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[bookmark: _Toc148402815]Introduction 
The hospitality industry creates a massive impact on the environment through it, a practice that requires the incorporation of sustainable business practices and approaches to create a significant positive impact on the environment. This essay will provide an overview of the corporate social responsibility policies implemented by Hilton Hotels to create a good impact on the environment and communities.
[bookmark: _Toc148402816]Sustainability in Hilton Hotel
Hilton Hotel is considered to be a premium hotel with premium pricing. Therefore, the hotel has 19 brands with more than 7000 locations in exotic areas. Therefore, it has much-unrivaled hospitality with loyalty programs for guests. The three luxury brands in Hilton's profile are Conrad Hotels and Resorts, the Waldorf Astoria, and Tempo Hotels. Hence, it was founded in 1919 with a single-purchased hotel. Therefore, it has grown into one of the largest hotels in the world. Therefore, it has a global presence with properties in numerous countries. The Hilton Hotel has many loyalty programs, which mainly consider the position in exotic locations. It provides a wide range of amenities, including restaurants, fitness centres, business facilities and meeting spaces. Hence, the hotel has mainly an outlook towards sustainability as well in regard to being more environmentally friendly. Hence, it has also focused on partnerships with various organisations such as airlines, rental companies and other organisations. Hilton Hotels is considered to be the organisation for premium travellers in regard to high-quality amenities and services. It was found in Texas with respect to single hotels that are also open for formal and informal events, as the hotel has spaces for both (Hilton Hotels, 2023; Reidhead, 2019). 
The hospitality industry is one of the leading sectors around the globe that create a massive impact on the environment, and it is one of the largest consumers of energy and water. Therefore, businesses have become more environmentally and socially responsible for maintaining a solid positive image and contributing towards the betterment of people and the environment. The hotel sector has continued taking initiatives towards a good purpose and responsible, known as corporate social responsibility (Rhou and Singal, 2020). CSR is a practice of business that focuses on the the impact a company has on the stakeholders, employees and society incorporated to minimise harm, have fair practices, and establish a self-oriented human resource management system. However, sustainability is an approach working with the core aim of maximising the long-term value economically, socially and environmentally. As narrated by Fernández‐Gago et al. (2020), CSR of businesses can be referred to as the social aspects of suitability and positive CSR practices incorporated can create an organisation's sustainability. Companies that focus on both sustainable practices and CSR run ethically and attain profit but never at the expense of the environment, people and employees. Moreover, businesses having good CSR practices work as an engine for social sustainability and progress as it is a forward-thinking approach that looks for ways to develop a future strategy (Lock and Seele 2016).
As narrated by Stahel (2016), a circular economy can be regarded as a system in which materials are never wasted and nature is regenerated. In a circular economy, products are kept in a circular through reuse, recycling, maintenance and remanufacturing to tackle climate change and various other global challenges as it is a resilient system that is good for the environment, people and businesses as well. CSR and circular economy are interrelated with each other because both of the practices are relevant in terms of strengthening sustainability at the organisational level and thus promoting sustainable business practices and development. Building a circular economy is a corporate social responsibility as it is a holistic approach that taken into acount the social impacts of business on the economy and the environment and addresses long-term impacts. CSR and circular economy are related to management variables and the designing of triple-bottom-line strategies (Morea et al., 2023; Esken et al., 2018).). Moreover, the triple bottom line has the core aim of maintaining that companies should commit to focusing on the impact created by the business on social and environmental concerns. The general goal of a sustainable business strategy is to impact the environment while also benefitting the stakeholders positively. Therefore, businesses around the globe increasingly understand the significance of sustainable business strategies, thereby solidifying clear and attainable goals (Loviscek 2020).
Hence, CSR is mainly linked to pillars of sustainability regarding three economic, environmental and social dimensions. Hence, in regard to mainly consider CSR in the environmental dimension is considered to be preservation and responsibility with respect to the management of natural resources. Therefore, conservation, renewable energy, waste reduction and efficient resource use. In the social dimension, fair labour practices, community development, diversity and inclusion. In economic sustainability, business practices, job creation, responsible investment and long-term profitability are seen in sustainable ways. All dimensions are interdependent on each other, requiring a balanced approach in regard to making decisions and aims for creating a sustainable and equitable future (Purvis et al., 2019; Fatima and Elbanna, 2023). 
Hilton is one of the leading hotels around the globe that has planned on taking bold initiatives and plan solutions to mitigate complex situations faced by global society (Ertuna et al., 2022). Hilton has kept its strong focus on incorporating practices to keep the business going strong, especially during the COVID-19 pandemic. It has donated 1 million room nights for frontline medical professionals working for the betterment of communities (Johann 2022). In addition to this, it has set clear goals to minimise the maximum environmental footprint by the year 2030. The travel with purpose initiative taken by Hilton has the core aim of making significant positive contributions towards the social and environmental cause (Hilton 2023d). In addition to this, all of the employees and workers of Hilton put maximum efforts towards the betterment, thereby volunteering towards the local communities significantly and have also made outstanding contributions in terms of food donation and believe that the world needs a positive impact (Hilton 2023c). Hilton believes that the success of the business is strongly associated with the practices towards protecting communities and the planet, and it has incorporated a CSR strategy, namely travels with purpose. Through its travel with purpose business strategy, Hilton has planned on doubling its investment in social concerns, cutting its environmental footprint, and preserving resources. It has planned to tackle the science-based targets for recycling waste, water stewardship and preserving local and cultural heritage by fostering respect for destinations. Additionally, sustainability has been focused on by Hilton Hotels as it has created numerous opportunities for people belonging to local communities to enable growth. The Hilton Global Foundation has contributed towards taking meaningful steps towards the communities to foster a better world by promoting environment sustainability, career development opportunities and communities' resilience. Hilton awards grand each year to various non-profit organisations to serve the communities and create a positive contribution towards the planet and community (Hilton 2023a). It contributes towards the environment by reducing emissions of greenhouse gases, and it is the first hotel company that has set science-based targets to protect and preserve beautiful destinations. It has shifted towards utilisation of renewable power and energy efficiency, thereby reducing both the cost and emission of gases from Hilton hotels all around the globe. It is establishing strategies by which carbon intensity can be reduced by 61%, and it also believes that water is one of the most precious resources and has committed to reducing water use by 50% by 2023. Furthermore, Hilton is also committed to reducing waste and driving towards a circular economy to make use of the material by recycling and making significant donations to build a greener hospitality industry (Hilton 2023b). 
Mainly, CSR policy focused in regard to Hilton is mainly Responsible Sourcing Policy. Hence, Hilton is mainly considered towards the travelling commitment. Hence, this policy is mainly regarded as determining and focusing on business and the environment. Therefore, it has four areas, which are opportunities, community, cultural celebration and sustainability. This policy is considered vital as it covers the aspects of all, such as animals, the environment, and the community. Therefore, the hotel also strives to make the ethical treatment of animals. Hence, in May 2019, Hilton pledged to mainly consider 100% of shell, liquid and egg products to be cage-free sources in regard to transparently being committed in order to consider transparent ethics. As a result, this policy mainly marks for suppliers, which is based on supply chain risk assessment in regard to being aligned with the UN's SDG goals. Therefore, the hotel is working towards collective action for the environment and animals. Mainly, this policy is also considered to be essential in regard to 2030 goals, which states that sustainability in food such as meat and poultry, seafood and cotton at managed hotels will encourage suppliers to set goals, create a collaboration framework and increase data visibility with the help of supplier registration and inquiry processes. Further, in collaboration with the World Wildlife Fund (WWF), the hotel is mainly committed in order to banning food from endangered species while also sourcing 25% of seafood globally from fisheries and farms certified with respect to standards. The hotel has worked in order to achieve MSC and ASC Chain of Custody certification for 80 hotels in 6 countries. Hence, the hotel has also worked with WWF in order to mainly consider and invest in six fishery projects in order to improve ocean health and community livelihoods. This policy also promises to invest in and determine the environment in order to consider the minimisation of waste and energy. Therefore, renewable resources are to be used. Hence, Hilton Hotel provides information to the hotel in order to mainly consider the information to be shared with stakeholders and effectively manage environmental performance with reliance on suppliers to attain the sustainability goal together. Hence, responsible sourcing is essential for suppliers in order to support local businesspersons and nurture accountable practices in the supply chain. The main progress in this policy is mainly regarding cage-free eggs in the US, with 77% spent in Europe in order to manage full-service hotels by reviewing towel and bed linen supplier sustainability attributes. In 2016, the hotel announced that it would look after its food supply in regard to responsible sourcing. This policy reflects Hilton's commitment towards ethical, sustainable and responsible business practices and suppliers, which are expected to align with these principles. Therefore, Hilton also prefers its suppliers in order to prioritise forestry practices, including FSC-certified products. Hilton also focuses on anti-money laundering practices as ensuring to ensure compliance with anti-money laundering laws. Further, this policy is essential as it sees not only CSR but ESG as well. Therefore, it mainly values integrity with respect to maintaining the highest level of all business interaction, which is the crucial reason for being a premier hospitality company. It also extends its commitment towards suppliers, which are connected with the hotel. It mainly committed to focusing on animal treatment, which is fair, human and reasonable in order to prevent the mistreatment of animals at all times (CR. Hilton, 2019; Hilton, 2019; Ertuna et al., 2022)
[bookmark: _Toc148402817]Conclusion 
In order to conclude this report, CSR and sustainability were highlighted in regard to talking about actions and values performed by the hotel. The hotel chosen is the Hilton Hotel, which is described in the main body. Therefore, Hilton Hotel's CSR policy has been focused mainly on describing the CSR actions done by the hotel. Therefore, the central policy mainly aligns with the UN's SDG goals in order to be environmentally friendly and support the surroundings with the help of their hotel actions. Further, a policy in regard to CSR is taken in order to support the stance of this report as well. 
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