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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Acocks Green Bowling company website loads very quickly. From when I clicked on the link it sent me straight to the website with no lags or delays.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes the company’s website does contain many sub-pages which are clearly visible for customers to see. A prospective customer can navigate these sub-pages easily as the layout of the website direct.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes customers can make a booking via the webpage. This is very convenient because as Balanche, D., Casalo, Luis V., Guinaliu, M. (2012) states, website usability affects satisfaction which in turn affects intention to use, so making bookings easily accessible on the company’s website will assist customers to make bookings effortlessly.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: After reviewing the website I would not recommend any improvements to improve the usability of the website because, according to Krug, S. (2014), webpage designers must take into account intuitive navigation and information design. The company has utilised this effectively making website usability clear even for customers who are not as advanced with browsing the web.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is very pleasant to look at. Every part of the website feels thoughtfully arranged creating a user experience that’s both aesthetically pleasing and comfortable. After browsing the website on my mobile phone and on my computer, I did notice that the computer allowed for a more spacious layout due to the larger screen than on a handheld smartphone, allowing me to see more content at once such as side bars and larger images.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses imagery, video and colour well to shape customers perception. The company has used these elements thoughtfully to create a visually pleasing experience that guides the user naturally through the webpage.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes the website has made use of an online chat tool on the website. At the top of the company’s website there is a separate sub-page that customers can right-click and enquire about the services that Acocks Green Bowling has to offer. This is very effective because it makes customers trust the company and makes the site feel effective.


	Question 2d – How effective are the social media links on the website?


	Answer: The company’s webpage does not use any social media platforms (e.g. TikTok, Instagram, Facebook).


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Cai, Shun ; Xu, Yunjie (2011) in their study stated that, online vendors should focus on properly designed aesthetically pleasing webpages, this will provide customers with a better service. The company making their services clear through images and bold writing gives customers an opportunity to appreciate the layout which increases customer engagement.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are made available and they are up to date. Reviews are displayed directly below the service description.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through a mix of clear and confident messaging and also strong visual design. I would use the company’s services and recommend for my family and friends because they implemented a list of what is included aiding me to see the structure and reliability so I know what to expect.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes prices are made clear to customers. The prices also reflect the quality of service shown which I am, as a customer, satisfied with. The webpage also includes comparisons between them and competitors.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. fun

	
	2. activity

	
	3.  recreation

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When I type in the words fun, activity, and recreation into google, the company’s website does not appear in the top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I do feel that websites are not only relevant but vital to modern UK business. It allows businesses to serve customers better, build credibility and aids to increase visibility from potential customers. Zollo et al., (2020) argues that the online presence of a business is crucial in the exchange of information and ideas but increasingly to deliver unique brand experiences. This means websites assists the company to stand out and build long-term loyalty.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation I would make on how to improve the website of my chosen company would be for them to incorporate the use of social media as a different means of engaging with customers. I have suggested this improvement because Kim and Ko, (2012) in their study highlighted that, social media as a means of marketing offer an effective way to improve brand value by exchanging information and ideas among customers online. So if the company as to utilise social media platforms effectively they would gain more customers, which will in return, bring more revenue.
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