	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	Olena Tkach
	Student Name
	2513857

	

	Website Chosen 
	Hollywood Bowl UK

	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When you follow the link to the website, the main page loads quite quickly, without any unnecessary delays. All the promotional banners appear right away, and it is easy to navigate to the section you need, which is very convenient for the customer.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, this website has many pages. At the top right, there is a menu with “Locations,” “Games,” “Offers,” “Parties,” “Groups,” “Food & Drink,” and “Gift Vouchers.” Each category has sub-sections, such as “Games” – “Bowling,” “VIP Lanes,” “Mini Golf;” “Parties” – “Children’s Parties, “Teen Parties.” Customers can navigate the site easily and make a booking directly using the “Book Now” button on the main page. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the website is very easy to use. A potential customer can quickly and easily make a booking on the main page using the “Book Now” button. All the information about available services and current promotions is clearly displayed, making the whole booking process smooth and convenient for the customer. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: In my opinion, the website is already quite easy to use, but it could be made slightly simpler for users. For example, adding short hints under the menu or a button to quickly return to the main page would make navigation easier.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks bright and attractive, which fits well with the theme of the site. The color scheme is harmonious, and the text is easy to read. The images create a pleasant atmosphere and invite users to enjoy an active leisure time with friends and family. On a mobile phone, the elements change their layout, but the site remains convenient and enjoyable to use. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: When the user opens the website, they immediately see bright images of people enjoying time together. The colours — light blue, dark blue, white, with orange and pink accents—create an energetic and cheerful mood. This visual style helps the user imagine their own celebration and encourages them to book a service.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not use an online chat function, so it is not possible to get a quick response. The customer has to look for the information they need in the FAQ section or write through the contact from, which takes longer than a chat function. 


	Question 2d – How effective are the social media links on the website?


	Answer: The website includes links to its social media pages, allowing visitors to click though and view photos while immersing themselves in the venue’s atmosphere. These links are effective for capturing attention and increasing the interest of potential customers. 




	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The company makes its services clear to customers though a simple interface. Users can immediately see the different options the company offers and choose the one that suits them best. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not available on the website, so it is impossible to say whether they are up to date. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is shown as high quality through the website’s clear design, photos, and service descriptions. I would be interested in using it but would not recommend it to friends until I had a positive experience. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: On the website, prices are listed starting from a certain amount, so customers can roughly estimate the cost of services, The price corresponds to the level of service shown on the site.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling 

	
	2. Hollywood Bowl UK

	
	3. Bowl in London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when entering the words “Bowling,” “Bowl in London” and “Hollywood Bowl Uk,” the company is website appears among the top ten search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I believe that websites are still important for modern business in the Uk. They help customers quickly find out about the company, its services, and prices. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I could give one recommendation to improve the company is website, I would add a section with customer reviews. This would increase trust in the company and help attract new customers more quickly. 
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