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Introduction 
When it comes to hotel marketing, it usually refers to the various strategies and marketing techniques used by hotels to promote their business and attract as many guest as possible. A definition on hotel marketing that gives broader meaning goes to say that “Hotel marketing involves planning actions that can attract guests, carrying out promotional events, and taking into account high/low seasons among many other factors. It also relates to creating materials and content that can strengthen your brand. Strategies can be applied in two ways: digital or offline” (Anjos, 2021).
This essay has chosen to compare two multinational hotel brands which are chosen Sheraton Hotel and Premier Inn. Not only that but this essay will also bring out the comparison of them both through the use of various different kinds of sources such as journals, articles, researches and websites it will also compare what kind of strategies and marketing techniques these hotels use and how they are either similar or differ from one another. 
Before we begin the comparison some background history must be stated upon both  hotels chosen. Sheraton Hotels and Resorts is one of the chains of Marriot International... where they rooted in over 400 communities around the world with nearly 500 hotels over 70 countries.
https://sheraton.marriott.com/ 
Where as Premier Inn owned by Whitbread is one UK’s largest hotel brand with their costumer priority directed towards leisure and business. With over 840 hotels around the globe over 82.000 rooms with great locations. 
https://www.premierinn.com/gb/en/why.html 
https://www.whitbread.co.uk/about-us/ 
The reason why these two hotels have been chosen is not only due to their popularity across the world but also due to the fact that these hotels have been shown to be also environment friendly and to be of service towards their community which will be shown throughout the essay.
Last but not least, this essay will also take on how these two hotels positioned themselves throughout COVID-19 when it came to marketing, what they changed throughout their market and how they connect to their customers since the pandemic. 
















Sheraton hotel on the past they launch a $100 million global marketing and advertising campaign to promote their hotels. Campaign was called “Where Actions Speaks Louder” where they promote by printed photos from guest and associates taken by the Photographer Mark Seliger.
“We are at the beginning of a five year journey to change both the reality and perception of the Sheraton brand, and we have already made important improvements that guests will increasingly notice when they arrive at our doors” (Aron, Chief Executive officer)
This campaign was with propose to upgrade the Sheraton brand’s by elevating and bringing modern and sensibility. 
Tv adds was created to show the world about Sheraton , they began to being airing on national TV as well on ESPN, ABC and CNN International.

https://www.businesswire.com/news/home/20150909005961/en/Sheraton-Hotels-in-the-Spotlight-with-New-100-Million-Global-Marketing-and-Advertising-Campaign 
Sheraton hotel today on the other hand, uses a various variety of marketing sources such as website, social media.
Past this years they decide to rebrand https://www.hospitalitynet.org/news/4107492.html 

Try to use the journals and the websites prof give to you 

Premier Inn 

https://skift.com/2015/09/22/sheraton-has-a-100-million-marketing-campaign-to-revive-the-tired-brand/











 








Sustainability and green messaging 
Sheraton Hotel has definitely proven to respect green messaging as shown by (Sheraton Residences Cascais, 2019) “Sheraton Hotel develop healthy and sustainability practices to preserve the planet to reduce environmental impact”.
They change all the lighting for LED’s , windows sensors that turns off the air conditioning and more.
They create a movement Green Initiatives Handbook to help minimize our environment footprint. Their practices focus on energy efficiency, water efficiency, waste reduction, indoor environment and sustainable F&B.
Sheraton has been committed to these sustainability and policies and achieved many results. They provide alternative of transportation such as shuttle services or eco-friendly parking. As the sustainable F&B, they decide to plant their own vegetables and herbs. Reducing on plastic, they use biodegradable straws and using ecological packaging.
https://www.sheratoncascaisresort.com/en/sustainability/ 



When it comes to charity work Premier Inn  has proved itself over the years due to the fact that they have “created ‘Force for Good’ to support the communities with donations, with food even redecorating community centres. So far they donated over 140 tonnes of food” (Premier Inn, 2022). 
They raise money for ‘Great Ormond Street Hospital Children’s Charity’ since 2012. With the money raised by their teams was build new wards that offer child friendly environments to provide life-saving medical equipment.
Premier Inn restaurants they provide high quality food and drinks. They are committed to improving the nutritional value of the food and develop inclusive menus for all costumers working with suppliers who meet their high standards.
One of the achievements was using 100% renewable energy to power their hotels with solar panels. They planted on some of hotels roof gardens to support local biodiversity. Their goal is reduce the carbon emissions by 50% by 2025.
All their beds, pillows and duvets is all recycled, and removing al unnecessary single use of plastic.
Premier Inn opened their first 195-bedroom hotel heated and powered by energy generated from renewable sources.
https://www.premierinn.com
https://www.premierinn.com/gb/en/why/force-for-good.html 










Covid-19 
Premier Inn put the safety to staff members and their guests was a priority, they implemented extra precautions to make sure was safe to be able to receive costumers to the hotel. 
They created ‘Premier Inn CleanProtect’ in partnership with Diversey. Was designed to protect and help their guests and staff on the hotels by introducing additional hygiene and safety measures. 
Due the Covid-19 restrictions their flexible rates was able to cancel or amend their stay on the hotels due of the constantly changes of the government. All their customers would be able to rebook their stay, if wasn’t the case they would be refund.
On the checking-in social distance was necessary, having hand sanitizer available in all public areas. They request face coverings on the restaurants or closed areas. Having an additional check on the rooms, ensure the bed linen and towels was disinfect at high temperatures.
Hey provide protective equipment for staff members to be able to give a safe and comfortable service to their costumers.
https://www.premierinn.com/gb/en/covid-19.html


Sheraton hotels has put the safety of the guest, owners and staff member as priority working as a team to follow the Covid-19 rules and reduce the risks. They provided all PPE necessary as well providing lateral flow tests for guests and staff members. In January was already optional the use of face mask.
During lockdown just one hotel was open, it was Sheraton Kampala Hotel with just 4 guests. The marketing team and the director of sales decided light some rooms making a heart shaped symbol. The impact on the social media was huge making the world engaged. 
https://hotelsheraton.co.uk/covid-19/ 
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