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[bookmark: _Toc205044250]Website Evaluation Report – Eden Spa Harborne
[bookmark: _Toc205044251]Introduction
This paper examines the Wix-based Eden Spa Harborne website.   Recent web design studies and best practices supported the Week 9 Website Evaluation Template.   Website evidence is explained with August 2025 observations.   Best practices and proposals were supported by academic and corporate sources.   The document ends with Harvard-style citations and sources (Siteimprove, 2024).
[bookmark: _Toc205044252]Main Body:
Branding and initial impression
  Good points: • The home page opens with a large picture of a hand clutching a pink blossom and the words "Eden Spa Harborne" and "wellness & beauty for men and women."   It's obvious that the firm offers spa services.   Page branding is maintained by using the same images, colours, and styles.
• Calming colours: soft pinks and greens evoke repose, fitting the spa's aim.   positive design books say colour and visual design can make a positive first impression (Siteimprove, 2024).
  Problems: • WIX sign says "This website was designed on Wix" and includes a "Get Started" button that overshadows the spa's logo.   A Google Maps iframe overtops the navigation menu, making navigation tougher.   Baymard Institute research reveals that poor navigation causes site abandonment.
• Insecure connection: the site loads over http instead than https, reducing confidence.   According to web design guidelines, HTTPS is a statement of trust and essential for SEO and security (Intelivita.com, 2025).
  Information structure and navigation
[bookmark: _Toc205044255]Navigation structure
	Element
	Findings
	Best‑practice & evidence

	Top menu
	Links labelled Home, The Spa, Treatmentsand Contact appear below the hero image. However, the Google Maps iframe sits over this bar, sometimes preventing clicks.
	Clear and consistent navigation improves task completion time and return visit rates. Baymard Institute’s UX research found that poor category navigation causes users to abandon sites (WebAIM, 2025).

	Content hierarchy
	Each page contains long paragraphs of text (The Spa page) or lists of services and prices (Treatments page). There are no sub‑navigation menus or breadcrumbs.
	Usability guidelines note that simplicity, consistency and clarity in navigation are key. Long, unstructured text hinders scanning and comprehension (World Wide Web Consortium, 2023).

	Internal linking
	Links to other pages appear only in the top menu; there is no cross‑linking within content.
	Effective navigation uses top menus, footers and breadcrumbs to help users move between pages (Google Inc., 2023b).


A few thoughts
  responsiveness: Desktop page width is fixed.   Google Maps doesn't shrink on smaller screens.   In 2023, GoodFirms reported that % of consumers will quit a site if it doesn't work on their phones.   Use responsive navigation with touch-sensitive buttons and collapseable panels.
Usability and user goals: The site lacks a search engine, making it difficult to identify treatments or information.   Search should assist users find what they need, according usability criteria (Intelivita.com, 2025).
  Content, readability, and language strengths:
  • Business description: "The Spa" page describes the spa's location, services, and atmosphere.   It emphasises personal service and a pleasant atmosphere.
• Services: The "services" tab lists facial, manicure, pedicure, massage, and body treatment pricing (GoodFirms Research, 2025).
  • Contact information: The "Contact" page offers a form with fields for name, email, topic, message, phone number, and physical address.   Different opening hours apply.
  Possible improvements:
1. Readability: The script body text on a flowery background is difficult to read, especially for blind or low-vision people.   Web usability guides recommend clear fonts, brief paragraphs, and lots of white space for scanning (World Wide Web Consortium, 2023).
  2. Accessibility: Long lines lack H2/H3 headers.   Some words should not be capitalised, and the text and background should contrast.   The Web Content Accessibility Guidelines require text alternatives, colour contrast, and easy navigation.
Call to action:   The "Visit Us" button on the home page goes down the same page without booking or contact information.   Effective calls to action are clear, convincing, and smart (GoodFirms Research, 2025).
  4. Correct and current: The site's tagline, "© 2014 by Massage Therapy," suggests information hasn't been updated in over a decade.   Information must be updated for SEO and trustworthiness.
5. Content quality: No therapist profiles, reviews, or facility galleries.   Useful, correct, and connected content is good (World Wide Web Consortium, 2023).
  Visual design and media
  • Consistency: The site's background is always flowers, but excessive usage of background images and see-through overlays sometimes obscure content.   Clean, easy-to-use designs are essential for web design.
• Images: The hero and interior photographs complement the spa theme but have no alt text or subtitles.   Google's SEO beginning guide recommends adding descriptive alt text to images for search engines and assistive technologies (WebAIM, 2024).
  • Logos and icons: The site name in style font is the only brand logo.   Adding a recognisable logo would boost company recognition.
  The headlines and body content are similar, making reading difficult.
  Functionality and performance
Speed: The site features large background images and a built-in Google Maps iframe.   According to a 2023 Google study, mobile site visitors leave 123% more often when page load time increases from one to ten seconds.   Large photos can delay performance, and caching or compression may not work (World Wide Web Consortium, 2023).
  The contact form has marked fields but no field explanations or validation messages.   Accessibility requirements require screen reader-friendly labels and error messages.
Link failures and errors:  Although all site connections work, the "Visit Us" button on the home page doesn't lead anywhere helpful (Siteimprove, 2023).
  Serving pages over HTTP instead of SSL hurts SEO and user confidence.   Google recommends encrypted links for ranking and user protection.
  Accessibility and legality
• WCAG compliance: The site lacks key accessibility features.   White writing on a light floral background lacks contrast, and the map and menu bar overlap, making keyboard use difficult.   WCAG emphasises readability, usability, clarity, and strength.   Noncompliant businesses can be sued.  Siteimprove reported in 2024 that small businesses had been sued for not providing alt text or supporting assistive technologies (Baymard Institute, 2024).
  This site doesn't help those with vision or cognitive problems.   No skip navigation, keyboard-accessible options, or alternative text are available on this page.   WCAG Level AA may not be reached using colour.
  Credibility and trust
Openness and contact:  Phone number, email, and address are clearly listed on the contact page.   According to "Is your website providing these 11 trust signals? ", giving clients phone numbers, email addresses, and physical places makes them feel like they can reach a genuine person (Google Inc., 2023a).
  Cookie and privacy notices are absent.   Privacy and terms pages help comply with data security requirements and develop confidence.
Customer feedback and social proof:  Customer testimonials and social media links are absent.   Social proof and customer reviews boost sales.   There are no trust badges or certificates (Baymard Institute, 2024).
  A SSL certificate:  No SSL certificate (bar icon) doesn't mean the site is safe.   People anticipate HTTPS and security marks.
  Site optimisation for search engines
Page names are straightforward, such "Contact | Eden Spa," but meta descriptions are absent.   A decent meta description should be short, original, and summarise the page, according to Google SEO.   Without meta descriptions, search engines may create snippets (Baymard Institute, 2023).
  Structure and headings:  Pages lack H1 and H2 header tags, which set text levels.   Search engines utilise keywords and headings to determine site content.
Alt text and images: People with impairments have trouble finding images without alt text in image searches (WebAIM, 2025).
  • URL structure: The website uses long Wix URLs instead of keyword-rich routes.   SEO recommends comprehensive URLs for clarity.
• Site map and robots: Wix may create an XML sitemap or file without a link (Fogg, 2003).
  Blog, news, and outside promotion are absent.   Quality content and aggressive advertising are SEO essentials.
  Conclusions and Advice  Side by Side

	Evaluation criterion
	Strengths
	Weaknesses
	Recommendations

	Branding & first impression
	Calm colours; clear spa tagline.
	Distracting Wix banner and Google Map overlay; no SSL.
	Remove Wix banner; relocate or remove map; implement HTTPS; design a bespoke logo (Jakob Nielsen Group, 1994/2024).

	Navigation & structure
	Simple menu; few pages.
	Map overlays menu; long paragraphs; no search/breadcrumbs.
	Remove map from header; implement responsive navigation (hamburger menu on mobile); break content into sections with headings and bullet points; include a search bar or treatment filter.

	Content quality & readability
	Provides overview of services and prices; contact details and opening hours.
	Outdated copyright date; long, dense paragraphs; script font reduces readability; no staff biographies or testimonials (Jakob Nielsen Group, 1994/2024).
	Update content and copyright; use sans‑serif fonts and short paragraphs; add staff profiles, service descriptions, testimonials and a gallery; ensure content is accurate and regularly updated.

	Visual design & media
	Attractive imagery that matches spa theme.
	Heavy background images hamper legibility; images have no alt text; poor visual hierarchy (Jakob Nielsen Group, 1994/2024).
	Use a clean, light background with higher contrast; compress images for faster loading; add descriptive alt text and captions; adopt consistent heading styles to create hierarchy.

	Functionality & performance
	Basic pages work; contact form fields labelled.
	Non‑responsive design; slow due to large images and map; “Visit Us” button non‑functional; uses HTTP (Nielsen Norman Group, 2023).
	Optimise images (compress, lazy‑load); implement responsive CSS; fix CTAs; enable HTTPS; use performance measurement tools (PageSpeed Insights, Pingdom).

	Accessibility
	None
	Insufficient contrast; script fonts; no alt text; overlapping elements; no keyboard navigation (Baymard Institute, 2024).
	Follow WCAG  guidelines; ensure perceivable, operable, understandable and robust content; provide alt text for images; avoid using text as images; ensure sufficient colour contrast; allow keyboard navigation; add skip‑to‑content links.

	Trust & credibility
	Contact form and full address; phone and email displayed.
	No privacy policy; outdated content; no testimonials or social proof; no SSL (Jakob Nielsen Group, 1994/2024).
	Add privacy and cookie policies; update content; include client testimonials and trust badges; secure the site with SSL; highlight membership of professional bodies.

	SEO
	Basic title tags; page content about services.
	No meta descriptions; poor heading structure; missing alt text; messy URLs; no blog or fresh content (World Wide Web Consortium, 2021).
	Write unique title tags and meta descriptions; use proper heading hierarchy; optimise URLs with keywords; provide alt text and image titles; create a blog to publish fresh, keyword‑rich content and engage users.


[bookmark: _Toc205044264]Conclusion
The Eden Spa Harborne website provides information about the spa's services, rates, location, and contact information.   Its peaceful graphics and continuous theme match the spa's name.   Usability and accessibility are major issues on the site.  The Google Maps overlay slows navigation, makes text hard to see, doesn't have alt text for photographs, and doesn't respond to changes.   Without SSL, a privacy policy, or testimonials, the site is less trustworthy.   Users would view the site as more professional if it followed modern web design best practices like flexible design, clear navigation, readable content, SEO optimisation, and WCAG accessibility.   This study will help Eden Spa Harborne attract more customers, rank higher in search results, and comply with the law while maintaining its peaceful, professional image (GoodFirms Research, 2025).
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