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CSR efforts into business operations to improve social and environmental effect as well as to stay competitive in a market that is changing quickly. The voluntary commitment made by companies to address social and environmental issues while also pursuing their financial goals is known as corporate social responsibility. (Ioannides and Gyimóthy, 2020).  CSR in the hospitality sector refers to a wide range of programs meant to advance sustainability, community involvement, and moral business conduct. In this essay, the company is Marriott Inc. based on which the concept of CSR and Sustainability will be developed throughout the article. 

Through collaboration with Marriott Inc., this project will investigate how corporate social responsibility (CSR) impacts stakeholder relationships, guest experiences, and hotel operations to better understand how CSR may assist the hospitality industry become more sustainable. Through the lens of a case study, we will evaluate the key areas where CSR initiatives can have the greatest impact as well as the advantages and disadvantages of implementing them. et al., Balocho 2023). Our objective is to provide insights into how businesses can use corporate social responsibility (CSR) to secure their long-term financial success, promote positive social change, and lessen their environmental impact through an analysis of the relationship between CSR and sustainability within the hotel industry. 

Sustainability and corporate social responsibility (CSR) are two terms that are commonly used synonymously. Despite their similarities, they are very different people who belong together. Both CSR and sustainability are concerned with how an organization affects the environment and the society in which it operates (Marriott Inc. Sustainable, morally, environmentally, and financially sound behavior can have a significant beneficial impact on Marriott Inc.'s future as well as that of the community in which it operates. Certainly, understanding the relationship between CSR and sustainability is a critical part of it. 



Corporate social responsibility, or CSR, is the term used to describe an organization's commitment to using socially and environmentally conscious business practices and conducting its operations in a way that is both beneficial to the local social and environmental environments and responsible (Hajirasouli and Kumarasuriyar, 2016).  The notion of companies behaving responsibly is not new; the term "corporate social responsibility" first appeared in publications in the 1950s. However, the phrase corporate social responsibility (CSR) has gained more significance for contemporary corporations due to the growing public awareness of environmental issues (such as climate change) and the increased social pressure from customers and regulatory organizations for businesses to engage in socially responsible ways.

Corporate Social Responsibility (CSR) is a business practice that centers on the impact an enterprise has on society, which includes its customers, staff, and the local community in which it operates. Considering this, company like Marriott which practices hospitality services may adopt a corporate social responsibility (CSR) strategy in an effort to improve the working conditions for its staff, lessen their pollution footprint, or assist charitable causes that benefit the community. Companies such as Marriott Inc can use a CSR report as an internal and external communication tool to highlight their CSR initiatives. These fall under three primary categories: environmental, societal (which includes moral and charitable behavior), and economic (Streimikiene et al., 2021). As a result, it could include things like waste reduction initiatives, the adoption of moral workplace practices, charitable activities, or support for the local economy through the creation of new jobs.

Different organizations handle corporate social responsibility (CSR) in different ways. While some perceive CSR as a sort of reputational or branding management, others may invest in a CSR plan to simply be good stewards for the environment and society surrounding their business. Both of those areas are frequently covered by the execution of a CSR plan, but since consumers are more aware of greenwashing than ever, authenticity in branding is always preferable.



While corporate social responsibility (CSR) focuses more on reporting on an organization's past actions, sustainability looks forward and is more concerned with the company's capability to survive well into the future. This contrasts with Marriott. It's a more comprehensive viewpoint on business and society that considers the organization's potential future efficacy in managing longer-term social, economic, and environmental concerns.

Sustainability encompasses both short- and long-term goals and involves investments in creative business processes, new product development, and sustainable growth. Sustainability and corporate social responsibility primarily focus on three areas: the economy, society, and environment. While CSR is primarily concerned with reporting on these topics, sustainability concentrates on acting on them. 

Organizations support philanthropic projects in a variety of ways. A couple of such examples include company beach clean-ups and employee charity days. These kinds of programs are undoubtedly great and can help a company improve its brand image, support local charities, and boost staff morale (Kobierecki, 2023). However, sustainability is not the same as corporate social responsibility because it considers any long-term benefits of this kind of job. An emphasis on sustainability might consider the possible long-term benefits for the company, using the charity day as an example.

Examining the beach clean example, we see that it takes a similar approach. While it is undoubtedly a good endeavor for a hospitality providing business such as Marriott in and of itself, considering sustainability may reveal that advancements in beach cleaning technology could have a positive impact on the business's long-term success. These charitable activities would be incorporated into a sustainability strategy, which would then be reported on as part of the company's CSR plan.

It's not just about statistics; the impact of tourism helps individuals and families who may otherwise struggle to make ends meet. A corporation like Marriott Inc. uses sustainable tourism to create a network of jobs that lifts people out of poverty, from local suppliers to tour operators.

There is a chance to lessen the number of environmental resources used by tourism. (Holden, 2016). To ensure that new tourist policies and initiatives have the least negative environmental impact feasible, it is important to assess current practices and make sure these companies put the least amount of strain on the environment possible. There are ways to reduce tourism's negative environmental effects/

Both urban and rural tourism are separate travel experiences with their own special features, draws, and traveler interests.

 Urban tourism is the term used to describe travel experiences in cities or metropolitan areas that offer a variety of commercial, cultural, historical, and entertainment possibilities. (García-Hernández et al., 2017).

Tourists drawn to cities by their architectural wonders, historical sites, museums, and galleries are often interested in art, history, and culture. Theaters, live music venues, festivals, and exciting nightlife scenes are just a few of the entertainment alternatives available in urban regions. Cities are shopping hotspots with upscale shops, shopping malls, and a variety of commercial areas. Street food, upscale dining, culinary tours, and a variety of other cuisines are all available in urban locations.

 Rural tourism is defined as travel experiences that prioritize outdoor leisure, natural scenery, and the local way of life in less populated or rural areas.

Mountain, forest, lake, and rural landscapes are among the scenic beauties of rural areas that draw travelers looking for peace and outdoor recreation. Adventure sports, hiking, cycling, fishing, bird watching, camping, and other outdoor activities in natural environments are all highlighted by rural tourism. Farm stays, agritourism, and culinary excursions featuring regional goods are just a few of the agricultural-related activities that tourists frequently take part in. Authentic experiences with local customs and culture can be had in rural locations that frequently feature traditional crafts, local arts, and cultural heritage (Yang et al., 2018).

Urban tourism focuses on city-based attractions like museums, shopping, and entertainment, whereas rural tourism stresses nature, outdoor activities, and cultural heritage. While rural tourism prioritizes outdoor, nature-based activities, urban tourism places more emphasis on cultural and commercial activities. While rural locations frequently encourage environmental conservation, urban areas offer a more constructed environment.

Since there is an issue with global warming, environmental health must come first. Environmental CSR and sustainability strategies will be critical to the tourism sector's future. This means using resources to support current demands while protecting the environment for next generations. The main effects that environmentally conscious Marriott Inc. practices have been demonstrated below: By actively conserving and preserving natural resources, tourism may contribute to the protection of important ecosystems and biodiversity. Promoting responsible tourism practices among visitors such as keeping a safe distance from wildlife and adhering to disturbance guidelines helps preserve and honor the environment. Through working together, the tourist industry can support the economic growth of local communities while also guaranteeing that the advantages of tourism are felt by the local populace. This promotes cultural heritage preservation and a sense of ownership.

Traveling offers a special chance to teach visitors about environmental wellness (Wolf et al., 2017) Travelers can support environmental conservation in their areas by bringing attention to environmental issues and encouraging sustainable activities. 

These elements of sustainable tourism have a beneficial effect on the environment when properly used. For example, tourism generates income that encourages the preservation of iconic environment, supporting and safeguarding it. Some researchers highlight that "preserving Ent of the environment is encouraged if it is an attraction." It has the power to alter the community's viewpoint and perception of its own resources. Tourism is advantageous to the community if it is planned with their best interests in mind.

The goal of this pillar is to reduce the damaging effects that tourism has on the environment. Marriott Inc. covers tactics like encouraging environmentally friendly modes of transportation, preserving energy and water, putting waste management systems in place, and helping the organization protect biodiversity and natural ecosystems. By integrating environmental sustainability into their tourism operations, destinations may ensure the long-term viability of their natural resources and reduce their carbon footprint.

The objective of socio-cultural sustainability is to celebrate and maintain the distinctive customs, heritage, and traditions of local communities. This pillar places a strong emphasis on the value of honoring regional traditions, assisting neighborhood-based projects, and incorporating locals in decision-making of Marriott Inc. Sustainable tourism contributes to the development of a favorable sociocultural environment for both visitors and residents by interacting with local people and fostering cross-cultural interchange.

Ensuring that the tourism sector yields enduring financial advantages for nearby communities is a crucial aspect of economic sustainability (Aquino et al., 2018.) This pillar emphasizes helping small businesses in the area, offering decent pay and job possibilities, and promoting community involvement in the planning and development of tourism which is an also a CSR step by Marriott Inc. Sustainable tourism reduces economic leakage the phenomenon whereby tourism-related income departs the destination without contributing to the local economy by promoting economic sustainability.

Sustainable tourism is not just a fad; it is an essential strategy to guarantee the tourism sector's long-term survival while protecting the planet's resources. Destinations can avoid negative environmental impacts, promote socio-cultural inclusion, and encourage economic development by adopting the pillars of sustainable tourism. As tourists, we could make decisions that promote sustainable tourism practices, which will eventually improve the future of the places we visit as well as the world community at large.

In summary, CSR and sustainability are two different but related ideas. CSR is a reporting activity with a shorter time horizon than sustainability, which is focused on the long-term survival and growth of the business while supporting the environmental, social, and economic issues covered by CSR. 

As demonstrated by Hotel X's proactive commitment to environmental protection, community participation, and employee welfare, corporate social responsibility (CSR) is essential to fostering sustainability within the hospitality industry. (Higgins-Desbiolles, 2021).  Even if there are obstacles to overcome, like budgetary limitations, stakeholder involvement, and measurement and reporting requirements, these may be addressed with strategic planning, teamwork, and creativity. Hotels may ensure long-term commercial success, attract customers, improve their brand, and have a good social and environmental impact by making corporate social responsibility (CSR) a core business principle. A great illustration of how CSR programs may be successfully incorporated into hospitality operations to benefit all parties involved is Hotel X.

Both have a plethora of advantages that they can offer your company, from excellent brand positioning and CSR reporting to creating new processes and goods that will support your company's continued growth and sustainability (as well as many advantages for the larger economic, environmental, and social landscape) (Oldekop et al., 2016).
customer loyalty, and brand image by adopting sustainable practices. Additionally, they can contribute to the preservation of the local communities in the regions where they operate. 
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