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This paper will critically analyse the website of Louise Hay (http://www.louisehay.com/). This website was selected as its author had come to my attention when encountering a book during the 1990s that she published during the 1980s, You Can Heal Your Life (1984). At the time when encountering this book, it appeared to offer, the single parent of three, a positive perspective upon such a situation and taught ways to develop courage and inner strength, which were lacking at that time.  
As an anthropological student I felt that this was a good topic to revisit as it would help to develop my reflexivity through observing previous perceptions as compared to today’s more academic view.  Having a previous positive knowledge of a person creates a bias of a positive nature which can also in turn enhance expectations.  This situation may also cause other reflexivity issues if the website didn’t live up to expectations, therefore causing negative responses due to disappointment at its failure to comply with original expectations. Reflexivity is a valuable tool enabling one to observe and realise where ones assumptions, biases and cultural baggage could influence ones ideas and studies, in the hope that one can be less biased and understand where one is coming from, (Davies, 1999: 13), (Mao et al, 2016).
Visiting the site for the first time, one is first met with simplicity and not overwhelmed with too many graphics and too much information. It comes across as very carefully thought out, with the intention to show that it offers a calm and supportive package. This is shown through the soft colours used and the minimalist structure to the information supplied and the images offered. In the photographs used the background is minimal and indistinct to continue this theme. This similar technique is used by people who are picking up Hay’s teachings and carry it on after her death, (King)  
Various photographic images of a warm and smiling woman fade in and out. Each image shows Louise Hay wearing clothes and accessories which are in colours and designs which relate to many cultural, spiritual and religious denominations. Within Buddhism, blue symbolises purity and healing, green symbolises harmony and action, red symbolises lifeforce and the sacred, and white symbolises purity and longevity. There are many images depicting Hays with statues of Buddha.  This shows how she is promoting her package to people of all sorts of religious beliefs. Her polished smile, make up, and the first sentence shown on the site, welcoming one as a dear friend, is probably devised to invite the viewer to trust what is on offer and put them at ease. Media designers use psychological research to maximise upon audience interaction and to direct the sites being developed to specific audiences, (Rindfleish, 2006). This website appears to have been extensively thought out and developed in such a manner that Hays success is due to much consideration of reaching audiences through the use of media and the use of psychology for salesmanship and audience, (Fischoff, 2005).

[bookmark: _GoBack]As you move through the website the images begin to include other people, such as her real family members and local community, thus promoting the idea that you are a friend of hers on her social media page. Towards the end of the site, there is a very emotive image of two hands holding each other, with the implication being that she is holding your hand in a supportive and parental manner. This image of holding hands is often being used elsewhere for similar reasons, as when I was searching ‘altruism’ online, the first images to be shown were of a similar ilk.
The design of the website is consistent throughout and all links worked satisfactory.  The layout is simple to navigate, and this would also appeal to people who had little or no technical background, enabling them to get around the website easily and not be put off by too much technological material.  All the information you need is either accessed through scrolling down the page, or just simply clicking on the headings at the top of the page. It has easy access video and audio material, and many other audio components, which would benefit people who are visually impaired. Her voice is clear and what she says is concise, clear and uses terminology that has the ability to reach a wider audience. The site appeals to people from all walks of life and anybody who has the desire to improve their lives; be it emotionally, physically or mentally. 
The words used on the site are often emotive, as have been validated by illusionists and psychological manipulators, such as Derren Brown’s use of repetition and positivity to encourage belief in what is being sold. Epicurus along with Brown have used repetition to absorb their teachings as does Hay, using the word ‘love’ in almost every sentence placing ideas into peoples heads, (Brown, 2016).
The site’s content concentrates highly on advice on positive affirmations and wellbeing, including health, nutrition and dietary information, all based upon the practise and theories by which Louise Hay is said to have cured herself of cancer. The website uses this explanation of authenticity to validate what Hay has to offer. This is backed up by her vast community and charitable organisations which are testament to the success of her teachings.  
The site is sold as a useful tool that people can use to help reduce negativity from their lives. The site is inviting and nurturing in content with images and recordings of information expressing positivity and love.  Louise Hay’s life story is used to support the validity of the product being promoted. This site is offering more than help, it is offering friendship and the offer of joining the Hay community which is still growing and supports various charities which reaffirms how Hays teachings are potentially, useful.
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