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	Student Number
	2424887
	Student Name
	Mikhail

	

	Website Chosen 
	Highfield Town House Hotel

	Insert hyperlink to website
	· https://www.highfieldedgbaston.co.uk/


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: There are no noticeable delays, and the page loads quickly. People can easily get around because it's clean and doesn't have any media that would slow it down. It takes about two to three seconds to fully load on both computers and phones.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Some of the website's subpages are "Rooms," "Dining," and "Contact Us." There is a clear menu bar at the top of the page that makes it easy for customers to move between areas without getting lost.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can make a reservation right on the website, yes. The site has a big "Book Now" button that takes you to a form where you can choose your dates and room types.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Adding a search bar would make it easier to get around, special  for people who want to find specific information without having to read a lot of  pages. This would make the  experience better for the person.


	Section 2 – Pleasure – Customer Experience



	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is visually attractive , with a simple beautiful design. The colours are calm and welcoming. On mobile, the format modify well, but some text may appear smaller compared to the desktop version, which might be harder to read for some users.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website shows off the services it provides with high-quality pictures of the hotel, rooms, and other features. Soft shades of blue and white are used in the color scheme to make it feel calm. There aren't any movies, but the pictures are good enough to look at.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no live chat tool on the website. As a substitute , it gives people an email address and phone number to call with questions. Adding live chat could speed up the process of answering customer questions.

	Question 2d – How effective are the social media links on the website?


	Answer: The links to social media are in the base of the page, which makes them easy to find. Only a Facebook link is provided, though, which might make it harder for the hotel to connect with guests who use other social networks, such as Instagram or Twitter.

	
Section 3 – Perceived Value



	Question 3a -  How are the services offered by the company made clear to customers?
Answer; The website makes the services very clear by dividing them into parts like "Rooms," "Dining," and "Events." Customers can easily see what they can do during their stay because each section has a full description.

	Question 3b -  How are customer reviews made available? Are these up to date? 



	Answer: There are customer reviews on the home page and in the "Reviews" area. They are changed often, and recent reviews from guests have been very positive, praising the service and the comfort of the rooms. Trust grows when people read good reviews.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website talks about how great the customer service is, how modern the amenities are, and how great the location is. I would recommend the hotel to others because it puts a lot of stress on comfort and customer satisfaction. Good reviews from guests also make it more appealing.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website doesn't make prices very clear. Customers have to book ahead of time to see the rates. This method could be used to get people to use the booking system, but customers who like things to be clear from the start might get annoyed.




	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Hotel Edgbaston

	
	2. Birmingham boutique hotel

	
	3. Town House Hotel Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the website comes up high when you look for "Town House Hotel Birmingham" or "Hotel Edgbaston." It comes up high in searches for small hotels in the Birmingham area.


	Section 5 – Reflection and conclusion


	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. Answer Websites are still very important for UK businesses. They give companies a proper spot to talk about their products and services, share important details, and connect with clients. A well-designed website still gives businesses more authority and control over how their brand is seen, even though there are a lot of social media sites out there. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I think that adding online chat would make it easier to talk to customers. Visitors would have a better experience because they could get answers to their questions right away, and sales rates might go up as a result.
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