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Community engagement is defined as the procedure of working together with community groups with the development of efficient self-management strategies. This is a dynamic process that allows the communication, interaction and transfer among the organizations and the community with the range of the social and business results. In the health and fitness industry, the community engagement is emphasised on the community's expectations, requirements when designing and implementing the solutions linked to the problems that are faced by them (Wallerstein et al., 2015). The concept of the community engagement is based on the aspects like the fairness, self-determination, justice, participation and empowerment. This offers various benefits such as strengthening the communities, accountability of partners, improvement in the service delivery and betterment of the social outcomes.
Self-management can be defined as the ability of the individual to gaining the understanding of the emotions and regulating them for directing the emotions towards the positive desired results. This does not stand for neglecting the negative emotion that occurs but acknowledging them and not letting them guide the behaviour. The three major self-management abilities involve the initiative, organization and accountability (Case et al., 2018). The initiative is the ability of the individual to respond to the problems in a better manner that is essential for becoming one of the most productive employees in the organization. There are some of the leading organizations that have been providing the self-management training for training employees so that they can develop the skill set. 
The people that highly believe in the career development self-management is extremely important. As self-management skills are the abilities that enable the staff members to feel more efficient while performing the daily tasks regardless of the business environment. These skills will help the workers in communicating effectively with the employees taking the right decision and planning the working time so that the individual can keep their body healthy (Milliken et al., 2015). The key skills that are required by the employees to be more productive include stress resistance, problem-solving, communication, time management and memory. 
One of the key attributes that are crucial for the self-management is stress resistance. It is the ability of the individual to resist any kind of stressful condition. When there is the proper training of the self-management given to the individual they avoid the several kinds of mistakes with the possibility of occurrence (Rivera, 2016). As the stressful situations in the business environment have the potential to block the ability of the individual takes the rational decisions while reducing the productivity of the organization.
The success of the company is hugely determined by the communication process that channelizes the flow of information in the different department. For the purpose of both the personal and career development of the individual communication is the significant factor so that the maximum amount of the information can be transferred with the lesser distortion. The employees that are productive have the ability to efficiently interact with the co-workers and management as they deeply understand the significance of the clear and timely delivery of the information (Ibe et al, 2018). Communication skills development workshops are conducted in the organizations for improving the interactions among the employees and customers. This helps the company in building healthy relationships that develop a productive community. 
The workshops of the development of the communication skills are based on active listening, business writing, conduction of the successful meeting and presentations. Active listening among the individuals is the ability that helps the individual to listen and analyse the direct and implied messages of other employees. The conduction of the meetings is crucial and requires the abilities that involve the planning, questioning abilities, obtaining the participation from the attendees and reducing the distraction and elements that can waste the time of the business operations (Mendes et al., 2017).
Teamwork in the organization is essential for raising the performance of the organization, employee unity and culture of the company. The companies that execute on the basis of the concepts of the community engagement generate the new ideas on the frequency interval of time with the utilization of the project based approach assembled in the teams so that the sense of the responsibility can be integrated with the organization. The diversity of the individuals in the teams develops the platform that consists of the different kinds of ideas for the project. Through this, the company can decide the best idea for the project and implement it in the organization for the development of the organization (Tak, 2017). Teamwork is beneficial due to the problem-solving synergy that has been facilitated with the combined efforts of the multiple minds that have been working together on the project. This gives the pool of ideas by which the problems that are related with the business can be resolved with the best idea.
In order to gain optimum efficiency for the organization, strong leadership is an important requirement. It is the trait that is required to be developed in the individuals that are operating in the businesses. Leaders are the individual that has raised above the levels of the normal fears. They possess some of the strategic thinking abilities along with the understanding of the vision of the company (Kolopack et al., 2015). Leaders have the capability to effectively communicate the vision of the company to the employees so that the objectives of the organization can be met successfully. The key features of the good leader include the honesty, loyalty, fairness and respect for other individuals.
Interpersonal abilities are one of the significant self-management tools that have been utilized by individuals in the business environment. the main advantage of this ability is that it allows effective communication and interaction among the employees of the business. These skills are further divided into the 7 sectors that are verbal communication, nonverbal communication, listening skills, negotiation, problem-solving skills, decision making and assertiveness. Interpersonal abilities are crucial for resolving the problems that are faced by the individuals in the professional and personal lives (Johnston et al, 2018). This provides several benefits at the workplace like increment in the credibility, consumers satisfaction, social awareness and expansion of the opportunities.
The main objective of the reflective practice is to develop the understanding of the community management practices that are associated with the groups of people belonging to the health and fitness industry. For the purpose of the effective decision making community engagement has been implied as the major strategy for implying the representative community opinions.As with the rising consciousness of fitness among the group of individuals the requirement of the organizations that are providing the high standards of health services to the people has increased. Gold’s Gym is one of such organization that has been providing the best services with the gyms and fitness centres that are present across the globe. 
The key strengths of the Gold's Gym have been analysed that has been contributing to raising the shares of the company in the market. This includes the top class equipment and good location that has been facilitating the community of the people that are conscious about their health. There are large varieties of equipment along with the big space for training and skilled trainers that provide the best of the training to the customers (Ahmed et al., 2016). It has been also found that Gold’s gym has managed to establish its centres in the key regions of the cities while establishing the huge network of the fitness community.
The main source for the management of these widely spread centres is capital that is highly invested by the gym as it has enough source of capital in addition to the substantial income production resulting in the rich-substruction process. Gold’s Gym is known because of the training services that are provided to the customers by the highly qualified trainers. They also give the support of the personal trainers to the customers with the best fitness experts that doubles ups the experience provided by the personal trainers. The image of the gym in the industry was improved when some of the leading celebrities incorporated in improving the brand image in the market. 
Praxis can be identified as the informed action that is the procedure of taking the action into practice while implying the theoretical framework of the thought. This concept is the integration of the theory and practice (Smith, 2015). In this, the abstract theorising is only helpful until it informs about the in-depth thinking and justification. It is essential in the process that every action has an informed basis while putting every valuable thought in the action. As providing the services in the health and fitness sector such as the gym centres is the complex business that requires practical action and other considerations. Praxis is linked with the reflexivity that stands for the continuous multi-layered cycle that is basically based on the learning through action, reflection and change. This comprises of the four stages that are the initial stage, reflection, development of the new concept and experimental action.
The key issues that are faced during the activities in the gym are the lack of individual training that leads to consumers that are lagging behind in following the fitness regime that has been set up for them. This develops a sense of lack of energy among the individual leading to the decline in the fitness focus. The attitude of underestimating the competition in the sectors has been proved out to be costly and negatively impacted the organization (Ojha et al., 2016). This indicates towards the requirement of development of the appropriate financial management strategies. The recent financial management of the company is disadvantageous for the long term as it is concentrated highly on the production of the incomes rather than controlling the cost.  Other than this the activity that requires most of the investment and capital is the maintenance of the equipment.
Gold Gym has transformed the manner in which the people viewed the gyms and fitness centres. It has become the world's most trusted fitness authority with the launch of the personal training programs that are based on the DNA interpretation and the expert oversight. Fitness genes are one of the kind DNA testing programs that remove the guesswork from fitness and nutrition. This is the consumer-friendly program that perform the intricate analysis of the 70000 different kinds of the genes by the team of the scientists that reveals the particular traits of the individual involving the metabolic tendencies, dietary sensitivities, fat burning tendency, muscle type and recovery time (Schooley, 2016).
The rise in the competition with the integration of the gyms everywhere in the locations like the apartments and community has been appearing as a threat for the company. Other factors that are raising the demand for development in the organization include the high staff overturn, low participation and unmotivated instructors. 
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