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I. Background/history of the company.
1


Amazon is multinational company in America (Correll et al., 2016). Jeff Bezos incorporated Amazon in 2005. The company was designed to be called Cadabra.  The company was at first meant for selling books. However, after some time, Jeff Bezos expanded the company and started to introduce other products such as music CD, streaming, videos DVDs, and Artificial intelligence software (Correll et al., 2016). The company concentrates on e-commerce as well as artificial intelligence. Besides, the company focuses on digital streaming and cloud computing. It is having been established as one of the successful economic influencers of culture and economic growth. It is termed as one of the most important brands across the globe. The founder of the company is called Jeff Bezos and the CEO is called Andy Jassy (Correll et al., 2016). Amazon was originally created for selling books online. From there, it went through development overtime and now becoming the most established e-commerce company in the world (Correll et al., 2016). There are various types of products that it deals. Some of the products include books, software, as well as music CDs. 
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It also deals with consumer electronics, baby products, groceries, and apparel. The company has a well-established website that helps in selling its products to the consumers. Customers have created accounts to enter the website to do some shopping (Correll et al., 2016). For a person to successfully register into the website, they need to enter their details that include email, passwords, full names, and identification number that is unique.  After creating the account, a customer is enabled to enter the website upon successful login. There is need to ensure that the correct credentials are entered into the system. Entering wrong credentials may not authenticate and allow accessing the system. The website uses modern security features to ensure that private information of the company is protected from being compromised by the hackers (Correll et al., 2016). There is need to ensure that confidential information of the company such as financial data, and products data is kept confidential from malicious people who may end compromising it. The emerging security features used by the company ensures that, 
confidential information is protected from being used. Besides, amazon website has help facilities, which help in guiding the users as they navigate from one product to another. The color of the website is appealing to the customers. Customers find it easy to use the website due to its friendly user’s interface that enables the customers to make purchase of the products without struggle (Correll et al., 2016). 
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 Besides, the website has a customer care number to ensure that, clients may reach out to them when they encounter some challenges during purchase of the products. In built payment, method has been integrated on the website to ease the process of purchase. The customers do not need to move to the physical location of the Amazon shops. After performing a search of the required products, the customer can place an order upon which the goods will be delivered to their doorstep. The products bought from the website are delivered within the shortest time possible (Correll et al., 2016). Through the ecommerce service to the clients, it becomes economic for them since no transport cost is involved in the process. The employees of the Amazon are friendly to the customers. They use polite language and respect when addressing any issue to the customers. Due to that, it boosts customer satisfaction and motivates them to make a repeat purchase. Besides, the low services offered by Amazon to the customers such as streaming, and music CDs are of high quality, and this ensure high customer satisfaction to the customers. In addition, it makes the customers to make a repeat purchase. Amazon works with competent group of employees who ensure they offer quality servicers to the customers. The outstanding reputation of Amazon has it attract customers from all walks of life. Amazon attracts customers across the globe and hence they have variety of taste and preferences. There is need to ensure that all the customers are satisfied by the services.
Besides, the friendly interface of the Amazon website helps the customers to view the available products with ease and select the best. A customer can zoom the images of the products to make them visible to him for right judgment (Correll et al., 2016). Before a customer settling on a decision of whether to buy or not, they are able to interact with the product as images and determine their worth.  Customers are encouraged to make a payment upon being satisfied by the products. In case a customer is not able to identify a product in the database, they are to contact customer care for assistance. 
In addition, the Amazon website has a search engine, which enables the customers to search for products from the database. If a customer requires a specific product from the database, they just need to enter the name of the product and search by their name. The system can trace the product from the database and retrieve it for the customer to sample (Correll et al., 2016). Amazon has designed the website such that it meets the requirements of the customers. Customers to do their shopping from Amazon have always registered high levels of customer satisfaction. There is need to ensure that, customers can get quality products to ensure high level of customer satisfaction. The satisfaction of customers depends on if they will make a repeat purchase or not. Companies who poor products to their customers end up registering lack of satisfaction and this contributes to lose of customers. The only key to attract and retain customers is through offering quality products that serves the requirements of the clients.  There is a need to always ensure that high satisfaction is maintained when dealing with customers. There is need to ensure that, customer satisfaction is given the top priority for the business to thrive (Palencia, 2018).  
	High customer experience has made Amazon one of the leading international companies. It has large selection that helps to boost the customer confidence. Customers have a trust that all the available products are there, and this motivates them to purchase more products. There is need to ensure that all the products bought by the customers meets the quality and the expectations of the company. There is need to ensure that all the processes of conducting the purchase in a seamless manner. 
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	The mission of the Amazon is serving clients via online as well as physical stores and focusing on convenience, selection, and cost. Amazon has committed to serve the customers as per their mission. Friendly price offered to the products sold by the company. It enables online purchase 

In addition, the website of the Amazon is integrated with artificial intelligence tools that help to make the marketing smooth. The presence of robots helps in chatting with clients when no human being available. The robots ensure 24/7 services to the customers. In addition, the use of data analytics helps the company to predict customer behavior, and this motivates them too harder.

of products without necessary having to move to the physical areas. Besides, the company is committed to provide customers with wide selection base of products to satisfy their requirements (Correll et al., 2016). Lastly, the company has ensured that convince in accessing their products through the creation of the portal.
II. Product:

[image: 50 Examples Of Amazon Product Photography From Top Sellers - Jungle Scout]The products produced by the Amazon include groceries, electronic, music Disks, software, and Video DVDs. Additionally, the company concentrates on e-commerce as well as artificial intelligence. Besides, the company focuses on digital streaming and cloud computing. It is having been established as one of the successful economic influencers of culture and economic growth (Correll et al., 2016). Customers across the globe can place their orders from the website.  Customers have created accounts to enter the website to do some shopping. 











For a person to successfully register into the website, they need to enter their details that include email, passwords, full names, and identification number that is unique. Customers find it easy to use the website due to its friendly user’s interface that enables the customers to make purchase of 
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the products without struggle (Correll et al., 2016).  Besides, the website has a customer care number to ensure that, clients may reach out to them when they encounter some challenges during purchase of the products. In built payment, method has been integrated on the website to ease the process of purchase (Correll et al., 2016). The customers do not need to move to the physical location of the Amazon shops. 
III. Price:  

Amazon works in ensuring that it keeps the price of the products at the lowest to attract and retain customers. Increasing the price of products may discourage customers and this result to poor performance. The price of products can fluctuate numerous 
times in a day to ensure that it favors the customers. As the mission of the company, the company aims at introducing more cost friendly price to ensure high customer satisfaction. The pricing model of Amazon accommodates customers from all social classes. In addition, sometimes, the company offers free delivery services to the customers, and this improve their contentment and motivates them to make a repeat purchase.
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IV. Place:

The headquarter of Amazon is Seattle in Washington (Baboolal-Frank, 2021). It has branches around the world. Amazon is operating in Europe, Asia, Australia, and North America. In other words, it is aimed at most of the world's population. Customers across the globe can access the e-commerce software and place orders. Ordered goods are delivered to the customer as soon as possible.  Customers can purchase the products from the website at a friendly price compared to the local price. 
Customers from countries across the globe purchase their product from this website and sell to the local or final consumers. There is need to ensure that customers are treated well to motivate them make a repeat purchase. The website works in 24/7. It is integrated with artificial intelligence tools that help to make the marketing smooth. The presence of robots helps in chatting with clients when no human being available. The robots ensure 24/7 services to the customers.
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V. Promotion:

 There are different types of promotion used by the Amazon to create awareness of its products. One of the methods used is social media (De Assis, 2018). Amazon uses social media platforms such as Facebook, Twitter, and LinkedIn to create awareness of its products to the customers. The company has an upper hand in winning more clients in social media platforms. In addition, social 
media offers a platform to monitor the reaction of the products. if the product is liked by many people, you will see from the like button (De Assis, 2018). In addition, you can see how many were reached by the product. Those who are interested with the products can contact the company for delivery.
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 The second promotion method used by Amazon is press advertising. Amazon uses magazines as well as newspapers to create awareness about the new products introduced (De Assis, 2018). Besides, improvement of the existing products is created awareness through the magazines and newspaper. The third method used by Amazon to promote is direct email. Emails are sent direct to the customers. The customers can be informed about the new 


products in the market or an improvement of the existing products. There is need to ensure that all the customers are updated the nature of products in the store. The Amazon also considers digital advertising. The promotion targets specific people.  The channel of communication is through Pay-per-Click (PPP). Most of the websites are integrated using the PPP method to create awareness of products to the customers (Hanson and Kalyanam, 2020).
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