[bookmark: _GoBack]MODULE CODE: BUSINESS SKILLS FOR INTERNATIONAL HOTEL INDUSTRY

MODULE CODE: MX01916

Program: International Hotel Management 

Lecture Name: Dale Clark

Name: Dimitar Lazov

ID:1818541

MARKETING ESSENTIALS


Table of Contents
Introduction	3
Main Body	3
Conclusion	3
Reference list	3



[bookmark: _Toc27387425]Introduction
[bookmark: _Toc27387426]Marketing information systems are created to help marketing decision-making. Increased innovation and technology has increased the reliability on information system. Businesses are using these systems for their day-to-day activities. Marketing information system is used for recording, managing and accessing data. It makes it easy to communicate and share information between different units through common database. Importance of marketing system will be discussed. Effectiveness of marketing in hospitality and tourism industry will also be explained in the study. Stages of market planning and marketing mix will also be elaborated.

Main Body 
Following are the importance of marketing information system:
Organising valuable data – Many data are collected every day from market and about market. Information system helps in filtering important data for business and removing unnecessary data to avoid confusions. Organising data also helps in easy access at the time of need. It saves the time of accessing data.
Safely storing data – Valuable data should be kept confidential to avoid manipulation and misuse of information.  Only authorised person should access the data. In formations are divided according to priority basis and related in formations should keep together for ease of access.
Helps in coordination – Organisations have different units that work together and share crucial in formations with each other. Coordination is important to share and work together. Different units use the common information system to record and store information. Everyone at workplace uses these in formations without creating any issue. 
Evaluation of information- Planning are done based on the in formations available form market. Organised data helps in planning and evaluation process of management. Information systems separate the information on priority basis. Hence, it saves the time and effort of management to process and evaluate information.
Avoid risks- There are many in formations that help in identifying the issues and finding solutions for the issues. Information systems evaluates the relevant information compares it with the current situation and gives the solutions to avoid the crisis. It helps in keeping the track of positive and negative impacts of changes on business.
Helps in control – Different functions can be tracked down and controlled by using one information system. Control can be centralised and different functions such as planning, comparisons and implementations can be performed by using marketing information system.
Internet is used in every industry for performing various functions. Hospitality and tourism is service industry and products are intangible. It is not easy to sell these services in outlets and malls. Internet offers different tools that can be used to promote the services more effectively by reaching to potential customers. These tools are cost and time effective and suitable for small businesses with low budget. Marketing gives the tour business tools to attract customers from different locations. Hotels and tour agencies expands in new locations to expand in new places. Marketing gives these businesses opportunities to evaluate the demands in new locations and grow. As defined by Grzegorczyk (2016), communication is essential to promote intangible products, as the services are described through words, hence internet marketing is used to communicate with customers and increase the customer base. Competition is increasing in hospitality and tourism industry, every business wants to expand and increase the demands in market to achieve goals. Marketing is the tool to survive the competition and grow in business environment.
Marketing also helps in evaluating the externals environment trends and changes. These changes can be the opportunity or threats for the business. Competition, political changes and customers demand can be identified through marketing process. Research and situation analysis is done in marketing process to evaluate current position of business. It also gives the solutions to the issues faced by business in current market situation. Marketing information systems are used to store and manage marketing related in formations that are useful for business. Hotels and tours agency can use this system to maintain the in formations about market and marketing trends. It helps in planning strategies for marketing and promotion for the business. Current marketing process can be controlled and effectiveness can be measured through this system. It also helps in communication and coordination within the organisation. Business can communicate with customers and internal communication process can be improved by the implementation of marketing information system. In formations from documents, news, journals and researches are gathered from internets that are used to create marketing policy.
There are certain stages of marketing planning that are associated with market research for sustainable business operation such in any industry. Primary stage of marketing planning refers to knowing the business where the concerned organisation must consider their internal strengths, weakness, opportunities and threats to consider their position using SWOT analysis. In case VisitEngland they must assess their business and their internal factors whenever they are going to develop a marketing plan for their business. The very next refers to determining the market. In this stage, the organisations must look for a certain segment of the market where they will be going to increase their business. For VisitEngland determining the market segment helps in providing a specific direction to the marketing place for better efficiency in their operation. After that, it is very much essential for establishments to consider their competition in the market. Assessment of the position of the competitors helps in better identifying the scope for better operation. In case of VisitEngland, they must conduct competition analysis considering the rivals like Visit Surrey, VisitYork.
Goal setting is the most important part of marketing planning this includes the assessment of marketing environment to get a better understanding. The marketing research further helps in setting goals coming years to provide a proper direction to the concerned departments of the concerned organisations. After assessment of all these steps, finally the stage comes where organisation prepares proper strategy making. The same includes details of the upcoming tasks and overall outline of the whole process. After the strategy planning is done the budget part is discussed this includes multiple modifications in the existing process to ensure better value for money operation. In case of VisitEngland they must ensure better budget for the success of the marketing plan.
Information gathering has a close association with the following factors. Product is what an organisations does its business and the same helps organisations to attract the customers. In case of VisitEngland, their tourism package refers as a product that helps them to get more customers for instance they have introduced Christmas package for this year (VisitEngland.com, 2018). Product promotion helps organisations to aware people about their latest packages and offerings. As commented by Grădinaru et al. (2016), promotions helps in better brand awareness and business operation. In case of VisitEngland, they utilise both online and offline media for their product promotion. They use lucrative graphics and designs in the websites to get more attention from the customers. Pricing of products is closely associated with the overall business growth. People prefer value for money pricing of their purchased products. In case of VisitEngland, they offer economic pricing for the mass market.
In any business place plays an important role as the same refers to the number of physical offices or store for general access. In case of VisitEngland they are based in London and offers touring facilities across the nation and their office is quite reachable as placed in mentor location. People refers to the number of employees that are there to assist and help the consumers for better experience. In the context of VIsitEngland, they have around 250 skilled and highly professional employees to guide the visitors with enhanced touring experience (visitbritain.org, 2015). In any business it is always noticed how well the organisation is offering the service and facilities to the customers. Hence, process is very important in business context to get more customers. In case of the concerned tourism organisation their skilled employees offers enhanced and easy process for booking and overall operation for better customer satisfaction (visitbritain.org, 2015).
Physical Evidence shows the existence of an organism in the market plenty of such evidence refers to better market presence and brand awareness (Grădinaru et al., 2016). In case of Visit England they have plenty of evidence in terms of their online and offline activities in the form of advertisements and also their website offers plenty of legitimate information. The same further helps in better market presence of the concerned organisation.

[bookmark: _Toc27387427]Conclusion
It is evident that marketing information systems is important for any organisation. The above study has thoroughly discussed the importance of the same in better market presence offerings, market research. Further discussion has discussed multiple stages of marketing planning such as goal setting, target market identification in the context of a tourism industry. These all together help in better marketing operation. In the later part of the detailed marketing mix has also been discussed to understand theory important in business operation in case of VisitEngland. It is evident that the attractive package of the concerned organisations help in better market offering and business operation.
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