
THE INFLUENCE OF BUSINESS BEHAVIOUR ON THE BROADER EXTERNAL BUSINESS
ENVIRONMENT

The purpose of this assignment is to investigate and assess how business behaviour can affect
the larger external business environment in which it operates. The article looks at important
behaviours including CSR, moral behaviour, hiring practices, innovation and competition,
environmental effect, and regulatory compliance. We can learn more about the numerous ways
that enterprises might have a positive or bad impact on the environment by evaluating these
elements. In evaluating these acts, the effects on stakeholders, communities, ecosystems, and
society at large are taken into account. The results emphasise how crucial it is for companies to
proactively evaluate and deal with their influence in order to provide a sustainable and
advantageous business climate.
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1. INTRODUCTION

Businesses operate in a larger external business environment that is influenced by a number of
variables, such as economic, social, political, and environmental issues. Businesses' activities
and behaviours can have a significant impact on this external environment. For organisations
looking to sustain themselves over the long term and achieve success, understanding and
assessing this influence is essential. The purpose of this assignment is to recognise and assess
how various business behaviours can affect the surrounding business environment. The internal
environment of a firm, which governs daily decisions, is mostly within the discretion of business
owners and managers. They decide which people to hire, which things to sell, and where to
market those products. They also decide which supplies to buy. They employ their abilities and
resources to provide items and services that will please both current and potential clients.
However, management often has no control over and cannot predict the external environmental
factors that impact a corporation. Business owners and managers need to regularly assess their
environments and modify their operations in order to compete successfully.

2. CORPORATE SOCIAL RESPONSIBILITY

Corporate social responsibility, or CSR, is a type of self-regulation that demonstrates a
company's accountability and commitment to advancing the social and environmental well-being
of communities and society. CSR is important for a company's reputation, appeal to clients,
staff, and investors, as well as for retaining top personnel and achieving total commercial
success. The four different CSR initiatives that a corporation might use are volunteer work,
charitable work, ethical labour practices, and environmental initiatives.

2.1 DEFINITION AND IMPORTANCE OF CSR

An organisation's commitment to taking into account and addressing its influence on society and
the environment is referred to as corporate social responsibility (CSR). It entails voluntary efforts
that go above and beyond what is required by law and put a strong emphasis on having a
beneficial social and environmental impact. Because businesses have the power to affect
positive change and play a vital role in society, CSR is crucial.

2.2 BENEFITS AND POSITIVE IMPACTS OF CSR

CSR programmes can benefit both businesses and the environment in a number of ways. They
improve the company's brand, foster consumer loyalty, and entice investors who value social
responsibility. CSR also encourages social development, sustainable environmental practices,
and the welfare of regional communities.

2.3 CASE STUDIES ON SUCCESSFUL CSR INITIATIVES



Patagonia: Known for its dedication to environmental sustainability, the outdoor clothing brand
Patagonia is well-known. In order to reduce waste, they have put into place programmes like the
"Worn Wear" programme that encourage customers to fix and reuse their items. A further
indication of Patagonia's commitment to CSR is the donation of a portion of company earnings
to environmental organisations.
Unilever: A multinational manufacturer of consumer goods, Unilever, has advanced significantly
in CSR. They have introduced the Sustainable Living Plan, which puts an emphasis on
increasing livelihoods, decreasing environmental impact, and promoting health and well-being.
Sustainable sourcing, water conservation, and social programmes aiming at empowering
small-scale farmers are among the efforts made by Unilever.

3. ETHICAL CONDUCT

Ethical conduct means that our interactions with people both inside and outside the community
are guided by the concepts of justice, good faith, and respect in accordance with the laws,
regulations, and university policies. The Standards of Ethical Conduct must be applied to every
circumstance.A key component of appropriate corporate conduct is ethical behaviour.
Businesses that value honesty, openness, and fair trade practices foster a more thriving
business environment. This section looks at the value of ethics and how it affects things like
long-term sustainability, reputation management, and trust-building in the outside world.

3.1 ETHICAL BEHAVIOUR IN BUSINESS

The term "ethical conduct" refers to deeds and choices influenced by moral standards and
ideals. Making ethical decisions and ensuring openness in business mean treating stakeholders
fairly and with integrity. Since it builds relationships, encourages trust, and builds a sustainable
corporate ecosystem, ethical behaviour is essential.

3.2 THE INFLUENCE OF ETHICAL CONDUCT ON STAKEHOLDERS

Customer, employee, supplier, and community stakeholders all benefit from ethical company
practises. Businesses increase customer trust and loyalty, recruit and retain top personnel, and
maintain a strong supply chain by putting honesty, fairness, and accountability first. A code of
ethics is crucial because it outlines expectations for conduct in detail and establishes the
foundation for an early warning. Although a code of ethics is frequently not needed, many
businesses and organisations prefer to do so since it helps stakeholders recognise and
understand a company.

3.3 EXAMPLES OF ETHICAL BUSINESS PRACTISES

Fair Trade Certification: Organisations that achieve fair trade certification guarantee that their
products are sourced ethically, paying producers and farmers in developing nations a fair salary
and providing a safe working environment.



Whistleblower Protection: Creating procedures that shield employees who expose unethical
behaviour encourages them to do so without worrying about facing consequences, promoting
an environment of integrity and responsibility within the company.

4. EMPLOYMENT PRACTISES

Employer behaviour A company's hiring practices and working environment conditions are
referred to as employment practices. If not handled appropriately, certain of these problems,
such as sexual harassment, discrimination, and unfair pay, can develop into significant liabilities.
There are numerous municipal, state, and federal regulations that outline acceptable and
inappropriate hiring practises. The Equal Employment Opportunity Commission of the United
States, or EEOC, oversees businesses in accordance with these rules, provides aid with
compliance, and looks into complaints of infractions. If a violation is confirmed, penalties could
include a citation, a fine, and legal action against the offender.

4.1 FAIR WAGES AND LABOR STANDARDS

Fair compensation and adherence to labour laws have a good effect on both employees and the
environment. In addition to increasing employee satisfaction, fair compensation also lowers
income disparity, supports economic stability, and improves societal well-being in general.

4.2 EMPLOYMENT DEVELOPMENT AND WELL-BEING

Businesses must make significant investments in the growth and welfare of their employees.
Businesses may develop a motivated and effective workforce by offering training opportunities,
encouraging work-life balance, and giving priority to mental and physical health. Increased job
satisfaction, lower turnover rates, and a favourable external environment follow as a result of
this.

4.3 THE SOCIAL AND ECONOMIC IMPACTS OF POSITIVE EMPLOYMENT PRACTICES

Positive Employment Practises' Social and Economic Impacts Positive employment practises
that support work-life balance, diversity and inclusion, and fair opportunity for growth all help to
promote social justice, lessen discrimination, and boost overall economic productivity. Such
methods help to create a peaceful business environment outside the company.

5. INNOVATION AND COMPETITION

Simply put, innovation is a "new idea, device, or method." However, innovation is frequently also
understood as the implementation of superior solutions that satisfy brand-new requirements,
unmet needs, or current market requirements. This is achieved through creating more efficient
goods, services, technologies, processes, or business models that are easily accessible to
consumers, governments, and society. The phrase "innovation" can be used to describe
something new, unique, and more effective that "breaks into" the market or society. A method or



procedure used in the development of an industrial process, a product, or a business is called
an innovation competition. It is a type of social engineering that concentrates on developing the
best ideas possible from the most creative people.

5.1 THE ROLE OF INNOVATION IN BUSINESS

With the introduction of originality to current product lines or business practices, market share,
revenue, and customer happiness all grow. Innovation can also be applied to modernise
business operating systems or add automation technology. Innovation promotes technological
development, propels company expansion, and enhances goods and services. By solving
societal issues, fostering economic growth, and creating job opportunities, it has a favourable
impact on the external business environment.

5.2 COMPETITIVE PRACTICES AND THEIR EFFECTS

Competition is necessary for corporate expansion, but it must be carried out in an ethical and
responsible manner. Price fixing and other unfair business practices that limit consumer choice
and create an unfavourable external environment can stifle innovation.

5.3 BALANCING INNOVATION AND COMPETITION FOR POSITIVE EXTERNAL
ENVIRONMENT

A balance between innovation and healthy competition is required in business. A supportive
business climate that promotes innovation while maintaining fair competition can be created
through collaborative initiatives including industry partnerships and open innovation.

6. ENVIRONMENTAL IMPACT

6.1 BUSINESS ACTIVITIES AND THEIR ENVIRONMENTAL CONSEQUENCES

Businesses' resource use, waste production, and greenhouse gas emissions have a big impact
on the environment. Manufacturing, energy, and transportation sectors all contribute to
deforestation, air and water pollution, and climate change.

6.2 SUSTAINABLE PRACTICES FOR ENVIRONMENTAL PRESERVATION

For corporate operations to have as little of an environmental impact as possible, sustainable
practices must be put in place. This entails using renewable energy sources, recycling and
circular economy strategies to reduce waste, putting energy-efficient technologies into use, and
engaging in responsible resource management. Businesses can also emphasise
environmentally friendly packaging, supply networks, and environmental conservation
programmes.



6.3 CASE STUDIES ON ENVIRONMENTAL RESPONSIBILITY IN BUSINESS

Interface: A leading maker of carpets, Interface launched its Mission Zero effort with the goal of
completely eradicating any potential environmental harm by the year 2020. In terms of lowering
their carbon emissions, putting recycling programmes into place, and utilising renewable energy
sources in their manufacturing processes, they have achieved tremendous strides.
Tesla: Tesla is an electric vehicle and renewable energy firm that is committed to halting climate
change by developing environmentally friendly means of transportation and power. Their
ground-breaking electric vehicles and clean energy solutions have upended established
markets, promoting environmental responsibility and motivating other businesses to follow suit.

7. REGULATORY COMPLIANCE

According to a broad definition, regulatory compliance refers to an organisation's observance of
the laws, rules, and regulations made by governmental legislation and regulatory agencies that
are relevant to it based on the sector and region in which it works.

7.1 IMPORTANCE OF REGULATORY COMPLIANCE IN BUSINESS

Regulatory compliance makes sure that companies follow general legal requirements and
sector-specific rules. Maintaining a level playing field, defending consumer rights, and promoting
a just and open corporate climate all depend on compliance.

7.2 EFFECTS OF NON-COMPLIANCE ON THE EXTERNAL ENVIRONMENT

Non-compliance may have detrimental effects on enterprises and the external environment as a
whole. It may result in financial losses, legal repercussions, and reputational harm. Pollution and
immoral behaviour are examples of non-compliant behaviours that can be harmful to
communities, ecosystems, and public health.

7.3 EXAMPLES OF SUCCESSFUL REGULATORY COMPLIANCE INITIATIVES

General Data Protection Regulation: The European Union's GDPR guarantees the protection
of personal data and privacy rights. Businesses that adhere to GDPR requirements increase
consumer trust and help to create a more secure online environment.
Dodd-Frank Act: In order to stop another financial disaster, the Dodd-Frank Act was passed in
the United States. It promoted a more secure and reliable business environment by enhancing
transparency, accountability, and consumer protection in the financial sector.

8. Evaluation and Analysis



Evaluation is the process of coming to a judgement on one's abilities or the calibre of anything
(using whatever research you're employing). Analysing something in-depth helps you
comprehend the information being offered. Analysis is objective whereas evaluation is
subjective.

8.1 Impact Assessment Frameworks for Business Behavior

There are many impact assessment frameworks that can be used to measure the impact of
company behaviour on the outside world. Businesses can assess and analyse their influence on
stakeholders, communities, and ecosystems using these frameworks, which take economic,
social, and environmental issues into account.

8.2 Analysing the Short-Term and Long-Term Effects of Actions on the External
Environment

Businesses should take into account both the immediate and long-term impacts of their
operations on the environment. While long-term effects might include social and ecological
sustainability, reputation building, and stakeholder trust, short-term effects can include
immediate economic gains or environmental consequences.

8.3 Stakeholder Perspectives on Business Behavior and its Influence

Stakeholder viewpoints must be understood in order to assess how company behaviour affects
the external environment. Customers, employees, investors, local communities, and regulatory
authorities are just a few of the stakeholders who have different expectations and worries.
Businesses may make wise decisions and effectively deal with their effects when they consider
their views.

9. CONCLUSION

In summary, company behaviour has a significant impact on the larger external business
environment. Businesses have the power to favourably or negatively influence the external
environment through CSR (corporate social responsibility), ethical behaviour, employment
practices, innovation and competition, environmental effect, and regulatory compliance.
Businesses contribute to a sustainable and advantageous business environment that benefits
stakeholders, communities, ecosystems, and society at large by proactively monitoring and
correcting their impact. Organisations seeking to build a prosperous and sustainable future must
comprehend and assess how corporate behaviour affects the outside environment.
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