


Defining The Events And Festivals Industries

According to (Goldblatt, 2002), “a special event recognizes a unique moment in time with ceremony and ritual to satisfy specific needs.” The event industry has grown massively over recent years, it is now worth £42.3 billion according to (BVEP, 2015). As it is so large, we need ways to categorise the different types of events. I will be defining the structure of the contemporary events and festivals industries. I will highlight the historical developments which have helped shape them.
Events can be traced back to very early in time when events were about celebrating for religious reasons. According to (Bowdin, 2011), there are records of festivals taking place across Britain from 1872. The first festival that was recorded was Workington Festival which is still being held today. We have always used events to mark important times in our lives, for example, birthdays and weddings. However, the reasons we attend events has changed over time thanks to the rise of the ‘experience economy’. This means that people are more willing to spend their money on experiences rather than materialistic items. According to (Lazarus, 2017), consumers want unique and spontaneous entertainment and they crave experiences which they can share with friends and followers on social media. Technology has a huge part in events. People want to share everything on social media, by attending events they are able to do this. (Bowdin, 2011) says that after industrialisation, there was a massive increase in trade shows and exhibitions but as there was in an increase in work, people were too tired to celebrate as they had done previously. Also, after the world wars, there was also an increase in art exhibitions as this was a way for countries to connect together. 
[bookmark: _GoBack]According to (Shone & Parry, 2011) we can categorize the reasons people go to events into four categories, which are social, organisational, physiological and personal motives. Social motives include spending time with friends and family and creating community spirit. For example, people may want to go to music festivals with their family or friends to share the fun experience with them and to spend quality time together. Examples of organisational motives are to have organisational presence or for sponsorship support. People may go to business events or conferences to support their business. Physiological motives are for relaxation or recognition with others, they can also be to challenge yourself physically. People may attend an event like the Cardiff Half Marathon to challenge themselves and to celebrate their health and fitness. This could also link into personal motives. People want to seek new experiences and learn new skills. For example, an event which would allow people to have a unique experience is the Lopburi Monkey Banquet which is held in Thailand. This involves 3,000 monkeys feasting on a huge range of foods from ice cream to vegetables. Another event which people may attend for personal motives would be the Floating Lantern Festival in Hawaii. Every year, 40,000 people gather in Hawaii and let lanterns go into the water, which symbolises hope for the future. People may want to attend these events for a fun experience and they would be able to share the experience on social media too.
As the event industry is so large, we can characterise them according to their size, form and content. The smallest events are local or community events. These events are mainly targeted at the local community and can make people feel closer together and helps the community grow stronger. An example of this would be The Bluetits Full Moon Polar Bear Swim. This is a local event which is a non-wetsuit swim. This event gives an opportunity for people to do something outside of their comfort zone, and to challenge themselves whilst making new friends and having fun. This event also raises money and awareness for a local charity so everybody who takes part feels like they are doing something good and giving something back to the community.
Major events attract a significant number of visitors because of their scale and large media interest. Major events often have a lot of economic benefits. Most of the top international sporting championships fit into this type of event. According to (UK Sport, 1999), there are three elements that an event must have to be classed as a major sporting event. It must involve competition between either teams or individuals that represent a number of nations. It must attract a lot of public interest, both nationally and internationally. It must be of international significance to the sport and should feature of their international calendar. An example of a major event would be Greenman Festival which is held in the beautiful Brecon Beacons, Wales. This festival has been running annually since 2003. Greenman has evolved into having a capacity of 25,000 with visitors able to get a bus there from 30 locations around the UK. This event is very good for tourism reasons as it brings a lot of visitors to a part of Wales that they may not have been before and whilst they are there they may visit the surrounding areas and go shopping.
Hallmark events are those that become so identified with the ethos or spirit of a town, city or region that they are known by the name of the place (Bowdin, 2011). Hallmark events can bring a lot of pride to the local community and is a huge tourism benefit. Wimbledon Tennis Championships is the oldest tennis tournament in the world, first being held in 1877. In 2018, the total attendance was 473,169 across 13 days (Wimbledon, 2018). The championship brings thousands of people into the borough who want to buy souvenirs, refreshments and spread awareness of Wimbledon on social media which may attract more visitors in the future. 
Mega events are so large that they can affect the whole economy and usually involve competitive bidding. These events include the Olympic Games, FIFA World Cup and World Fairs (Bowdin, 2006). (Getz, 2005, p.18) defines them as ‘Mega-events, by way of their size or significance, are those that yield extraordinarily high levels of tourism, media coverage, prestige, or economic impact for the host community, venue or organization.’ Mega events have huge benefits to the place they are being held, for example, visitors may need to stay in a hotel near the event, the event may be running over several days so it would create jobs for people and the visitors might visit surrounding areas of the event and will hopefully be spending money in many businesses.
Events can be put into three different sectors - public, private and voluntary. Public events are events that do not make a profit out of it. For example, Toddler Time Monthly Movies which is held in the National History Museum in Swansea, Wales. This event is held monthly and is free entry. This event gives toddlers a new experience and a chance for their parents to come together and do something fun with their children.
Private sector events are held with the intention of making a profit and are run by individuals or companies rather than the government.  Examples of these events would be large music festivals such as Coachella which grossed $114.6 million in 2017 (Brooks, 2017).
Voluntary events focus on raising money for charities. For example, Race For Life which raises money for Cancer Research UK. Over the last 20 years, over 8 million women have taken part in the events and have raised over £547 million for the charity.
There are many roles involved in running events such as security, stewarding, caterers, television presenters, cleaners and many more. It is crucial that every little detail is planned correctly, otherwise, the event can fail. There are many times when events have gone wrong, however, some things cannot be controlled. For example, the music festival TomorrowWorld which took place in Georgia in 2015, accidentally stranded the attendees in a forest overnight. This is because of poor weather conditions which caused the roads to close. The festival did not return in 2016. However, sometimes things happen which could have been prevented. For example, in The Oscar Awards in 2017, they announced the wrong winner. This could have been because of poor organisation. These things can really damage the reputation of an event and can leave a huge impact on the number of visitors.
We can separate events into different categories by their content. The first type is conferences and meetings; this is worth £19.9 billion. There are lots of different venues which are suitable for meetings and conferences including hotels and conference centres. An example of a conference is Brighton SEO which was held on 28th April 2018. It is a one-day conference in Brighton and practical in-depth talks from experts are held. The next is exhibitions and trade fairs which is worth £11 billion. An example of this is The Garden Trade Fair in Cologne, Germany. This is the largest garden fair in the world. Over 2,000 exhibitors attend and show new products, fresh designs and new innovations all in one place. Sporting events total at £2.3 billion. An example of a sporting event would be the ‘Formula 1 Grand Prix which takes place all over the world in over 20 countries including Britain. There is huge media coverage and lots of celebrities attend. Music events contribute £1.3 billion. The largest music event in history was The Isle of Wight Festival with 600,000 people in the audience. This took place in 1970. Jimi Hendrix played his last performance at this event so it was very popular. The next is incentive travel and performance improvement which is worth £1.2 billion. An example of this is Airbnb. According to (Forbes, 2015), Airbnb give their staff travel credit at the start of every quarter. As well as being a perk for their employees, it also benefits the company as it gives them an insight on how they can improve the experience. Corporate hospitality and corporate events are also worth £1.2 billion. Long term hospitality is available at Principality Stadium in Cardiff. One of the options is a private hospitality suite for up to 32 guests. Prices start from £30,000 + VAT per year. This includes catering. Businesses may take their clients here to strengthen and build relationships. Another type of events is outdoor events which total to £1.1 billion. For example, the Sunset Cinema in Pembrokeshire took place over summer, holding outdoor cinema screenings across the county. This gave people a reason to go to a new place and experience something new with their family and friends. The last type of event is festivals and cultural events which are also worth £1.1 billion. There is a wide range of festivals from the Golden Retriever Festival which is held in Scotland to the Battle Of The Oranges which is held in Italy. 
The event industry has grown massively over the years and will continue to grow due to the experiential economy. People are wanting to spend their money on experiences instead of materialistic items. As the event industry is getting bigger, we need to use the typology to categorize and identify the different types and sizes of events. You can classify events by their sizes into four sizes which are local or community events, major events, hallmark events, and mega events. We can also put them into different sectors which are public, private and voluntary. As technology is moving forward, this also has an effect of events. People want to share their experiences on social media and this can help the awareness of events, because of this, the industry will continue to grow and develop and will grow and develop.
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