Evaluation of marketing theory that underpins your blog / social media posts: 
You should produce a written individual evaluation of your social media / blog site posts in which you explain how your individual posts help to market your chosen charity. Your discussion should be linked to referenced marketing theory.
What to include 
Introduce your charity and explain how your blog / social media helps to market the charity. 
Give a definition of marketing and explain how charities satisfy the needs of stakeholders E.g. donors, volunteers, product purchasers.
Marketing is essential for charities because it helps them achieve their objectives by effectively engaging with their audience, raising awareness, and generating the resources they need to operate.
In order to do this effectively charities must identify different target audiences – link to segmentation theory – and develop effective communications. 
Explain what your posts are trying to achieve (the objective) and who the target audience is.
For example:
· Raise awareness - Charities rely on public awareness to promote their cause. Blogs and social media can highlight the issues the charity addresses and the impact of their work, encouraging public support.
· Attract Donations - Posts can communicate why the charity deserves support, explains how donations will be used, and builds trust with potential donors.
· Recruit volunteers - Charities depend on volunteers to achieve their goals. Marketing can attract individuals who are passionate about the cause, providing a clear understanding of how they can contribute.
· Sell merchandise – Charities sell products to raise funding for their cause. Marketing helps to promote these items and the causes they support.
Discuss how you engaged the audience with each post – e.g. headings, images, tone of voice, lay out of the post, call to action etc…
Discuss the metrics you would use to measure how successful the post was in achieving its objective.
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