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[bookmark: _heading=h.3o2ujkcyy35]1. Introduction 
Corporate social responsibility (CSR) and business ethics have been regarded as important components for strategic decision-making in the automotive industry. Tesla, another globalised leader in the sector of electric vehicles (EVs), has been providing a strong case because of its stronger mission of sustainability, rapid innovation in technology. As well as ongoing scrutiny relating to regulatory investigations, problems relating to customers, safety of the employees and recalls. Firstly, the essay has focused on defining the concepts of the ethics of businesses as well as CSR with the use of academic sources. Secondly, it focuses on the application of theoretical frameworks, such as the Triple Bottom Line theory and the CSR pyramid of Carroll, for explaining how the companies have been integrating these principles into their business operations. Lastly, it focuses on examining how Tesla has been demonstrating the challenges as well as operations with the incorporation of these ideas in the automotive industry. 
[bookmark: _heading=h.2ejwjwccxjzi]2. Main Body
[bookmark: _heading=h.9nzhm9cxgd52]Defining Business Ethics and CSR
Business ethics refers to the standards, values and principles which have been guiding the behaviour within the organisations to shape how the businesses have been interacting with the external as well as internal stakeholders. Business ethics has focused on the involvement of the moral norms along with their application to the business context to ensure that the companies have been operating in responsible, socially acceptable as well as fair manner (Miko, 2025). Ethical behaviour has been critical in the automotive industry because of the direct impact of the sector on environmental sustainability, trust of the consumers and safety of the public. 
CSR has been referring to the responsibility of the organisation for operating in varied ways that have been contributing positively to the environment, stakeholders, and society beyond their legal as well as economic obligations. CSR has been encompassing ethical, philanthropic, legal and economic responsibilities, which indicates that businesses need to create value to act sustainably and responsibly (Carroll, 1991). CSR has been indicated in the stakeholder theory that has been proposed by Freeman, which has been arguing that companies need to consider the interests of parties impacted by activities, like suppliers, communities, employees and customers, despite prioritising the value of shareholders. 
[bookmark: _heading=h.b4xil8kb20ne]Model 1: Carroll’s CSR Pyramid 
The Pyramid of CSR by Carroll is one of the most popular models that systematise the corporate responsibilities into four levels of hierarchy. The economic responsibilities are at the bottom and they focus on the requirement of a firm to be profitable, efficient and competitive. Legal responsibilities refer to the attraction to legal aspects, rules and industry standards. The third layer, ethical responsibilities, points out behaviours that are morally right despite not being legally mandated. On top of the pyramid would be the philanthropic responsibilities, which is a voluntary contribution towards social welfare and community development (Carroll, 1991). Tesla is economically committed to electric vehicle innovation, battery development, and international expansion to continue growing and making profits. Tesla is under continuous examination due to safety inquiries and Autopilot-related fatalities, as well as regulation issues in the United States and Europe, legally (The Guardian, 2024). Tesla has been attacked over labour controversies, workplace practices, and over whether its autonomous driving capabilities are safe. On the philanthropy front, Tesla is moving toward environmental sustainability through adoption of clean energy, development of the charging infrastructure around the world, and enhancement of the shift to low-carbon transport. Compared to other corporations, such as Toyota and BMW have a better reputation in legal and ethical adherence, whereas the Volkswagen scandal of the so-called Dieselgate shows the effects of the lack of such obligations.
[bookmark: _heading=h.5hpu04tsjbbw]Model 2: Triple Bottom Line 
Triple Bottom Line (TBL) as suggested by Elkington (1997), measures the performance of a company in three interdisciplinary areas, such as People, Planet, and Profit. The framework promotes organisations to achieve balance between financial success and social responsibility and environmental sustainability which is especially applicable to industries that have high ecological and social consequences like the automotive manufacturing sector.
In the case of Tesla, the Planet dimension is at the core of its mission of speeding up the process of transition towards sustainable energy in the world. It participates in the sustainability of the environment by manufacturing zero-emission electric vehicles, extending renewable energy technology, and offering challenging targets of carbon reduction (Tesla, 2025). Nevertheless, the issue of battery manufacturing, mining of the raw materials, and recycling of lithium-ion components is still of concern. Tesla has mixed reviews under the people. Although the firm offers skilled labour and the technology, it has faced criticism in the areas of safety in the workplace, labour conflicts and customer safety concerns especially in Autopilot accidents. As far as Profit is concerned, Tesla has gained a good competitive edge among its EV dominance, client image, and economies of scale in battery technology. In comparison, Toyota focuses more on hybrid technology and consistent sustainability practices, BMW regularly publishes minute environmental and social indicators, and the Dieselgate scandal of Volkswagen shows what unethical and irresponsible attitude to the environment and social responsibility can lead to within the framework of the TBL model.
[bookmark: _heading=h.2divdnldi592]Real World Examples: Ethics & CSR in Automotive
Practical application in the automotive industry demonstrates the diversity of the stances of companies regarding ethics and CSR. Tesla is a highly sustainable company in terms of the electric car strategy but is still under control of regulatory bodies, Autopilot security issues, and labour-related criticism (Maradin, Malnar and Kaštelan, 2022). Toyota is known to be ethically committed to the quality of its products, and it tends to recall their products beforehand to ensure safety of consumers (Bebeteidoh and Takim, 2016). Volkswagen, on the other hand, is one of the largest ethical mistakes as it demonstrates what can happen when it comes to manipulating the emissions data. BMW has been consolidating its CSR performance through a carbon neutral supply chain, transparent sustainability reports, strengthening ethical business within its international network.
[bookmark: _heading=h.10be73edw1ef]3. Conclusion 
Hence, business ethics and CSR would play a vital role in responsible conduct in the automotive industry as environmental impact, safety, and regulatory compliance are important issues. It is especially with the companies that have been facing increased pressure for operating sustainably, transparently and responsively. This essay has used Carroll CSR Pyramid and Triple Bottom Line to illustrate how the two concepts can assist in assessing organisational responsibilities and performance. Tesla is presented as a company with high sustainability goals and current ethical issues, and its comparisons with Toyota, BMW, and Volkswagen demonstrate various levels of dedication to ethical behaviour and corporate social responsibility. 
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