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[bookmark: _Hlk116596421]“Sustainable development is the development that meets the needs of the present without compromising the ability of future generations” (WCED, 1987). Explor strategies and practices of recycle implemented by hotels in Romania, against the background of increased awareness regarding sustainability development and responsible social practices. The specialized literature review follows the links deep differences that exist between CSR, recycling and sustainability development and hotel industry, being organized on these three dimensions. The Romanian market shows relevant contrasts between four- and five-star hotels stars and the other categories. Hotels in the first group, often belonging to international chains, benefit from sustainability development and social responsibility strategies within the group, in contrast to the other hotels. The bio economy concludes that, that is it, if social responsibility continues to be voluntary, there will be a number limited by good practices of recycling development in the Romanian hotel industry. In the consequently, they propose the introduction of legislative measures to stimulate all companies, regardless of size, to report non-financial information as well as growth the level of awareness and education in the direction of promoting the bio economy. Three interrelated factors highlighted the need to approach social responsibility a company in the Romanian hotel industry through the prism of the recycling. In the first row, in the last 40 years ago, there have been concerns about the negative effects of mass tourism on the environment (Cohen, 1978). These concerns intensified in the recent period, in the context of climate changes and increasingly obvious pressures on the environment. Secondly, in the context of the new Union strategy European Commission on the bio economy (European Commission, 2018), "a sustainability it must harness natural resources, reduce pressures on the environment and increase the use of products from sustainable renewable sources, restore and strengthen ecosystems and biodiversity. This will promote food systems and a production more sustainable, circular, and waste-free primary care, on land and at sea". But Romania is the country with the lowest bio economy productivity in the EU. Thirdly, according to Eurostat data (2019), approximately 65% of the number of overnight stays by tourists in the European Union are in hotel accommodation units, indicating the overwhelming importance of this component a tourism for the entire industry. 
Therefore, the hotel industry is called to play a major role in the economy, through promoting sustainability practices, such as: energy conservation, environmental protection, waste reduction, recycling programs, increased use of natural products cleaning and natural foods from the local kitchen. In addition, meeting the criteria of economy and sustainability becomes more important in the context of growth the number of tourists and the amount of energy consumed. With the evolution of the concept of sustainability development, after the adoption of the Report Brundtland in 1987, and intensifying efforts to define clear objectives of international community under the auspices of the UN (UN, 2000; UN, 2015), the scope of inclusion of the notion of CSR. Carroll (2008), starting from Murphy (1978), its origins being found in the philanthropic actions of some companies from the end 19th century. Starting with the 1950, the focus shifts to awareness and recognition of the need for companies' responsibility for society (1953-1967) and, subsequently, towards specific sectoral actions, such as combating pollution and racial discrimination (1968-1973), as well as the integration of these actions into the current activities of the companies (1974-1978).
In recent decades, social responsibility has become a strategic marketing tool, being one of the major determinants of the prestige and reputation of the companies (Sindhi, Padhi and Maurya, 2018). The reputation of companies is not only a decision-making criterion for consumers and the workforce, but also for business partners. In the process of taking a decision, over half of institutional investors consider not only financial criteria, but also aspects related to corporate governance, business ethics, environmental risks, relationships with civil society and cultural diversity (KPMG, 2018). Social responsibility codes adopted either by international organizations (such as those within the UN), or by certain companies (multinationals) have a special role in "guiding" the business environment, society and partners in the direction compliance with rules and norms of conduct. For example, the "Global Code of Ethics in Tourism", adopted in 1999, a series of general principles relating to sustainability of tourism, preservation of cultural heritage and social well-being. The companies' codes are instead more precise, some are more ambitious, others more summary, scoring the priorities according to the financial capacity. Another example is the International Organization for Standardization (ISO).
At the European level, the importance of communicating according to this directive, companies with more than 500 employees must report regularly information related to social and environmental issues. In Romania, the concept of social responsibility was introduced in the 1990. Example a restaurant Backyard Bowls which will be a sit-down casual dining restaurant with a sustainability operational concept. The essential features of the business will be catered to the targeted customer sections which will include several varieties of dishes such as Indian, continental, Asian and Italian with their unique taste varieties, alcoholic and non-alcoholic beverages all available at a single place in a cordial atmosphere of casual dining while making sure everything available in the restaurant follows the recycling
The specialized literature and practice in the field underline the important role that the economy plays in achieving the UN's sustainability development goals for this purpose. The European Recycle Alliance (EBA, 2018) provides concrete examples of how in which the EU economy supports these objectives of sustainability development. Among the objectives that are related to the bioeconomy are: 
· the second objective, regarding food security and sustainable  
·  the seventh goal, targeting energy durable.
·  promotes sustainable economic growth and work
· regarding sustainable industrialization and innovation.
· regarding sustainable consumption and production.
Objective, about the fight against climate change. Similarly, there are other organizations that provide valuable examples of how bio-industries contributes to the fulfilment of the UN goals for sustainability development (see for example, Biobased Industries Consortium, 2018)., 
Sustainability in hotel tourism, the main bridge between the hotel industry and the recycle is the demand for goods and services produced in key sectors of the economy, which attests, once more, the role of responsibility of companies in the hotel industry for sustainability development. Community initiatives constitute a general framework conducive to a good interaction between hotel industry and economy, but if they are not mandatory, their potential is not will be achieved in practice. Currently, tourism and the sustainable hotel industry are a topic of interest in worldwide, as a result, in the specialized literature there are several studies focused on different countries or regions. For example, the role played by tourism in Poland's economy was mentioned by Przez sustainability bórska-Skobiej (2017). Analyses were performed prospectively regional. In this context, the paper reveals that economy was indicated as a specialization smart in two regions of Poland, tourism development is often associated with the development of medical tourism. Referring to the hotel industry in Taiwan, the study by Mack and Chang (2019) outlines some environmental strategies that should be considered, including adoption by the government of the appropriate legislation in the field and increasing the degree of awareness hotel management and owners in environmental matters. The problems related to the development of sustainable tourism are also presented by Jashi (2018), this time with reference to the tourism sector in Georgia. Study findings emphasizes the importance of ecological education, as a driving force for promotion environmentally friendly behaviour of tourists and the development of sustainable tourism. In this purpose, in addition to the environmental policies adopted by the state, the business environment and society civil society are also called to contribute by taking action.
Abaeian, Yeoh and Khong (2014) explore the CSR initiatives of hotels in Malaysia, highlighting managers' motivation to engage in CSR activities. The quality
services in Spa hotels in Serbia was examined by Blešić, Čerović and Dragićević (2011). In the opinion of the authors, the implementation of the principles of social responsibility is amajor factor for obtaining the quality of services. Romania has its own national sustainable development strategy 2030 and, by also, a Master Plan for the Development of National Tourism (2007-2026), in collaboration with the World Tourism Organization (Government of Romania, 2018). The plan is supported by sectoral strategies, such as those regarding ecotourism, marketing strategic and operational, spa tourism (OECD, 2018). However, there is no specific strategy for the hotel industry from the recycle and economy perspective. There were 1597 in Romania of hotels in 2017, of which 96.6% with majority private capital and only 3.4% with capital of the state. Over 50% of them are three stars, about 20% four stars and only 2% five stars. Most of the hotels are concentrated in Bucharest and county seat cities (41%), which implies specific measures for development sustainable urban.
The hotel market in Romania registered seven consecutive years of growth during the period 2010-2017, in the approximately 100,000 hotel rooms, 20 million overnight stays, which means an increase of 4% compared to 2016 and 57% compared with 2010 (C&W Echinox, 2018). The utilization rate advanced by 10 percentage points in the mentioned period, from 29.9% in 2010 to 39.4% in 2017. Accommodation units in Romania received over 12 million tourists in 2017, of which 2.75 million (23%) represent foreign tourists. As for hotels, they registered 8.56 million tourists (71% of total arrivals), of which 2.37 million (27.6%) were foreign tourist education of tourists regarding environmental issues.
conclusions
recycling contributes, to a large extent, to the achievement of development objectives established by the UN. The sustainable hotel industry has close links with the recycling, applying and promoting its practices, such as: reducing pollution, reducing consumption of energy and water, the use of renewable resources, the minimization of solid waste and the use of local natural products in their restaurants. As a result, CSR can play a role important in achieving the objectives of sustainable development and the recycling. The hotels that they are responsible have various initiatives to protect the environment, the use of resources. On the Romanian hotel industry, there is a clear distinction between four- and five-star hotels and the other categories. The hotels in the first category, having greater financial resources and often belonging to chains international, are more active in this area, benefiting from the strategies within the group of which I am a part. On the other hand, the hotels in the second group do not have the necessary resources large-scale activities in the field of social responsibility, so they can resort to a limited number of ways to develop the sustainability.
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