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[bookmark: _Toc503043145]Online Shopping and the High Street
[bookmark: _Toc499211869][bookmark: _Toc503043146]Introduction: 
Online shopping is now a day a significant issue for modern internet based world. Online shopping behavior is dependent on some external and internal factors. Service, quality, responsiveness of the online shop, security with proper assurance are the main key factor for an online shop. In this paper, we are going to analyze the factors based on 3 real life problems which are our based articles. We will analyze the problem by using both primary and secondary data. Our main aim is to give an appropriate overview of online shopping and the high street.
[bookmark: _Toc499211870][bookmark: _Toc503043147]Outcome from Articles:
From the article (John Lewis to extend online shopping empire via thousands of corner stores), John Lewis, an online business entrepreneur wants to extend his business by increasing the number of retailers and corner shops. As the from the customer’s perspective, customers are now a day want securities and warranty policy regarding their purchase. When a customer purchase something from online, he/she may be sometimes found any problem on the product. After founding it, he will be in confusion whether to change or repair it. So, John Lewis comes up a new extend policy for his online shop. He increases the corner shops and customers will able to buy products from more than 5,000 outlets situated in Scotland, Northern Ireland and south-west England from this autumn for a charge of £3 which will be more convenient. After a research from Andrew Layton, people aren’t waiting for the good to be delivered in their home whether they have to chance to purchase/collect it from the shops/outlets which is more convenient.
From article (Kingfisher chief warns of store closure over online firms' tax advantage), the tax of the tangible stores is quite different from the tax of the online shopping store, thus government is losing tax. Ian Cheshire, chief executive of Kingfisher already noted that he would close quarter of the outlets of his company because of the expensive arrangements such as tax whether online shopping doesn’t need to pay so much tax and giving products to the customers in a cheap price. He also said "We do pay our taxes [for the] public good," said Cheshire. "But online retailers are not facing the same tax take. For the Treasury, there is a danger that their tax base is going to disappear." (Fiona Harvey, Monday, 2013). So, they are actually losing their competitive advantage and government is losing their tax.
From the article (City must wake up to digital growth, says tech investor), one CEO, warned and told about the aggressive business of Google and Amazon in UK. Companies should have some digital technology by reinvesting on some portfolio.
Research question is-
“How online business can gain a positive perception in term of trust, responsiveness, and convenience towards the customers?”
[bookmark: _Toc503043148]Advantages of Online Shopping:
1. Online shopping can make the purchase easier than the traditional shopping.
2. Online shopping can cut the extra cost of a purchaser.
3. Products can be purchased in a cheap rate as there is no physical cost for the products.
4. Purchase can be made in a convenient way.
5. Lots of discounted products are offering now a day in the online shops.
[bookmark: _Toc503043149]Disadvantages of Online Shopping:
1. There will be a lack of trust on the online shops.
2. Reliability of an online shops is quite rare as it is totally found in the virtual platform.
3. Willingness to help to the customers aren’t exist as the shop is physically unknown.
4. Lack of after sale service and thus the post-purchase behavior of a customer often changed.
5. As there is no inventory cost, sometimes online shops offer a huge discount for some invalid products. Government can’t take Tax from them as they don’t exist physically. So, there will be huge chance of fraudulent activity.
[bookmark: _Toc503043150]Research Methodology:
[bookmark: _Toc499211874][bookmark: _Toc503043151]Data Structure:
For conducting our research, we have done a research based on the primary data of a survey questionnaire.
[bookmark: _Toc503043152]Sampling:
A structured questionnaire is used for our research. We have asked 15 people of using, benefits and about their satisfaction on online shopping. We have used 5-point Likert-scale from Strongly disagree to Strongly Agree.
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Disagree
	2
Disagree
	3
Neutral
	4
Agree
	5
Strongly Agree



[bookmark: _Toc503043153]Research Questionnaire:
	1. Online Shopping is very much reliable to you.
	1
	2
	3
	4
	5

	2. Content, design and graphical representation of website is nice and easy and it feels more premium to you.
	1
	2
	3
	4
	5

	3. You can purchase your products/services in a convenient way.
	1
	2
	3
	4
	5

	4. Responsiveness of online shopping is good to your perception.
	1
	2
	3
	4
	5


[bookmark: _Toc499211871][bookmark: _Toc503043154]Collecting Data: 
For conducting a research, we always take primary and secondary data.
[bookmark: _Toc499211872][bookmark: _Toc503043155]Primary Data:
“Primary data is information that you collect specifically for the purpose of your research project. An advantage of primary data is that it is specifically tailored to your research needs. A disadvantage is that it is expensive to obtain” (Shawn Grimsley, Chapter 6, Lesson 11).
It is actually the new data that hasn’t already been used by anyone. Collecting data like that is expensive as more structured and convenient source to be needed. The source of primary data will have found from the population sample, structured questionnaire forms the target people etc. 
[bookmark: _Toc499211873][bookmark: _Toc503043156]Secondary Data:
Secondary data is research data that has previously been gathered and can be accessed by researchers. The term contrasts with primary data, which is data collected directly from its source (Margaret Rouse, www.whatis.com).
From the definition, we came to know that the data which has already been used, found easily is known as secondary data. Inexpensive way of collecting data and more reliable for use. Actually, when large sample size, availability of the information are the key factors of secondary data.
[bookmark: _Toc503043157]Literature Review:
[bookmark: _GoBack]Reliability quality additionally implies regarding the duties in regions, for example, charging precision, appropriate record upkeep and conveying the administration inside satisfactory time restrain (Saha and Zhao, 2005). It likewise "alludes to the right specialized working of a self-administrations innovation and the precision of administration conveyance" (Weijters et al., 2005, p. 9). Many creators have recognized that dependability is huge in the assurance of administration quality (Bagozzi, 1990; Davis et al., 1992; Parasuraman et al., 1988; Zeithaml and Bitner, 2000). What's more, Van Gorder (1990) placed that unwavering quality is the most urgent attributes for clients in the assessment of administration quality. Zeithaml and Bitner (2000) prompted that clients ought to be particularly impacted by the dependability of new innovation since they may be related with dangers, for example, the innovation breaking down (Shamdasani et al., 2008). Parasuraman et al. (1988) likewise thought about unwavering quality of the administration as a critical factor of administration quality. Clients are especially inspired by the speed with which an administration is offered or conveyed (The Wall Street Journal, 1990b; Bateson, 1985; Silpakit and Fisk, 1985). Also, most inquires about have demonstrated that much of the time, clients exaggerate the preparing time of an administration (Hornik, 1984). Base on the above Lovelock and Young (1979) set that on certain event clients has a solid getting a kick out of the chance to do the administration without anyone else's input. This propensity is especially advocated by the eagerness of the clients to up the speed of conveyance.


[bookmark: _Toc503043158]Findings:
I have surveyed 15 people those who are using/want to use/never use online shopping. They are surveyed by a structured questionnaire. 

Figure: Demographic Part 
Here, we are seeing from the pie chart that 67% respondents are male and 33% respondents are female. 

Figure: Question 1 outcome from the respondents
Online shopping is very much reliable. Whether it is actually true or not depends on the customers. The respondents were actually neutral in that case. From my survey, 33% respondents said they are not agree nor disagree about the reliability issue of online shopping. After that 20% respondents are totally disagreed, 13% are strongly disagreed, 27% are strongly agreed and only 7% are agreed.

Figure: Question 2 outcome from the respondents


From the question 2 (Content, design and graphical representation of website is nice and easy and it feels more premium to you.), people are neutral. Sometimes the content, design and the overall layout of the webpage isn’t so good or user-friendly at all. 13% respondents are agreed that overall online shopping is good, contents are easy to understand and reliable. 7% respondents are disagreed and 20% are both strongly agreed and strongly disagreed.

Figure: Question 3 outcome from the respondents
From the question 3, 34% respondents are agreed and only 7% people are disagreed. So, people can easily find any products/services in online in a convenient way. But 13% respondents are both neutral and strongly disagreed about that. Customer’s point of view, availability of any products/services is the basic advantages of online shopping.

Figure: Question 4 outcome from the respondents
From question 3, (Responsiveness of online shopping is good to your perception.), the respondents are quite satisfied and they are agreed that the responsiveness rate is high in the online shopping. The data of the pie chart shows us that 40% of the respondents are agreed, 33% respondents are neutral.

Figure: Research outcome from the survey
Here, the table shows that the respondents are neutral on the overall survey based on the specific questionnaire. 29.75% respondents are neutral. After this 23.50% respondents are agreed and 23.25% respondents are strongly agreed. So, we may find a solution that online business and shopping is now a day’s quite satisfactory and profitable business. Therefore, the customers are somehow satisfied hence some important strategies needed to be taken.
[bookmark: _Toc503043159]Conclusion:
Online business and customer satisfaction is related to each other. Because of the extreme competition and the change of customer preference, now a day it is increasing globally. To compete, reducing the cost of inventory, other expenses and increasing the profit, online business is popular. Due to technological advancement and social media advertisement, there should be some specific strategies to expand online business. To make customers happy, make them to believe what you actually want to give. Responsiveness, assurance and security will be the main factors. For after sale service, outlets in different areas, retailers of different brands, strong communication are essential not only for satisfying existing customers but also to create an impression to the new customers.
[bookmark: _Toc499211877][bookmark: _Toc503043160]References:
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Male Female ratio


Male	Female	10	5	

Online Shopping is very much reliable to you.


Strongly Disagree	Disagree	Neutral	Agree	Strongly Agree	2	3	5	1	4	

Content, design and graphical representation of website is nice and easy and it feels more premium to you.


Strongly Disagree	Disagree	Neutral	Agree	Strongly Agree	3	1	6	2	3	

You can purchase your products/services in a convenient way.


Strongly Disagree	Disagree	Neutral	Agree	Strongly Agree	2	1	2	5	5	

Responsiveness of online shopping is good to your perception.


Strongly Disagree	Disagree	Neutral	Agree	Strongly Agree	1	1	5	6	2	

Survey details


Strongly Disagree	Disagree	Neutral	Agree	Strongly Agree	Research Outcome	0.13250000000000001	0.10249999999999999	0.29749999999999999	0.23499999999999999	0.23250000000000001	
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