Task 3 – Source Evaluation Template 
Student Details
Name and student ID: 2419047
Topic chosen: The use of social media to promote business
Title of source: There is a growing desire to use social media to promote business
Author(s): The Financial Times Limited
Year published: 2018
How did you find this source?
(e.g. Google Scholar, library database, google)
I found this academic source through the (UWTSD) Library. I accessed the ProQuest database via the library’s online resources and searched using keywords such as “social media marketing” and “business promotion” to find a relevant article.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
I chose this source because it is directly related to my topic, the use of social media to promote business. It explains how businesses use social media platforms to market their products and engage with customers, making it useful for my research. 
Is it relevant to the topic? 
Yes, the article focuses on how businesses use social media as a marketing tool, which is directly related to my assignment.
Is this a useful article? 
Yes, it provides information and examples of how social media can help businesses increase brand awareness, engage with customers, and improve sales.
Is this an academic source?
No. This is a trade journal rather than a peer reviewed academic journal. However, it is still a credible professional source because it is written for people working in the marketing and business industry and provides up-to-and data information 

When was it published? Is it recent enough? Why?
The article was published in 2018. It is recent enough because social media marketing changes quickly, so using up-to-date information is important.

Author Credibility
Who is the author? What are their qualifications or expertise?

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
The source is reliable because it was accessed through the UWTSD Library’s database and published in a recognised trade journal. Although it is not a peer-reviewed academic journal, it is written for business professionals and contains relevant, up-to-date information.


5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

