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Exploring the potential positive and negative impact of social media and influencers on adolescent female singers
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Part 1: Portfolio
Introduction and rationale
 In this independent literature review I will be exploring the potential impact that today’s society has on adolescents’ and their singing voices. Although a broad subject in itself, I will be focusing on the roles of idols and modern day social media platforms within adolescent culture, and will attempt to find a potential link between these influences and how adolescent singers view themselves and their voices.  The new public aesthetic being expressed in the media, and a flourish of idols and celebrities influencing fashion, food music and personal relationships, brings a challenging era for adolescents to navigate through (Good-Perkins (2020).
Through previous research studies, I have tried to understand the vocal transition that occurs during puberty, and how unpredictable this can be for adolescents (Gackle, 1991). The vocal symptoms of this voice mutation can be varied and extensive for both male and female voices (Cooksey, 1999). Although this research has been beneficial for my practise, I now would like to further my knowledge on the social impact during these adolescent years, and explore how idols and social media can change young singers’ perspectives. 
Student Questions
I have been a vocal coach for 8 years, as a private tutor who offers one-to-one vocal lessons for males and females aged eleven to eighty. Over half my students are adolescent cis-females aged between thirteen and eighteen. In my practise, these student’s require not only the most assistance and guidance with the physical aspects of singing, but also with the mental and social aspects of singing. Although not directly mentioned in much of the existing literature, Sweet (2020) did mention how guidance for vocal students during this age range is important to avoid miscommunication and misinterpretation of all the information out there for students to get hold of. Many of these students ask for help with vocal symptoms of voice mutation, but also ask for my opinion on “what they sound like, and is it any good?”.  This question lead me to ask myself why female adolescents begin to question or doubt their self-identity and abilities. One of the most common lesson behaviour I experience, is students trying to mimic their favourite celebrity singer, without much vocal guidance. In existing research we can see that adolescent’s view celebrity role models in music and television as someone to imitate due to status and ability (Ivaldi & Neil, 2008). Yarnell (2006) outlined the importance of building trust between a vocal tutor and an adolescent student, and that although we cannot “get in their heads” we can try to understand why they want to mimic their favourite celebrity singer. 
Focus points for research
 This research study will focus on two points of social influence during adolescence, and this is based off of comments that my students have given me throughout numerous vocal lessons, regarding what they see via social media platforms such as Instagram, Facebook and TikTok. I intend to thoroughly research two topics, in a hope to define whether modern social media and influencers are detrimental to adolescents, or whether they can be used to positively influence adolescent females. Through this, I hope to be able to relate this research to adolescent female singers, and use the knowledge to help shape adolescent female singers vocal identity, without comparison to unachievable goals. One area of study will be Social Media Influencers (SMI’s) and the other will be idols/celebrities such as famous singers Much of the current research surrounding SMI’s and idols and their relationship with the adolescent generation seems negative due to evidence where idols end up influencing eating habits and life choices of adolescents (Sukamto et al, 2019, Engel et al, 2024). However, even though evidence shows adolescents are heavy users of social media and exposed to lots of SMI’s as well as idols and influencers (Schmuck, 2021), is there a way forward in classrooms and society where these platforms might have a positive influence on adolescents. 
Much of the existing research shows that females experience relationships with idols and SMI’s differently to male adolescents, such as female adolescents being more likely to idolise singers than male adolescents (Raviv et al, 1996). However, more recent studies have shown that in Hong Kong, when looking at female adolescent relationships with idols, drawing conclusion from their entertainment-social values, interpersonal relationships and pathological tendencies, females had a direct correlation with the amount of social media consumed (Chia & Poo, 2009). With the constant exposure to music, there is evidence to show that adolescents would be more inclined to actively listen to it day to day, with female adolescents typically listening to 30 minutes of music a day more than male (Roberts & Christenson, 2001). Evidence has shown that this level of exposure to music, idols and celebrities have a direct link to adolescent lifestyle, fashion and music choices (Fisher, 2002). Although both male and female adolescent singers could potentially experience a differing self-identity due to impact of social media and influencers, to create a defined literature review, I will be focusing on female adolescents only.
Limitations of the research
Potential downfalls of this literature review could be that the research will not be directly related to adolescent female singers. I will be drawing on a wide range of research within idols and adolescents, from a psychological and social viewpoint. This will make my initial search varied and vague, requiring a lot of specific research techniques to keep this specific to my research question. This could be time consuming and cause lots of unnecessary information to be reviewed in the process of writing this literature review. Another potential downfall is not being able to differentiate whether existing research shows clearly whether SMI’s and influencers have a positive or negative impact on female adolescents, which may lead to the conclusion that more research surrounding this topic would be needed in the future.
To achieve this, I hope to use a mix of different literature review techniques. Due to the level of uncertainty with my research question, as this is such a broad topic, the use of bricolage with its flexible approach could be a great review technique to collate large amounts of data and combine methods to create a richer understanding of this topic (Carstensen 2015). However this approach is largely conceptualised, and there is little to no evidence of it being used in previous studies, however the concept of approaching a subject you have little understanding about is relevant to this study (Kincheloe, 2011). Another methodological approach to consider would be feminist methodology, as this research question is primarily aimed at female adolescents, and although feminist methodology is questionable and controversial, for this research question, looking for feminist methodology could help to define a clear narrative in the research on female adolescents (Burns & Walker, 2005). Drawing on previous feminist researchers such as Harding (1987), I can analyse research to see whether it is applicable to female social life, as many existing research is more general and not applicable to cis-women. The focus on females in my methodology and my research is important to me, to ensure that any analysis of literature is relevant to my practise and my research question.
By conclusion of this literature review, I hope to have found some key elements within existing research to suggest whether social impact of idols and SMI’s on female adolescent singers can have a link to their self-image. Additionally, if possible I would like to outline the potential use of this research to help support female adolescents during voice mutation and how they perceive their voice.





Planned programme of study
Learning Objectives:
· To review the current literature on the impact of society on adolescents’ by searching through existing literature regarding the role of idols and self-identity and pinpointing key articles relating to these subjects.
· To understand the potential positive and negative impacts that society has on adolescents and how this might impact singing habits and tendencies. This will be through extensive analysis of existing research and literature and creating mind maps to cross-reference the research and find a potential link.
· To formulate the basis of a guide for adolescent singers on how to navigate societal pressures and be clear in their self-identity as vocalists.
Personal Learning Outcomes:
· To widen my knowledge on impacts of society on adolescents and improve my existing knowledge.
· To understand the positive and negative impacts on adolescent voices from expectations and high self-standards, and how these possibly manifest as symptoms and attitudes in the classroom.
· To use my new knowledge to assist adolescent student’s in my practise to become self-confident singers finding their own voice, and to tackle anxieties that are potentially caused by idols and societal pressures.
· 
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Literature Review Process
A thorough, sophisticated literature review is the foundation and inspiration for substantial, useful research (Boote & Biele, 2004). Being able to build your knowledge and relating it to existing research is the foundation of learning, and of creating a thorough and analytical literature review (Snyder, 2019). However, research within the educational sector is expanding at an unprecedented rate, which requires the researcher to acquire more in depth skills to be able to sift through the mass of knowledge now available. To be able to ponder the questions for this literature review, I must first understand what already exists around this subject. For clarity in such a potentially broad research subject, I intend to start with 3 questions to help be specific in my research and analysis;
1. What impacts do SMI’s and Idols have on female adolescents?
2. Does research suggest that there is a positive correlation with SMI’s and social media to how female adolescents perceive themselves, and their voices?
3. How can we use this research to formulate a plan to help adolescents manage their expectations when surrounded by social media influences?
I formulated these questions to help structure my literature review, as in previous research studies I have used a narrative literature review process, which has resulted in an unstructured review with no direction. For this module, I intend to follow Anderson et al (2008) and use a mapping review methodology. Mapping reviews can collate large amounts of studies to analyse, but more often researchers will pinpoint specific and popular research studies from a time period, and consider this a ‘mapped’ time frame. Mapping reviews developed from descriptive literature reviews, where researchers screen and classify studies in order of relevance to the research question (Petersen, Vakkalanka, & Kuzniarz, 2015). This approach differed to the narrative view, giving literature reviews more structure and focus (Pare et al, 2015). By using a mapping method, not only can I keep a structured literature review, I can pinpoint potential trends in the existing research around this topic (Khalil & Tricco, 2022). Social media and idols have patterned trends throughout the last 10 to 15 years, and as the public trends change, so will the impact on female adolescents (Zhong, 2021).
 Another research method I explored to help define my review was citation pearl growing (Boell & Cecez-Kecmanovic, 2010). Pearl-growing a research method whereby the researcher uses key words or phrases as a basis for searches within a literature database. By focusing on keywords of articles and papers, I will be able to quickly find relating evidence and studies with the same keywords. For this I will be able to search key words surrounding my topics. Words such as ‘social media’, ‘influencers’, ‘celebrities’ and ‘vocal coach’ will all be useful phrases, either isolated or in conjunction with each other. I have decided to use the term ‘vocal coach’ as this is most relevant to my own title and is a common phrase used by my students to outline a type of influencer, when they are explaining singing related information and content online. This way I can find more specific literature to analysis, and see if any of the key themes and phrases cross over, and create themes. 
Throughout this process I intend to explore the validity of each literature research paper I come across. Although this will be a lengthy task, it is important to keep all data valid and relevant to the research question. Valentine & Cooper (2008) deducted a Study Design and Implementation Assessment Device to aid in determining the quality and validity of a study design. I will be using this again, as I did in my last literature review, to structure research in a relevant light and to ensure I am not picking unreliable data from an unknown source off of the internet. 

Critical Reflection
From the learning that I engaged in during module four, I wanted to make sure that for this literature review I was approaching this in a clear and concise way. This literature view required me to look at multiple topics surrounding my research question, and present the data in a comprehensive way. As part of this literature review, reflecting on the process and my way of working is an important part of the research to understand, consider and evaluate my approach in relation to the broader purpose. (Richards, 1990). I created multiple mind-maps and research journals for note taking, so I could cross-analyse the notes and studies I had recorded and find key themes and phrases to make a clear analysis of the data (Swestyani et al, 2018). The reason for this was to create a map of ideas and keywords, so that I could keep a clear narrative throughout my literature review.
For this literature review I decided to utilise Gibbs Model of Reflection (1988). This cyclic reflection model outlines the stages of reflective criticism, and helps to show that practice and theory can intertwine in a never-ending cycle. I chose this model because the research topic I chose was very specific, and would potentially be limited in existing literature. I thought that the cyclic reflective model would help me to evaluate this, and hopefully define where I could improve for any future research and literature reviews I decide to undertake. The aims of using Gibbs’ reflective cycle (Adeani et al, 2020):
- To challenge your assumptions
- To explore different/new ideas and approaches towards doing or thinking about things
- To promote self-improvement (by identifying strengths and weaknesses and taking action to address them)
- To link practice and theory (by combining doing or observing with thinking or applying knowledge)

Although some argue that Gibb’s model of reflection is somewhat simplistic, and doesn’t ask the researcher the right questions when reflecting upon their work (Zeichner and Liston, 1996), this reflective cycle allows the researcher to expand as much as they feel they need to on each question (Adeani et al, 2020). Therefore, using this model for my reflective analysis can allow me to expand into as much depth as I need to, promoting self-improvement and plan for future research analysis. To avoid simplicity, I can go into details on the different stages of the model, and create an action plan for future literature reviews.

Description
I embarked on a literature review surrounding the female adolescent voice, and the effects and pressures that social media and influencers can have on individuals. I began by setting myself some questions to ask, and then used a mix of pearl-growing and mind maps to find research that was relevant to my question. This was over a number of months, and I used a GANT chart to track and monitor my progress. Additionally, I kept a research journal and a diary to plan my timetable of research, and to make sure I explored each question thoroughly. Firstly I explored the research using pearl-growing methods Boell & Cecez-Kecmanovic (2010), and a mapping-review technique to make sure all literature that was used was relevant. Once I had a large amount of phrases, research papers and journals with key phrases highlighted, I analysed all this data using a coding system to find linking phrases between each topic. 
Although I tried to use a mapping review, rather than a narrative review, I did end up leaning towards a narrative literature review, and my mapping review was not as clear and structured as I had hoped. I believe this was due to my lack of precision in defining research by dates, and I based my review on the narrative relating to my research question. I learned through this that much more cohesive research on literature review methods was needed to keep my mapping review method focused. I chose the title of ‘Exploring the potential positive and negative impact of social media and influencers on adolescent singers’ to prevent too much bias in the title, and keep my research objective and precise. By exploring the potential impact of social media and influencers, I kept the literature review open to lean towards any key phrase or key research topics that came through in my analysis. This is where my pearl-growing methods became most useful, as cross-referencing key phrases within research created natural topics for me to use within my analysis. 
Feelings
During this literature review, I initially felt overwhelmed with the task at hand. I broke the research question down into three areas of study; social media, influencers and female adolescent singers. This are large areas of study, especially social media, with relatively little to no previous research surrounding them. Social media research is constantly growing as social media itself expands and gets more popular. Influencers, similarly are a modern concept when we are talking about online personalities. Influencers come in many formats, not just celebrities or for music, but also sports idols, business influencers, political influencers and also teachers/tutors. For future literature reviews, I think it’s important to define exactly which type of influencer I will be looking at, and pick one or two types of social media like Instagram, rather than trying to scope out literature that encompasses all types of social media. This would make my information analysis more defined, structured and more time-efficient.
I felt that due to personal reasons, although I had constructed a GANT chart (table 1) to keep myself on track, I found it increasingly difficult to stick to. Many external influencing factors effected my ability to stay focused and therefore may have affected the fluidity of my review narrative. Unforeseen circumstances like moving house and other large high-stress factors in my life, impacted my work schedule and inevitably made me feel more overwhelmed with the amount of work I had to do in a much shorter space of time. This lead to feelings of guilt and anxiety in whether I would finish the essay in time with the deadline. To manage these struggles, I put aside time each week towards the end of the timeline, and made sure I used smaller and more frequent intervals of study to help manage my stress relating to finishing the literature review. I could have researched further into how researchers overcome emotional struggles and stay motivated, which is a strategy I intend to utilise in the future.
Evaluation
Overall I felt that the positive points of this literature review was the knowledge I gained throughout this experience. I set out to try and understand the potential links and risk factors surrounding social media, influencers and their impact on female adolescent vocalists. I chose this subject as this directly influenced my work place, and the voice lessons that I had one to one with some of my students. I felt that the knowledge I gained definitely helped me achieve this objective, as I feel I am more aware of the potential risks that could affect female adolescent singers. I also feel that my general knowledge surrounding social media, and its links to emotional and physical wellbeing has increased as well. This does not just potentially improve my practise as a tutor, but also can improve my own attitude towards social media, body dysmorphia and lifestyle ideals that are constantly streamed on social media platforms. 
A part of this literature review that I felt was negative, was my lack of motivation due to personal situations. This affected my entire approach and mind set on this essay, and lead to disjointed research with long periods where I felt I couldn’t focus on this literature review. Although I know this is out of my hands, I felt that I could have reached out to my tutor more times for help, and discussed with my tutor the best way to move forward and keep to the research schedule I set for myself. I also found coding the papers quite time consuming as well, and due to there being little to no studies on my specific search area, I couldn’t really find linking phrases to code together. However, I found my research question highly interesting and relevant to my practise, so this did help me to propel myself along with the literature review. I also enjoyed the process of collating information and finding any links between the literature and adolescent female singers, and identifying a gap where more research could be had in the future.

Analysis
Compared to previous literature review experiences I have had, this literature review experience was disorganised and rushed. This was due to the lack of time I gave myself, after taking long breaks due to personal issues. Tackling such a complex literature review alongside significant life experiences delayed the process and also large gaps in research meant that my focus lacked consistency. I think this lead to a disjointed review, and lack of clarity in the narrative, which was something I was actively trying to avoid after my last literature review. 
I also think that the research question required more specific research methods. There was a distinct lack of research surrounding my specific question, so I had to research on smaller sub-questions and try to find key phrases and key research points I could relate back to the female adolescent vocalist. Although this highlights a gap in the research, where further investigation could be conducted to close this gap, it meant that a lot of my research links were potential and therefore not solid fact with obvious linking data. Again, this lead to a lack of clarity in the narrative, and a difficulty in concluding any kind of result from my findings. 

Conclusion
 Through this literature review, I did achieve my learning objectives, and my personal objectives. I did manage to review a large amount of qualitative data, and I tried to find linking phrases between each area of study to relate to the female adolescent. I also learnt more about social media and influencers, and the many platforms and forms of media that they can expand across. I found out more information about how social media can positively and negatively impact adolescents, and how females can be more emotionally and psychologically impacted by influencers regarding body image. 
I also reflected on the skills that I need to improve on as a researcher such as time-management and research methodologies, as well as understanding how personal life can directly impact the focus surrounding research. My strengths within this study was a high level of interest surrounding these topics that directly link to my practice. I found a way to relate all the research I analysed to my one to one vocal tuition, and I took a lot away from the research that I can consider in my own work. My weaknesses were maintaining a focused narrative, which is something I have struggled with in previous literature reviews also.
I could have reached out to my tutor via my institution in the times where I was struggling for motivation and clarity, to keep myself more on track and focus my research question further. This is something I intend to add to my future research plans. 

Action Plan
For future research literature reviews, I intend to research my research methods more prior to starting research. Although I spent time in making sure I had research methodologies that would suit my research question, and help me to define large amounts of data and analyse them, I feel that I could take more time to pick more relevant research methods. This way I could approach large multi-faceted literature reviews with more knowledge and understanding, and equipped with more methods. I would also devise a more thorough GANT chart with clearer goals to achieve with more specific time goals. This would allow me to get specific parts of my research done by clearer date deadlines. 
My areas for improvement are my focus and time keeping. With clearer and more detailed deadlines I wouldn’t feel as overwhelmed with the amount of work needed to be done, or the amount of research I would need to analyse. If I had prepared better research methods, I would have kept my focus for longer as well, ensuring clearer narrative in my literature review.
I also feel that in the future I will schedule regular tutorials with my tutor, to help keep me focused and on track both mentally and with my research. I felt very isolated during this projects at times, and it is up to myself to reach out and seek help and guidance when necessary, as I would hope my own students would do if they needed it. 








	














Part 2: The Assignment

Introduction
For this independent literature review, I will be looking at existing research surround social media influencers (SMI’s) and social media, and its potential correlation to adolescent female singers and their vocal identity. This will be looking for research that outlines potential self-doubt surrounding vocal ability, or female adolescents comparing themselves to celebrities or influencers on the internet. From collating this research, my aim is analyse a large amount of information, and define its relevance to adolescent female singers in regards to self-image and expectations surrounding themselves and their voice. As a vocal coach who has a large capacity of one-to-one students who are female adolescents, between 13 and 18 years of age, I can see how often SMI’s and social media can be a topic of conversation within the lesson. I myself, often use social media platforms to help source material for lessons, discover new and innovative warm ups, learn more about potential queries and worries a student may have, and on a professional basis, to grow my business. 
Through previous literature reviews, I have found that the vocal mutational phase can already create tension both socially and mentally for female adolescents (Sweet, 2020, Gackle, 2011). This phase of voice mutation and life, should be approached by a vocal coach with caution, sensitivity and knowledge (Good-Perkins, 2020). The readily available content of social media for adolescents, potentially creates a challenge for the well informed vocal coach. Female adolescents can log onto the internet at any time when they feel unsure and search for advice that may not always be correct, which may cause them to self-doubt or question themselves and their vocal ability (Valkenburg, 2021).
Social media comes in lots of different formats, but for this research project we will be looking at internet based social media websites and platforms such as Facebook, Instagram and TikTok. These are video-based social media platforms that have no restriction on streaming short videos from nearly everyone in the world (Buzeta et al, 2020).
Looking at the positive and negative effects of social media on female adolescents and how this may link to female adolescent singers, will ensure that all data is being connected back to the voice within this literature review, and to keep relevance within my analysis (Rother, 2007). There are many aspects of social media and influencers that could add or alleviate pressure surrounding female adolescents going through a potentially difficult and challenging time of their lives (Sweet, 2020).
Refining my research methodologies and methods, should prove more efficient and prevent unnecessary collating of vague content. This will require the use of research techniques such as pearl-growing (Boell & Cecez-Kecmanovic, 2010) and using a mapping-review structure (Petersen, Vakkalanka, & Kuzniarz, 2015), to help guide my analysis and keep relevant to the research question. This largely qualitative literature review will be relying on data from external studies to formulate links to female adolescents and their self-identity being influenced by social media. Qualitative methodologies such as using a mapping review structure, my research study will be driven mainly by questioning the relevance of the research to my chosen study area (Khallil & Tricco, 2022).
The potential applications of this literature review could be to improve voice lessons and be applied at curriculum level to help other vocal tutors adapt to potential self-doubt in their female students, due to social media pressures for adolescents. This level of self-doubt could be critical in this time period of female adolescent’s maturity. As a vocal coach, there comes a level of responsibility to be able to support your students through the queries and trials they face during singing (Hoblitz, 2012). Although this literature review is primarily aimed at the female adolescent vocalist, there is potential links from the research surrounding social media and influencers, to male adolescent vocalists as well. 

What is Social Media?
The term “social media” is used for any and all internet and mobile based services, that allows users to buy, exchange, communicate, share and join online communities (Dewing, 2012). Social media can span across different varieties such as blog, wikis, social networks and media sharing sites (Boyd & Ellison, 2007). As broadband internet became popular, the popularity of these types of social media grew. More individual platforms started to appear, and the movement to smart phones that accommodated the internet and social media platforms, made social media even more accessible (Dewing, 2012). With the data constantly increasing, the research surrounding up to date statistics of social media usage for adults and adolescents across the world is difficult to keep track of. The rise of social media platforms, interaction and sharing has become an essential part of the online interaction for adults, adolescents and businesses (Keitzmann, Hermekens, McCarthy and Silvestre, 2011). Since 2011 there is a visible increase in the amount of platforms and content that can be accessed through computers and smart phones (Fucia, 2019). The basic concept of social media is based on the concept of social interactions that occur within the society. Traditional social networks are friends, families, colleagues, business partners that one interacts with on a personal and/or a business level, individuals with which the individual has a common personal and institutional interest (Acatrinei and Nictor, 2012). By understanding what social media is, this can help to define relevant research for this literature review.

Current Social Media
Today, society’s growing online presence has led to more frequent use of social media, and the exposure to content creators, celebrities and influencers has increased (Bardus, 2020). Although social networks and platforms can provide a great tool for professionals to grow their businesses through effective networking (Akram & Kumar, 2017), the internet is mostly unmonitored, and the ease of access is increasing. Social media can be found on the television, the computer and now even in the hands of anyone who owns a smart phone with internet connection. This creates an infinite platform for consuming content whenever required or wanted. Social media has taken many different faces now, including Facebook, Instagram, Twitter (now known as X), YouTube, Snapchat and many others (Shabnoor & Tajinder 2016, Bin Zhao et al, 2011). Each of these social media platforms offer a different avenue for users to consume content created by celebrities, brands and influencers. Whether this is streaming full length or snippets of videos, viewing photos, podcasts, video logs, communicating with friends, and communicating with complete strangers (Hunt et al, 2020).
Facebook being the biggest social media platform, has surpassed 1.5 billion monthly active users, creating a highly connected network of people from all over the world, meaning people can keep in touch with friends from all around the globe (Zimber, 2021). Twitter (now known as X) has a word count cap of 140 characters, however this is the second highest rated app in popularity, with over 320 million users monthly, and no filter on posts meaning all users can view any other users thoughts they post (Dar, 2022). YouTube was established in 2005 and is a platform where videos of all different genres and content can be posted, from music videos to interviews and advert. This is another strong use for businesses and independent businesses with paid ad space (Bin Zhao et al, 2011). Another visual social media platform is the increasingly popular Instagram, where lots of social media influencers post their day-to-day as well as travel ideas, makeup and style advice, song covers, funny videos and more. Also with the popular choice of editing photos, users can change the dynamics of their photos however they please (Vannuci et al, 2020 ). From this research we can see that social media is ever-growing and the platforms in which content can be viewed and created are vast, allowing influence on female adolescents to be accessed from nearly all devices, for all reasons.
Social Media & Adolescents 
For most adolescents, social media is a daily occurrence as a part of their lives (Cookingham & Ryan, 2015). Social media has provoked optimism about potential societal benefits and concern about harms such as addiction, depression, and political polarization (Hunt et al, 2020). Adolescence is such an unknown time, for self-discovery and socialisation, and in today’s society it isn’t just teachers and parents that are influencing these adolescents, its social media too (Strasburger, 2012). Social media can have an impact on all aspects of adolescents’ lives, whether this is lifestyle, identity, sexuality or social interaction (Bobkowski, 2009). Lots of social media websites allow users to create their own image of themselves, through an avatar or use of filters, so they can customise their appearance and how they present themselves in online communities. When self-identity and identity is such an important aspects for adolescents (Sweet, 2015) then it is imperative for adolescents to be unique, but also fit in, and social media sites allow them to alter their own image to fit this idea of identity (Cookingham & Ryan, 2015). Another potentially positive application of social media websites for adolescents is the ability to join online communities, where real life communities and friendships might be challenging, there is a platform for adolescents to create lifestyles and friendships online (Yager & O’Keefe, 2012).
One model was proposed by Steele & Brown (1995) called the Media Practise Model, which outlined how adolescents integrated media into their lives. This was updated to include and relate to Social Media platforms by Mcauslan (2020). This model assumes key features in understanding what effect media has on adolescents. These are:
1) Whether the media use is active or interactive
2) That media use and its effects and in an active relationship with the user
3) That the adolescents current and evolving sense of identity forms the basis for how media is chosen and applied in daily life. 
[bookmark: _GoBack]Social media use may have a direct impact on adolescents’ identity, and therefore what they consume via social media platforms, could play a large part in how they conduct themselves and view themselves at such a vulnerable time. Although social media platforms are a great way to keep connected with friends, there is also the negative aspects of using social media frequently. Social media can affect adolescents’ self-view and interpersonal relationships in a negative way by promoting social comparison and cyberbullying (Abi-Jaoude, 2020). Cyberbullying and social comparison can create levels of self-doubt in adolescents, over monetary status, social status, body image, friendship circles and many other aspects of life, and is a type of harassment that is perpetrated using electronic technology. (Akram & Kumar, 2017). A Cyberbully is someone who deliberately uses social media to perpetuate false, humiliating, or malevolent information about another individual (Lenhart et al 2011). This sort of humiliation may lead to feelings of depression, sadness and self-doubt in an individual’s identity. However, social media can also have this effect through high intensity usage, even without any recorded cyberbullying. Multiple studies have shown that higher use of social media in adolescent lives is associated with lower life satisfaction and more depressive symptoms (Kelly, Zilanawala, Booker, & Sacker, 2018; Twenge, Martin, & Campbel, 2018; Twenge, Joiner, Rogers, & Martin, 2018). 
Influencers
Another factor to consider, that has emerged through social media, is the abundance of social media influencers that present themselves in a multitude of ways, and advertise products and services in the industry verticals of Fashion, Beauty, and Electronic goods on blogs and social media such as Twitter and Instagram (Abidin & Ots, 2016). These individuals are internet users who spend time and money on their image and production ability to make themselves almost into “micro-celebrities” (Senft 2008). This status that they build on from the power to use branding to connect with their viewers, then becomes a sub-community, where the influencer is almost like the idol (Marlow 2006). These community hubs of adults and adolescents, who follow the influencer, connect on a personal level through “well-loved” brands that the influencer sells and in turn grows their community and gains followers (Abidin & Thompson 2012). Through this, they shape the buying habits and the perceived social norms of social media users, by adopting ‘lifestyle’ posts which are seemingly mundane day-today activities, but with a few carefully placed product or brand endorsements (Kim and Ward, 2004). 
This level of power they hold over consumers and users of social media, has been classed by some as potentially hostile and competitive for viewers (Gorry & Westbrook, 2009). Whilst other researchers claim that social media influencers are great promotional tools for business, and relay the voices of the public in a very real way (Gaines-Ross, 2003). For adolescent’s, the primary function of an influencer isn’t necessarily to endorse products, but to endorse a lifestyle they may choose to desire for the future (Pittman and Abell, 2021). With multiple filters on social media platforms, and influencers being able to choose what they post and when they post it, the reality can become unclear and masked behind an ideal, which adolescents may find difficult to navigate (Barta et al., 2023).
Some social media influencers (SMIs) can be both a deterrent and supportive of adolescents’ behaviour (Fox et al, 2021). Influencers are not necessarily capped or monitored online, meaning that their content has no limits for adolescent’s viewing this. The capability of an influencer showing the “perfect life” through videos could potentially affect the way adolescents view their own lifestyles. This creates a level of competition with a life they aspire to, but could be completely edited and fake. This can also apply to body image, and social status (Nesi, 2020). Through this edited lifestyle that influencers portray online, it is important to consider what the possible impacts on adolescent female vocalists might be, when dealing with comparing their voices to celebrity voices or influencers when potentially ignoring the fake aspects that these content creators apply to increase production endorsement. 

Impacts on Female Adolescents  
Although social media is usable by both and any genders, for this research we are looking for specific impacts on cis-female adolescents. Current research frequently articulates a series of ideas on social media effects on body image concerns of adolescent women. The content features of social media, such as the strong peer presence and exchange of a multitude of visual images, suggest that social media, working via negative social comparisons and peer normative processes, can significantly influence body image concerns (Perloff, 2014). Internalization of these distorted images is of concern because it can lead to body dissatisfaction, which can often lead to disordered eating (Smolak and Thompson 2009). It seems as though the body-image concerns and eating disorders are some of the most frequent topics of concern surrounding female adolescents and social media use, as multiple studies have found that media exposure predicts thin body ideals and eating disorder symptoms among adolescent females (Harrison & Hefner, 2006, Abi-Jaoude, 2020). 
One of the most common negative symptoms associated with the use of social media for adolescent females, was a decline in body self-esteem. Through prolonged use of social media and smartphone use, adolescents are continually exposed to appearance-related media content (Yang et al, 2020). Adolescents are able to edit and define their body image by use of filters and avatars, which can essentially lead to the disintegration of self-identity (Vanucci et al, 2020). Not only does this editing of self-image for public viewing create body-image dissatisfaction, it internally can create a level of expectation that adolescent’s hold themselves to. Research indicates there are strong correlations between high use of social media and decreased body satisfaction in adolescent females, regardless of the platform or friendship circles they have (Fardouley & Vartanian, 2016). The constant promotion of the thinner body ideal, may not only contributed to high body dysmorphia in female adolescents, but also to the likelihood of the female adolescent developing an eating disorder (Rodgers & Melioli, 2016). This is due to the heavy exposure to social media, where influencers have a high probability of convincing or persuading impressionable young females to change their lifestyle habits to fit a particular look or keep up social status (Burnette et al, 2017).
We have to consider what this negative impact may be doing to female adolescents, and how it plays a role in their lives. One study showed that adolescents are fully aware of the threats that social media can pose for their peers (O’Reilly et al, 2018). For the female adolescents in this study, they commented on experiencing mood changes, anxiety disorders, cyber-bullying and phrased the use of social media as an ‘addiction’. (Guinta & John, 2018). Some studies showed that adolescents with more mental health problems may be more inclined to use social media to find emotional and social support for their problems (Radovic, Gmelin, Stein & Miller, 2017). The use of social media platforms may influence the female adolescent to view themselves, and their lifestyles, in a negative format if this doesn’t meet the expectations set by social media and social media influencers (Lobe et al, 2016). The social impact on female adolescents may not be directly due to the use of social media, but higher exposure to visual content on social media might lead to more social comparisons and appearance concerns reinforcement. Therefore, body image-based digital activities might allow dissatisfied individuals with their appearance to create and manage their best online self-presentation, leading to potentially problematic social media use (Boursier et al, 2020).
Negativity-induced use of social media platforms and following of influencers, could lead to an increase in physical coping methods to deal with mental stress. Abi-Jaoude (2020) found in their cross-sectional studies, that smartphones, social media and influencers in a concentrated period of exposure, increased mental distress, self-harm behaviour and suicide, with the highest indicator of these symptoms being in female adolescents. Social media also seemed to indicate poor social relationships for female adolescents, more so than their male counterparts (Orben & Dienlin, 2019). The research surrounding female adolescents and their relationship with social media, is increasingly more negative than the research surrounding social media and male adolescents.
However, with the original intent for why social media can be positive, we must appreciate and consider the positive implications that social media could have for female adolescents. With the right guidance healthy social media could be used to increase opportunities for communication, self-esteem enhancement and access to health information for female adolescents (Guinta & John, 2018). By creating positive content online for public access, female adolescents could be guided to create and reinforce their own identities, follow their own initiatives and keep up to date with important health information that could be shared within their social circles. Social media can be a fast acting way to spread information about menstrual cycles, new health information and provide support for female adolescent’s through a tough time in their lives (Uhls et al, 2017). 
Drawing from this research, the outline that social media is highly likely to cause a shift in self-identity and negative body image for female adolescents. This can highlight how impressionable female adolescents can be, and that even though some adolescents are fully aware of the potential emotional damage caused by influencers, there is still strong links to self-harm, negative talk and depression.

The Potential Link to Vocal Performance
Although the research specifically surrounding female adolescents, and the use of social media relating to vocal performance is sparse, we can look at some of the existing research surrounding body dissatisfaction or body dysmorphia and relate this to the physicality of singing. The body is ever-changing through puberty for female adolescents, and like their male counterparts, they can experience some vocal change during this time. Alongside all the other physical changes to their bodies, and the social need to ‘fit in’ to society, this can be quite a challenging time (Parker, 2018) If information is not readily available within their homes or classrooms, both public school and private tutoring, female adolescents may have no other choice but to use the internet to find out more (Tan, 2020).
Social media influencers can come in all shapes and forms, including the online vocal coach. The most common platforms for these types of influencers to post helpful videos and tips are Instagram and YouTube. Alongside these vocal coach influencers, there is also an abundance of celebrities and musicians that freely and frequently post music to gain followers and promotion. 
Since the pandemic in 2020, there has been an increase for the need of online vocal coaches, and a boom in online music videos and music publication (Tan, 2020). Online voice instructors post quirky videos and fun exercises, and confirm to their audiences that they can guide online students to improve singing in a safe format from afar (Marks, 2013). Many classical voice teachers disagree with this up rise in the online vocal coach, as they’re training indicates that without face-to-face tuition, the correct techniques cannot be taught, and the wrong ones cannot be corrected (Winnie, 2017; Haldane, 2018). However for ease and speed, there is some content that is dependable in online YouTube ‘how to’ voice lesson videos (Tan, 2020). Although these are easy for adolescent singers to acquire with little to no spending involved, how can we monitor that the information in these videos from influencers is safe and aligned with the peer-reviewed research that exists on vocal technique (McCoy, 2011).
Celebrities and their release of music is another potential influence to female adolescents and how they choose to shape their vocals. If vocal teachers and parents can have a direct influence on female adolescents view on their own voices and how they sound, then there is every possibility that celebrity musicians and their release of music can have the same sort of influence (Sweet, 2018). Similarly, if celebrities and pop idols have direct impact on female adolescents body image, sexualising fashion sense and lifestyle choices (Jackson & Vares, 2015), then it is very possible they have the same influence on female adolescent singers, and their development of voice. 
Linking back to the research, we can look for links in the physical and mental symptoms associated with the negative aspects of social media. Research suggests a strong link between eating disorders and social media usage for female adolescents (Rodgers & Melioli, 2016). Eating disorders, such as bulimia where the individual forcibly vomits post-meals to prevent calories intake (Hail et al, 2018) would result in an increase of acid reflux. This acid reflux can have damaging results on the vocal folds, such as changes in the mucosa of the vibratory margin of the vocal folds (Lechien et al, 2017). This can result in mucosal dryness and hoarseness, effecting the voice production ability and voice quality (Sataloff et al, 2020). Bulimia is often a way of adolescents to control weight and improve self-esteem, to maintain a social expectation during high schooling (Brandt et al, 2019). We have already noted that low self-esteem correlates with a high use of social media in female adolescents (Yang et al, 2020). Looking further into existing research, there is a suggested link that low self-esteem was the causing factor in performance anxiety in multiple studies (Sickert, 2022, Girgin, 2017). Performance anxiety can create more self-doubt, therefore creating a cycle of sense of failure in the individual (Clark, 2002). This potentially could become a never ending cycle for female adolescents who turn to social media for support during difficult times such as performance anxiety or self-esteem issues (Burnette et al, 2017). This research highlights the importance of education and removal of negativity regarding social media and influencers, and how they can impact female adolescent singers in unlikely ways. 

Conclusion
From this research review, it seems that there is a large gap in the research surrounding female adolescent voices and the effects of social media and influencers. The research on social media is all relatively new and constantly evolving as social media usage grows globally and more outlets begin to appear that are readily available for the public to use. Social media today is becoming a wider platform for positive usage such as spreading awareness of health information, connecting with friends and family, as well as increasing the potential negative uses, such as cyber-bullying and pressure to keep up with celebrity lifestyles (Beyens et al, 2021). Influencers can be help promote brands and keep in touch with the public and their needs, but also can create unrealistic ideals for adolescents and can contribute to the diminishing self-esteem in female adolescents (Senft 2008). Comparison to the thinner body, or living a certain lifestyle can negatively impact impressionable female adolescents who perhaps lead unsatisfying social lives, or suffer from body dysmorphia or poor body image (Perloff, 2014).  
In relation to female adolescent vocalists, even whilst managing unpredictable vocal and hormonal changes (Sweet, 2018), they also have the constant advertisement of upcoming celebrity singers and online vocal coaches creating content and music that they potentially feel the need to compare their own vocal ability to. This comparison may be unavoidable with the amount of exposure to social media, influencers and celebrities that female adolescents face, but it could be steered towards a positive impact for young students (Weinstein, 2018). If more research was conducted around the impact of social media exposure on female adolescent vocalists, and how they view their voices in comparison to celebrities or influencers, vocal coaches could incorporate the findings into lesson plans to address worries and concerns that female students may potentially have. Social media is primarily used for communication, and by understanding the nature of which it’s used, adolescents are more likely to be able to interact with social media and view content from celebrities and influencers in a positive format (Smith et al, 2021).
In an ideal world, there would be a way to monitor online vocal coaches and influencers and the content they created, to ensure this was accurate in relation to peer-reviewed literature. However, with social media being mostly unmonitored, and the freedom of use meaning that not all lifestyle, political or health information is accurate and factual (Tufekci, 2014). Starting at the source of potential doubt or questioned self-identity, the vocal tutor can help to talk through any perceived vocal pressure, and potentially eradicate this (Turpin, 2022). Lesson plans that include multiple sources of warm up and vocal exercise, which extended to online vocal coaches, could help students judge for themselves how useful the information is in relation to developing their voices. However, it is important to keep in mind, that the vocal coach themselves may not know how to determine which sources online are valid and which are not, and could also be influenced by assumedly reputable sources.
Additionally, promoting open communication between female adolescents around body-image and self-esteem issues, could help to prevent further development of negative behaviours (Sweet, 2018). Whilst considering the ethical implications of speaking about sensitive subjects with adolescent students, and keeping within safe-guarding guidelines, a potential concern regarding physical and mental wellbeing discussed can significantly reduce the likelihood of negative behaviours (Elsayed, 2018).
There is evidence to support that social media and influencers can leave an impression on female adolescents, and cause negative emotional and physical behaviour. However, the link between this research and female adolescent vocalists still remains unclear. This leaves an opportunity for further research in this field, and further focus on finding ways to promote positive use of social media in life and in the classroom.
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