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Introduction

Spotify is the world's leading audio streaming
platform, operating in 184 markets with over 761
million monthly active users. It offers more than
100 million songs, podcasts, and audiobooks
through free and premium subscription services.
Known for innovation and personalised listening
experiences, Spotify is expanding its brand by
introducing a sustainable smart audio product.

Brand Extension

Spotify SoundBar is a premium smart
soundbar designed for music lovers. It
integrates seamlessly with Spotify Connect
and  features  Al-powered  sound
optimisation, Dolby Atmos support, and
smart home compatibility. This extension
allows Spotify to enter the consumer
electronics market while strengthening its
existing brand,

Current Trends

are  increasingly

seeking smart home technology
both
environmentally  friendly.  The

innovative and

premium  audio
Al-powered

personalisation, and sustainable

continues to grow.

Spotify SoundBar meets these
trends by combining superior
sound quality with eco-friendly
, making it attractive to
modern consumers and investors.

Conclusion

Spotify SoundBar is an innovative and
sustainable  brand  extension  that
strengthens ~ Spotify's brand  while
meeting the growing demand for eco-
friendly technology. It creates value for
customers through premium audio
experiences and supports long-term
business growth through sustainable
innovation.

Sustainability

Spotify SoundBar supports  sustainability
through recycled aluminium,  recycled
plastics, energy-efficient technology, plastic-
free recyclable packaging, and a repairable

modular design. These features reduce

electronic waste, lower carbon emissions,
and promote responsible production and
consumption, aligning  with the UN
Sustainable Development Goals (SDGs 9, 12,
and 13).
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