A comparison of the marketing methods of two multinational hotel brands
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Marketing has a significant role within the hotel industry. In my opinion, the purpose of marketing is that it engages consumers and helps them decide whether to purchase goods or services. A marketing strategy, which is a component of a business plan, also aids in establishing and sustaining demand, reputation, and competition. In order to effectively promote an organization's operations and mission, the marketing department is crucial. It acts as the public face of the firm by managing and creating the materials that reflect it. A consumer economy is driven by marketing, which influences marketing choices. It establishes a sustainable cycle by enabling businesses to deliver essential services and goods while generating employment that enables more people to buy more goods and services. I am going to examine and compare marketing strategies between two hotel brands, Six senses and Moxy.

Moxy Hotels is Marriott International's newest, most innovative economy lifestyle brand hotel. The first Moxy Hotel debuted in Milan in 2014 as a joint venture with the well-known Swedish furniture company IKEA. Moxy Hotels has experienced tremendous success since that time. There are already more than 70 locations operating across three separate continents.
Six Senses Hotel, Resorts and Spas was established in 1995. From a marketing point of view, Six Senses states “Technology is integrated in what they do and becomes even more pertinent when considering the psychographics of the customer and their relationship with technology. To communicate with younger customers in particular, robust technological platforms need to be available” Michopoulou. (2019).
Using SWOT analysis, see Appendix 1, Moxy’s strengths lie within their website which is vibrant, eye catching and has numerous images which is eye catching. When looking further into the website, I would say is aimed at a younger generation portraying a party vibe rather than a relaxing vibe showing that the hotel is for staying a few nights and going out as apposed to spending time within the hotel using the hotel facilities as there aren’t very many on an initial look. This would in turn dissuade the older generation to book a room at this hotel. There is a few opportunities for Moxy to progress in their marketing technics. There are several social media platforms today that can be used if they aren’t already doing so. New technology as time evolves. The main drivers of marketing throughout time include shifting consumer preferences, shifting consumer spending habits, and shifting business conditions. The ability to reach larger audiences and more diverse target markets has altered as a result of the development of new media tools. Consumer-based specific to buying has changed to consumer-based loyalty and brand desire as part of the marketing transformation. There have been several stages in the development of marketing, including the simple trade, production, sales, marketing department, marketing firm, and relationship marketing periods.

Using SWOT analysis, see Appendix 2, Six Senses strengths lies with the environmentally friendly initiatives they follow. Highlighted across the website on the home page, sustainability, investments in consumers’ health and a plastic free environment amongst some of them. “Sharing a passion for wellness, community, and sustainable travel, Six Senses Hotels Resorts Spas has joined the InterContinental Hotels Group (IHG) family of brands” Reed (2019). However, their website, I would say, isn’t very eye catching using pastel colours and also has a lot of information. The look of the website attracts relaxation and calmness and warmth. Where this is a strength, this also may only attract a number of guests as it isn’t very family friendly for those with young children.
Using Similar web, I have obtained the following information, see appendix 3. With Six senses, similar web shows the website has been accessed most in the US followed by the UK. Demographic section, see appendix 4, shows 53.07% of the website has been accessed by male while the remaining 46.93% by females. I am a bit surprised by these figures. Although it is near equal, I would have thought females would have been a higher figure as in the world of social media, it is believed and portrayed as women are more interested in the relaxation, calmness and spas.
As Moxy was only established recently, in 2014, Similar web does not have as much information as they do for Six Senses so it is not a like for like comparison. See appendix 5. They do not compare with each other according to similar web and this does not come as a surprise to me. I believe they are two very different establishments. There is very limited information on similar web.
There are opportunities for both, Moxy and Six Senses hotels to do some market research and gain feedback from the public to see where improvements can be made. The systematic collection, recording, and analysis of qualitative and quantitative data about problems related to the marketing of goods and services are known as marketing research. The objective is to determine and evaluate how shifting aspects of the marketing mix affect consumer behaviour. The four most popular methods for conducting market research are surveys, interviews, focus groups, and customer observation. QuestionPro. So far, we've only discussed secondary data sources (Flackel, 2019). SurveyMonkey. SurveyMonkey is one of the best and most popular tools to use, with over 20 million questions answered, Statista, as well as Typeform, Buzzsumo, Qualtrics, Qualaroo (Beaty, 2016).
The promotion of ethically and socially responsible goods, services, and brand values is known as sustainable marketing. Sustainable marketing is when you pay a little bit more for something because you know it was made locally or is entirely recyclable. When a company employs creative packaging or marketing to makes its product appears more ecologically friendly than it is for instance, utilizing a lot of the colour green and images of nature or wind turbines to give the impression that something is "green. The definition of sustainability is "meeting the requirements of the present without compromising the needs of the future" and "ensuring a balance between economic growth, environmental protection, and social well-being (Doswell & Gamble, 2021)".
Marketing mix and market analysis is very crucial before penetrating products and service to the market. The benefit of marketing for a company is that it engages consumers and helps them decide whether to purchase your goods or services. A marketing strategy, which is a component of your business plan, also aids in generating and maintaining demand, relevance, reputation, competitiveness, etc.
Product design: Before marketing the products should be designed according to the customers’ choice, preference and demand. 
Implementation of products: After designing the product this design should be implemented where different capital investment is essential.  Pricing product: After preparing the products the price should be determined for marketing that is crucial scope of marketing (Gardini, 2022). 
Selection of layout: The lay out needs to be selected in the marketing. After price is determined the layout would give better view of the products. 
Publicity: The advertisement and publicity of the products is essential to promote among the customers and clients. Selling: The marketing scope is exclusive scope where the final product is sold to the market. The final product being sold in market profit is gathered (Ingene & Ghosh, 2021). Collecting feedback: The review about the products should be collected from the customer and these would be applied for next decision-making process. 

E-mail and direct mail are common formats.  Customers receive these communications with special offers or calls to action, frequently announcing the release of new products or limited-time specials. Other forms of direct marketing communication include infomercials, online and print surveys, and mail-order clubs (Lefebvre & Joint Special Operations University Press, 2022).
Businesses are able to create more specialized and targeted marketing strategies by utilizing a variety of technologies. Businesses might, for instance, employ data mining and machine learning to study client behavior and create tailored communications (Hotel Marketing and et al, 2015).
The evolution of social media has been supported by technology through the use of a variety of programs, messaging services, telecom networks, voice-over communications, social networks, videoconferencing, online chats, websites, interactive message boards, blogs, and more (Malhotra and et al, 2018).

[bookmark: _Toc126864605]With everything in mind, I believe Moxy and Six Senses do not compare with each other. I believe they are two very different establishments, and both have individual attributes that are different from each other. I believe while Six Senses is aimed more for relaxation and wellness, Moxy is aimed at an audience for a getaway full of adventure.
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Appendix
Appendix 1. Moxy SWOT Analysis
	[bookmark: _Hlk126997280]Strengths

Connected to well-known Marriott brand.
Website is bold and vibrant, eye catching.

	Weaknesses

First impressions show it is aimed at a younger generation, party vibe, not really a relaxing image

	0pportunities

New technology as times progress
	Threat

Numerous budget friendly hotel brands available.
Due to relation to Marriott brand, perception costs could be high although it is designed to be budget friendly.




Appendix 2. Six Senses SWOT Analysis
	[bookmark: _Hlk126999618]Strengths

Sustainability
Healthy investments
Plastic free environment
Relaxing vibe
	Weaknesses

Simple colors on website
Not very eye catching.
A lot of information to read

	0pportunities

New technology as times progress
	Threat

Other wellness retreats/spas available










Appendix 3. Similar web analysis for six sensesgeography.
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Appendix 4. similar web for Six Senses demographics
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Appendix 5. similar web comparing both Moxy and Six Sense accessed. [image: Graphical user interface, application

Description automatically generated]
image1.png
@) Geography X . LuxuryResc X | vm FindaMox X | W F- Marketin X

. Luxury Res: X \ G swotanaly: X \ § SIXSENSES X | PQ SIXSENSEC X \ + v - a X

< C @ prosimilarweb.com/#/digitalsuite/websiteanalysis/audience-geography/*/999/3m?key=sixsenses.com&webSource=Desktop e * 0O e H

3 Download Youtube... [ Customize 18,560+.. [ Homw Insurance [i]] Fonts

Q Competitive Research @ Edayel=tinycugtial
& ~.  sixsenses.com + Compare .o
g P
Website Analysis v

© v Trffic Geography Nov 2022 - Jan 2023 (3 Months) ¥ Desktop -
Traffic and Engagement
'|ﬂ' M Read a Guide X
New vs. Returning d
Marketing Channels Search il
N~
@ e Country (76) \ Traffic Share Change Country rank
OesgEEiy 1 £ United States 20.88% = T 511% #124,420
Demographics 2 £ United Kingdom 10.34% ® 1t 2.81% #67,270
Audience Interests .
® 3 © Vietnam 5.64% 1 1 110.07% #41,456
Audience Overlap 4
4 @ Australia 5.09% 1 1 57% #36,968
v Search
5 £ India 4.82% 1 T 5.01% #137,772
Overview
@ 6 & Germany 4.28% 1 v 1.15% #335,760
App Analysis >

pswn @ Q ~ = @ W @ L] ~G G A e ©





image2.png
@) Demograp X

<« c

B Download Youtube...

. Luxury Resc X \ s FindaMox X \ W F- Marketin X

. Luxury Res: X \ G swotanaly: X \ § SIXSENSES X | PQ SIXSENSEC X \ + v - a X

@ prosimilarweb.com/#/digitalsuite/websiteanalysis/audience-demographics/*/999/3m?webSource=Desktop&key=sixsenses.com

Q'-) 5 days left in your trial

B customize 18,560+... [ Homw Insurance

[l Fonts

(S}

Competitive Research

3 & sixsenses.com oo
Website Analysis v

@ v Traffic Demographics Nov 2022 - Jan 2023 (3 Months) ¥ Worldwide v Desktop v

Traffic and Engagement
'|ﬂ' M Read a Guide X

New vs. Returning d

Marketing Channels il
~ Gender ©u o+ m Age Distribution © M o+ B3

“ Audience Distribution
Geography
40%

Demographics 32.22%
@ Audience Interests

Audience Overlap 4 ® Male 20% 19.98% 19.81%

() 13.31%
L 53.07% .
5.73%

Overview © Female o - [ ]

) A R 46.93% 1824 2534 3544 4554 5564 65+
p Analysis

£ Search

HO - HO#O @A @ ~5%

D x O

11:04 AM *Fatimah* o
11/02/2023




image3.png
@) Demograp: X . LuxuryResc X | vm Stylish&Pl X | W F- Marketin X

o LuxuryRess X | G swotanaly: X | & SIXSENSES X | PQ SIXSENSES X | + v - a X

< C @ prosimilarweb.com/#/digitalsuite/websiteanalysis/audience-demographics/*/999/3m?webSource=Desktop8tkey=sixsenses.commoxy-hotels.marriottcom  1& v [ e H

3 Download Youtube... [ Customize 18,560+.. [ Homw Insurance [i]] Fonts

aq 5 days left in your trial 4} Upgrade Now

‘, Competitive Research @ ¥ y - OPE

3 & <. sixsenses.com VS. #~  moxy-hotels.marriott.com + Add .o
Website Analysis v [ ] L ]

@ v Traffic Demographics Nov 2022 - Jan 2023 (3 Months) ¥ Worldwide v Desktop v
Traffic and Engagement
< M Read a Guide x
New vs. Returning d
Marketing Channels Gender Distribution ® o+ g -
N~
v Audience
o % sixsenses.com
(1] Geography 53.07%
46.93% moxy-hotels.marri...
Demographics
40%
@ Audience Interests
Audience Overlap <
20%
v Search
Overview 0%
@ Male Female
App Analysis >

s MO~ HOFO WG W ~35 e ™M




