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Assignment 1 – Activity Intevention Project & Green exercise


Part 1
This Girl Can is an activity project launched by Sport England in 2015 which was designed to help support women in being comfortable doing physical activities of any kind no matter how they look while taking part. The reason for the launch of this project was influenced by research carried out by Sport England which showed that women were put off joining in with physical activity due to fears such as being judged or feeling as if they are not good enough at whichever activity they are doing. The reason for this activity being targeted at women was due to a survey conducted by Sport England’s Active People (2013/2014) which stated that 1.75 million more men were exercising regularly than there were women exercising regularly. It is of the utmost importance for this project to succeed in motivating women of all ages throughout England as it has been reported, in 2015, that according to studies carried out by SAGE the prevalence rate of morbid obesity in women is set to increase from 4% to 8% by the year 2035 which is a large concern the country is facing as the NHS England is currently facing a struggle of increasing demand which causes great strain on the NHS as it has been reported in 2019 that in the previous 5 years GP consultations have increased by 20% which was reported before the Covid-19 Pandemic which shows there was already pressure piling onto the NHS before the pandemic which proves just how important an activity project like This Girl Can is in trying to inspire women to be more physically active and make healthier choices.
The Lionesses’ recent triumph over the German Women’s national team to claim the women’s euro 2022 trophy coincided amazingly with Sport England’s This Girl Can objectives due to the Lionesses’ success proving vital for helping motivate women into getting involved in physical activity as they have attracted large interest while performing so successfully in the Euro 2022 breaking attendance records in the competition with the final against the German women’s national team gathering an attendance of 87,192 people (2022) which is now the record attendance of any Women’s Euro game in the history of the sport, this demonstrates the attention that the Lionesses have brought to Women’s Football as not only did they achieve breaking the record of the highest attendance ever recorded at a women’s Euro game but six of their games played in the Euro 2022 are now in the top 10 highest recorded attendances of Women’s Euro games (2022). Not only has the Lionesses’ success managed to inspire many women but it has also helped with men and boy’s perception of not just women’s football but women’s sport in general as the successes can not be ignored and it makes people have a higher respect for women’s sport as a whole, this helps with the objectives of This Girl Can’s goal of motivating women to take part in physical activities despite how they look and to get rid of that fear that many women have about how they may be perceived because if there is a more positive outlook on Women’s sport by men and women of all ages there will be less fear of negative backlash for women wanting to take part in physical activity. 
This Girl Can has been a widely successful activity project since its launch in 2015, according to Kantar’s standard adeval metric used in 2015 70% of women aged 14 to 40 considered themselves motivated by the activity project which is one example of This Girl Can achieving their objectives in helping motivate women to feel confident in indulging themselves into different types of physical activities. In a survey conducted by Sport England’s This Girl Can (2015) it was recorded that 2.8million more women were more physically active upon witnessing the This Girl Can activity project which shows again the success of the project. 
The Success of Sport England’s This Girl Can Project can be highlighted by the fact it has been expanded and trialed abroad for the first time in 2017 in Victoria, Australia with the same objectives set out as Sport England’s original approach but is being ran by VicHealth in Australia, this speaks volumes to how successful Sport England’s This Girl Can has been with reaching its goals by the fact that it has been picked up by a well-respected organisation to be attempted in their local area. This can demonstrate the potential that the activity intervention project has in terms of its capabilities because the Victoria Health Organisation have demonstrated that the campaign is not limited in terms of its location which shows that This Girl Can has the potential to expand globally way beyond what they had ever set out to achieve from the start of Sport England launching it all the way back in 2015.
This Girl Can could benefit massively from trying to globalise the campaign after its national success within the United Kingdom as it has already been shown elsewhere in Victoria, Australia with VicHealth launching, it showcases that the campaign is possible to be grasped by other international organisations to help show health and confidence improvements for women globally. The possibilities of other organisations abroad attempting to launch This Girl Can would allow for a lot more studies and surveys to be done on how the campaign has affected women and if it has motivated them will help organisations to look back at the successes and failures of the campaign to then improve the campaign so it can reach more women and help benefit more women’s lives.
In summary, This Girl Can has proven to be very successful since its launch and even after 7 years of launch still looks like it has large amounts of potential to get even more successful and help transform more woman’s lives through the inspiration and motivation the campaign is providing.
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Part 2
According to Franklin.H “Physical Activity Promotes Health. Nature contact promotes health.” This quote demonstrates on a simple scale of what green exercise is as it is a combination of both Physical Activity and Nature contact. There are various different types of green exercise as it could be different types of sports like football, rugby, shinty, Cricket, and many more which are all forms of team played sports that can be played outside to include nature contact. On the other hand Green exercise can be singular activities such as Yoga, Dog-walking, Cycling, Nature-walking, Long-distance Running and many more. The English government have invested £5.5million in green exercise to test how interlinking people to nature could improve mental-health. This relates to some of the activities mentioned above as these activities could be apart of the planned investments ideas to help improve people’s mental-health. The different Locations (Humber coast & Vale Heath, South Yorkshire ,  Nottingham, Derbyshire, Greater Manchester, Bristol) in which the fund is being shared shows that it is being divided equally and not being affected by factors such as ethnic inequalities or affluence which shows this Investment is focused on everyone which shows great equality and inclusion. In the 40 day green exercise intervention programme targeted at scarcely active adults tests were done on then adults involved in the intervention on different attributes with some of these attributes being Stress , Depression and Anxiety. The results of the Wilcoxon signed-ranks test (2019)  showcased that the mean score of depression were reduced from 8.1 to 2.8, the mean score of Anxiety was reduced from 4.4 to 2.5 , the mean score of Stress was reduced from 10.6 to 6.0 which shows that the inclusion of green exercise in these scarcely active adults lives benefitted them due to the reduction in the factors mentioned above. It was also shown in the test mentioned above that the Well-being mean was increased from 6.9 to 8.1 which also demonstrates the benefits that the inclusion of green exercise has caused. The study conducted on the 40 day green exercise programme is a great supporting factor in the large investment made by the English government as to why green exercise has a positive affect on peoples mental health which is a huge problem that the government is facing which shows that this is a priority due to the large investment put forward into green exercise with one of the main factors being to improve peoples mental-health. 
Overall Green Exercise has showcased why it is so important in the modern day world due to how successful it has already proven in the Wilcoxon signed-ranks test (2019) in uplifting peoples well-being and reducing the problems in people’s mental-health which shows that Green Exercise is aligning with tackling government priorities as the English Government have shown they trust how Green exercise helps people with the large investment they made. Green exercise can only get better with the correct funding and support given to allow it to excel at its full capacity.
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