional factors and disclosures for IC. Furthermore, in this market-based analysis, Bellora and Guenther (2013) have identified two flow’s, according to Lardo, et al, (2017).
[bookmark: _Hlk18483091]The first of which, assesses the annual reports of listed organizations that reveal IC in its variety of categories. This analysis focusses on the subject matter, part or element liable to change, and the results of IC disclosures over a period of time, according to Lardo, et al, (2017).
The second flow delves into the impact of the specified IC financial action, i.e. the human capital gain from annual reports. However, analysis that utilises annual reports commands market-based IC research, however, a third flow presents itself that utilises IC reports as data. According to the authors the information on market-based analysis seem to show conflicting information, i.e. voluntary IC disclosures from international telecommunication organizations analysis has revealed that, content and quality of IC disclosures has an effect on the share price of an organization, according to Lardo, et al, (2017).
[bookmark: _Hlk18484352]Furthermore, a study on listed Greek organizations has revealed that there are positive connections between, human capital and share price: relational and structural capital has revealed important and negative relation measurements, through VAIC methodology. Additionally, the findings have also indicated that investors value all three components for their differences, because human capital is dealt with in a different manner than capital employed efficiency and structural capital efficiency.
However, event-based disclosure analysis seeks to find the instant effect of IC disclosures through tools other than annual reports. Additionally, not too many cases fall into this classification, they are rare as informational-based analysis. Furthermore, one case carried out an investigation on price-sensitive statement to the Australian Sock Exchange to establish if the IC has any effects on announcement of any sort, to share pricing, according to Lardo, et al, (2017). 
It was established that human capital does not have that much of an impact, in-spite of the significance in IC literature at that moment in time. However, structural capital has much more of an effect. Which the authors find interesting, because it conflicts with other theories by Dumay and Tull’s 2007 findings, against Maditions et al (2011) findings, according to Lardo, et al, (2017).
 
[bookmark: _Toc18696683]Social media as an alternative form of IC disclosure:
According to Lardo, et al, (2017), the way to go further in IC reporting is to utilise the platform of social media. Furthermore, Kaplan and Haenlien (2010) describe the social media platform as “a group of internet-based applications that build on the ideological and technological foundations of Web 2.0, and that the creation and exchange of user-generated content (UGC) (p.61). Safco and Brake (2009) describes media as people that can utilise to be social, reasoning for that organizations “the story is in the tactics of each of the hundreds of technologies, all of the tools are available to connect to customers and prospects, and the strategies necessary to use these tactics and tools effectively” (p. 3), according to Lardo, et al, (2017).  
Additionally, social media has transformed the disclosure perspective, contributing more opportunities for analysis along with the function of disclosure in capital markets and IC. However, from the perspective of organizational disclosure, organizations social media makes it easier for one-to-many communications which diverts from the standard form of media as we know it, which permits a company to broadcast an intentional message to a wider group of stakeholders. Furthermore, industry regulators and organizations are beginning to accept social media as a logical disclosure source for significant information, according to Lardo, et al, (2017),
Analysing earlier findings state, from speaking to Chief Financial Officers (CFO’s) and others whom carry-out similar work, spending a vast amount of time contemplating their own organizations disclosures it is understandable that managers accept their disclosure recommendations have first order consequences. Furthermore, consequently, the new advances in technology, capital markets as well as the media affects, and is affected by organizations disclosure procedures, according to Lardo, et al, (2017).
[bookmark: _Hlk18606652]Additionally, the new advances incorporate the appearance of social media and its utilization by organizations as a section of their voluntary disclosure procedure. Furthermore, external  groups can use this social media platform, to disclose information about an organization. Which is known as involuntary disclosure, according to Lardo, et al, (2017). 
[bookmark: _Toc18696684]Research context: 
To indicate how social media are mechanisms to disclose IC information in capital markets, we will focus our attention on the football industry, as mentioned earlier in the report. The football industry has been selected because of their connections to the entertainment industry, along with their high traffic of media profile, together with increased interest from the general public. Many authors have emphasized that the beautiful game of football is no longer just a sport for competition, according to Lardo, et al, (2017).   
It has now surpassed that, to become a sporting arena which has attachments to a complicated set of economic, social and political structures with important cultural financial influence. However, football is one of the most well admired sports and for many European teams, Television finances is a main source of income (Deloitte, 2014). Additionally, with further income from, ticket sales, sponsorships, advertising, merchandising products and services, according to Lardo, et al, (2017). 
For a lot of these clubs, the wage bills of their players and managers are their highest source of  expense, and capital expenditure is relied upon for the purchasing of players, alongside, building and making improvements to stadiums. Additionally, the footballing industry like many other sporting facilities have felt the affects of the swift changes to technology, along with the media platforms, running parallel with the powerful forces of internationalization and globalization, according to Lardo, et al, (2017).
In addition, many authors (e.g., Adamson et al.2006) has witnessed that loyalty amongst football clubs is much better than other industries. The collaboration between sports and social media is only made possible now, because of the endless demand for sporting content in conjunction with global consumer requirements. Furthermore, clubs and players alike both utilise social media, to liaise with their supporters, according to Lardo, et al, (2017).  
However, the larger clubs are a little bit more sophisticated in terms of their utilization, and how they connect with supporters, through websites and social media platforms which permits supporters to keep in touch with their respective clubs, albeit the standard of replies do vary, according to the author. Furthermore, these social media platforms do establish firm ties amongst their supporters which enables better connectivity, that can be converted into profitable returns for the clubs, as well as individual footballers of superstar status, according to Lardo, et al, (2017).   
It is in this way social media has revolutionized the beautiful game, by way of contributing to the development of the valued footballing content, which has pointed us in the direction of a full array of new assortment of digital platforms. Furthermore, this connection that has developed between consumers and football has improved the value of relations connecting football clubs and all stakeholders, according to Lardo, et al, (2017).
However, there are a few financial, and non-financial measurements which can be compared by clubs in regard to income, attendance, global support base, broadcasting audience base, and on-pitch results (Deloitte, 2016). Furthermore, to track their organizational objectives several football managers seek out strategies to make use of social media. Many clubs have already adopted the use of social media, which they have used to build brand communities, with the main focus of generating sales. In addition, several clubs now employ managerial staff to expand these online platforms, according to Lardo, et al, (2017).   

[bookmark: _Toc18696685]Managing Information Security Intellectual Property:
According to Google Security Whitepaper (2019), conventional institutions have taken a look at cloud, for way’s to lower their costings or just to increase their private data centre capacity. Furthermore, Institutions are now seeking out the public cloud for security, understanding that providers have the choice to invest more in individuals and processes to provide a safer infrastructure. 
As a cloud leader, Google fully appreciates the ramifications of the cloud model. The cloud services purpose is to deliver superior security than the various conventional on-site solutions. Additionally, we prioritise security to keep safe the company’s operations, however, Google also utilise the same infrastructure, which is also utilised by their consumers, who’s institutions will also benefit by being protected.  
[bookmark: _Hlk18562783]Furthermore, this is why Google focuses on security and the safe-guarding of data, which is key amongst our design principles. In addition, Google’s security guides organizational framework, training, preference, and hiring procedures. Furthermore, it moulds our data centres, as well as the technology that it houses within it. Which is also essential to the institution’s day to day functions, alongside disaster planning, and how threats are dealt with. 
Additionally, this all has, similar prioritization and is handled in the same way as consumer data. However, it is the foundation of the accounts controls, compliance audits, and certifications we give out to our consumers.
[bookmark: _Hlk18562472]This paper gives a guide on Google’s steps on security and the compliance on Google cloud, as well as products and services. Furthermore, this paper focuses on security which includes details on the organizational and technical controls in regard to how Google safeguards your data, according to Google Security Whitepaper (2019).  

[bookmark: _Toc18696686]Googles Security Culture: 
Google has developed a lively security culture that all their employees experience. This becomes noticeable during their hiring procedure, employee integration, which is all part of continued training, alongside company events that raise awareness, according to Google Security Whitepaper (2019).  

[bookmark: _Toc18696687]Employee Background Checks:
Prior to staff joining the Google organization, verifications of individuals educational backgrounds, and employment status, with additional internal, external reference checks. Furthermore, statutory regulations permit, labour laws, so that Google are required to carry -out criminal records checks, credit, immigration, and security checks. These checks are dependant on the position offered, according to Google Security Whitepaper (2019).  

[bookmark: _Toc18696688]Security Training of all Employees: 
[bookmark: _Hlk18505921]Google employees all have to go through security training, which is all part of the orientation  procedure, which is continuous as an employee of Google. During the orientation procedure all employees will need to comply to the Code of Conduct, which focusses on the organizations commitments to the consumer, keeping their information safe and secure. However, depending on the job position, extra training on certain features of security may also be needed, e.g. the information security team, teach new engineers on subjects like secure coding implementation, product design and automated vulnerable testing implements.
Engineers are also required to be at technical presentations which discuss security-related issues, to receive security news letters which will discuss new threats, attack patterns, mitigation techniques and more, according to Google Security Whitepaper (2019).  

[bookmark: _Toc18696689]Malware Prevention:
Malware attacks that are successful could see accounts become open to data theft, and in addition open access to the network. Google’s stance on threats such as these on their customers and networks are viewed very seriously by the entire organization, who have an assortment of ways to prevent, detect, and eliminate malware. Google assists many millions of individuals on a daily basis in protecting them from any harm, in addition displaying warnings to their consumers who use Google Chrome, Mozilla Firefox and Apple Safari, when they try and browse websites that pilfer their personal information or attempt to install software that’s made to take over their computers, according to Google Security Whitepaper (2019).   
Furthermore, malware sites, or certain e-mail attachments are able to install malicious software on users computers to pilfer information, to carry-out identity theft, or just to attack individuals computers. When individuals visit these sites, which have a controlling software that completely takes over their computer and performs downloads, without you having any prior knowledge what so ever. 
Googles, malware procedure, starts with infection prevention by applying manual and automated scanners which seek out Googles search index sites that may-be easy targets for malware or phishing. Furthermore, there are at least a billion individuals who use Google Safe Browsing consistently. Google Safe Browsing technology inspects billions of URL’s daily, searching for unsafe websites. Every day, thousands of new unsafe sites are detected, a lot of which are legitimised sites, which have been harmed according to Lardo, et al, (2017).
However, when a site has been detected we give warnings on Google Search as well as web browsers. Additionally, in our Safe Browsing Solution, Google utilises Virus Total, an online free service, which analyses files and URL’s and enable’s the identity of viruses, worms, trojans and several other kinds of malicious content, which have been detected by antivirus engines and website scanners. The mission of Virus Total is to aid improvement in the antivirus and security industry, which has the ability to make the internet a safer environment, by way of the development of free appliances and services, according to Google Security Whitepaper (2019).  
[bookmark: _Hlk18579445]Google have the ability of utilising several antivirus engines in Gmail, Drive, servers and workstations to assist malware that may not be detected by antivirus signatures, according to Google Security Whitepaper (2019). 

[bookmark: _Toc18696690]Environmental Impact:
Google lower their environmental impact by, running their data centres by way of designing and building their data centres themselves. In addition, these centres are furnished with smart technology temperature controls, that utilise “free cooling” techniques which uses the air from outside, or reprocessed water for lowering, which also redesigns how power is dispensed to lower any unnecessary energy loss. Furthermore, to monitor improvements, they measure the performance of all facilities, by applying a diverse measuring appliance. 
Additionally, Google are perched at the top of the summit in regard to environmental impact, they are the leading major internet organization to obtain an external certification award, for their high environmental workplace energy and management standards all through their data centres. They obtained a voluntary ISO 50001 certificate which embraced their own customs to go beyond standards, according to Google Security Whitepaper (2019).  
According to Google, there are in-excess of five million companies around the world, that includes 64% of the Fortune 500 companies, who consider Google to be trustworthy enough to handle their assets: their information. Google also state they will carry on investing in their platform which will enable all consumers to have the satisfaction of their services in safe and secure fashion, according to Google Security Whitepaper (2019). 

(The information I have supplied above on the Google Security Whitepaper, has only been a snapshot, I will give an outline of further content in appendix 2.). 
 
[bookmark: _Toc18696691]Googles Office Automated Systems: 
[bookmark: _Hlk18674159]According to Mearian, (2017), Google have developed smart Glasses which have been trialled at Beth Medical Centre in Israel Boston, which allows doctors to link information about their patient without them having to change focus away from the individual. However, recently development over the past couple of years, on an enterprise category of the smart glasses, – Glasses Enterprise Edition, – Google have stated, that their head installed display is currently “fully available” for the use of companies.
Google have also noted that the glasses are not currently available to purchase on-line as of yet, furthermore, it remains to be seen whether or not organizations will be rewarded through its use as a collaborative work appliance. However, according to the project leader Jay Kothary, in a recent blog posted on the 18th of July that Google Glass Enterprise Edition have originated from a limited program of two years, which is now obtainable to a lot more businesses through a structure of development partnerships, like Eyesucceed or Proceedix.
[bookmark: _GoBack][bookmark: _Hlk18684816]Furthermore, googles partnerships have made requests for certain industries, in particular manufacturing, aerospace, along with healthcare. Google have pitched Glass as an implement that will ease the use of working flow in aiding workforce into staying more involved and concentrated on duties, by alleviating any hindrance. Saying “Ok Glass” e.g. can operate an application. In addition, google partners Proceedix provides a software-as-a-service-based platform which manages enterprise, processes work commands and inspections; concerning its software operatives can carry-out work instructions, as well as inspect work flows with smart eyeware glass, according to Mearian, (2017).
Smartware glasses, has the ability of improving patience end result according to the author. Software platform Pristine distributes telemedicine application along with the smart glasses, for Google Glass Enterprise Edition and Vuzix M100 (US$999). Furthermore, doctors, utilise smart glasses along with the Pristine app, to develop medical interns, and to consult with other likeminded specialists, which all takes place in real -time, throughout surgery.
Furthermore, the telemedicine assists doctors to connect with rural community patients, as well as patients that are not easily accessible, according to Mearian, (2017). 
            


















[bookmark: _Toc18696692]Conclusion:
This report, I feel has delivered a decent understanding of the battles Google Inc faces on a daily basis, of managing knowledge and information within their organization, I have identified a management information system albeit this was not within the organization of Google itself, but most significantly, a leap forward in new technology which will go a long way in assisting all doctors, consultants, and stakeholders connected to the medical industry.   
As my report has already mentioned, about the links players have now with their fan base through these media platforms, which I believe is a really good thing to happen, however, I believe there should be a passport system for supporters, to be able to use these platforms, and I believe in doing so, this will curb the racial abuse, that players have been suffering recently.   
So, my recommendations are that the leaders of all media platforms, should bring in a new passport system, to rid all racial abusers and by doing so, this will allow these media platform organizations more control to be able to monitor, and put names to faces of abusers.
















                 





[bookmark: _Toc18696693]Appendix: 1.



[bookmark: _Toc18696694]Diagram Sourced by Author:












[bookmark: _Toc18696695]Appendix: 2.
Further information I would like to add about the Google Security Whitepaper, which is additional content that was not mentioned in the main body of work:

· Googles Security Culture

Internal security and privacy events
Our dedicated security team
Our dedicated privacy team
Internal audit and compliance specialists
Collaboration with the security research community

· Operational Security
Vulnerability management
Monitoring 
Incident management

· Technology with Security at its Core
State-of-the-art data Centres
Customer server hardware and software
A global network with unique security benefits 
Securing data in transit
Low latency and highly available solution
Service availability

· Data Usage
Our philosophy

· Data access and restrictions
Administration access
For customer administrators
Law enforcement data requests
Third party suppliers                             
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