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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads rapidly and functions smoothly, with pages appearing within a few seconds. Its design is straightforward and avoids heavy elements that could reduce speed. Users can reach the required information without noticeable delays, providing a seamless browsing experience. Overall, the loading performance is efficient and well-suited for customers seeking quick access to cleaning services.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website includes multiple sub-pages such as services, pricing, contact, and booking sections. These are clearly arranged within the main navigation menu at the top. A potential customer can move between sections easily by selecting the relevant menu option. The layout is simple and intuitive, enabling users to locate information quickly without confusion.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers are able to book an appointment directly through the website using an efficient online booking system. It enables users to view prices, select services, customise their booking, and complete the process in roughly 60 seconds without needing to make a phone call. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Although the website is easy to navigate, adding a search function would help users locate specific information more quickly. Introducing a live chat feature or chatbot for immediate assistance could also improve responsiveness and enhance overall user interaction.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Cleaners of London website has a clean, professional design with a simple colour scheme that conveys reliability. The combination of images and text is clear and easy to read, improving user experience. On mobile devices, the site remains responsive and maintains its structure, ensuring a consistent appearance across both mobile and desktop platforms.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses high-quality images of cleaning services and staff to highlight professionalism and service quality. The colour palette is neutral and appropriate for the business. While the visuals are effective, including short videos demonstrating services could further enhance engagement and provide a clearer understanding of the work carried out.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Currently, the website does not appear to include an online chat feature for real-time enquiries. Adding this functionality could be beneficial, as it would provide immediate support, assist with booking-related questions, and increase customer confidence when making decisions.


	Question 2d – How effective are the social media links on the website?


	Answer: The website includes icons that link to its social media platforms, allowing users to easily access additional information and updates. However, displaying live social media feeds or recent posts directly on the site could improve engagement and make the experience more interactive and transparent for users.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services such as domestic cleaning, deep cleaning, one-off cleaning, carpet cleaning, and office cleaning are clearly listed and described. Each service has a dedicated page outlining what is included and how it works, making it straightforward for customers to understand what they are booking.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer feedback is displayed on a reviews page, showcasing positive experiences from clients. Many recent reviews highlight professionalism, attention to detail, and effective communication. Presenting these testimonials helps establish trust and reflects the company’s commitment to delivering quality services.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website demonstrates high quality by emphasising over 14,000 satisfied customers since 2016, trained and insured staff, transparent pricing with no hidden costs, and a 7-day satisfaction guarantee. These features are consistently highlighted, reinforcing the company’s reliability and professionalism.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Pricing is clearly presented on dedicated pages before booking. Domestic cleaning begins at approximately £20 per hour, while deep cleaning and tenancy cleaning have separate pricing details. This clear and transparent approach reassures customers, helping them understand costs and feel confident they are receiving good value for money.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. London house cleaners

	
	2. Professional cleaning services London

	
	3. End of tenancy clean London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching with these keywords, Cleaners of London frequently appears near the top of search results for cleaning services in London. This indicates strong search engine optimisation and good online visibility.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites remain highly relevant for UK businesses, particularly for service-based companies such as Cleaners of London. They provide essential information about services and enable online bookings. For a cleaning business, a website enhances credibility, simplifies the customer journey, and ensures the company remains competitive, visible, and clear in presenting its services within the digital marketplace. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding a live chat support feature to the website. This would allow direct communication with customers, helping to answer questions, clarify services, and assist with bookings. Real-time interaction can strengthen customer trust and increase the likelihood of converting visitors into loyal clients.
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