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Hand-finished jewellery produced from high-quality materials at reasonable pricing is what Pandora is all about. More than 6,700 retail locations, including around 2,700 concept locations, sell Pandora jewellery in more than 100 countries. There are 26,000 Pandora employees globally that work in two LEED accredited factories in Thailand that primarily use recycled silver and gold to make the company's products. Carbon neutrality is a goal for the corporation by 2025, and it has joined the Science Based Targets programme to minimise pollution throughout its supply chain. DKK 19.0 billion (EUR 2.5 billion) in sales will be earned by Pandora in 2020, which is listed on the Nasdaq Copenhagen stock exchange. (Pandora, 2021).
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Strategy

Phoenix is the company’s strategy. It builds on Pandora's unique brand promise, as well as the company’s
 improvement to expand its business model and locations, as well as gain new customers.

The approach is built on four growth cornerstones that seek to produce long-term, sustainable growth in
revenue.(Pandora , 2022)
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Pandora’s Mission- both then and now - is to

_, provide women worldwide with a universe of

i high-quality, hand-finished, contemporary, and
authentic jewelry goods at an accessible price,
enabling women to embrace their uniqueness.

- Each woman has her own unique story to share
\‘ a collection of remarkable experiences that
. influenced who she is. (www.indeed.com, n.d.)
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he for itself by working hard and guaranteeing that its goods are of the best standard.
Handerafted jewellery and trendy designs are both available at this shop. The business exported more than 117 million

land production facility in the year 2017. Crystals, sapphire, organic rhinestones, pearls, hand-made

, 14k gold, and sterling silver are utilised to maintain the brand's identity. It has a wide range of offerings,

N

Pandora has carved out a

stones ,
nclu

Necklace- Bead necklaces, pendants, petites, chains with
pendants, and chains in gold and silver are all included in
this category.

IR

Charms- In addition to safety chains, dangling charms, clip-
ons and spacers are some of the most popular goods from
Pandora.

Bracelets There are a wide variety of bracelets accessible,
from suede and gold to silver and white, charms and
stones in a variety of hues. Pearl studs, chains, bolo, and
cords are all included in this collection.

Earrings - A must-have accessory for any woman, earrings
come in a variety of styles, including dangling, hooping, and
rivets. Silver and gold, as well as other metals, are used to
create a wide variety of earring styles.

Rings- can be made in a variety of designs and hues, such
as yellow, red-purple, and other traditional astrological
eolours. (Pandora. 2022}
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Pandora is a global corporation based in Copenhagen,
Denmark. The firm began as a group business in
Copenhagen and expanded to include a manufactu
faci Thailand. It has cast a broad group, wi
products sold in more than one hundred countries on six
continents.

Pandora joined the North American market in 2003 from
Europe. At least 90% of its overall revenues in 2014 came
from the United States and Europe. In 2015, a licensing
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Pandora has a vast supply chain that comprises over
7,000 retail locations and over 2,000 stores nationwide.
Ity stores were built, but due to the group’s
y, it also embraced a franchising strategy. /

st to open under this approach was in 2009
A competent and very well workforce benefits
ess, and Pandora engages over twenty-two
thousand and three hundred people, including th
thousand and two hundred in its production fa

Gemopolis, Thailand.

Pandora established its e-platform for online sales i
Europe in 2011 and later moved into areas of Australia.
(Team, 2022)
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the firm modified its stance and began targeting males as potential consumers, as men
may readily purchase present goods for their female relatives. Pandora has established a reputation
for offering hand-finished, high-quality, and contemporary jewelry at a mi i

-premium price point. N

y of its products. As among the
e strategy has been a highly

successful
than money.

To appeal to the broad market, it has chosen a middle-of-the-road price strategy for some of its
items. When compared to expensive items, these prices are rather reasonable and accessible.

I Pandora established its e-platform for online sales in Europe in 2011 and later moved into areas of
Australia. (Marketing91, 2018)
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Pandora is a well-established corporation with an outstanding branding percepti
The firm has been given a few short time activities to help it develop and maintain its brand awareness in the client
promote.
Pandora was one of just a few firms that depended on auditory attentiveness, and it proved to be an effective strategy.
The brand believes in personalised advantages and has worked to develop connection with its customers, which has

ultimately prepared it for success in the edge advertising.
Pandora is heavily reliant on traditional media and adver

es itself across design publ
/e power over the modern e:

ations. Furthermore, it has

- r b %4 | B VX
FACEBOOK PAGE PANDORA PANDORA YOUTUBE PANDORA WEBSITE
INSTAGRAM PAGE  CHANEL

httpsz/www.faceb https:/www.pandorauk
ook.com/Pandora https://www.instagra  https:/www.youtube.com/u .uk.com/

UK/?brand_re m.comitheofficialpan ser/TheOfficialPandora
6843624866 dora/ <





image10.png
Find a PANDORA Jewelry store near you

Browse Pandora Jewelry Stores By Market

> Argentina > Osterreich > Australia > Brasil > Conada
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> chile > > Colombia > CostaRica > Deutschland
> Danmark > Ecpana > France > United Kingdom > Guatemala
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> New Zesland > panama > peru > Polska > sverige
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Join the Pandora Club

Enjoy early access to offers,
FREE standard delivery, 10% off
on your birthday and much
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Looking for a quick gift? Check
out with FREE same day Click &
Collect In selected stores!
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Buy Now Pay Later

With our flexible payment
methods, you can sparkle now
and pay later, with Installment
plans that suit you!*
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Smart Gifting

Send a gift instantly! Gifting
‘made simply 50 you can relax
Knowing that ther perfect gift Is
on the way to them
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g a global presence Pandora’s charm bracelet idea was
'm grew in size globally in the years that followed, spurred by increased

2000-2011: Establ
2000. Consumers welcomed the model, and the
demand, going global such as the United States
in 2004.Pandora constructed a large and powerful manufacturing facility in Gemopol i
of Bangkok, in 2005. Since then, the organisation extended the activities, most notably in 2017 with the opening of a

crafting facility in Lamphun, Thailand, near Chiang Mai, and in 2018 with the opening of the Triple A factory in Gemopolis.

(Pandora, 2022). )
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Today's Pandora
Pandora has a fully integrated business strategy that includes everything from in-house design and
manufacturing to global marketing and supply chain in the majority of regions. Pandora's goods are sold in
over 6,700 retail locations in over 100 countries across six continents, including roughly 2,700 concept
shops. Pandora has a workforce of around 26,000 workers. (Pandora, 2022).





