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Thanks Jaz, my name is charlotte palmer and I will be talking about campaign presentation.
Slide 1
Our campaign presentations consists of a variety of different promotional advertising and campaigns promoting both GWR and Legoland as a package holiday. To ensure that our target market sees our advertising we have strategically planned where each promotional advertisement will be placed to maximize sales and the brand representation. 
As discussed in slides above, the 4P’s of marketing is a framework that reflects key elements when marketing a services or product, each part interlinking with each other to get the desired outcome (Twin, 2024). The campaign presentation strongly links to the promotional part of the 4ps, it's how individuals advertises the product and how effectively the marketing can reach the target audience (Staff, 2023).  
RACE stands for Reach Act Convert and Engage which is vital when using digital marketing (Chaffey, 2024). When we talk about digital marketing, we need to incorporate each part of RACE to make it successful. By using  platforms like Instagram and facebook to gain views from our target audience we will reach our target market as discussed in previous statistic. This will help to gain brand awareness and digital sales while also encouraging people to view our campaign (Chaffey and Ellis-Chadwick, 2022, p.10).
Act encouraging our target market to build curiosity that will increase our number of people viewing our campaign, convert will allow viewer to turn into customers increasing overall sales. By sending emails to previous cusomers will help to engage repeat bookings and increase overall customer satisfaction and inceased sales, this can be achived by loyalty cards and discount codes for previous customers building brand loyalty (Chaffey and Ellis-Chadwick, 2022, p.10).
Slide 2
The concept of our strapline puts the idea that traveling is like a Lego build where each brick must be strategically put in place to get the desired outcome, traveling is very similar, plans must be put in place to ensure a seamless, stress-free trip. Which is why we came up with the strapline “Traveling brick by brick, making your travel easy” 
Slide 3
Hashtags are an important part of sales and marketing as they enable customers to find the brand. It helps with marketing as it allows individuals to post there experiences under your hashtag which can help to drive sales and bring new customers to the brand.
Slide 4 
We have decided to go with a selections of colours that we think will suit our brand best. We aim to archive a trustworthy, ecofriendly brand that thrives off of honesty and costumer satisfaction. The colour green signifies nature, growth and harmony portraying to the customers that GWR is an eco friendly mode of transport. 
The colour blue represents trust, peace and loyalty which are all vital when creating a business to maintain new and old customers.
White represents purity and neutrality which is important when companies are trying to drive sales and maintain a high standard (Lead Edge Capital, 2024).
Slide 5 
Our promotional video captures the essences of family and spending quality time together. As our target audience is families we chose to use a young family as our main characters in this short film to make it more relatable. 
Slide 6 
We have choses this photo as our visual as we feel it captures the true essence of family, being people together to gain lasting memories. By having a photo people can relate to can help to drive more sales. Emotional marketing. 
Slide 7
To create this video, I used LTX Studios which is a platform where you are able to create a story line and add in your own characters, it will then generate a series of photos that you are able to edit to your preferences. After this you are then able to edit them to make them move and a flowing video, you can add in a voice over to provide key information and statistics and music to allow it to flow better. 
Slide 8
Social media is vital when it comes to digital marketing as it has the possibilist of reach a wide range of individuals at any given time. It helps to gain a brand reputation and awareness while also making it more cost – effective (Mohan, 2023). 
It also has the possibility of generating more sales as there is a trust and loyalty from customers towards the brand as they are able to fine more information for themselves.
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