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Introduction

        Entrepreneurship is a process of innovation in the market and discovery and creation of new assets, services or products through the use of scarce resources to better meet the needs of consumers (Barringer, 2019).  Nowadays entrepreneurs often emerge after times of economic crisis. Issues in economic, social, or environmental field, where usually unemployment is high, allowing people to transform into entrepreneurs out of necessity to provide solution for themselves and their society. The main idea behind the concept of entrepreneurship is an ability to organize, to be able to take moderate risk an as a result to manages successful a business venture. An entrepreneur is a person who possesses the needed skills and traits (Barringer, 2019). An individual with a broad understanding of processes, concepts, willing to explore market opportunities for innovation. To elaborate accordingly the right opportunity undertaking PEST analysis is a helpful support for entrepreneurship pivot. PEST analysis is a framework used by strategic management entrepreneurs to define the external macroenvironment (Panić, 2018). Thus, entrepreneurs are more likely to be successful in their endeavours if they take use of the benefits of change. This essay is briefly outlined on base of PEST analysis, the genetics of successful entrepreneurs and their best practices that can be applied to every business plan.
From the business idea to the sustainable business model
Political factors
        Political stability is оnе of the country's valuable strength, yet the Covid crisis has generated uncertainty and political debate. They manifest a distinctive set of influence on business. Then, entrepreneurs need to respond to the changes in the political environment effectively and sometimes proactively. Foundation to this is analysts adapting backing SME sector in the short term (Victor et al., 2021). Where SMEs is challenged with loss of wealth associated with Brexit for the United Kingdom. Prior to the range of innovative activity trough development and digitalisation government policymakers attempt to enhance the economic system (Huang et all 2022). Despite these difficulties, the opportunity, pulls UK entrepreneurs to progress by taking advantage of possibilities in their outdoors (Howells, 2022). Changes in tax, customs, health, insurance, banking, environmental work behaviour, administrative, and other legislation, for example, can either support or restrict the growth of entrepreneurship mindset. In addition, laws and additional normative acts moderate the creation and possibilities for the development of entrepreneurship (Brown et al., 2021). Thus, the UK government is frequently criticized for failing to effectively support start-ups and small businesses. However, support and assistance arise for those who are willing to self-start their business.
        Governments establish many regulations and policies to guide businesses and while the UK has opted to lift the covid barrier, the expanding entrepreneurial mindset shift and an important market raise for many UK sectors. The government site informs new entrepreneur about their rights and responsibilities, as well as point the correct direction as a guideline (GOV.UK, 2022). In addition, start-up Loans give initial capital as well as up to a year of coaching for new business (LEP Network. 2022). Till now, the projects have issued over 87,000 loans totalling £779 million in funding (Business British Bank, 2022).  Besides that, The Government Organisation of Enterprising Britain Awards recognised a variety of programmes that help young entrepreneurs across the country (Enterprise Britain Awards, 2022). Institutions depict a business's norm and practices, allowing additional benefits and support systems to emerge, providing physical space, cash, coaching, infrastructure, and networking for all kinds of entrepreneurs. The UK is believed to be a fair, stable country with many chances for entrepreneurs undertake business as well as for the global environment.
        The entrepreneur as part of a society reveals a self-confident enhancer, where in contemporary environment both benefit from and must give to. In the corporate world It makes little difference if you are an introvert or an extrovert; what matters is how you use your power. The stories of various successful businessmen prove that both types of personalities succeed. For instance, the story of the two founders of Apple - Steve Jobs and Steve Wozniak are inspiring. The two represent different archetypes, Jobs with his blatant extroversion, Wozniak with his acknowledged closeness. Thanks to their cooperation because of the passion or their intellectual planning, they manage to combine the best of their different personalities and create a profitable business. Despite that Introverts and extroverts deal with things in different ways, they bring innovation and specific abilities to the entrepreneurial world. While an extrovert can create many connections in his business, an introvert can contribute by strengthening existing ones (Howells, 2021). The cooperation (teamwork) between them can be of great importance for the creation of an optimal end product. Above all else, entrepreneurs have a certain visionary and by taking advantage of their openness and innovation they could succeed in the business world.
Economic factors
        UK economy suffered severe double instability in 2020 because of Brexit and the global Covid-19 outbreak, which resulted in worldwide lockdowns and subsequently shift to self-preservation. Therefore, the worldwide lockdowns impose pressure on the economy and impacted a wide range of businesses. Considering nominal GDP, the United Kingdom ranks on sixth position in the economy (World Population Review, 2022). Formerly that show his relatively stable size and relatively healthy performance after a hard period of crisis. Nevertheless, in the context of global, and arguably, local restrictions, themes of opportunity perception, entrepreneurial orientation, and small business survival techniques are highlighted. As a response, in 2020, the Bank of England activates an additional £100 billion into the UK economy (Bank of England, 2022).
        Many international corporate entrepreneurs and organisations have invested in the UK's industries. Sports, property investment, technology, food, and a range of other sectors have attracted worldwide interest (House of Commons, 2021). Although Brexit shift, foreign direct investment has favoured the United Kingdom. International companies see the UK's political and economic institutions, highly because it is an open and competitive economy. Emphasised are the levels of indicators such as: gross domestic product (GDP), value added, investments, unemployment, education, etc. all are essential. Every change has some level of risk, and in this waving economic era, business tactics have changed dramatically.
        In order to succeed it is needed to perceive the opportunities, and with that mindset comes risk-taking and creativity. Entrepreneurs are open to taking risks because they believe that without risk, there is no success. "The ship in the harbour is safe, but that is not what ships are built for" said pioneering computer scientist Grace Hopper.  Some individuals consider entrepreneurs as geniuses who, given a blank page, can create a product that others will want. However, that is not always the case. Instead, the most productive entrepreneurs are those that recognise a growth market need before attempting to address it (Howells, 2022). When their intuition shows them a prospect of innovation, entrepreneurs stand out from the crowd by taking strategic risks. Moreover, small businesses need to be continually updated and identify their competitive advantages instead of always following norms. Creativity is the key to success (Faiza, 2022). What are you trying to revolutionize? How to succeed in this?  The ability to differentiate in entrepreneurship, business is needed.  Business relay to build uniqueness from the credibility of final product (Howells, 2022). Successful founders become the founders of trends, not only by inventing new products, but also by optimizing the ways in which their existing products work.
Social factors
        The United Kingdom is significant consumer market. On the one hand the population in the UK becomes more and more multicultural (BBC, 2022). Conventionally, The concept of social class has always had an influence on the UK. In addition, even the population in the UK becomes ageing it is predicted to grow as births continue to outnumber deaths (Worldometer, 2021). Prior to this, organizations on the other hand, have a variety of options for addressing the interests of the elders. They had already realized the potential of property investment, tourism, insurance, medical services, and a range of other opportunity (Nanda, Xu and Zhang, 2021) and open opportunity for new ones. Perhaps People's migration, qualifications, and value systems all have a role. Changes in the ideology are reflected in the way people work, labour market behaviour, and attitudes toward product and service quality, among other things. And both business market and the social system are affected by this. 
        The small business sector is relied on to solve social needs, which increases its development and diversity. The COVID-19 pandemic has uncovered deficiencies in food system which in turn provided opportunities for innovation and modernisation (Sanderson et al., 2021). Other findings appear to suggest that in the United Kingdom, push and pull forces function at the same time, and that the ratio between them varies depending on the economic condition as well as among individuals with diverse traits and backgrounds (Henley, A., 2021). Apart from inflation, household expenditure increases in the third quarter of 2021 with positive 2.7 percent, compared to the second quarter of 2021. Household expenditure grew by 5.3 percent in the third quarter of 2020 as compared to the third quarter of 2021 (ONS, 2022). Over the years, many companies have developed a variety of new products and services to satisfy the requirements of customers from various perspectives. There are still numerous opportunities for businesses to continue evaluate.
        Faced with shifting resource availability, market demand and competition, the UK has retrieved. Based on the aspect of change in a social environment shift the correspondence between differentiated strategic mindset, needs of the gender acquisition and viability communication. (Howells, 2022). Entrepreneurial activity is closely dependent their timely decisions, as well as the ability to be proactive in business to meet customer’s demand. In the same way a target audience change perspective and an environment provide stable connections that beneficial in the long run. Implicit in this definition is the understanding the need of stable network and to be customer approachable through well-targeted social media profiles and campaign (Faiza, 2020). It has been shown that learning new things, building relationships, and promoting business are important skills. By cultivating business relationships, they can benefit from the knowledge of both competitors and customers whether target customer interest from the business venture.
Technology factors
        Rapid development of technology affects the way of life, the behaviour of society and business. The United Kingdom is among the world's most technology driven nations. (Tranos, Kitsos and Ortega-Argilés, 2021). Both financial and technical institutions depend largely on technological progress. Digitalization link of a couple of metrics, or even all the company's business processes at the same time. Emerging digital technologies such as mobile and visual interconnection, artificial intelligence, wireless sensor networks and so on (Soto-Acosta, 2020). Moreover, The UK is home to some of the world's best research and development institutes, which are constantly working to improve connection in almost every area. (UKRI, 2022) Entrepreneurs will have a range of possibilities in this sector. New information technologies provide entrepreneurs with several advantages in the sector of  business relations, solutions to provide the optimal decisions with their clients and organisations. It is evident that technologies save time and money.
        The technological factor reflects the level of wellness, science and technology advancement, manufacturing efficiency, and technical improvement. Although, some author’s views seem rather concerned that long-term use has a harmful influence on health behaviour the growing use of digital devices as its positive cannot be denied (Orben and Przybylski, 2019). Indeed, digitalization allows better efficiency and transparency in business environment and may enable enterprises to improve and boost overall wellbeing and improve work process (Ritter & Pedersen, 2020). Apart from cost savings, digitization offers the ability to eliminate human mistakes associated with a variety of administrative and hand processes and duties (Amankwah-Amoah et al., 2021). Because to the strong technical infrastructure entrepreneurs have numerous options to develop healthier and better business in the UK.
        The ability to adapt is critical to an entrepreneur’s long-term success. Successful founders need to use their time effectively and keep the direction of their goals (Faiza, 2020). From other side successful entrepreneurs understand better than ever that taking risks does not always work (Howells, 2022). However, the most important thing is to be able to respond to and overcome challenges. The one way to build a profitable business is to learn new skills to recreate and improve, whether through existing ones or learning new solutions to the problems. As Faiza (2020) perceptively pointed out that the only real business treat is fear not failure. Problem solving is one of the most important aspects of entrepreneurship. It turns out that each problem may be justified or resolved by alternative approaches. Successful entrepreneur spend time monitoring the results of their efforts using their ability to see the picture entirely. Learning from the selected strategy, whether successful or not, helps individuals make better judgments in future.
Conclusion
        Entrepreneurship is essential for societies as it allows business to innovate and transform knowledge into new insights. However, It takes more than desire to establish new venture. Customarily, fostering powerful identities by using mindset concept as a strategy for unfold the potential in business environment via a variety of channels: political consideration, economic experience, social engagement, and technologies extensions is helpful. At the time of political change demand for adaptiveness and vision beyond one’s idea on a market is valuable. In addition, as explained be the economic indicators in UK such as the GDP growth rate and investment interest show need of risk and creativeness as opportunity to be able implement new ideas within the business stream. Also, based on the mode of social approach as an opportunity to defines the businesses in which entrepreneur compete it is worthy to focus resources and passion to convert distinctive competence into competitive advantage. Where based on a changing business technology entrepreneur must adopt new strategies or diversify the existing ones to sustain its leading business position in an already established entrepreneurship race. By choosing the route of entrepreneurship, a businessperson reveals his ability to take opportunities and developments, as well as his ability to be creative with unique ideas and strategies for turning them into a final result. Therefore, the conditions provided by the environment and aware mindset are a factor of importance for the development and success for business growth.
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