The exhibition - ‘What is it?’. 
My exhibition will look closely into the use of ‘Animals in Advertising’. I want to look at how images of animals affect the audience’s emotions. How do people relate to the adverts, do they make them feel happy or sad, engaged or unattached? I want the audience to experience two sides to the use of animal imagery in adverts. I want to show them hard hitting/serious pieces, to invoke powerful emotions, to engaged them and leave them wanting them to know more (information). I also want a second section that is humorous and light hearted, to show how animals can be used in a fun and positive way. To make the audience laugh and to leave feeling happy. 
I have picked serval pieces by various advertising agencies, these include serious adverts by Y&R - ‘You Buy the Sea Pays’, Cookies & Partners - ‘The Show Mustn’t Go On’ and Stick - ‘Save The Rhinos’. Plus, two more playful adverts, another by Y&R for Cepêra Hot Sauce and lastly JWT, who produced an advert for Olympus.

EXHIBITION SECTION ONE - Titled: What can you do to make a difference?
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Piece One:


[image: SURFRIDER.jpg]
The first piece I have chosen is by the agency Y&R who are based in Paris, France. Y&R stands for Young and Rubicam, they are known for being one of the most iconic agencies in the world. The campaign was designed in 2015. 
The piece shows a human scanning a turtle, with a receipt in the right-hand corner which says ‘6 million tons of plastic packaging waste ends up in the ocean every year’. (Surfriders 2018). The advert was designed for a campaign for Surfriders, they are an organisation who try to make people aware of the dangers of plastic packaging and how badly its affecting our sea life. Surfrider's consists of ‘a dedicated team of science, environmental & legal experts who are dedicated to the protection of our ocean, waves and beaches’ (Surfriders 2018).

Facts:
‘Plastic pollution is suffocating our ocean and the many animals that call it home. Researchers estimate there are now over 5.25 trillion pieces of plastic in the ocean with the number continuing to grow every…’ (Surfriders 2018).


Piece Two:
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The second piece is by Cookies, a design agency based in Milan. 
The campaign was designed for LAV, in 2011. LAV was established in 1977 (LAV 2018a), their mission ‘Putting a stop to any form of exploitation and suffering by asserting animals' rights and promoting the issuing and implementation of new laws’.
The advert shows a tiger being strung up like a puppet. The point of this piece is to promote the cruelty and exploitation of animals in travelling circuses. Animals have been used in circuses since 1847, when the first was established in Australia by James Henry Aston (Wikipedia 2018). LAV aims to put a stop to this, not only in its own country of Italy, but all over the world. They state that ‘thousands of animals are confined and exploited for profit, in circuses, in travelling wildlife exhibitions and zoos, deprived of freedom, unable to express their innate behaviour. Some travel hundreds of miles, locked up in cages, put on display like trophies or forced to perform for a paying audience. These extreme conditions go against their ethological needs’ (LAV 2018b). This campaign wants people to acknowledge the mental and physical abuse these animals are put through every day when in the circus. The campaign wants people to gain more knowledge on the issue, informing them of the true nature of circuses.


Facts:
In a recent article, posted on the Independent website, they state that a ban will be placed in the UK, by the government, against the use of wild animals in circuses by 2020. This follows long running campaigns by animal welfare advocates (such as LAV) to abolish the practice. 







Piece Three:
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This piece was also created by Y&R, for My Switzerland’s Zurich Zoo and first published in 2010. 
The poster shows an elephant being contained in a tiny, cramped box, with the tagline ‘More Space for The Big Ones’.
The campaign was created to raise money to allow Zurich Zoo to update its Elephant enclosure. They wanted to visualise the current state of the elephant enclosure and create a sense of urgency to show people they desperately needed funding to update the elephant’s confines. (Zurich Zoo 2018a).
I think this advert perfectly demonstrates how many animals in zoos or travelling circuses are kept in confines that are too small, or aren’t adequate living standards. This advertisement wants to make awareness to Elephants and how the majority of zoo’s keep them.  
Luckily for Zurich Zoo, their successful campaign went on to raising the funds needed to update the elephants enclosure, which is now 6 times larger than before, complete with a watering hole for the animals to swim! (Zurich Zoo 2018b).


Piece Four:
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The final piece I have created for this section is by advertising agency Stick. The campaign was created for Save The Rhino, South Africa, 2011. 
The campaign shows a zebra wearing a rhino horn, which has clearly been strapped on. The tagline for this piece is ‘Nothing We Do Will Ever Bring Them Back’. The advert is aiming to raise awareness and money to support local campaigns to save the animals. This is an emotional campaign as these animals suffer brutality every day just so poachers can take their horns to use as ‘medicine’. This advert brings awareness to the charity ‘Save The Rhinos’, so people around the world can understand the horrors these animals go through.

Facts: 

‘According to the journal Science, if poaching in South Africa continues at this rate, rhinos could be extinct in that country within 20 years.’ (Save The Rhinos 2018).



END OF SECTION ONE
At the end of my first section, I will have leaflets and website information available for people who would like to find out more information, how they can get involved and how they can make a difference to the life of animals. 



EXHIBITION SECTION TWO - Titled: Animal Humour in Design


Piece One:
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This first piece I have chosen for section 2 of the exhibition is another by Y&R (Sao Paolo, Brazil, division). The advert was created for Cepera, back in 2012. The advert shows a dog that has dived into a pool with its mouth open, the tag line reads ‘makes your barbecue seriously hot’, implying the dog has eaten the hot sauce, which is so hot it’s had to jump into a pool to cool its mouth down! This is a bright and playful ad, using the dog in a humorous way which will appeal to people’s funny side. It shows how animals can be used to engage the target audience and make them laugh, leaving them with an impression that their brand of hot sauce is fun, on trend and cool. 
The photographer of the dog images used (there are a series of them) is Seth Casteel. His process is said to be long, sitting at 90 second intervals, at the bottom of a pool, waiting for dogs to dive in. When he first posted the images they went viral, he was inundated with phone calls, one agency obviously being Y&R. (Casteels 2018).
On TrendHunter.com, the advert showed to be extremely popular with its target audience, scoring almost 100% on their pole. (Trend Hunter 2018).











Piece Two:
[image: olympus_koala.jpg]

This campaign is by the Australian design agency JWT. The advert is for Olympus and was released in 2008. The ad uses a koala bear in a fun and comical way to demonstrate how good its binoculars are. It’s clearly over-exaggerated, but is showing potential buyers of the item that their binoculars put you up close and (a bit too) personal with the animals you are watching! The man in the printed ad is clearly astonished by how good they are, leaving the audience in no doubt they are excellent binoculars and with a bit of a smile on your face at the same time!


‘The team at Electric Art tell us that the animals in these images were the trickiest element to retouch, so they were shot first, with the background and talent lit to match. Each creature was manipulated from between 3-6 shots each.’ (Macleod, 2008)




EXIT: 
I want people to leave the exhibition feeling they have gained lots of information about the use of animals in advertising, to show how this new knowledge can be used in a pro-active and positive way. Even though the first section of the exhibit contains pieces of work that are serious and some may say ‘hard-hitting’, I want people to realise that changes can and should be made. There are lots of different ways you can help animals and the environment, these adverts being just a tiny example of what is out there.
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