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INTRODUCTION

The purpose of this report is to analyse primary research for my busines plan trough questionaries, that, nowadays have become an important research instrument for improvements in business, helping the companies to develop and improve more the quality of services and products.

A business questionnaire is needed to find what the market prefers, knowing what people choices are and having all this important information will make it easier for a business to evolve in the future.

Creating a questionnaire is very useful for a website, because it helps to know who the target audience is, what their objective and needs are and what their customers' expectations are for the business, so we can provide the best match for what customers are looking for.









Questionnaire design and analysis

Primary research is very  important for businesses because it is gathering information’s and data for helping them to know what the market needs are.
According to Kasia Kowalska (2021) the primary research information can be collected from interviews, surveys or observations. All those data can help the business through different purpose such: knowing about the customer needs, the benefit of a service or product , delivery or packaging options.

The ultimate guide to great questionnaire ( 2021) define that questioners are research instruments made from more series of questions that can be close-ended or open-ended and his goal is to gather information and data from a lot of people 
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This report will analyse the 3 most important questions  from Questionnaire based on the business called Dreamy Ice Cream and will identify the importance of primary research that explains each question separately.
[image: ]
According to the pie chart we can see what flavours of ice cream is preferred by everyone, having the highest value, we know what we should aim for in the business, in the top of the preferences 50% of the customers prefer vanilla flavour while 31% love strawberry flavour.
Audra Kruse and Peggy Armstrong (2017) relate that IDFA VP of regulatory and scientific affairs said that vanilla flavour is in the top of customers choices not only because has the best taste but “because of its ability to enhance so many other desserts”.
Why is so popular vanilla, because is an essential and a basic flavour, is a creamy sundae base and you can top up with any other toppings. Furthermore, vanilla is healthier and has less sugar than the other flavours. 
Based on this information, offering customers a free sample of different tastes before buying them is needed and also creativity with the other flavours needs to be more diverse so that everyone can buy the full range of ice cream.
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From the chat above, we can see that Taste with 91.7% is the most important aspect when people buy an ice cream, then with Service 41.7% and the last choice for customers when they buy an ice cream is the Brand with 8.3%.
[bookmark: _Hlk67413828]Taste, one of the 5 senses is one of the most important and complex sense, Payne&Gunter mention that ‘’taste only comes about due to the accumulation of multiple senses”.
Using this information, we can say that what people love at an ice cream is the taste and quality of the ingredients are the most refined when eating an ice cream, nothing else matters, not the service, price or brand, usually when we see what it looks like an ice cream, we know immediately that the appearance of that ice cream is often an indication of how it will taste, and this is one of the important aspects for a business to grow efficiently, giving customers the taste that everyone enjoys, whether it is sweet, sour, bitter, salty or savory.
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Analysing the findings from the below questions, we can see that we have valuable insights from which are my target audience. The majority of respondents 60% are opting for homemade ice cream, followed by 27% who opting for dairy ice cream and only 7% opting for vegan or nom diary ice cream.
For the majority of the customers who will enjoy the benefits of a tasty, creamy, healthy and homemade ice cream more creative ideas is needed,  preparing more diversify and delicious flavours that only from us they could buy it, and as well  playing with the flavours  for creating a healthy and a great taste is necessary.
So that everyone knows the benefits of a homemade ice cream, all the necessary information will be put so that everyone knows how beneficial it is if we consume it in moderation, it is full of protein, it contains a variety of vitamins and it is rich in calcium.
Even if it is a sweet desert is healthier than other sweet products on the market and people are understanding this by having a healthier lifestyle.

Marshall, R. T., Hartel, R. W., Goff, H. D. (2012) p.26,  stated that an ice cream contain a variety of essential vitamins such vitamins A, D,  E and K depending on 2 factors the weight of serving and the quantity of the milk.



WEBSITE DESIGN


When creating a website, a questionnaire is very useful only if there are the right questions for the customers. On this basis knowing what people are interested in the site, what are the preferences of the customers about the product they like, where should be the location, how the customer service is, all this gives a lot of information in such a short time, knowing what needs to be improved in a business and finding what customers want.
The website design is based on the key words  such :ice cream, tasty, unique, sweetest, delicious, homemade, flavour,  joy, dreamy ice cream, Cardiff Roath Park and magic van.
Dreamy Ice cream is the website name, because first this name gives the idea of a tasteful ice cream and people can enjoy and forget about their problems for a short while and second because this is all about a business that gather al kind of people together to share their love for a delicious ice cream.
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 Dreamy Ice Cream website it is about the best and most delicious homemade ice cream that everyone enjoys with a smile on their face and all the products are made from organic milk and innovative flavours based on quality ingredients.
The website offer a multiple choice of whippy and scoop ice creams with a variety of the best flavours, for every taste such us: vanilla caramel, berries and cream, mint chip, cotton candy, summer strawberry, rainbow sherbet, creamy chocolate, blueberry dream, exotic peach and bubble-gum, to help the customers to choose from all the products the right flavour that suit them.
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Our website called Dreamy Ice Cream has three main pages, home page, menu and location that will be described in order.







The Home Page is the main web page of the website  because is personalized with a lot of bright colours as purple that means magic, luxury ,ambition,  pink it used because it is a pleasant colour of childhood , is the sweetness that all children want, as well youth and kindness and yellow describe the joy and the happiness on the faces of all children and adults together, the writing is in bold and bright colours, easy to read and come in front to match perfect with the tone of the business. As well this page describe the variety of homemade flavours and the best freshly ingredients that we use to ensure the customer that our homemade ice cream is the best.
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Each month are promotions for all customers who want to try the traditional ice creams with such a delicious taste and lower costs, in addition, the special vouchers are for the loyal customers and the magic van which is available for anyone who wants a unique note of charm at their special events.
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In the second page you can discover the menu which is full of vibrant light colour and lively images and the tasty products delight your eyes once you look at them making you eat them all, also the prices are acceptable so that everyone can enjoy our wonderful homemade ice cream.
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The third page is about location, where and when customers can find their way to the best homemade ice cream they can enjoy.  Any customer who has a question or a comment can leave it in this section.
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CONCLUSION

In conclusion a questionnaire is very useful for businesses because they can collect the necessary information in a very rapidly way from all the people that complete  the questionnaire and knowing all those facts, they know how to improve more their businesses in the future. 

Nowadays, the website is of major importance, because everyone is looking for what they need in the online environment.

The importance of a website is to provide customers with accurate information about the products, what they contain, what the prices are and any other information that is necessary for the products to be sold.
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7. Which flavour of ice cream is your favourite?
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