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This report provides a comparison between the United States of America (USA) and Italy in terms of cultural awareness. Cultural awareness refers to the understanding and appreciation of different cultural practices, beliefs, and values.
The USA is a multicultural society that values diversity, and cultural awareness is an important aspect of its education system and workplace. The country has a diverse population with people from different ethnicities, races, and religions. (Trompenaars, Hampden-Turner, 2012) The USA also has a history of promoting civil rights and equal opportunities for all, which has contributed to its cultural awareness. Italy, on the other hand, has a rich cultural heritage and a strong sense of national identity. Italians are proud of their culture, language, and history, and they place a strong emphasis on tradition and family values. However, Italy's cultural awareness is not as advanced as that of the USA. (Di Pietro et al, 2015) The country has a less diverse population, and cultural diversity is not always valued or celebrated. In terms of education, the USA has a more diverse curriculum that exposes students to different cultures and perspectives. Italian education, on the other hand, is more focused on traditional subjects such as history and literature, with less emphasis on cultural diversity. In the workplace, the USA has laws and policies in place to promote diversity and inclusion, and many companies have implemented cultural awareness training programs. Italy has made progress in this area, but there is still work to be done to promote diversity and inclusion in the workplace. (Christopher et al, 2014) 
While both countries value their cultural heritage, the USA has a more advanced cultural awareness compared to Italy. The USA's diversity and focus on civil rights have contributed to its cultural awareness, while Italy's strong sense of national identity and tradition have hindered its progress in this area. 
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The following hotel handbook report, focuses on Italian hotel guests in the United States of America. As the world becomes increasingly globalized, it is more important than ever to understand and appreciate different cultures. This report aims to explore the cultural differences and similarities between Italian hotel guests and their American hosts, with a specific focus on hospitality and tourism. As we all know, Italian travelers are known for their appreciation of art, history, and culture. They often seek out authentic experiences and value personal connections with the people they meet. In contrast, American hospitality is often characterized by efficiency, convenience, and a focus on customer service. (Reisinger, Mavondo, 2006)
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Hofstede's Comparison Tool is a framework for cross-cultural communication, which helps in comparing and contrasting different cultures based on six dimensions: Power Distance, Individualism vs. Collectivism, Masculinity vs. Femininity, Uncertainty Avoidance, Long-Term vs. Short-Term Orientation, and Indulgence vs. Restraint. (Hofstede Insights, 2022)

We will compare the United States and Italy using Hofstede's cultural dimensions:
1. Power Distance:
The power distance index measures how hierarchical a society is. In societies with high power distance, there is a significant gap between those in power and those who are not. In contrast, societies with low power distance are more egalitarian. (Mallette, 2014) The USA scores relatively low on this dimension, with a score of 40, which suggests that Americans tend to question authority and expect to participate in decision-making processes. In contrast, Italy scores relatively high on this dimension, with a score of 50, indicating that Italians are more accepting of hierarchy and prefer a structured society.
2. Individualism vs. Collectivism:
This dimension measures the degree to which a society values individual achievement versus group harmony. USA is one of the most individualistic societies, with a score of 91, indicating that Americans tend to prioritize personal freedom, independence, and self-expression over social obligations. Italy, on the other hand, scores lower on individualism, with a score of 76, indicating that Italians place more importance on social harmony and the needs of the group. (Hofstede Insights, 2021)
3. Masculinity vs. Femininity:
The measurement of masculinity-femininity determines the level to which a society esteems traits commonly associated with masculinity (like ambition, confidence, and financial success) compared to traits typically associated with femininity (like empathy, collaboration, and standard of living). The United States ranks quite high in this regard, scoring 62, which suggests a society that values success, rivalry, and assertiveness. In contrast, Italy scores lower, at 70, indicating that Italian culture places greater importance on relationships, standard of living, and equilibrium between work and personal life. (Sessa, Tasci, 2018)
4. Uncertainty Avoidance:
The uncertainty avoidance measures the degree to which a society tolerates ambiguity and uncertainty. While United States scores relatively low on this dimension, with a score of 46, indicating that Americans tend to be more comfortable with risk and change, on the other hand Italy aims higher, with a score of 75, indicating that Italians are more risk-averse and prefer predictability and stability.
5. Long-Term vs. Short-Term Orientation:
This shows the degree to which a society values long-term planning and investing in the future versus short-term goals and immediate gratification. United States finds itself relatively low on this, with a score of 26, indicating a culture that is more focused on the present and values immediate gratification whilst Italy scores a lot higher, with a score of 61, indicating a culture that values long-term planning and investment.
6. Indulgence vs. Restraint:
The indulgence-restraint analyses the level to which a society allows for the gratification of basic human desires versus controlling them. While USA scores relatively high on this manner, with a score of 68, indicating a culture that is more permissive and tolerant of diverse lifestyles and values, Italy scores lower, with a score of 42, indicating a culture that is more restrained and conservative, as Italians always were. 
According to Hofstede's cultural dimensions theory, the United States and Italy are quite different in terms of their cultural values. The USA is more individualistic, less hierarchical, and more comfortable with risk and change, whereas Italy is more collectivistic, more hierarchical, and more risk-averse. (Minkov, 2017)
Hotel employees can follow a few tips and tricks to ensure that Italian visitors have a positive guest experience, a warm feel welcomed and well looked after. It might be beneficial to have Italian-speaking staff members or language translation services available for Italian visitors, also they can consider adding Italian cuisine or Italian-inspired dishes to their restaurant menu, or consider offering tours or activities that highlight local history and culture, like visits to museums, art galleries, or historic sites. (World Tourism Organization, 2018).
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	Do
	Don`t

	Offer assistance with luggage and directions to local attractions
	Use language or gestures that could be perceived as disrespectful or offensive to Italian guests

	Be attentive to the guests needs and respond promptly to their requests
	Use overly formal or distant language when speaking to Italian guests

	Greet Italian guests warmly with a smile and friendly attitude
	Assume that all Italian guests have the same preferences or needs

	Make an effort to engage in conversation and show genuine interest in their needs and preferences
	Ignore the guests' requests or needs
	

	Provide Italian language materials, such as brochures and menus
	Rush interactions or appear impatient with Italian guests

	
	



In conclusion, providing a positive guest experience is crucial for hotels looking to attract and retain Italian visitors. By considering the specific needs and preferences of Italian tourists, hotels can tailor their services and amenities to provide a comfortable and enjoyable stay. From offering Italian cuisine on restaurant menus to providing Italian language materials and engaging in warm hospitality, hotels can make Italian guests feel welcome and valued. (Ministry of Foreign Affairs and International Cooperation, 2022). Additionally, it is important for hotel employees to be aware of do`s and don'ts when interacting with Italian guests to ensure that their interactions are respectful and accommodating. 
By implementing these strategies, hotels in the USA can provide Italian visitors with a memorable and enjoyable experience, ultimately leading to increased guest satisfaction and positive word-of-mouth recommendations. (Smith, Xiao, 2017)
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