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	Student Number
	2521710
	Student Name
	Mohammed Akub

	

	Website Chosen 
	· Hollywood Bowl

	Insert hyperlink to website
	· https://www.hollywoodbowl.co.uk


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads quickly and performs well across pages. There is little to no delay when moving between sections, and images load smoothly. Overall, the speed supports a good user experience and does not interrupt the browsing process.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site includes multiple sub-pages such as bookings, offers and venue locations. Navigation is straightforward, with a clear menu at the top of the page. Users can easily find what they need without confusion 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make bookings directly through the website. The booking system is clearly visible and easy to follow allowing users to choose location, time and group size efficiently.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could be improved by simplifying some areas and reducing visual clutter. Making the booking option more prominent and improving mobile layout slightly would enhance overall usability.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a modern and visually appealing design, using bright colours that reflect the brand. It works well on both desktop and mobile, although some elements appear slightly compressed on smaller screens.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The site makes good use of images and colour to create an engaging experience. The visuals highlight the atmosphere and activates, while the colour scheme is consistent and eye-catching.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: An online chat feature is available, allowing users to ask questions easily. This is useful for quick support and improves the overall customer experience by providing immediate assistance.


	Question 2d – How effective are the social media links on the website?


	Answer:  An online chat feature is available. This is useful for quick support and improves the overall customer experience by providing immediate assistance.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are clearly presented through a well-structured layout, with sections for bowling, arcade games, food and parties. The homepage immediately highlights key offerings with bold visuals and direct links. Navigation is simple, allowing users to find booking options quickly. Clear headings and short descriptions make it easy to understand what’s available without overcomplicating things.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are mainly shown through external platforms like Google rather than heavily featured on the website itself. This can still build trust, but it requires users to leave the site. Reviews appear to be up to date when accessed externally, although the website could improve by displaying more recent feedback directly to reassure customers instantly.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through vibrant visuals, modern branding, and a strong focus on entertainment and experience. Images of clean venues, happy customers, and food options help sell the experience. I would recommend it due to its clear offering, strong reputation, and ease of booking, which gives confidence that the experience will match expectations.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are made fairly clear, especially when progressing through the booking system where costs are broken down. This transparency helps customers understand what they’re paying for. The pricing reflects the experience offered, including entertainment and facilities. Any lack of upfront pricing on certain pages may be due to location-based pricing differences.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling near me

	
	2. Family entertainment centre

	
	3. Bowling deals UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching these terms, the website for Hollywood Bowl Group often appears within the top results, particularly for location-based searches. This shows strong SEO and brand recognition. The company benefits from being well established, which improves its visibility compared to smaller competitors.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still highly relevant in modern UK business. A website like Hollywood Bowl Group acts as the main platform for bookings, pricing, and information. While social media attracts attention, customers rely on websites for accurate details and transactions. It gives a business credibility and control, which is essential when customers are deciding where to spend their money.  


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One recommendation would be to display more customer reviews directly on the website rather than relying mainly on external platforms. While the site looks professional and engaging, adding visible, up to date reviews would strengthen trust immediately. Customers often want quick reassurance before booking, and having real feedback on the site reduces the need to search elsewhere. This improvement would enhance credibility, increase. Transparency, and potentially improve conversion rates, as users are more likely to commit when they see positive experiences from others.

	

	

	

	

	

	

	

	

	

	

	

	





