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[bookmark: _Toc193720930]Task 1 – Questionnaire analysis
            
CF Prints is a small family business focused on selling personalized items (Print-On-Demand).


                 [image: A logo for a company]
                          (Figure 1 – CF Prints Company`s logo).


Family businesses are enterprises characterized by the substantial participation and impact of family members connected by blood, adoption, or marriage. These individuals play a crucial role in shaping most the firm's strategic decisions, which in turn affects the company's performance, productivity, longevity, and expansion (Morgan, et al., 2021).
There is an ongoing trend among consumers favouring products that are more personalized and distinctive which is POD (Print-on-demand) or customized products (Garai, et al., 2024).
The emergence of the digital age has led to an unprecedented wave of information, generated by social interactions within a contemporary digital social media sphere and CF Prints is constantly using Intelligence Analysis methods such as Surveys and Questionnaires with the goal of further expansion and increasing profits yearly (Stenslie, Haugom and Vaage, 2021).
Surveys can be classified into three main categories: Online surveys where participants complete forms via the internet as simple as using a computer or a mobile phone.  Secondly, telephone surveys where researchers conduct interviews by calling participants and posing questions over the phone. And lastly, Face-to-face surveys where a researcher engages with a participant in person to ask questions (Naser, 2024).
A customer satisfaction survey or questionnaire provides insights into a customer's level of satisfaction regarding specific elements a business and qualitative exploratory analysis, such as semi-structured interviews and social media data mining, may uncover significant factors that are of concern to the public (Jing, et al., 2023). 

The popularity of online surveys can be primarily credited to their affordability and the speed at which data can be gathered. Although various survey methods are utilized in research, online surveys remain crucial in both commercial and academic studies (Kato and Miura, 2021).
Two crucial objectives significantly impact the design and execution of questionnaires: the necessity to enhance response rates and ensure data quality (Arundel, 2023).
Questionnaire analysis can be derived from either a single survey question or a combination of multiple questions. For example, a variable representing the range of innovations can be created by aggregating responses to five yes or no questions regarding specific types of innovations (Arundel, 2023).
Recognizing the significance of the elements that affect consumers' decision-making processes when purchasing sustainable products is essential. Gaining insight into these critical factors enables companies to customize their marketing approaches to resonate with consumers' values and preferences, thereby enhancing the chances of successful product adoption (Chen, 2024).

CF Prints survey was conducted on 15 questions aiming to find important demographic information including marital status, age group,and gender, that could help improving the business and it`s products (Strausser, et al., 2024).
Analysing the results of the Survey, as shown in Figure 2, 100% of respondents have used Amazon.co.uk as their favourite shopping platform to buy CF Prints products and 100% of them are married (Figure 3).
[image: A white background with black text
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(Figure 2 – Questionnaire question 5 regarding preferred shopping platform).
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(Figure 3 – Question 2 regarding marital status).

Further results of the survey are showing that 50% of customers have purchased coffee/tea mugs and 29% of them opted for T-shirts as shown in Figure 4.
[image: A colorful lines with different colors
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(Figure 4 – Question regarding purchased item).

CF Prints appreciate and values the customers opinion and wated to find out if there were any products that were wanted but not on stock or not available so that can improve on this in the future and results were that personalized kids beds and scented personalized candles were some products that CF Prints can improve on as seen in Figure 5 and 6.
[image: A screenshot of a survey
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(Figure 5 – Answers for “Other” regarding item wanted but not in stock question).
[image: A screen shot of a diagram

AI-generated content may be incorrect.]
(Figure 6 – initial question regarding item wanted but not in stock).

CF Prints have understood that Surveys are tools used to collect information from a designated group of individuals, providing valuable insights, opinions, and feedback. They serve as a resource for small business owners and marketers to better understand the needs and preferences of customers and prospects, facilitating informed decision-making related to products, services, and marketing strategies (Kyamko, 2023).

The main benefits of using Surveys are to understand the customers, identify areas of improvement, measure satisfaction, make data-driven decisions, validate ideas, and develop new products (Kyamko, 2023).

Not only that customers will benefit from the Survey by being able to purchase the most wanted products, but participants will have developed certain expectations from the survey, anticipating observable changes. If these changes occur, they are likely to be more motivated to participate in future initiatives (MullenStoker, 2018).
In conclusion, Questionnaires are vital because are allowing researchers to collect quantifiable data for analysis and help improving products and customer experience and this Survey helped CF Prints business owner to shape and enhance the business idea and focus on what needs to be improved going forward (Naser, 2024). 
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A recent survey conducted by CF Prints revealed that 67% of online purchasers were women aged 35 to 44, all of whom were married. Notably, Amazon emerged as the primary shopping platform, with 83% of respondents indicating they made their purchases there. 
CF Prints has an opportunity to enhance its social media advertising, as only 29% of participants learned about the brand through social media, compared to 43% who heard about CF Prints from family and friends. This indicates a potential for growth in the business. Additionally, the survey found that 50% of customers who bought from CF Prints opted for a personalized coffee mug, underscoring the quality of the products offered.
The marketing strategy for CF Prints includes promotional activities such as advertising on social media channels like Facebook, YouTube, TikTok, and X. Influencer marketing targets social media personalities with substantial followings. When these public figures endorse a product or service, a wide audience is exposed to the promotion, often leading them to desire the product or to explore services like those utilized by the influencers (Bintaro et al.,2022).
The brand leverages established platforms such as Amazon and eBay for product sales, alongside offering giveaways and discounts. Furthermore, CF Prints communicates with influential figures in the industry, supplying them with free products to highlight in their content. 
Collaborating with a renowned influencer can be highly lucrative, potentially generating a return of $6.50 for each $1.00 spent on influencer marketing (Teeinblue, 2025).
The recent expansion of social media, such as Facebook, Twitter, Tik-Tok and X has opened valuable opportunities for various businesses to obtain comprehensive and detailed purchasing insights from diverse consumers through textual product reviews. Also, according to de Jong et al., 2021 “Personalization involves smarter targeting” and when discussing segmentation-related concepts, it is important to differentiate between market segmentation, consumer segmentation, business segmentation, and reviewer segmentation.
The market consists of both consumers and businesses, which are distinct economic entities; thus, market segmentation can refer to either consumer segmentation, business segmentation, or a combination of both. 
Consumer segmentation focuses on grouping individuals with similar preferences within a specific segment, while business segmentation categorizes companies based on comparable offerings, strategies, and tactics, such as pricing and product quality. Additionally, reviewer segmentation classifies individuals based on their shared product preferences and writing styles as reflected in their reviews on social media platforms (Moon, Jalali and Erevelles, 2021).


Globalization has introduced a formidable level of competition among both business and non-business organizations in the realm of new product development this is why CF Prints agrees with Ali et al., (2020) when stating that the development of new products is crucial for a company's success; however, the high failure rate of these products can often be attributed to insufficient marketing expertise and a lack of creativity. 
This is why, although CF Prints have just started the journey, the business utilizes CANVA (as seen in Figure 9) as website to design new products and experience innovative ideas, mostly based on customer feedback from questionnaires and surveys.

[image: A screenshot of a computer
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Figure 9 – Canva method for designing new products.

Figure 1 part, one and two represent CF Prints Home page with a large logo and a brief description of the company, what does CF represents and what exactly is POD. Also, valuable information is present regarding Customization, Secure payments, and live support on top of a small slide show present with a few customized products. 
[image: A close up of a logo
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Figure 1- Website first page part 1 (Home).

[image: A screenshot of a computer

AI-generated content may be incorrect.]Figure 2 – Website first page part 2 (Home).

In addition, figure 3, part 3 and 4 (Home) are highlighting special first time buy offer, a 7 photo slide show with a good selection and a good mix of photos that has strategically been added as a result of the Questionnaire and demographic results,  the mission statement of the company and the very important information on how CF Prints can be found on Social Media, especially Facebook, X and Instagram.

[image: A screenshot of a computer
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Figure 3 – Website first page part 3 (Home).


March offer is present in Figure 4 (Home page) where if buying gifts for moms, customers can save up to 50%. Customers appreciate discounts for apparent reasons—they save money and enjoy the feeling of being smart shoppers. However, the advantages for brands that offer these discounts are more complex. According to Gabris, (2022) there are advantages of offering discounts to customers. Firstly, especially at the beginning of a business, it will help driving Website traffic and attract new customers. Also, engage with existing customers and make them feel valuated. Furthermore, it can help boosting brand reputation and help with the core business goal which is meet sales goal and make profit. CF Prints is opting for Seasonal Discounts such as Mother’s Day, Easter, Halloween, and this can trigger impressive collective spending.
[image: A screenshot of a computer
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CF Prints Makes use of superior quality images of the artwork, either photographed by a professional or captured with a high-resolution camera, for example Samsung S25 Ultra. It is advantageous to have a diverse selection of images for each piece, displaying the artwork from different angles, including styled and close-up perspectives (Prem, 2025). Great personalized pet items and family products are highlighted in Figure 5 (Home) where audience targeted is all pet lovers, all families with babies and more. Special effects are used to ensure images are captivating the audience.
[image: A screenshot of a computer
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Figure 6 is part of the second page (Services) of CF Prints website and represents a list of services/products and particularly important quality and customers come first statement. 
Figure 6 – Website Second page part 1 (Services).
[image: A screenshot of a website

AI-generated content may be incorrect.]
Figure 6 (Services).

Figure 7 and 8 representing part 2 of the CF Prints website (Services) and it is all about the business products and it fourteen pictures strategically chosen with our best-selling products are coming up in a slide show. Research indicates that slideshow videos are an effective method for enhancing brand visibility and leaving a lasting impact on potential customers. By utilizing slideshow video content, you can engage your audience and reduce the likelihood of them exiting your site prematurely. Numerous companies and brands are adopting this approach to display their products and services. Additionally, there are various slideshow creation tools available that enable the production of high-quality marketing videos (Ujudebug, 2022).
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Figure 7 – Website page 2-part 2 slideshow (Services).
[image: A screenshot of a computer

AI-generated content may be incorrect.]
Figure 8 – Website page 2 part 3 (Services).
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The origins of electronic spreadsheets started back to 1979, and they continue to be among the most favoured tools for managing and data analysis. Currently, Microsoft Excel, a widely used spreadsheet application, boasts over 750 million users and is employed by numerous large corporations globally for a multitude of functions such as Pivot tables and charts, conditional formatting, XLOOKUP, Match, days, network days and many other useful formulas (Kleppen, 2023).
In the digital era, all information related to accounting and production projects is organized into comprehensive electronic spreadsheets. These spreadsheets are conveniently accessible to production managers, enabling them to extract and analyze the data as per their needs (Siyka, Demirova and Antonov, 2023).

In contradiction with Siyka, Demirova and Antonov (2023), Caudill (2018) states that Excel is overrated and is confused of why Excel is used as it has “it`s limitations” and suggests that there are other tools that can be used and are more appropriate for the tasks needed but people “don’t use them”.
Supporting Kleppen (2023) and Siyka, Demirova and Antonov (2023, James (2018) highlights the top three main benefits of Microsoft Excel. According to James, MS Excel spreadsheet software enables small business owners to meticulously track their product sales. This capability allows them to formulate effective strategies aimed at boosting their market sales. Furthermore, Small businesses utilize MS Excel spreadsheets to maintain a database of their clients' contact information. This database serves as a valuable resource for reaching out to customers. One significant advantage of using Excel for this purpose is that updates or the addition of new fields do not disrupt or alter the existing data in other cells of the spreadsheet. And lastly, MS Excel also facilitates precise tracking of Return on Investment (ROI). This metric provides business owners with a clear understanding of their investments and the profits generated. By diligently monitoring sales, owners can ascertain the duration required to achieve break-even points or to reach additional profit margins.
Both businesses and individuals depend on financial analysis to guide their economic choices. This analysis involves assessing a company's financial statements to facilitate well-informed investment decisions (Team E, 2022).
Data mining is a field within computer science focused on the automatic extraction of valuable insights and previously unrecognized patterns from extensive datasets, aiding in the decision-making process (Birant ,2020). The main benefits of Microsoft Excel are increased efficiency and productivity which means saving money and time. 
Analyse, prediction from data and storage and organization of data are also benefits of using Excel as it allows businesses to extract information from data that are meant to provide insight and improve performance and decision-making within the organization (Krish, 2021).

Microsoft Excel is, in our days, widely seen as one of the most influential and robust software applications ever created. Although some in the industry may contest this view, its extensive capabilities for quantitative analysis are undeniable. 
According to Gration, (2022) in year 2022 there were 1.1 billion people that were using Excel which is 1 in 8 people on the planet. The study also determined that only 6% of people are Experts in Excel and 57% are intermediate. 
Excel allows users to perform everything from statistical evaluations of large databases with hundreds of thousands of entries to intricate estimation tools that feature user-friendly interfaces. In contrast to traditional statistical software, Excel's intuitive layout enables users to observe the impact of their data adjustments immediately. As a result, Excel is prevalent throughout the business sector, especially in domains where numerical aggregation is common, including marketing, business development, sales, and finance such as CF Prints (Kwak, 2013).
According to The Economist (2024), Microsoft Excel would still be around for a long period as the Microsoft CEO Satya Nadella has referred to it as the company's "best consumer product in 2024.
The entire Excel. The potential to increase the efficiency and dependability of numerous company procedures financial system depends heavily on makes it well worth the mental investment to learn how to use Excel (Hurst, 2024).

In conclusion, since Excel can be used in practically every aspect of a business's operations, its value in commerce cannot be overestimated. Businesses may maintain profitability by using Excel to prepare for future demand and keep track of inventory. Also, using Excel to gather data on consumer behaviour can help create and satisfy target audience requests (Venev, 2024). Organizing data, Business Intelligence, project management, Finances, budgeting, forecasting and Human Resources are important aspects of a business for which Microsoft Excell can not only analyze detailed data but also aggregate and synthesize it to produce dashboards and reports that show you how a firm is doing.
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YouTube link:  
https://youtu.be/drOz38M27lA 



With the help of the Windows and Mac versions of Camtasia Studio, CF Prints have recorded and edited on computer's screen and produce films and slides from photos that appear professional and Camtasia Studio 2018 Techsmith has added new customizable intros, outros, and lower thirds (Kevin P. McAuliffe, 2018).
Words, images, and sounds were used during the 3 minutes fictional video with the aim to connect with the people and take the opportunity to present the business brand and logo whilst using sparklines to create an imbalance and ensure the story will remain interesting. The technique for this video was to transmit high levels of emotions and dopamine whilst connecting with sensitive customers and making them understand how important gifts are in life (Pietrangelo, 2019).
A brand video is a promotional video that a business or organization makes to highlight its values, brand identity, goods, services, or general message. Usually, it is employed as a marketing tactic to convey to the target audience the identity of a company (Gleave, 2024).
It has been determined that using narrative to convey knowledge, values, and customs is an efficient strategy (Sabah, 2023). 
Todorov is also well-known for his "Model of Narrative." According to him, stories typically start off in a harmonious and balanced state. An imbalance results from a disruption that occurs as the story progresses (Maphosa, 2013).
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Figure 13 – Camtasia Studio editing program screenshot

Videos and photos used for editing the short video (References): 
https://www.youtube.com/watch?v=N0JRmr3qLxQ
https://www.youtube.com/watch?v=8tpupuHylAI


https://www.cgtrader.com/3d-print-models/house/accessories/personalized-daisy-name-dog-head-house-sign-customizable-tag

https://www.etsy.com/uk/listing/1394755998/personalized-baby-picture-frame-custom?click_key=5842453cd55adf2fd7e244c1cec00e2ad63b834c%3A1394755998&click_sum=14717d0d&external=1&rec_type=ss&ref=landingpage_similar_listing_top-8&sts=1

https://www.ukposters.co.uk/happy-birthday-wallpapers-greeting-cards-3d-happy-birthday-background-birthday-cake-illustration-with-candles-gifts-for-children-and-adults-generative-ai-f701179603?idv=54400&canvas=2&size=35

https://www.etsy.com/uk/listing/938441970/

Background sound: https://www.youtube.com/watch?v=CCdRixBW00A&list=PLDDB91587DF81478D

Thanks for watching: https://www.youtube.com/watch?v=FSV49swJF7Q
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14. Is there a product that you would like to purchase in the future that is not in our stock? Please

provide details in "Other" section.

5 Responses
D Name Responses

1 Claudiu Florea Kids beds personalises with lights
2 Claudiu Florea Yes

3 lustina Rusei No

4 Maria Madalina Bratosin scented candles

Varvara Hotico

Yes
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Customization of any product to expand globally and sell all types of customized

products
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4 Upgrade

MY SITE HOME SERVICES CONTACT

5
We Promise You the Best oo ot

visa T~ @B 825, G BDO p e R <
At CF Prints, we believe self-expression matters. That's why we

create high-quality, custom-printed apparel and accessories for
people who love to stand out. Every design is crafted with care,

printed on-demand, and shipped directly to you - no waste, just
style!
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										CF Prints Print-On-Demand



																																								INCOME



																																								And EXPENDITURE



																																										For Year 2025









																		Jan-25		Feb-25		Mar-25		Apr-25		May-25		Jun-25		Jul-25		Aug-25		Sep-25		Oct-25		Nov-25		Dec-25		Total:

				SUCCESS STORY:												Income:		£3,842		£2,601		£6,121		£7,331		£5,015		£5,515		£6,601		£5,011		£7,421		£5,015		£4,419		£8,891		£67,783

		Top product type sold each month:														Sales:		107		89		215		226		152		148		221		158		315		241		151		372		2395

		Jan-25		Coffee mug x41												Raw materials:		£1,601		£1,450		£2,451		£3,351		£2,561		£2,551		£2,751		£2,201		£4,051		£3,055		£3,015		£5,031		£34,069

		Feb-25		Coffee mug x30												Wages (£20/hr x2):		£630		£610		£610		£650		£570		£550		£600		£500		£650		£600		£550		£650		£7,170

		Mar-25		Mother`s day special x 48												Internet:		£35		£35		£35		£35		£35		£35		£35		£35		£35		£35		£35		£35		£420

		Apr-25		Easter Specials x 124 chocolate												Monthly subscriptions:		£125		£125		£125		£125		£125		£125		£125		£125		£125		£125		£125		£125		£1,500

		May-25		Jumpers x 32												Total:		£1,451		£381		£2,900		£3,170		£1,724		£2,254		£3,090		£2,150		£2,560		£1,200		£694		£3,050		£24,624

		Jun-25		T-shirts x 51

		Jul-25		Summer Specials x 124

		Aug-25		Beach towels x 70

		Sep-25		Pens and school matherials x 241

		Oct-25		Jumpers x 41

		Nov-25		Coffee mugs x 45

		Dec-25		Christmas specials x 215





Income:	Jan-25	Feb-25	Mar-25	Apr-25	May-25	Jun-25	Jul-25	Aug-25	Sep-25	Oct-25	Nov-25	Dec-25	Total:	3842	2601	6121	7331	5015	5515	6601	5011	7421	5015	4419	8891	67783	Sales:	Jan-25	Feb-25	Mar-25	Apr-25	May-25	Jun-25	Jul-25	Aug-25	Sep-25	Oct-25	Nov-25	Dec-25	Total:	107	89	215	226	152	148	221	158	315	241	151	372	2395	Raw materials:	Jan-25	Feb-25	Mar-25	Apr-25	May-25	Jun-25	Jul-25	Aug-25	Sep-25	Oct-25	Nov-25	Dec-25	Total:	1601	1450	2451	3351	2561	2551	2751	2201	4051	3055	3015	5031	34069	Wages (£20/hr x2):	Jan-25	Feb-25	Mar-25	Apr-25	May-25	Jun-25	Jul-25	Aug-25	Sep-25	Oct-25	Nov-25	Dec-25	Total:	630	610	610	650	570	550	600	500	650	600	550	650	7170	Internet:	Jan-25	Feb-25	Mar-25	Apr-25	May-25	Jun-25	Jul-25	Aug-25	Sep-25	Oct-25	Nov-25	Dec-25	Total:	35	35	35	35	35	35	35	35	35	35	35	35	420	Monthly subscriptions:	Jan-25	Feb-25	Mar-25	Apr-25	May-25	Jun-25	Jul-25	Aug-25	Sep-25	Oct-25	Nov-25	Dec-25	Total:	125	125	125	125	125	125	125	125	125	125	125	125	1500	Total:	Jan-25	Feb-25	Mar-25	Apr-25	May-25	Jun-25	Jul-25	Aug-25	Sep-25	Oct-25	Nov-25	Dec-25	Total:	1451	381	2900	3170	1724	2254	3090	2150	2560	1200	694	3050	24624	









Jan-25	Income:	Sales:	Raw materials:	Wages (£20/hr x2):	Internet:	Monthly subscriptions:	Total:	3842	107	1601	630	35	125	1451	Feb-25	Income:	Sales:	Raw materials:	Wages (£20/hr x2):	Internet:	Monthly subscriptions:	Total:	2601	89	1450	610	35	125	381	Mar-25	Income:	Sales:	Raw materials:	Wages (£20/hr x2):	Internet:	Monthly subscriptions:	Total:	6121	215	2451	610	35	125	2900	Apr-25	Income:	Sales:	Raw materials:	Wages (£20/hr x2):	Internet:	Monthly subscriptions:	Total:	7331	226	3351	650	35	125	3170	May-25	Income:	Sales:	Raw materials:	Wages (£20/hr x2):	Internet:	Monthly subscriptions:	Total:	5015	152	2561	570	35	125	1724	Jun-25	Income:	Sales:	Raw materials:	Wages (£20/hr x2):	Internet:	Monthly subscriptions:	Total:	5515	148	2551	550	35	125	2254	Jul-25	Income:	Sales:	Raw materials:	Wages (£20/hr x2):	Internet:	Monthly subscriptions:	Total:	6601	221	2751	600	35	125	3090	Aug-25	Income:	Sales:	Raw materials:	Wages (£20/hr x2):	Internet:	Monthly subscriptions:	Total:	5011	158	2201	500	35	125	2150	Sep-25	Income:	Sales:	Raw materials:	Wages (£20/hr x2):	Internet:	Monthly subscriptions:	Total:	7421	315	4051	650	35	125	2560	Oct-25	Income:	Sales:	Raw materials:	Wages (£20/hr x2):	Internet:	Monthly subscriptions:	Total:	5015	241	3055	600	35	125	1200	Nov-25	Income:	Sales:	Raw materials:	Wages (£20/hr x2):	Internet:	Monthly subscriptions:	Total:	4419	151	3015	550	35	125	694	Dec-25	Income:	Sales:	Raw materials:	Wages (£20/hr x2):	Internet:	Monthly subscriptions:	Total:	8891	372	5031	650	35	125	3050	Total:	Income:	Sales:	Raw materials:	Wages (£20/hr x2):	Internet:	Monthly subscriptions:	Total:	67783	2395	34069	7170	420	1500	24624	
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5. What is your favourite shopping platform?
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2. What is your marital status? More details
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10. What product/s did you purchase? More det
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