[bookmark: _GoBack]Trip Reflection
Fieldwork experiences can be often very fulfilling and a dauting way of conducting research. This has been my first experience directing a marketing strategy for my tourism degree. However, I learned very valuable lessons as a result of this too.
My strategy reflecting the traditional and cultural niche market it did not quiet reach the result I was expecting. Firstly, the itinerary of the trip contained places that did not relate to my chosen niche market. Secondly, the posts that I have made were not fully related it to my strategy which affected my target market. Thirdly, I did not try hard enough to interact with my audience. 
Looking at it in the positive ways I could say that despite the mistakes, I have managed to reach a thankful number of views on all the social media pages. Also, the #tags that I used such as #ResponsibleTourism or #BringTheLearningAlive were effectives and put my content forward. Furthermore, there has been improvements in better picture, understanding the key of each platform and professional language.
Therefore, as the European Adventure Tourism Experience 2020 had to be rearranged to North Wales, Liverpool and Manchester due to a world pneumonia disease (Covid-19), this has had a massive impact on my strategy and content. In other words, my strategy was to build the brand #TourismOnTour on 7 days length and to bring forward the Parisian culture and heritage. As a result, I failed on visiting everything I have planned in Liverpool and I had to adapt my strategy on daily based.
To summarise, I consider that my travel review together with the strategy did relate well to the traditional and cultural niche market. Also, I do consider that I must put more work and focus better on social media strategy and content in the near future.

