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[bookmark: _Toc14965465]Introduction 
Reflective writing is a part of the academic period. It helps an individual in developing and nourishing their skills and capabilities. With the assistance of this assignment, I will be able to understand the concept behind the practice of reflective writing. Along with this, the respective assignment will also help me in evaluating the significant elements associated with the concerned practice. The assignment is incorporated with a role-play activity related to the role of marketing researcher. With the help of this activity, I will be able to exercise my skills practically. This activity will help me in practically applying reflective theories. 


[bookmark: _Toc14965466]Concept and theory of reflective practice
Reflective writing is a practice of evaluating my thoughts and perspectives while taking part in an activity. In other words, it can be said that an activity in which individuals try to evaluate their capabilities is known as reflective writing. With the help of this approach, I can understand my inner skills and capabilities. This practice has provided me with an opportunity to understand my perspectives and try to make use of them in performing any activity (Johnston, 2017).
This practice helped me in evaluating my role while performing the task of marketing researchers. With the assistance of this approach, I was able to evaluate my skills and expertise. This task helped me in realising that improving my skills is very important for my professional growth. With the help of this factor, I was able to realise that reflective writing can help me in improving myself. With the help of this practice, I will be able to function effectively in my future (Johnston, 2017). 
With the help of this practice, I can enhance confidence in myself. This practice will help me in preparing for my future. It will provide me with the capability to think and function more creatively and critically. With the help of this practice, I can focus on a wider section of skills rather than being rigid to only a few skills. This will help me in developing myself in the long run (Dennison, 2012). 
With the help of reflective practice, I will gain the capability of solving issues in the organization. This will give me a capability of questioning everything. With the help of this practice, I will be able to evaluate a reason for every task and activity taking place around me. This will assist me in developing and framing effective ideas for my future organization (Johnston, 2017). 
There are a number of models or theories of reflective writing. Among them, the most effective one was Kolb’s reflective cycle. This is the most used reflective theory that helps individuals in addressing their skills most satisfactorily. It is a continuous, four-stage cycle that focuses on every style of learning (Dennison, 2012). By satisfying all of its stages, I will be able to develop myself and the same time will be able to learn new ways of doing the things. The four stages of the respective cycle are:
1. Concrete experience: It is the stage in which I will experience the situation or the scenario
2. Reflective observation: In this step, I will reflect on the scenario and will determine my capabilities
3.  Abstract Conceptualization: A new idea will be generated by reflecting. Conceptualising the idea is the main task of this activity
4. Active Experimentation: In this step, I will try to experiment with the newly generated idea to check its reliability in the current situation (Dennison, 2012). 
The respective cycle will provide me with an opportunity to exercise my skills and capabilities in a suitable direction. With the help of this model, I will be able to learn new ways of doing things and will also be able to improve my planning and decision-making skills (Dennison, 2012). 
[image: ]
(Figure 1: Kolb's Learning Styles and Experiential Learning Cycle)
(Source: Mcleod, 2017)

[bookmark: _Toc14965467]Personal experience as a Marketing Researcher in Interflora
Interflora is a flower delivery based organization. The firm is known for providing the best quality of flowers for a variety of occasions such as a wedding, anniversary, birthdays, and so forth. The company is providing its quality services in about 140 countries and is still expanding its operations (Arnett and Wittmann, 2014). Being marketing researchers of the firm, I must scrutinize all the external and internal factors that can impact the productivity of the organization. Apart from this, I was also assigned to frame effective marketing policy for the firm that can help in attracting the consumers and will provide a competitive advantage to the firm (Arnett and Wittmann, 2014). 
Currently, the company is losing is customers due to the heavy competition of the market. It is my duty to evaluate a strategy that will help in gaining a competitive advantage and win back the customers (Brodie et al., 2013). With the help of the four stages of Kolb’s reflective cycle, I was able to evaluate that by getting collaborate with different organizations, I will be able to push the growth of my business. Along with this, I will also try to provide a number of discounts to my customers that are frequent shoppers of our products. Both of these strategies will help me in resolving the major issues of the organization (Brodie et al., 2013). 
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Slide 1
Title slide


Slide 2
Interflora is an attractive brand of flowers in the international market. It is currently losing its customers due to the heavy competition of the market. This is impacting and the sales of the firm in an insignificant manner. The firm is not making use of the effective policy that is not attractive in concern of the customers (Brodie et al., 2013). 


Slide 3
The above slide is identifying my role as a marketing researcher in Interflora. Looking forward to the scenario, I realised that I must try to evaluate all the external and internal factors affecting the business. Along with this, I should also try to frame effective marketing for enhancing sales and for attracting the consumers towards the organization (Wirtz et al., 2013). 


Slide 4
To enhance the productivity of the organization, I will try to get my firm involved in collaborative programs with other renown brands along with this I will likewise try to provide heavy discounts to the customers that are active on the online portals of the companies. This will help in providing a competitive advantage to my company (Wirtz et al., 2013). 


Slide 5
With the help of the suggested strategies, my organization will be able to gain a competitive advantage. I will be able to prepare a strong customer base for my company and will likewise be able to enhance the brand value of the firm. These strategies will help Interflora in expanding its products to the global market (Wirtz et al., 2013). 


Slide 6
Reference slide 

[bookmark: _Toc14965469]Conclusion 
The above assignment is completely based on the practice of reflection. With the help of this, the individuals are able to improvise their skills and capabilities. They are likewise able to develop effective decision for the workplace they work in. The assignment is incorporated with my role play as a marketing researcher in Interflora. With the help of this activity, I was able to conjecture the importance of marketing in this era. This activity helped me in concluding that with effective marketing techniques, I can enhance the viability and the goodwill of my business in the international market. 
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Interflora is an attractive brand of flowers in the international market. 
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I must try to evaluate all the external and internal factors affecting the business

It is my duty to frame policy for enhancing the sales of the firm

I must try to attract more customers by utilising effective marketing tools.
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The above slide is identifying my role as an marketing researcher in Interflora. Looking forward to the scenario I realised that I must try to evaluate all the external and internal factors affecting the business. Along with this I should also try to frame effective marketing for enhancing sales and for attracting the consumers towards the organization. 
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I will also try to provide heavy discounts to the customers that are active on the online portals of the companies

Developed strategies 



































In order to enhance the productivity of the organization I will try to get my firm involved in collaborative programs with other renown brands along with this I will likewise try to provide heavy discounts to the customers that are active on the online portals of the companies. This will help in providing a competitive advantage to the my company.
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	With the implementation of above strategies my organization will be able to gain a competitive advantage. It will be able to create a strong customer base and brand equity. With the help of these strategies I will be able to enhance the goodwill of my organization.  
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With the help of the suggested strategies my organization will be able to gain a competitive advantage. I will be able to prepare a strong customer base for my company and will likewise be able to enhance the brand value of thew firm. These strategies will help Interflora in expanding its productivity to global market. 
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