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In the digital technological era, social media is a transformative aspect that redefined the communication entertainment and business sectors. The report focuses on exploring how social media and digital media can increase the richness of the customer base and highlighting the evaluation and rise in modern marketing (Godey et al., 2016). Social and digital media has significant advantages like cost effectiveness, broad reach and target in marketing but it also presents challenges and problems including time consumption, negative feedback and privacy issues. Understanding the dynamics of social and digital media is crucial for businesses to leverage the effectiveness and balance the potential to engage new customers with their inherent in a competitive digital landscape.
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Social media has become a significant role in communicating and interacting with customers in the digital age. Social media platforms like Facebook, Twitter, Instagram, LinkedIn and TikTok have increased activities over the past decades with billions of users worldwide (Chiarello, Bonaccorsi and Fantoni, 2020). Those platforms Focus on personal communication which has evolved as a powerful tool for businesses and marketers.
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Figure 1: Social media (Adisa, 2024).
Early social media has increased their activities with the launching of social media platforms like Myspace and Facebook and over the years the landscape has extended with new platforms for example Instagram focuses on visual content, LinkedIn on professional networking and TikTok for short videos (Dwivedi et al., 2021). According to Drahošová and Balco (2017), the development of social media platforms has been driven by the advancement of technology which includes faster Internet speed and sophisticated algorithms that personalize the content for the users.
Social media's role has expanded in recent years which goes beyond communication and it has become an important space for content consumption, eCommerce marketing and entertainment (Hjorth and Hinton, 2019). Business organisations now focus on social media as it has Direct Access to the Global audience by reaching potential customers across borders with targeted campaign.
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Marketing is one of the processes by which business promote their product and services to potential customers and the main goal of marketing is to create awareness, increase great interest of the consumers and ultimately increase the sales revenue.  According to Godey et al. (2016), the traditional marketing method focuses on print advertisements in newspapers and magazines, broadcast advertisements like television and radio, direct mail, telemarketing and outdoor advertisements for example- Billboards and posters. 
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Figure 2: Marketing (Intandem Communications, 2023)
Nowadays modern marketing focuses on digital marketing that transforms the traditional method by leveraging the power of the Internet and Technology.  According to Hjorth and Hinton (2019), digital marketing focuses on a range of Strategies and tactics for example Search Engine Optimisation, email marketing, paper-per-click advertisement, influencer marketing, content marketing and social media marketing. Digital marketing allows business organisations to target specific audiences based on age, gender, location, interest and online behaviour and this precision target helps the marketing campaign to reach the right target group of audience with the right message at the right time (Hollebeek, Glynn and Brodie, 2014).
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Social media has created ways for business organisations to approach marketing and it provides a platform where companies can directly target their audience and create awareness by creating customer loyalty. There are several ways where social media can be utilised for marketing:
· Content marketing: Social media platform helps businesses to share content such as blog posts, videos, infographics and images to engage their audience which can educate entertain and inspire potential customers by promoting products and services.
· Targeted advertisement: Social media promote sophisticated targeting options for paid advertisement and businesses can create advertisements that are shown to their users based on demographic interests and online behaviour.
· Influencer Marketing:  According to Laurel and B (2016) partnering with influencers and collaborating with them can engage customers and it can help to reach a new audience. Influencers can promote the products on social media authentically and reliably which leads to a higher engagement rate.
· Customer engagement: Social media platform offers real-time interaction with customers and businesses can respond to their questions, address complaints and engage in conversation to build strong relationships.
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Social media offers various advantages that help to make it a valuable tool for reaching new customers:
· Broader reach: Social media platforms have millions and millions of active users providing businesses with access to their potential Customer base.
· Cost-effective: Social media advertisement is effective compared to traditional marketing and many platforms offer free tools for content creation and paid advertising options can also be personalized according to the budget (Tuten, 2023).
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Figure 3: Advantages of social media (Khandelwal, 2023).
· Targeted marketing: Social media helps to target and ensure the marketing efforts of a director towards the customers who are interested in the product and service (Wiederhold, 2020).
· Interaction: According to the research by Luttrell (2018) social media helps businesses to interact with customers directly by fostering engagement and interaction.
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Social media may have many benefits but there are some challenges associated with its use in the marketing sector:
· Time-consuming: Maintaining an active and engaging social media presence requires time and investment which can be overwhelming, especially for small business organisations.
· Negative feedback: Social media is a double-edged sword which allows for positive investment but also it provides a platform for negative feedback and public criticism.
· Algorithm changes:  According to Mutuku (2018) social media platforms frequently update their algorithm which can affect the visibility of the content.
· Privacy issues: The use of customers' data in target advertisements has raised public concerns about privacy issues and businesses navigate those issues carefully to avoid violating the rules and regulations (Vasiliu et al., 2023).
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This particular report focuses on the potential of social and digital media in terms of reaching new customers by acknowledging its challenges and advantages. The key area of discussion is that businesses must strategically balance the benefit in terms of reaching customers and targeted marketing with the risk of negative feedback and market saturation. In terms of improving social and digital media usage businesses need to invest in creating authentic and engaging content which will adaptive when the platform changes. Regularly monitoring analytics and customer feedback will also help to redefine the Strategies and ensure steady growth in business with customer satisfaction in the competitive digital era.
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